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Garden Guild Names 
Lifton, Gold & Asher; 
Will Pay in Advanice 


New York, Jan. 14—The Garden 
Guild of America, which has been 
having multiple troubles recently 
with postal authorities, creditors, 
media, and its former agency (AA, 
Jan. 11), has placed its advertising 
account with Lifton, Gold & Ash- 
er. 
John T. Southwell, head of the 
guild and a former v.p. of Smith, 
Hagel & Snyder, the guild’s former 
agency and principal creditor, told 
AA today that the guild is still 
very much in business and that it 
will increase its advertising this 
year. 

Plans call for more newspaper 
advertising, Mr. Southwell said, 
and use of bigger radio stations. 
Currently, he said, guild adver- 
tising is appearing in about eight 
newspapers and is being broad- 
cast by six to eight radio stations 
in the South and West. This sched- 
ule will be increased materially 
as the warmer weather comes on, 
he said, and by spring the guild’s 
54 advertising program will be in 
full swing. 


= Mr. Southwell said that he is 
paying cash in advance for all 
current advertising. 

Commenting on the situation in 
St. Louis, where postal authori- 
ties charged him with operating 
a scheme to defraud (AA, Dec. 28, 
53), Mr. Southwell said that he 
had waived a hearing and allowed 
the case to go before the grand 
jury. He said he was confident 
that there would be no indictment 
and that he would be cleared. 

He stressed again that labor dif- 
ficulties he had had in St. Louis 
were the reason for the guild fall- 
ing behind in filling orders. All 


(Continued on Page 4) 
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NOT IF YOU EAT BANANAS—An unseen doctor answers this man’s query, on behalf 

of United Fruit Co., in Newsweek, Pathfinder, and U. S. News & World Report. 

A young lady poses the same question and receives the same reply in Better Homes 

& Gardens, Good Housekeeping, McCall's, Parents’ Magazine and Woman's Day. 
Batten, Barton, Durstine & Osborn is the agency. 


She Likes Newspapers... 


Fitz-Gibbon Criticizes Department 
Stores That ‘Dip Toes in Television’ 


New York, Jan. 13—Bernice 
Fitz-Gibbon, advertising director 
of Gimbel’s, New York, criticized 
department store advertisers here 
this week for “dipping a tentative 
toe into television,” and otherwise 
lived up to her reputation as one 
of the most colorful speakers on 
advertising in the business. 

Speaking before the National 
Retail Dry Goods Assn., Miss Fitz- 
Gibbon declared television com- 
mercials ‘‘are an intrusion, an out- 
rageous interruption in the enter- 
tainment which is the primary 
business of tv. The commercial is 
a grim penalty,” she said. “Im- 


Admen Must Identify Selves with the 
Consumer to Sell, Dichter Tells AMA 


Says That Good Ads Must 
Tell Consumer How He 
Feels About the Product 


LOUISVILLE, Jan. 15—Competi- 
tive advertising, to be good, should 
do more than list competitive fac- 
tors; it should also tap the con- 
sumer’s motives. 

And motivational research in- 
volves more than the depth inter- 
view, which advertising people 
often think is the exclusive feature 
of this technique. 

These two points are made bv 
Ernest Dichter, head of the In- 
stitute for Research in Mass Moti- 
vations, in a speech prepared for 
delivery before the American Mar- 
keting Assn. here next Tuesday 
(Jan. 19). 

Mr. Dichter, at the end of ‘iis 
speech, gives a three-point “for- 
mula” for producing “an under- 
standing advertisement” which 
will do more to get the consumer to 
buy than the run-of-mill competi- 
tive ad. 


s In brief, Mr. Dichter’s “formula” 


for a successful ad boils down to 


the following: 

1. Find out what the product 
really means to the consumer. 

“Forget for a while that you are 
an advertising man. Think back 
to what happens when you buy a 
car.” He said his organization 
found that most car buyers, when 
considering buying a new car, 
were torn in a conflict involving 
emotional ties to the old car and 
the longing for a new one. Auto 
ads don’t tap this emotional con- 
flict, he said. 

2. Match the consumer’s mood. 

“The way to convince the con- 
sumer that your brand...is the 
right one for him is not simply to 
say, ‘This brand...is for you,’ or 
something like that, but to prove 
to him in an emotional way that 
you, too, share his feelings and his 


‘individualistic attitude towards 


[it]. This means that your...ad 
must have style, individuality and 
a certain character.” 

3. Evoke the nod of recognition. 

“Purchasing action depends on 
pushing a psychological button, to 
a large extent; on making the per- 
son realize that this is it, this is 

(Continued on Page 69) 


agine how distressing it would be 
to have your New York Times 
snatched away by, say, Musty’s 
Mustard which would announce: 
‘You can’t read Meyer Berger or 
Arthur Krock unless you listen to 
a mustard commercial for three 
minutes.’ 

“Any newspaper, good or bad, is 
the store’s best bet,” Miss Fitz- 
Gibbon said. “I believe that the 
newspaper is the only constant 
medium that will bring daily traf- 
fic and sales to a store. 


= “True,” she admitted, “a news- 
paper is short-lived. Today’s mas- 
ter-piece wraps tomorrow’s fish. 
But that’s good. The fact that a 
newspaper is so very dead when 
it’s dead is a reasonable result of 
its intense vitality and liveliness 
when it’s alive. Only something 
very new can get so old so quick- 
ly. 

“But many stores, right now,” 
she continued, “seem to be dipping 
a tentative toe into television. 
Others, to change the metaphor, 


are actually sneaking a few eggs’ 


into the baskets of radio, maga- 
zines, direct mail, outdoor posters, 
(Continued on Page 8) 


CBS, Mutual Gain in 
‘53 Billings: NBC 
and ABC Sales Drop 


New York, Jan. 15—CBS Radio, 
well in advance of the field, and 
Mutual Broadcasting System, in 
the second biggest year in the 
company’s 20-year history, chalked 
up impressive 1953 billings gains. 

The year ended less happily for 
the other two major radio net- 
works, American Broadcasting Co. 
and National Broadcasting Co., 
both of which were down sharply 
from their 1952 time sales level. 

CBS closed its books with esti- 
mated billings of $63,000,000 
against $59,511,209 in 1952. Mu- 
tual’s take in 1953—with Decem- 
ber figures estimated—was more 
than $23,000,000, or about 10% 
above the 1952 gross of $21,004,976. 


a ABC’s time sales for last year 
hit $29,376,799, against $34,391,316 
in 1952. 

NBC finished 1953 with an esti- 
mated billings total of more than 
$45,000,000; the preceding year 
the company grossed $47,927,115 
from network radio time sales. 

Biggest single contributor to the 
happy state of affairs at Mutual 
was S. C. Johnson & Son, which 
spent $2,113,165 for time on that 
network in 1953. 

Largest time buyer on ABC was 
General Mills, which spent, with 
December billings estimated, $4,- 
342,065. 


e Heading Mutual’s sponsor list 
were: 


SD. GO oc ccecscceosesicees $1,371,502 
ME secenestdeceseceda 1,352,277 
Miles Laboratories ..............55 1,259,496 
American Federation of Labor 1,189,125 


EI, s.oxvagedeoaesss cae 1,114,349 
Johns-Manville Corp. 830,065 


ee 


American Home Products .......... 773,348 
Falstaff Brewing Corp. ............ 756,270 
WEEE UK edsdaecenscises ceases 740,321 
si PP ererrrirerereie. 675,794 
Liggett & Myers Co. ............ 596,038 
Motor Products Corp. Deepfreeze 

Appliance Division .............. 591,479 
Pt CE Sciedeenwednceaesd ve 552,415 
eee 524,439 


(All the Mutual figures were 
eompiled with December billings 
estimated.) 


(Continued on Page 73) 


Last Minute News Flashes 
Sunkist Growers Slates Four-Month Lemon Drive 


Los ANGELES, Jan. 15—Sunkist Growers Inc. started a four-month 
drive today for fresh lemons, using four b&w pages in Life, four in 
Parade, two in Progressive Farmer, four in local Sunday supplements 
in 39 markets, and car cards in 99 markets. Full-color ads (six in all) 


will appear in Parade and the local supplements for lemon pie and. 


lemons with fish. Foote, Cone & Belding is the agency. 


Mission Bell Leaves Y&R for Donahue & Coe 


New ‘YorK, Jan. 15—Mission Bell Wineries, Madera, Cal., has. 
switched its advertising from Young & Rubicam to Donahue & Coe, ef- Asked whether these new posts 


fective immediately. 


Average Sales Exec Is 46, 


Earns $22,286 


Out-of-Court Settlement Hushes Suit 
over Geyer-Bothwell Agency Merger 


| NEw York, Jan. 14—Another 
sensational “conspiracy” case—this 
/one settled out of court—was un- 
| covered in the files of the county 
clerk’s office here yesterday by 
ADVERTISING AGE. 

The suit was filed last Aug. 31, 
but never came to trial because 


reached about Nov. 23. 

The suit was brought by Andrew 
Gahagen, treasurer of W. Earl 
Bothwell Inc., which in Septem- 
ber, 1952, “joined forces” with 
Geyer, Newell & Ganger, now 
known as Geyer Advertising. 


= It was the manner in which 
Bothwell was merged with Geyer 
that evoked a 50-odd paragraph 
complaint from Mr. Gahagen, act- 
ing for himself “and all other 
stockholders and all creditors” of 
Bothwell. 

Individuals named as defend- 
ants in the suit, which sought 
more than $760,000 (including 
$732,000 in damages), were Alden 
H. (Jack) Kenyon, president of 
Bothwell, who joined GN&G as 
chairman of the executive com- 
mittee and who last October 
moved on to the Biow Co. as a 
v.p.; B. B. Geyer, chief executive 
officer of the combined agency; 
John R. Kunz, treasurer of GN&G; 
George Link Jr., general counsel, 

(Continued on Page 69) 


Westinghouse, 


General Mills 
Realign Staffs 


CHIcAGo, Jan. 14—At very near- 
ly the same time this week, the ad- 
vertising departments of General 
Mills and Westinghouse Corp.’s ap- 
pliance division underwent strik- 
ingly similar changes—changes 
which, for Westinghouse at least, 
were part of a whole sales reor- 
ganization. 

From Minneapolis, Cliff Samuel- 
son, advertising manager for Gen- 
eral Mills’ grocery products, told 
ADVERTISING AcE of a new three- 
group division within the grocery 
products line—with a newly- 
appointed advertising manager for 
each product group. 

The groups, and their new ad 
managers, are: 

Mixes—William B. Cash, former 
assistant advertising manager for 
grocery products. 

Cereals—Larry H. Crites, for- 
merly media director for radio and 
tv. 

Family flour—James C. McFar- 
land. 


will carry with them the power of 
selecting agencies, Mr. Samuelson 
|replied that the new ad managers 


New York, Jan. 15—The average sales executive is 46.4 years old, “will have complete executive re- 
has a college education, earned $22,286 in 1953 and spent or controlled sponsibility for administering their 
business expenditures of $723,802 for his company. These facts are respective product operations. 


from a survey just made by the Sales Executives Club of New York | 


which will be released Monday by the club’s research committee. 
(Additional News Flashes on Page 73) 


ie, 


“If there is something in their 
|operation which does not satisfy 
| (Continued on Page 4) 


an out-of-court settlement was 
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heen Dealers Attack Their Own SEK 


Ad Practices; Call for a Clean-Up 


Cuicaco, Jan. 13—“All out” ad- 
vertising in the appliance field 
came under all-out attack this 
week by a large portion of the 
advertisers, as the National Ap-. 
pliance & Radio-TV Dealers Assn. 
met to consider the state of its 
hard-pressed industry. 

As a matter of fact, aside from | 
the absorbing subject of color tv 
(see following story), the conven- 
tion seemed to devote itself al- 
most entirely to “dirty” or “de- 
ceitful” advertising and the causes 
behind it—over-competition, over- 
pricing, cut-rate selling, ‘deals’ 
and trade-ins. 

Things got started in an early 
session when Kenneth G. Gilles- 
pie, v.p. and general manager of 
Jenkins Music Co., Kansas City, 
declared that no other industry 
“seems so completely dedicated to 
the practice of advertising-price 
demoralization as our industry to- 
day.” 


= “Ridiculous trades, misleading 
copy, and silly circus stunts in 
television and appliance advertis- 
ing the past several months have 
made the industry the most ad- 
happy, ridiculous group of retail- | 
ers in any field,” he commented. 


Sales Gain of 
7-9% Cheers 
Liquor Industry 


New York, Jan. 12—Although 
still begging for tax relief, liquor 
industry officials are breathing a 
little easier these days. 

Liquor sales during the past year 
showed a decided upturn (between 
7% and 9% for the industry as a 
whole), and an aura of optimism 
surrounds the outlook for ’54, ac- 
cording to Business Week’s annual 
survey of U. S. drinking habits. 
Last year at this time the picture 
showed an 8-10% drop over 1951. 

The plus-column returns for 753 
still don’t measure up to what the 
industry considers as its share of 
the national wealth, however, 
since they are only slightly ahead 
of 1942. 

Americans are buying cheaper 
grades of whisky and turning more 
and more to gin, always less ex- 
pensive than the cheapest whis- 
kies. They are also continuing the 
trend toward drinking at home in- 
stead of spending the evening at 
the neighborhood tavern. 


| 


® Still in top position in whisky 
sales is Seagram’s Seven Crown, 
which has a comfortable 5,000,- 
000-case lead over its nearest com- 
petitor, Calvert Reserve. Market 
standing aside, Seven Crown is 
still 1,400,000 cases behind its 1951 
sales volume. 

The same five blends were in the 
top five positions of 1953 as in 
1952, but a Canadian whisky—Sea- 
gram’s V.O.—was up in sixth place 
from its 1952 niche of ninth in the 
market, representing a 21.8% gain. 
More impressive is the ranking of 
Schenley’s J. W. Dant: a 71.4% 
sales increase for Dant put a bond- 
ed whisky among the top-selling 20; 
for the first time since Repeal. 


s Bonds in general made a good 
showing last year with an increase 
of 65% over 1952. Canadian whis- | 
kies came up 21%; Scotch, 14%;) 
straights, 11%, and blends between 
3% and 4%, Business Week says. 

Higher-income people are boost- 
ing sales of the more expensive 
liquors—Scotch, Canadian and 
bonded whiskies—while mass con- | 
sumers are going for the less costly 
brands, according to the magazine. 


oe tet eee es the 
Guth wa as Cae 


Mr. Gillespie made it clear that | 
his complaint was against retail, | 


-rather than national media, ad-| 


vertising—the latter he described 
as “striking, dignified and care- 
fully prepared.” 

However, he raised the question 
whether it isn’t time for the manu- 


facturers’ advertising managers to_ 


“take a new look at these expend- 
itures for national copy in rela- 
tion to the end results on the aver- 
age dealer’s floor.” 

In one of his own stores, Mr 
Gillespie said, for the week of Oct. 
23 only 11 out of 146 prospec- 
tive tv customers asked to see 
a particular line. In a check three 


weeks later, the figure was 19 out | 


of 177. 


s In explaining this lack of brand 
preference in comparison with the 
1930s, Mr. Gillespie blamed spot- 
ty and irregular national advertis- 
ing, to which he said “giveaway 
advertising at the retail level has 
added the final blow.” 

“Are the retailers so ad-happy 
in giving things away that a pro- 
spective customer is afraid to ask 
for a particular line for fear he 
might miss some giveaway deal 


|in some other line?” Mr. Gillespie 


demanded. To the manufacturers 


| themselves, he fired this question: 


“What is the use of millions of 
dollars worth of advertising when 
the end results at the dealer level 
are so much in control of the in- 
dividual salesman?” 

Other dealers at the NARDA 
advertising forum went beyond 
Mr. Gillespie to lay the blame 
right at the manufacturers’ and 
distributors’ doors. Many of the 
“deals” offered in retailer ads, 
they pointed out, were suggested 
by the distributors on a “don’t cut 
the list price, but offer $200 trade- 
ins” basis. 


s J. A. Broadhurst, Wichita, also | 
of Jenkins Music Co., made a key | 
address on this, documented by | 
some two dozen samples of scare- 
head retailer ads, many of which | 
were co-op ads, he pointed out. 


A number of these ads were | 
based on blanket trade-ins in 


which $100-200 was offered for 
tv sets, refrigerators, etc., of any 
make or model. Others were out- 
right giveaways—of 
from off-brand ironers to toy-bal- 
loon-propelled defense bonds. 
“This is called ‘promoting a 
line,’’”’ said Mr. Broadhurst. “It | 
had better be called ‘prostituting a 
line.’ ” 
(Continued on Page 70) 


everything | 


Advertising Age, 


ee ea 
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PACKAGE PROMOTION—Adaptable to visitors guides in other cities, 


this paid 
cover, inside ad and editorial coverage package is offered to Chicago trade show 
‘| exhibitors by This Week in Chicago, weekly giveaway. 


| 


Smith Tells How Agency Got Involved 
with Southwell and the Garden Guild 


New York, Jan. 12—In a state- The statement discloses that the 
ment to AA, Ned C. Smith, presi- guild account was insured by the 
dent of Smith, Hagel & Snyder, American Credit Indemnity Corp. 
gives a full explanation of his | to the extent of $25,000. 
agency’s. relations with John, <A committee of five has been 
Southwell, president of the Gar- organized by the Garden Guild’s 
den Guild of America, and for-/| creditors under chairmanship of 
mer v.p. of the agency. Mr. South-| Fred S. Fischer, credit manager 
well has run into trouble with of Columbia Broadcasting System. 
postal authorities in St. Louis,, with full cooperatiun of the agen- 
where he is charged with oper- cy, which, Mr. Smith says, recog- 
ating a scheme to defraud (AA, nizes its moral and legal obliga- 
Jan. 4). | tion to make good for its client. 

Mr. Smith points out that the| 
agency had the account only a a Total indebtedness of the guild 
few months when it concluded| Mr. Fischer said, is about $67,000 
“that it was not the kind of busi- | This amount is owed to about 65 
ness we as an agency should have | radio stations for spot announce- 
anything to do with.” | ments. 

Mr. Southwell was informed; A meeting of the committee is 
that the agency desired to resign to be held soon to work out a pro- 
the account as soon as practicable, | gram of payments. Mr. Southwell 
and Dec. 31 was agreed on as the has promised full payment of the 
termination date, Mr. Smith said. | (Continued on Page 42) 


| 


Advertising Budgets Take Upward Curve as 
Furniture Men Forecast a Competitive 1954 


CuHicaGo, Jan. 12—Heavy compe-; The year ahead—termed by 
‘tition for the consumer dollar will Gen. Lawrence H. Whiting, Ameri- 
characterize the home furnishings can Furniture Mart president, as 
industry in 1954. Creative and ef-|a period in which to consolidate 
fective merchandising will be the|and plan for “an era of expansion 
‘order, and from all indications, for 1955”,—will see the home fur- 
the advertising picture should ben-  nishings industry trying to estab- 
efit from a pledge to “get out and lish brand names firmly in the 
‘really seil.” /consumer mind. 

Most manufacturers and some | 
|retailers at the semi-annual Inter-| # Harder selling copy, character- 
‘national Home Furnishings Market ized by more “punch,” and more 
'this week and last were thinking emphasis upon dollar value, wil! 
‘of major increases in advertising feature advertising plans, accord- 
budgets for the coming year—some | ing to an AA survey of showrooms. 
estimate 60% jumps over 1953 ex-| The head of one of the major 
_penditures. A few are planning to furniture firms estimated that in 
‘hold the line, and even fewer ex- | ‘his field, manufacturers will in- 
| pect to cut advertising allotments. | (Continued on Page 45) 
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1953’s Top Selling Whiskies 


*Estimated. 
+Revised. 


"< just 
Copyright by ‘Business Week’ give yourself apoplexy 
Cases Sold over 
Rank Brand Type 1953* 1952 Change — 
(000) (000) (%) | arene 
1. Seagram’s Seven Crown .... Blend 8,500 8,000 6.3 | Advertising 
2. Calvert Reserve (Seagram) . Blend 3,500 3,325 5.3 | 
3. Schenley Reserve ........... Blend 2,900 2,650 9.4 | 
4. Imperial (Hiram Walker) ... Blend 2,525 2,450 3.1 | 
5. Colby’s Reserve (Hiram 
T ctndw a 50 6ae 6s a5 004% Blend 2,130 2,060 3.4 | 
6. Mendis V. O..4 5666 cc eel Canadian 1,450 1,190 21.8 | 
7. PM (National) ............. Blend 1240 1300 —46 Do something about it! 
a ere eee Canadian 1,225 
9. Early Times (Brown-Forman) Straight 1,200 
10. Carstairs White Seal 
CEES e's s Powe cstaet a ce Blend 1,175 
11. Paul Jones (Seagram) Blend 1,150 
12. Four Roses (Seagram) ...... Blend 1,140 
|13. Old Stagg (Schenley) ...... Straight 950 
14. Cream of Kentucky (DO SOMETHING ABOUT IT—Lotest bul- 
(Schenley) ..............+. Blend 875 950 —7.9 | letin-board poster issued by American Assn. | 
15. Old Sunny Brook (National) Blend 800 890 —10.1 of Advertising Agencies to osencies par-| 
16. Echo Spring (Schenley) .... Straight 696 710 —2.8  ticipating in its interchange of opinion on 
17. Fleischmann’s Preferred .... Blend 675 720 —6.2 | objectionable advertising was designed by 
18. Old Hickory (Publicker) ... Straight 625 575 8.7 Robert Pliskin of McCann-Erickson and 
19. Old Thompson (Glenmore) .. Blend 610 6004 1.7 ‘prepared by Anderson & Cairns. The pos- 
20. J. W. Dant (Schenley) ...... Bond 600 350 71.4 


| media by reporting examples seen or heard 
to the Four A’s. 
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Visitors Guide Joins 
List of Media Used 
to Push Trade Shows 


CHICAGO, Jan. 13—Newest 
wrinkle in trade show promotion 
is use of visitors guides by manu- 
facturers to bring customers to 
exhibits. 

This Week in Chicago, a free 
distribution visitors guide, first 
offered an ad and editorial pack- 
age deal last March, when Pack- 
ard Motor Car Co. bought it dur- 
ing the Chicago Automobile Show. 
Thirty other packages were sold 
later in the year, and 19 more so 
far for 1954. 

Termed “a package of good 
will” by Walter L. West, publish- 
er of the giveaway weekly, the 
promotion includes: 

1. The front cover for a black 
and: one color pictorial sales or 
product message. 

2. A b&w page ad inside. 

3. An editorial story to back the 
ad message. 

4. Copies of the publication to 
be distributed by the advertiser. 

A weekly circulation of 12,000, 
distributed through hotels, clubs 
and transportation companies. 


® Cost of the package is $250, plus 
$60 per thousand for circulation 
distributed by the advertiser. The 
package, according to Mr. West, 
fits into trade show promotion 
programs by giving conventioneers 
a rundown on what to do in Chi- 
cago, and giving it under the au- 
spices of one of the exhibitors at 
a current trade show. The inside 
ad also delivers a consumer mes- 
sage to visitors who do not attend 
trade shows. 

Biggest users of the medium last 
year were International Minerals 
& Chemicals Corp. with six covers 
and James Beam Distilling Co., 
with four. 


New Process for 
Newsprint Uses 
40% Poplar Wood 


CLEVELAND, Jan. 13—The Cleve- 
land Plain Dealer reports “excel- 
lent results” in its test of a new 
kind of newsprint made from pop- 
lar wood. 

The new paper product is being 
turned out on an experimental 
basis by Hennepin Paper Co., 
Little Falls, Minn., partly owned 
by the Plain Dealer, using a proc- 
ess developed by Edward R. Tim- 
lowski, v.p. and technical director 
of Kinsley Chemical Co., Cleve- 
land. 

Hard woods, such as_ poplar, 
gumwood and cottonwood, which 
are abundant in the U. S., have 
been little used in the production 
of newsprint, and paper’ users 
have expressed growing concern 
over diminishing supplies of 
spruce and pine, the woods ordi- 
narily used in making newsprint. 


@ The new process, which is be- 
ing patented by Kinsley, produces 
usable newsprint which is com- 
posed of 40% poplar wood; other 
newsprint experiments have been 
unsuccessful with more than 20% 
hardwood composition. 
According to Kinsley, the new 
process should make it possible 


‘thing about objectional advertising in any | 


:|to manufacture newsprint in com- 


mercial quantities at “slightly be- 
low” the present Canadian price 


of $126 per ton. 
| 


\Six Companies Join ANA 


Six organizations have been 
elected to membership in the As- 
sociation of National Advertisers. 
They are Bulova Watch Co., New 
York; CBS-Columbia, New York; 
Dole Sales Co., San Francisco; 


|ters urge agency personne! io do some- Kearney & Trecker Corp., Mil- 


waukee; Perfection Stove Co., 
‘Cleveland, and Serutan Co., New- 
‘ark, N. J. 
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1953-1952 Advertising Revenue of Magazines Magazine Ad Expenditures Increase 


Most of the revenue figures in the following tabulation were compiled by Publishers In- 


4 © 
formation Bureau, and are based on the one-time rates. Because some publications offer fre- 5.9% Over 52, Setting New Record 


quency discounts, the actual revenue totals for these magazines would be lower than the fig- 


ure shown below. Those publications marked with an * reported directly to ADVERTISING AGE, Cuicaco, Jan. 14—Ad expendi-) with $14,434,000 in ’52. This was 
and their figures represent actual revenue. tures in the nation’s general mag- an increase of 17.5%. 

a |azines reached an alltime high of Life was the first magazine to 

“o ‘© | $560,508,612 last year, a 5.9% in- pass the $100,000,000 mark, with 

1953 1952 change 1953 1952 Change . | ek 

RN OM LS A $109,708.903 $96,897,749  +413.2 | Ideal Woman's Group ....... 464,934 515.833 —99 (Crease over the 1952 figure of|$109,708,903, to lead all publica 

Saturday Evening Post ..... 80,865,877 75,331,623 + 7.3 | Intimate Romances ....... 41,742 64.971 —35.8 | $529,879,609, according to Pub- tions in revenue. Life’s gain for 

= eer Or ers ee eee 35,391,178 Rye +S oe a yt err errr a py ed . <4 lishers Information Bureau. Ex- | the year was 13.22%. 
etter Homes & Gardens .... 27,240,924 21,981, +23. ovie Stars Parade ...... . ’ . : : : : . 

This Week Magazine ...... 26,822,080 22.744.447 © $17.9 Personal Romances ........ 60.748 119,647 —49.2 sancnney ee tant pi Mong Pm — Peewee aed see 

INE Sade cerceen seven sess 22,971,144 20,910,987 + 9.9 | Atlantic ......... eee eee 464,489 Ws +139 | Comperse Win a ° rms of advertising pages la 

Ladies’ Home Journal ....... 19,660,979 19,196,877 Pe Her i iiesaea yao perce aie +2 Figures in this story and the ac-/| year, with 4,293.7 pages, putting 

Good Housekeeping ....... 16,324,132 14,721,280 +10. reenian Oe caseenasae 4 ’ —2l. : : Life in second place in total pages 

sda ayy ix 3-0 16,310,942 18,852,827 —13.5 Elks Magazine ............. 389,758 354,127 410.1 par ~~ ee — ae yet cegroe pl sete. —? o~ 

The American Weekly ....... 15,904,772 11,633,885  +36.7 | eS 363,122 364,376 4 -- 0.4 y an DVERTISING Kee : sing. Ou ‘ 

I Sok ce ccucevsaa ces 15,205,490 14,489,209 + 49 Dell Men's Group .......... 338,260 417,088 —18.9 Expenditures in 32 farm publi-|the field in 53 with 5,755.7, while 

Business Week ............ 13,150,555 12,282,682 + = amet Wow Group ..... —— pep ane a cations jumped from $44,495,028| The Saturday Evening Post, sec- 

Woman's Home Companion ... 11,955,278 11,586,496 + 3. arper’s Magazine .......... , A . b A ~ < “hee : 

Family Circle ............. 11,344,427 9,255,398 $22.6 —*Presbyterian Life .......... 241,281 145,639 465.7 | in 1952 to $45,208,182 in 1953 for a/| ond soll ag - te ery d last 

arr 10,150,097 9,107,271 +115 ‘Today's Family ........... 226,252 — | 1.6% gain. This increase, however,| year with a total of 4,185.9 pages. 

MONS BM oc csccecssees 10,065,657 10,715,159 ——s Pest pauses tet Lage areaes rey was less than the 7.4% increase ne a ‘ ‘ 

Le 10,021,570 8,935,843 +12. mprovement Era .......... ' ’ , : : : * e Saturday Evening Post an 

ela asd amxinn. 9,105,776 6.850.626 +32.9 *American Comics Group .... 155,970 120.260 +4297 |in farm magazine expenditures Tune edain held down second end 

U. S. News & World Report .. 8,823,924 7,037,942 +254 | *Christian Advocate ........ 152,507 151,165 + 09 | between 1951 and 1952. third pl Muuie 4 

American Home ........... 8,509,447 7 eas +22 <cwiien Fiction aoe eer iz7 08 oo = ir A. ace, ay oy y, he ig 

First 3 Markets Group ...... 8,151,541 .276, +54. iliman Romance Group .... : , —-24. ‘ : hata nue figures. e Post registered a 

Country Gentleman ......... 7,633,105 8,650,367 —11.8 *Quality Comic Group ...... 71,508 59,590  +20.0 # Magazine sections distributed 7.3% gain and Time an 8.3% in- 

. ae 6,971,229 ae +a3 Peer srppesaprnpaess + ne a= +4 with Sunday newspapers showed prrhisen 

Vogue C0 Web nndenedds tees 6,473,675 . . + . merican QOS cccccveses ° ° le a 21% increase in revenue, com- of 

House Beautiful ............ 5,962,264 5,430,102 + 9.8 *Quality Romance Group .... 43,272 36,985  +17.0 pare “4 with only a 8% increase Better Homes & Gardens and 

Puck—The Comic Weekly .... 5,961,402 7,827,583 —23.9 *Child Life ....ccecccceess 31,156 31,428 —09 h : bef Th — : This Week Magazine continued 

New York ae 5,886,606 4,963,880 +18.6 *Compiled by Advertising Age. the year etore. : e merican their nip-and-tuck battle for the 

Progressive Farmer ......... 5,823,796 5,522,995 + 5.4 tIn addition to showing the group revenue total for the True Story, Dell,| Weekly, Parade, This Week Mag- Ne. 4 suet. Thie Week wudesd aut 

Parents’ Magazine .......... 5,477,679 4,732,533 +415.7 Fawcett and Ideal groups, a separate revenue figure for each of the pub-| gzine, First 3 Markets Group, New . pot. ; & 

Holiday ......... ce eee eee 5,363,589 4,886,250 + 9.8 lications in these groups also is shown. This figure includes individual ad) 01’ Frorald-Tribune-This Week Better Homes in 1952, but last 

Esquire ......... eee scenes 4 oan. 508 bea-4 - bey revenue accruing to that publication PLUS its share of group adver- N York Mi M : fe ’lyear Better Homes took fourth 

ee, PP reer Pye ota kal Ps rr tising revenue. ew or wrror agazine, New place. Better Homes increased its 

thet e eee eee ee eens 415, 451, . ‘Formerly Fawcett Motion Picture. York Times Magazine, and Puck- 23.9 d : 

Sunset Magazine ........... 4,352,807 3,161,719 +37.7 ‘February 1953, first issue. Effective June 1953, publication discontinued. |r, Comic Weekly had a total revenue ‘9% and This Week 

Successful Farming ......... 4,301,856 4,455,190 — 3.5 ‘Effective June 1, 1953, publication discontinued. . y '17.9%. 

True Story Women’s Group . 3,763,142 3,451,839 + 9.0 ‘Effective Aug. 7, 1953, combined and issued under the title Dun’s Re-/ revenue last year of $74,313,876, [ook held its sixth position with 
Photoplay .........-..-+. 769,003 619,426 = +24.1 view & Modern Industry. Figures for 1953 not comparable with 1952, as| compared with $61,400,706 in 1952 po ros “gmx 
Radio-TV Mirror 19,308 30,660 —37.0 orier te Au i , er ‘|a 9.9% gain in revenue. Ladies 

ceeeoese ’ gust, 1953, each magazine was listed separately. ? P : 
True Experience ......... 34,959 38,333 — 8.8 Ad revenue for 15 Canadian and| Home Journal continued in the 
True Love Stories ........ 29,212 34,135 =a Canadian and Foreign Magazines foreign-edition magazines was seventh spot, recording a 2.4% 
True Romance ........... ppond sana et ° ; - $16,962,731 last year, compared | (Continued on Page 72) 
sales Mie 2 i ree Figures compiled by Advertising Age | 
Gara 611, ,805, . : : 

| eee 3,578,014 —.2,591,069 +" be nel Picture Magazine ... —s eae tie New Do-It-Yo lf Guild Off M . 

Mademoiselle .............. 3,549,463 3,480,046 + 2. ACHEANS oe eee e eee e er enee 400, void, . =i T- 

imation ............ 3500562 3,367,690 + 39 | TimeCaadian 200.000... 2,549,000 1,942,000 +313 urse ul ers Magazine 

= £6 trcivess 5400s 3,475,067 327, + 4. Nernational ........-+ f02, 1V2, — © anf 

Se ec siseess «02806221 «+. 98 | Clete ..........0000., i746 1533059 4139 Publicity, Seal of Approval for Products 

Everywoman’s .............. 3,149,155 2,618,982 +420.2 tlife en Espanol ........... 917,000 — ant J 128 : ; ; 

Popular Science ............ 3,068,310 2,805,440 + 9.4 Time-Atlantic ............- 754,000 681,000 +10.7 S ANGELES, Jan. 12—Ex-agen- be identical in both magazines and 

DE 045 Saynnsecesccee ns 2,995,167 2,562,509 +169 Time-Latin America ........ pee povy nn Ta cy man John C. Robb thinks there | are planned for a minimum of 

Capper's Farmer -.......... Sseoee bye ery _ Zz Aaa, ay Agriculteurs .. Saae conan pare: is a “vacuum” in the booming $6| four pages in both color and b&w 

iedacdessecewees 2,890, 674, ; settee eeeeneee ' ; . , P . : se be giro 
= Wt sto oh seem 2903000 «2.149.262 +304 on Sa abe soe 310.760 248,164 +250 | billion do-it-yourself movement|~ The section will be editorial in 

American Magazine ......... 2,472,720 a +2. pig Sage sphceasagst pip ease ca and aims to fill it with the recent- | makeup and is intended, Mr. Robb 

Living wre rey TEE E Te L 2,383,181 ¢ 58, + . ire Pi E cat Lali ’ . . l formed Do-It-Yourself Guild. t 1 » 

Today's Woman ......-....- 2.360.377 2,565,322 — 8.0 | Newsweek-Tokyo Edition ..... 148,008 132,075 4121 =| 9 The ees orem ek be oceong to F sy ao — 

PI Gis ts anciteeseden 2,235,910 2,382,579 — 6.2 Newsweek-European Edition .. 115,760 128,707 —10.2 ] : Sed in it and to widen e mar et 

Farm & Ranch ............ 2,207,334 2,067,957 + 6.7 Newsweek-Manila Edition .... 81,372 76,170 + 68 | based on a do-it-yourself section | by providing up-to-date informa- 

OS aaa Yee +a bert tNot published in 1952. to run monthly in American Home | tion and ideas in this field. 

. £ are rrr 963, 723, +13. ° 

ee erteeeestey yao 182 roou'se0 +33 Farm Magazines slantilis'in. Mad. Taw coctlons will = He says a typical section will 

Coronet ...cceeeeeeseseess 1,749,15 ,098, +59. s . ve . 

tDell Modern Group ........ 1,748,255 1,944,067 —10.1 Figures were compiled by Advertising Age. Rev- consist of four consecutive pages, 
anal gall po yy pany oles 73 ~~ for we gto: Country Gentleman, a two in full color and two in b&w. 
a. 85 683 77364 = -+:108 ee gate be —— pad aay aa Storer Buys Empire In addition to editorial copy, six 

Nation’s Business .......... 1,703,798 1,520,746 +12.0 ulcurest, gressive armer an uccessyu 4 advertising units per page are 

American Legion ........... 1,636,965 1,489,392 + 9.9 Farming, as measured by Publishers Information |(Coj] for $8,500,000: planned. 

a 1,779,010 —978 | Bureau, is reported in the general magazine tabu- Participating advertisers may 

otion Picture : . = : . : 
& Television Magazine .. 151,072 198,576 —23.9 lation. Will Sell Station buy one or more units per issue in 
True Confessions ........ 630,327 662,430 — 49 | a. eee re $1,638,899 $1,588,347 + 3.2 either color or b&w, or combina- 

New York Mirror ........... 1,565,659 1,416,726 +10.5 Hoard’s Dairyman .......... 887,485 811,727 + 9.3 Miam1, Jan. 12—Storer Broad- tions of both, up to a limit of four 

PD §$ic5-6ne 6084046660686 1,528,188 1,542,492 — 0.9 American Poultry Journal .... 864,402 771,036 +12.1 casting Co... which is consolidating . ‘d A 

Mechanix Illustrated ....... 1,425,852 1,417,439 + 0.6 Ohio Farmer .............. 798,986 MI 60+ 7) li, peedenertee here lest week units per a vertiser per issue. 

.  Mererr errr rr rerrrr 1,363,729 1,053,848 +29.4 Country re Tie 740,199 716,091 + 3.4 q “pag " Both square and vertical layouts, 

‘Dun's Review ............. 1,319,074 707,179 = + 86.5 Nebraska Farmer .......... 724,952 705,008 + 28 |purchased all Empire Coil Co.) covering the same space area, may 

Town & Country ........... aoe myn Mey ow Belt Farm Dailies .... pon grey 721,740 +05 | properties for $8,500,000. This in- he anne ’ 

Pee ererre Tree 1,202,492 722, —55. ichigan Farmer ........... 326 601,869 + 5.2 _ oo 

a RR RE 1,107,461 886,206 +25.0 | Dakota Farmer ............ 612,907 575567 +64 | cludes peg gee ers Advertisers must use both mag- 

as badigl gs fuss; has) 1,083,633 1,025,287 + 5.7 Pennsylvania Farmer ........ 566,633 544,270 + 41 | nel 8), an , Portland, Ore. | a7ines, and rates are for the com- 

Scholastic Magazine ........ 943,456 phepoed 5% | Western Producer .......... 496,405 427,689  +13.7 | (Channel 27), and the Empire bination: $6,700 per b&w unit 

SE OD Nisa tabves oiingaes 920,561 655, +40.4 Kansas Farmer ............ 442,304 427,483 + 3.4 : i ew Roch N. Y. : tage ’ 

New York Herald Tribune .... 916,040 687,125 +33.3 | Missouri Ruralist .......... 441,218 423,637 + 4.1 a — os poe ene Sot $9,700 per unit in full color. Copy 

American Family ........-- 809,913 524,435  +54.4 | New England Homestead ..... 415,688 387,292 +01 |Wwhere abo P & service, artwork, plates, typogra- 

Small Homes Guide ........ 701,484 565,968 +23.9 | Southern Farm & Home .... 366,233 387,110 —58 |gaged in the manufacture of trans- phy and all other production ex- 

‘Modern Industry .......... 649,853 1,197,724 —45.7 Iowa Farm & Home Register . 298,960 321,212 —69 | formers. t iginal phot 

*Flower Grower ............ 606,121 491,499 +233 The Cattleman ............ 268,850 275,280 —_— This final dispositi ‘iin original photos or 

OU og cdb tease baeiaas << 602,702 519,940 415.9 Nation's Agriculture ........ 244,994 225,877 + 8.0 PHis Nal Gisposition oO pir€ color transparencies are covered 

*Saturday Review .......... 573,421 458,941 +424.9 | Breeder's Gazette ......... 227,711 211.854 +4 7.5 | Coil properties follows shortly aft-| in the rate, including full agency 

*American Rifleman ......... 571,889 523,970 + 9.1 | Montana Farmer ........... 200,884 188,551 + 65 (er the sale of the company’s KCTY commission and cash discount 

Oe er ee 565,736 1,261,076 —55.1 | National Livestock Producer .. 190,235 149,482 +27.3 to DuMont (AA, Jan. 11) ' 

~~ oe 557,000 441,000 +21.0 | Colorado Rancher & Farmer .. 116,921 106,151 +10.2 1 , ‘ r : 

ee OE oe pomp ol pba = be 4 —. a Poe 104,147 84,482 +23.3 Storer, which already owns 4 # Mr. Robb says the formation of 

*Science & Mechanics ....... 535,6 k +27. al. Farm Bureau Monthly ... 62,590 57,632 + 86 | v.h.f. stations, will be required by j j j 

*National Comics Group .... 515,911 518,102 — 0.4 | Missouri Farmer ........... 60,234 33,653 +79.0 FCC ruling to dispose 7 mae the guild springs ron his nr 

“Christian Herald ........... 504,158 491,389 + 2.6 Michigan Farm News ....... 21,404 16,366 +30.0 S fici experience as a _ do-it-yoursel 

gg — of omy ete re man. The industry has grown phe- 

ye. Feveane whe @ eir tV/nomenally but without coordina- 

° cille Ball show. properties will be put on the: tion, he says. He points out that al- 

TV Ratings Vary _ According to A. C. Nielsen Co.,| a nora approval of the sale is| though there is no dearth of do- 
Whi however, which bases its ratings | Cae Swarr. it-yourself ideas and materials, 
on hich Program on a count of tv homes rather than | there is no one place to get ideas 

Is in No 1 Spot | a total number of viewers, “Lucy” | = Current Storer properties are | or specific information when 

- |is still on top (see rating on Page | . : as WJBK, am, fm and tv, in Detroit;|needed. Some companies offer 

CuicaGco, Jan. 13—Even though | 74). Nielsen counted 15,493,000) ~ : in * WSPD, am, fm and tv, Toledo;/ service, but it is naturally limited 

the American Research Bureau|U. S. tv homes tuned in for | es Z| WAGA, am, fm and tv, Atlanta;|to applications of the products 
has “Dragnet” in first place, Niel- | “Lucy,” giving the show a rating | WBRC, radio and tv, Birmingham; | they make. 


sen and Videodex still love of 61.7, and 14,444,000 homes for 
“Lucy.” | “Dragnet,” with a rating of 57. 

As reported in AA last week,| Another rater—Videodex Inc.—_| 
the adventures of Joe Friday and|came up with figures showing 
the Los Angeles police department “Lucy” on top and “Dragnet” in| 
edged out “I Love Lucy” for the third place for total homes reached | 
No. 1 spot, both in number of and fourth place for program rat- | o. |president, and John B. Poole, 
viewers and program popularity, ing (AA, Jan. 11). According to) counsel and director. For Empire 
for the first time. ARB applied a|the Videodex calculations, “Lucy” Coil, Herbert Mayer, president; 
61.3 rating to “Dragnet” and 60/ went into 14,163,000 homes for a penne ted Bye bate at he Poe 8 Martin Kramer, associated with 
to “Lucy,” based on a total of 39,- rating of 48.2, while “Dragnet” | ).o. opened his Pig in pe Mr. Mayer in the company, and 
780,000 viewers for the police was seen in 11,459,000 homes and Curry Advertising, at 909 N. First st.,, Morton H. Wilner, Washington at- 
story and 39,690,000 for the Lu- | rated 39.6. | Phoenix, Ariz. torney. 


| Antonio; WGBS, am and fm, Mi- 
ami, and WWVA, am and fm, 
| Wheeling, W. Va. 

| Involved in the transaction for 
Storer were George B. Storer, 


|KEYL (tv) and KABC (am), San) 


A basic part of the guild’s pro- 
gram will be the Do-It-Yourself 
|Guild Seal of Approval. The 
| awarding of the seal will be based 
on tests by members, rather than 
testing laboratories or scientific 
devices. This approach was deter- 
mined upon because, Mr. Robb 
Says, many products or projects 
require too high a degree of pro- 
fessional skill, and even though 
they are ethical, are not suited for 

(Continued on Page 6) 
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Westinghouse, 
General Mills 


Realign Staffs 


(Continued from Page 1) 


them, then they will have com-| 


plete freedom to recommend 
changes,” he explained. 

He went on, however, to point 
out that “there are certain agencies 
whose service to General Mills 


operations. In this case, the divi-|the following major appointments 
‘sion was broken into three parts, have been made: 
as follows: | Major appliances—George Meil- 
Major appliances, headed by R. inger, formerly manager of house- 
J. Sargent; portable appliances, R. hold refrigeration, becomes sales 
|M. Oliver, manager, and refrigera- manager; J. R. Clemens, former 
tion specialties, managed by H. F. advertising manager for the whole 
Hildreth. division, becomes major appliances 
Within each of these new divi- ad manager. 
sions, Westinghouse reported, there. Portable appliances—J. E. Hugo 
will be a sales manager and an ad- becomes sales manager; C. G. Duy 
vertising manager. Previously, is named advertising manager. 
these functions were handled by Refrigeration specialties—R. M. 
eo sales and one ad department. ‘Fichter, formerly sales promotion 
Westinghouse says that “func- Manager for all Westinghouse con- 
tions common” to all three product Sumer products, becomes sales 
operations will still be directed by| Manager; H. R. Cummins is ap- 


Advertising Age, January 18, 1954 


Highlights of the Week’s News 


Does Macy’s know? Bernice Fitz-Gibbon chided retailers this week for 
bothering with tv, calling commercials a “grim penalty,” and then 
announced that she’ll be ending her long association with Gimbel’s 
next April 
Furniture dealers expect tighter market. Indications at the Interna- 
tional Home Furnishings Market in Chicago are that both manufac- 
turers and retailers expect to work hard to sell their wares with more 
sales effort and more merchandising and advertising support. Page 2 
Magazine revenues up 5.9%. Publishers Information Bureau statistics 
came through with this heartening news and Life emerges as the 
first magazine in history to top the $100,000,000 mark in advertising 
revenue 


Esky goes abroad. England will have its own Esquire starting with a 


overlaps several fields of product one man—wW. B. Creech, who is 
po peed =z ed mos, appointed assistant division man- 
In these cases, he told AA, the “8° 
decisions on agency appointments 
and changes will be made at a & However, the word around 
“more general level,” but with the Westinghouse is that each “prod- 
group ad managers concerned UCt operation” will have plenty of 
playing a considerable part. latitude in conducting its own ad- 
ie , vertising. Fuller & Smith & Ross, 


= In Mansfield, O., the electric ap- Cleveland, is the agency for the 
pliance division of Westinghouse appliance division. 
Corp. also reshaped its product Within the new product groups, 


pointed advertising manager. 

| Burner to Anderson & Cairns 
Ashley W. Burner, formerly 

with Fairchild Publications, has 

joined Anderson & Cairns, New 

' York, as assistant to the director 

|of public relations. 


Goeld to Commanday-Roth 

| Seymour (Cy) Goeld, formerly 
‘with Sterling Advertising, has 
/joined Commanday-Roth Co., New 
| York, as a sales executive. 


1,310,000 


IOWA PEOPLE 


read THE 


DES MOINES SUNDAY 
REGISTER, 


(more than 500,000 


copies) 


and what a market for your products! 


They marry—80%. 
They own their homes—70%. 


And 70% are busy raising families of three 


or more members! 


. . . as reported by the Advertising Research Foundation in its jirst 


statewide audience study of 14 Sunday newspapers circulating in Iowa. 


Moines Sunday Register 


For complete facts on where these people live, what 
they earn, what they own, see “A Study of Thc Des 


Audience in Iowa.’ For 


details on how to get your copy, write Adverising 
Research Foundation, Inc., 11 West 42nd “:reet, 
New York 36, New York. 


THE DES MOINES SUNDAY REGISTER 


...an "A" Schedule Newspaper in an "A-I" Market 
GARDNER COWLES, President 


May issue. For this and other international news see 
Agriculture Dept. has more cheerful cigaret figures. Despite uneasiness 
in the industry over sales and adverse publicity, cigaret makers can 
take heart from the government bureau’s belief that cigaret con- 


edeaee Page 50 


sumption has leveled off and may even be climbing ...... Page 68 
REGULAR FEATURES 

Advertising Market Place ....52 Magazine Linage ............ 57 
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Lifton, Gold & Asher; 
Will Pay in Advance 


(Continued from Page 1) 


customers have been taken care 
of, he said, and a majority have 
asked to have their names placed 
on a wait-order list to be filled 
in the spring. 


= The guild’s main office has been 
moved to 461 Fourth Ave., New 
York, and the St. Louis office has 
been closed, Mr. Southwell said. 
It also has another office in De- 
von, Pa. 

So far as creditors are con- 
cerned, Mr. Southwell told AA he 
had made an assignment to Smith, 
Hagel & Snyder, supported by 
notes and collateral, to guarantee 
regular payments on his debts. 
This is alleged to be $100,000 for 
advertising placed by the agency 
on his order; of this, the agency 
has paid creditors $33,000, leaving 
a remainder of $67,000 due 63 ra- 
dio stations and two newspapers. 

As previously reported (AA, 


Garden Guild Names 


Jan. 11), a committee of creditors, 
under the chairmanship of Fred 
|S. Fischer, credit manager of Co- 
_lumbia Broadcasting System, has 
|taken over with cooperation of 
Smith, Hagel & Snyder, to liqui- 
date the indebtedness as quickly 
as possible. The committee is 
sending letters to creditors on the 
agency’s stationery asking for 
confirmation of balances due and 
requesting return of a _ consent 
form for settlements. 

(For full explanation of Smith, 
Hagel & Snyder’s position in the 
case, see statement by Ned Smith 
on Page 2.) 


= At Lifton, Gold & Asher, AA 
was told by Leonard Asher, sec- 
retary-treasurer of the agency, 
that Mr. Southwell will not be an 
officer, that he will handle the 
Garden Guild account only, and 
that advertising being placed by 
the guild is being paid for in cash. 

Mr. Southwell’s account was 
taken by the agency, Mr. Asher 
said, because Mr. Southwell’s law- 
yer is a personal friend of Harold 
A. Lifton and asked him to help 
Mr. Southwell work out of the 


difficulties he is in. 
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among ALL weekday newspapers 


in the United States 


Source: Media Records 
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New Do-It-Yourself Guild Offers Magazine 
Publicity, Seal of Approval for Products 


(Continued from Page 3) ity for the average person. Man- 
the do-it-yourself fan. When an /ufacturers who have it will be 
individual buys a tool he cannot/| authorized to use it in advertising, 
use, or starts a project he cannot | on their products and in all pub-| 
finish, it tends to destroy consum-|licity. Only products qualifying | 
er confidence and retards the) for the seal of approval will be, 
whole movement, Mr. Robb be- accepted for advertising in the) 
lieves. | guild’s magazine sections. 

| Free advisory service will be of- 
s The use of the seal by an ad-| fered through an advisory board 
vertiser will indicate its suitabil- of 12 authorities in various fields. 


GREATEST 
PLAYERS 


7. Jai-Alai great to bein 


WORLD'S | 
| 


—— ee ~ Pn Poe 


fer DISTINCTIVE OUTDOOR ADVERTISING 


a 


Advertising Age, January 18, 


! 
Mr. Robb says that individuals | 
whose ambitions outrun their ex-| 
perience frequentiy find them.) 
selves barred from the advice of 
professionals in the field—“I’m in| 
this business fo: « living, Mac, 
and I ain’t handing out free ad-| ~ 
vice.” The advis board is in-| © 


tended to handle -uch problems. 

To broaden th scope of do-it- 
yourself, the mo ithly sections | 
will promote a series of contests| ~ 
offering cash «4 merchandise 


awards. A typic.| contest would 
be on the remode!ing of old kitch- 
ens. To particips'c, a contestant 
would be require: to submit be- 
fore and after photographs, pre- 
sent a complete iist of materials 
and costs, and te!! how the work 
was done. 


WILLIAM W. BRYAN, Detroit manager of 
Free & Peters, radio and television sta- 


'tion representative, has. been elecied a 
v.p. of the company. 


« After winners are announced, as point of sale displays, ad blow- 


such material wil! be edited and | ups, dealer decals of the guild seal 


published as a book, available up-! ang direct mail. 

on request to members of the, ‘he sections in American Home 

guild and sold through regular anq The Saturday Evening Post 

book channels. _ will include coupons for inquiries 
The guild’s program also in-| about manufacturers’ products or 

cludes promotional material such the individual’s problems. Inquir- 


Another Fabulous Record- 
The Thomas Register New 4 Volume 1954 Annual Edition has 


40,406 ADVERTISEMENTS 


placed by 


10,801 ADVERTISERS © 


This astonishing all time record was achieved with 
the help of 1603 Advertising Agencies 


Again the fact is substantiated that it 
pays to advertise where buyers FIRST 
look for advertising —and 10,801 T. R. 


Register because NO WHERE ELSE IS 
SUCH ACCURATE, ENCYCLOPEDIC 
PURCHASING INFORMATION 


ies will be forwarded to the man- 
|ufacturers; problems will be an- 
swered by the guild’s advisory 
board. 


| @ Membership will also be pro- 
moted in the section. Dues are 
$1.00 per year and entitle a mem- 
ber to publications of the guild 
without cost, decals or cloth labels 
| featuring the individual’s name as 
|a member of the guild and to the 
service of the advisory board. 

Mr. Robb is president and gen- 
eral manager of the guild. He is 
an ex-agency man, most recently 
with Walter McCreery, Beverly 


1954 


Joseph Jacobs Tells 


How His Agency Sells 


™ to the Jewish Market 


New York, Jan. 12—Operations 
of “the most unique advertising 
agency in America” were de- 
scribed last week by its president, 
Joseph Jacobs, in a talk to the 
class on special marketing, Col- 
lege of the City of New York. 

Based on the fact that the Jew- 
ish market in this city is the third 


| largest in America, exceeded only 
'by the entire city of Chicago and 


the whole of New York itself, the 
Joseph Jacobs Organization has 
specialized since 1919 in advertis- 
ing and merchandising for this 
specific market. 

“The Jewish way of life gives 
our copywriters and artists a 
whole world of themes,’ Mr. Ja- 
cobs said, “for creating original 
Jewish campaigns based on Jew- 
ish dietary laws. Campaigns and 
inspiring advertisements are based 
on Jewish holidays.” 

These specialized campaigns, he 
explained, belong only in Jewish 
media, since much of their content 
would prove incomprehensible to 
non-Jewish people. 


® His organization, Mr. Jacobs 
continued, has come to be known 
as the “advertising agency’s ad- 
vertising agency,’ because of its 
work with other agencies who seek 
its counsel and services in selling 
Jewish people and in merchandis- 
ing to the Jewish trade. 

Since the Joseph Jacobs Organ- 
ization serves as national sales 
representative for Jewish media, 


where he was associated princi- 
pally with accounts in the appli- 
ance and building materials field. 
Harold M. Gardner is v.p., and Dr. 
Earl E. Madden, a practicing sur- 
geon interested in do-it-yourself 
for relaxation, is secretary-treas- 
urer. 

| Offices are at 2606 Hermosa 
_Ave., Hermosa Beach, Cal. 


Kennametal Names Varner 

| George B. Varner has been ap- 
pointed advertising manager of 
the industrial tools division of 


Hills, and Caples Co., Los Angeles, | 


it recetves income from them, 
/makes no charge to the agencies 
| using its services, and pays agen- 
| cy commission on all Jewish me- 
'dia contracts placed through it. 
Pointing out that 85% of New 
| York’s population is made up of 
‘six distinct culture groups, Mr. 
| Jacobs concluded, “Millions of 
‘advertising dollars are wasted 
every year in New York by ad- 
vertisers who would do far better 
_ by concentrating their efforts in 
| segment selling—that is, by going 
,after the major population groups 
with specialized copy appeals, 
merchandising and promotion.” 


Advertisers are well aware of this fact! AVAILABLE. Kennametal tnc, Latrobe, Pa.. 
: ‘ ‘ P P ‘ succeeding Fred W. Pennington, 
The habitual reference to Thomas Reg- Thomas R. circulation is fully paid | who is retiring after heading the 


ister by its exclusive paid subscriber clien- 
tele, representing more than 60% of the 
total industrial purchasing power of the 
United States, accounts for the large ad- 
vertiser returns so symbolical of T. R. 


T. R. Paid Subscribers refer to Thomas 


eas 


ea) ES 


& ooTa 
a 


\ 
i 
anh 


\ 


Se 


ioenmeren 


and ABC Audited. The substantial price of 
each edition, plus rigid subscriber selectiv- 
ity, eliminates mere curiosity subscriptions. 


Your Thomas Register representative will 
be glad to show you how you can reach your 
major industrial markets thru T. R. 


READERSHIP- ZERO 
BUYERSHIP-]00 


THOMAS @ 
REGISTER 


96% PAID CIRCULATION 


Thomas Publishing Company 
461 Eighth Avenue, New York 1 


THE THOMAS REGISTER CLIENTELE IS NOT EFFECTIVELY 
REACHED BY ADVERTISING IN ANY OTHER MEDIUM! 


division’s advertising program for 
10 years. Mr. Varner formerly was 
with the general and industriai 
advertising division of Westing- 
house Electric Corp. 


KOA-TV Appoints Ed Lynch 

Ed Lynch, formerly with 
WNBW, Washington, has joined 
the production staff of KOA-TV, 
‘Denver. 


AMERICA’S FINEST PHOTOENGRAVING PLANT 


or, in the 

plain English of 
our engraver's 
craft, ‘Practice 
is the best 
master.” 


Collins, 
Miller & 
Hutchings, Inc. 


207 N. Michigan Ave.* Chicago | 
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‘ 


hello. you can say hello to a man 


as you pass him on the street. But you 
can’t sell him anything. It takes time 
to sell. And that’s why The Saturday 


Evening Post is such a great place for 


advertising. People spend more time 
with the Post than with other weekly 
magazines, with the editorial pages 

and the ads. What's more, they have 


more confidence in |pO@gyp = 


January 16,1954 . 15¢ 


the things they see in 


of a Plan, that would in- 


* |— lo / 
4 duce & oblige Nations to 
O S eee | e S O | i settle their Disputes without 
if 7 , 4 first aon another's 


Throats... When will Men 
be convinced, that even suc- 
cessful Wars at length be- 
Meome Misfortunes to those 


® ‘y Fad . % 7 Ne unjustly commenc'd 
the heart of America. ((S4ne== 
e : "REZ. Bet Seeing all its 


| Consequences. 


St ake eR SS 


ory Frank len 
Poy Zrankln, 1780 


A CURTIS MAGAZINE 
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to increase sales... and decrease costs 


advertise more 
.. In NEWSPAPERS in ’54 


because... 


1. People buy 54,000,000 newspapers each day 
For which they pay $3,000,000 each day | 


2. People welcome Advertising in newspapers 


Published in the interest of all newspapers by 
Moloney, Regan & Schmitt 
Newspaper Representatives since 1900 


FY 


anni 


Advertising Age, January 18, 1954 


Fitz-Gibbon Criticizes Department 
Stores That ‘Dip Toes in Television’ 


(Continued from Page 1) 


car cards, house-to-house throw- 
aways, sky writing, telephone so- 
licitations, sandwich men, sound 
trucks that tour the town, and 
what have you. I believe all ad- 
vertising should go into the news- 
paper basket. 

“It’s foolish for a store to dis- 
sipate its budget,’”’ Miss Fitz-Gib- 
bon declared, “and diffuse its sell- 
ing message by spending appre- 
ciable sums in these other frail 
and (to a department store) feeble 
areas. 


= “Of course, I don’t think any 
great harm is done by an occa- 
sional direct mail piece (to use up 
the weight allowance in the 
charge bill envelope). But I do 


‘not think that a personal letter 


city —— TOLEDO 
LOCALLY-EDITED MAGAZINE OF ——-TOLEDO BLADE 
STORE —— IMPERIAL WAYSIDE FURNITURE CO. 


bo 


“In our constant search for the most for 
our advertising dollar, we have discovered 
that the Locally-Edited Toledo Sunday 
Blade Pictorial is the ideal instrument for 
a combined prestige and direct sales 
program.” 


President 
Imperial Wayside Furniture Company 


PROOF AGAIN 


ads in one market, then expand them to all! 


- TOLEDO! 


yo 


EDITED GRAVURE MAGAZINES.” 


Locally-Edited for highest readership 
Gravure magazine reproduction 
Newspaper circulation impact 
Complete flexibility 

Maximum savings on positives 


For more information about these 13 weekly newspaper 
gravure magazines contact one of the following rep- 
resentatives: The Branham Company, Cresmer & Wood- 
ward, Inc., Jann & Kelley, inc., Kelly-Smith Co., 
Moloney, Regan & Schmitt, Inc., O'Mara & Ormsbee, 
Inc., Scolaro, Meeker & Scott, Inc., Story, Brooks & 
Finley, Inc, 


COLUMBUS DISPATCH * DENVER POST * HOUSTON CHRONICLE 


NEWARK NEWS © NEW ORLEANS TIMES-PICAYUNE-STATES 
ST. LOUIS GLOBE-DEMOCRAT * TOLEDO BLADE 


Using national magazine advertising to do a selling job 
in Toledo would be pretty expensive! Yet key markets like 
Toledo, Louisville, New Orleans, etc., are vital ones in your 
sales plans. What to do? Successful merchants like the 
Wayside Imperial Furniture Company will tell you: “Buy 
magazine advertising at the Local Level’. The Locally- 
Edited Toledo Sunday Blade Pictorial Magazine gives you 
84.6% circulation coverage of its market. Compare that with 
the leading national magazine, which goes to only 13% 
of Toledo families. In addition to saturation coverage, you 
get complete scheduling flexibility. You can place your cam- 
paign in any one or all 13 metropolitan markets served 
by the Locally-Edited Gravure Magazines. You can test your 


Ask the dealers who sell your product! They, too, will tell 
u: “Use Magazine Advertising at the Local Level—in 
the thirteen markets served and sold by the LOCALLY- 


AKRON BEACON JOURNAL * ATLANTA JOURNAL AND CONSTITUTION * COLUMBIA STATE 
INDIANAPOLIS STAR * LOUISVILLE COURIER-JOURNAL * THE NASHVILLE TENNESSEAN 


TOTAL CIRCULATION OVER 3,370,000 COPIES WEEKLY 


‘ establishes any rapport between 


the store president and the cus- 
tomer. I do not believe that a cus- 
tomer is thrilled to death to re- 
ceive an envelope with her very 
own name and her very own ad- 
dress on it. I do not believe that 
she is flattered and fluttered with 
this ‘me and you stuff’—the big 
stere president talking to little 
me and chatting things over just 
like old friends.” 

Discussing “hard sell” versus 
“soft sell,” Miss Fitz-Gibbon in- 
sisted that the trouble with “hard 
sell” is that it doesn’t sell hard. 
“Soft sell’ does a better selling 
job. A Fortune analysis has proved 
that ‘hard sell’ boast and brag 
headlines were only 60% as ef- 
fective as ‘soft sell’ consumer 
headlines. 


= “You have to woo the reader. 
Cliches, exaggerated stock expres- 
sions, and stereotypes are a block 
ts communication. Great areas of 
black ink tend to repel rather than 
attract. The mind excludes it by 
‘selective inattention.’ 

“Since only about 20% of a 
store’s merchandise is sold direct- 
ly from advertising,” Miss Fitz- 
Gibbon said, “it behooves the ad- 
vertiser to make a crystal-clear, 
complete sales pitch in every ad. 
Price emphasis should follow, not 
precede, creative selling. 

“First of all,” she _ insisted, 
“comes honesty. There must be no 
muddy grey zone of half truth, 
no sly distortions. Honesty is like 
pregnancy—there’s no half way. 
Exaggerated claims are just not 
credible. I have often wondered 
why advertisers don’t know how 
smart it is to tell the entire truth 
about an offering. Tell one little 
bad thing along with a lot of im- 
portant good things. A little bad 
makes the good believable. A re- 
cent Ford campaign admitted 
frankly that cars that cost much 
more had better upholstery and 
finer appointments than the Ford. 
This was smart selling. In the first 
place, everybody knows that it’s 
true. And the easiest way to make 
a person believe what you are go- 
ing to tell him is first to tell him 
something that he already knows 
‘is true. 


s “‘Soft sell’ can be fantastically 
successful,” Miss Fitz-Gibbon said. 
“Soft silken selling influences the 
reader; and ‘influence’ is defined 
by Webster as the act of produc- 
ing a result without apparent 
force. Copy must persuade. And 
yersuade is a warm word that 
fairly purrs with sweet reason- 
ableness.”’ 

Mentioning notable “soft sell” 
advertising successes, Miss Fitz- 
Gibbon cited “the man in the 
Hathaway Shirt,” Sanforized ads 
of preshrunk fabrics, the Ladies’ 
Home Journal slogan of “never 
underestimate the power of a 
woman,” and Tide’s “you never 
had it so clean.” 


s “And, of course, Lees’ heavenly 


carpet campaign, a whisper of soft 
fantasy, has catapulted Lees (a 
/mame that scarcely anyone knew 
“six years ago) into a household 
word. One of the best ‘soft sell’ 
campaigns is Burma Shave. 
| “Young & Rubicam,” Miss Fitz- 
|Gibbon said, “is the great ‘soft 
sell’ agency. Remember the Arrow 
campaign? And, over-all, Lord & 
-Taylor has done the best ‘soft 
‘sell’ retail job. 
__ “Bishop Sheen with his ‘come 
_in and get your faith lifted’ is a 
past master of ‘soft sell. How 
|/much more successful it is than 
hard sell, hard-shell, fire and 
brimstone evangelism.” 
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*98,000,000.00 


-the largest advertising expenditure ever placed 
in any year in any newspaper anywhere! 


Chicago Tribune total advertising 
revenue, 1946 —1953 


1946 1947 1948 1949 
$29,000,000 $36,000,000 $42,000,000 $43,000,000 


1950 1951 1952 1953 


$47,000,000 $51,000,000 $55,000,000 $58,000,000 


— last year placed in the Chicago Tribune over 
$58,000,000.00 in advertising. Their investment set a new 
high in advertising revenue for the Tribune. It represents the 
largest advertising expenditure ever placed in a year in any news- 
paper in the world. 

This record-breaking advertising volume—more than $1,000,- 
000.00 a week—highlights the tremendous sales opportunities 
available in the Chicago market. When you think of the millions 
of transactions it represents and the billions in retail sales which 
make it possible, are you satisfied that your advertising plans 
are set up to get all the sales you can get here? 

Consider that this $58,000,000.00 expenditure in the Tribune 
represents the judgment of those who spent less than $100.00 and 
those who spent over $2,000,000.00 in the Tribune last year. And 
consider also that the greater part of the expenditure was placed 
by those who check results, day in and day out, week after week, 
thruout the year. 

No matter what income group or groups they sell, the closer 
advertisers are to their customers, the greater their reliance on 


the Tribune. Last year advertisers placed more of their promotion 
funds in the Tribune than in all other Chicago newspapers com- 
bined —and far more than they spent in any other type of medium 
in order to get business in this market. 

$58,000,000.00 is impressive testimony regarding the produc- 
tivity of advertising in the Tribune. When advertisers spend that 
much in a single medium, it must be because it has the basic 
qualities that pay off for advertisers. In view of these facts, are 
you apportioning your budget to take full advantage of the 
exceptional sales power of the Tribune? 


* * * 


THE OUTLOOK for sales in the Chicago market in 1954 is good. 
You can expand your operations here with confidence. And no 
matter what you sell, you will get greatest returns from your 
advertising by using the Chicago Tribune. 

A Tribune representative will be glad to sit down with you and 
your advertising counsel and outline for you a program that will 
help you get more sales in 1954. Why not ask him to call? 


Chicago Tribune 


THE WORLD*'S GREATEST NEWSPAPER 


ADVERTISING SALES Chicago New York City 


A. W. Dreier 
ee ements 1333 Tribune Tower 220 E. 42nd St. 


Detroit San Francisco Los Angeles 
E. P. Struhsacker W. E. Bates Fitzpatrick & Chamberlin Fitzpatrick & Chamberlin 
Penobscot Bldg. 155 Montgomery St. 


1127 Wilshire Blvd, 
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10 Advertising Age, January 18, 


‘TV Guide’ Names Gottlieb | Dowd, Redfield Gets Zotox 6 
Lee Gottlieb, who previously; Zotox Pharmacal Co., Stamford, 
has handled national publicity for |Conn., has appointed Dowd, Red- 
the magazine, has been named/field & Johnstone, New York and 
managing editor of the New York | Boston, to handle advertising for 
..edition of TV Guide. He retains Zotox, a new medicament for poi- 
his publicity assignment although son ivy, oak and sumac. Plans call 


ing display of fashions from its 
!March and April issues, open to . 
all out-of-town buyers in New ; ng 
York for the buying season. ss 


Along the Media Path 


e A promotion piece by WNAX, eo 
Yankton, S. D., features the let- 


Diana Stark, promotion manager, 
will take over some of the local 


publicity duties in New York. 


for advertising 


evision and radio. 


; in general and 
farm magazines, newspapers, tel- 


fo! Automatic silk-screen equipment for speed 


ya 


ond eronomy. Specialists in short run, 


large surface printing for outdoor and in- 
door advertising. | : 


/4-COLOR SCREENOLITH a 
PROCESS 


SOLID COLOR PRINTING 


Nos eee te de + 


[DAY-GLO~ 


Zoe fa Oe am (ac a, Vi 


‘ The highest quality, lowest cost silk-screen printing 
available makes K-N the largest printers of local 


and sectional 24-sheet posters in 
the United States. 


e With its January issue, Esquire 
changed its body type to Fairfield 
Medium, made by Mergenthaler 
Linotype Co. The sizes to be used 
are 9 pt. on 10 and 8 on 9. 


e From Jan. 23 to 30, the Chi- 
cago Daily News will feature its 
second annual White Elephant 
Festival, designed to help retail- 
ers trim their inventories during 
late January. Retailers advertis- 
ing in the News during this pe- 


riod will feature their “white ele- | 
_phant” offers. 


e Better Living is offering $3,- 


600 in cash prizes to supermarket 


About 8,000 stores have already 
signed up to join in this promo- 
tion, which will be featured in the 
February and March issues. 


e Reader’s Digest International 
has issued three new readership 
surveys on three of its overseas 
‘editions: Southern Africa, Italy 
‘and Spain. They were prepared 

by the publication’s own research 
' department. 


e Lo Mejor del Catholic Digest, 
|Spanish-language edition of the 
publication, also has released a 
readership survey made for it by 
O’Brien-Sherwood Associates, 


terheads of 20 companies which 
have advertised on the station 
continuously for at least 15 years. 


e The Evening Outlook, Santa 
Monica, Cal., has begun construc- 
tion of a new building which will 
be twice the size of its present 
home. 


e The Farmer, St. Paul, has com- 
pleted a survey among 1,500 read- 
ers on their buying intentions dur- 
ing 1954. 

In terms of remodeling, 32.1% 
of the Minnesota farmers indicat- 
ed they intend to wallpaper dur- 
ing the year. This was by far the 


New York. 


store managers and other person- 
nel who create the best in-store 
displays tying in with its 1954 
“Mrs. America” store promotion. 


ae 1570 S$. FIRST ST., MILWAUKEE, WIS. 

; OFFICES IN: New York © Boston 

Pittsburgh ¢ Detroit * Chicago 

St. Lovis * Dalias * San Francisco 
Seattle * Portland 


most popular project the group 
had set up. Their next predomi- 
nating concern is to install a 
kitchen sink (10.7%). 
Vacation plans are being made 
‘by 38.6%, with 13.8% taking their 
|vacation in the fall, and 15.4% 
in the summer. The automobile 
_will be the chief form of trans- 
portation (35.9%). 
_ Some 13.9% will buy living 
/room furniture during the year, 
and 12.6% will get an innerspring 
mattress. Also, 27% will lay down 
linoleum. Of those wiring for elec- 
~ | tricity in the new year, 12.9% are 
|keeping home food freezers in 
mind and 15.4% are calculating on 
_a television set. 


e During January, Seventeen is 
holding a month-long merchandis- 


manes PALMTING 
a oyensurt 


'@ Distributors and retailers in 
, ‘the recreational boating industry 
are radiating optimism, The Boat 
Industry, St. Joseph, Mich., found 
in a recent check. Overwhelming- 
ly, they agreed that boating is on 
the increase and that business vol- 
/ume will be higher in 1954 com- 
pared to 1953. Most of them are 
planning to expand their physical 
facilities for selling. The average 
gain in sales for 1953 over 1952 
was 30.1%. The magazine has the 
results of its check in the Jan. 15 
issue. 


Women spend 
$1 billion a year 
in lumber and 


e Davison Publishing Co., Ridge- 
wood, N. J., has issued ‘‘The 63rd 
Annual Davison’s Knit Goods 
Trade,” a “complete register and 
directory of all hosiery and knit 
'good manufacturers in the U.S. 
and Canada.” The office edition 
sells for $7; paper pocket edition, 
for $6. 


building products 
dealer stores 


e@ Vepartment of New Laurels: 

American Motel Magazine en- 
|joyed the biggest year in its his- 
tory in 1953 with a 61% gain in 
advertising pages over 1952. 

Better Living’s advertising vol- 
‘ume reached a new, alltime high 
/as advertisers invested $416,668 in 
its February, 1954, issue—a 38.5% 
gain in revenue over the same 
month last year, and the largest 
advertising revenue in its history. 

American Aviation’s advertis- 
ing volume reached a new high 
in 1953, with advertising up 183 
pages over 1952, an increase of 
20.9%. Total display advertising 
volume for 1953 was 1,058 pages. 
Year-end circulation was esti- 
mated at an alltime high of 41,- 
500, subject to ABC and CCA au- 
dits. 

Time International hit $9,500,- 
000 in ad billings in 1953—a new 
high. A record 4,991 pages of ads 
were carried, a jump of 472 pages 
over 1952. 

The Jan. 4 issue of Retailing 
Daily—opening day of the Inter- 
national Home Furnishings Mar- 
ket in Chicago—was the biggest 
in the publication’s history. It had 
364 pages and is also the largest 
| paper published by Fairchild Pub- 
lications with the greatest adver- 
| tising linage. Advertising totaled 
308,000 lines—an increase of .55,- 

000 lines over last year’s similar 
. issue. 


Facts from the Data File 
1—Lumber and building 
products dealers outsell 
most other retailers. 
2—96.5% of AL&BPM's 
dealer circulation is 
among principal buying 
and selling factors. 
3—ALEBPM's dealer-sub- 


Yes Sir! One out of every eight dollars lumber 
and building products dealers take in today 
comes out of a woman’s pocketbook. More- 
over, purchases by women in lumber and build- 

ing products dealer stores have increased one- of me 350 Ueno 
third in the past 5 years. Nearly half (46.8%) pa A, a, 
of the lumber dealer’s paint department con- thousend then 
sumer sales are to women. In fact, nearly 25% 
of the lumber dealer’s entire consumer sales are 
to women. Today 75% of the lumber and 
building products dealers operate a store type 


salesroom. 


quality coverage, at the 
lewest cost in AL&BPM. 


Get the full story about the sales opportunities 
offered by the $8 billion lumber and building 
products dealer market. Write today for your 
copy of AL&BPM’s Data File. 


Issued every other Monday 
A Vance Publication 
Established 1873 
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In 1951 the 


POST-GAZETTE 
Makes Advertising History 


Again in 1952 
The POST-GAZETTE 
Made Advertising History 


And Again in 1953— 
for the third straight year— 


@)=s THE POST-GAZETTE 
Is the ONLY Pittsburgh Daily 


| To Set An All-Time High 
In Total Advertising Linage! 


~~ 


4 
ra 
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What a record! In 1951 the Post-Gazette was 
the only Pittsburgh daily to set an all-time high 
in advertising. This was true again in 1952. 
And now again in 1953—for the third straight 
year—the Post-Gazette is the ONLY Pittsburgh 
daily to set an all-time high in total advertis- 
ing! ... breaking even the records of 1951 and 
1952. 


Yes, Something Is Happening in Pittsburgh 


Pittsburgh Post-Gazette 


Pittsburgh's Most Interesting Newspaper 
Represented nationally by Moloney, Reagan and Schmitt 
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A Delicate Problem in News Handling 


Within the past couple of weeks, there has been a growing number 
of comments, both in speeches by business men and in print, to the 
effect that too much business news is being given a gloomy tinge. 
If we aren’t careful, people are saying, we can easily talk ourselves 
into a depression, recession, readjustment, or whatever this week’s 
word for it may be. 

We agree. We have long been convinced that psychology is ex- 
tremely important in our economy, and that how people feel is much 
more important than the so-called underlying reasons which are 
always developed—after the event—to explain why it happened. 

Nevertheless, we are unhappy about the most recent developments. 
It is our belief—and one which can quite easily be confirmed—that the 
general public has taken the “bad” economic news of recent months 
completely in stride. Everyone is resigned, if that is the word for it, 
to a year which may show some leveling off, to the possible extent 
of a downward movement of around 5% over-all. 

People generally do not argue with this, nor grumble much about 
it. And by and large, they are willing to concede that it might not be 
such a bad thing if the economic machine slowed down just a bit. 
There are at present no signs of panic, no signs of hysteria, no signs 
of buyers’ strikes, nor any inclination to retire to a bombproof shelter 
and pull the roof in over one. 

We have achieved an eminently satisfactory psychological reaction 
to a threatened downtrend in economic activity. If we can maintain 
the psychology which presently exists, we have very little to worry 
about this year. We are over the psychological hump. 

The best way to vitiate what we have achieved is to create a feeling 
of unsureness in any direction. And too much protesting about the 
“gloomy news” which is being issued is almost certain to create that 
feeling of unsureness, and to backfire by enlarging the very small 
area of uneasiness which now exists in the economic realm. 

It will take only a dozen or so speeches and press releases belabor- 
ing the press or the government or anyone for making unnecessarily 
gloomy predictions, to convince a substantial number of people that 
maybe the predictions aren’t quite gloomy enough, and to destroy 
our present comfortable feeling that we have been told the worst, and 
that it isn’t really very bad. 

Here is one area in which, by accident or design, we’re doing fine 
right now. Let’s not mess things up. 


Credit Problems Increasing 


The credit problems of media and advertising agencies seem to 
be increasing from day to day, and there is every indication that they 
need careful study. 

The difficulty stems from the fact that the business has changed, 
rather than from any particular increase in credit risks. What hap- 
pens now is that large sums can be committed so quickly and so de- 
finitely that it is literally possible for an advertising agency or a 
group of media to get caught on a very large credit limb before even 
the most prudent credit manager has any excuse for thinking any- 
thing is wrong. 

The cash discount for paying media bills promptly is one of the 
best devices available for keeping a careful weather eye on the credit 
situation, and we believe that the American Assn. of Advertising 
Agencies’ position on this subject is sound. The Four A’s believes that 
all media should make cash discounts available, and says that this 
cash discount helps enormously in solving credit problems. 

There can be no question that this is true, provided always that 
the cash discount, which is a discount for prompt payment, is avail- 
able for prompt payment only, and is not allowed when the payment 
does not come promptly enough to meet the required terms. 


Advertising Age, January 18, 1954 
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“| think he’s one of those account pirates—he keeps talking about getting prospects 
out on his boat.’’ 


What They're Saying 


Lack of Fresh Talent? 


At the start of any new year 


lack of fresh talent for executive 
positions and lack of creative gen-: 
ius in this business and that. 

Mostly they blame what is called 
“the civil service attitude,” the 
yearning for security with low pay 
minus the head-and-heartaches of 
gambling enterprise. 

There may be some truth in 
that one. It is possible that today’s 


young man doesn’t want to take a 


lot of risks with his eating money 


when a fresh initiative raise will 


only lead him into higher taxes. 
But there never was a man 


/whose personal conceit was so 


small that he wouldn’t relish a 
bigger, better job. And there is 
where management, which is al- 
ways yelling about a dearth of 
young hot rocks, sort of outma- 
neuvers itself... 

If I were a hirer of men today 
I would buy potential rather than 
past, and figure to teach the man 
enough in a short time to tell me 
whether he would work out or 
not. 

And, if the answer is positive, to 
pay him enough to eat on while he 
is practicing to be president. 

There is no lack of talent in 
America. There just seems to be 
some lack of imagination among 
the men on high in gambling that 
some young guy from the sticks 
might turn out to be tomorrow’s 


chairman of the board. 


—Robert C. Ruark, columnist, Chicago 
Daily News, Jan. 11. 


Seers and Such 

Some of the liveliest fiction in 
America is produced at this season 
of the year by the nation’s business 
prophets. As they draw the curtain 
on the past and peer enthusiasti- 
cally into the future, they really 
get into the spirit of things. It 
makes far better reading than 
Charles Dickens and ranks almost 
on a par with Mickey Spillane... 

Economic daydreams, although 
replete with drama and suspense, 
invariably have a happy ending. 
You can be sure that any Depres- 
sion Dragons lurking in the under- 
brush will be summarily disposed 
of and that rich Uncle Samuel will 


there always seems to be an in-| 


ordinate amount of grousing about | 
‘laugh them off... 


ride out of the East and liquidate | 


those nasty old mortgages. Know- 
‘ing Uncle Samuel, it is obvious that 


he will not pay them off, although 
he will surely devise a scheme to 


“Arizona Progress,”’ 
Valley National Bank, Phoenix. 


High Reading Appetites 


libraries and 98,000 school libraries. 


However, the United Kingdom is. 
shown as the world’s most prolific 
producer of new books, issuing 17,-_ 


072 new titles in 1950 as compared 
to 11,022 in the U. S. and 9,993 in 
France, its nearest competitors. 
Britons also find time to read 
more newspapers than anyone else. 
The British press sells 598 news- 
papers for every 1,000 population. 
However, Americans get the 
most to read, consuming an aver- 
age of 79 lbs. per capita annually, 
and Canada is next with 50 lbs. 


—‘The Dummy,” publication of West- 
ern Society of Business Publications. 


A Step Forward 

The Taft-Hartley Act is an ex- 
cellent law. It was a great step 
forward because it recognized the 
need for balance in our labor 
laws. If the criteria for changes 
are fairness to the public, to the 
employer, and to the employe 
they could make this law still 
better and, what is more important, 
could contribute substantially to- 
ward industrial peace. 


—William B. Barton, general counsel 
and manager, labor relations and legal 
department, Chamber of Commerce of 
the U. S., in the chamber’s ‘‘Washing- 
ton Report.” 


Got a Better Mousetrap? 

Are you planning to bring the 
world to your door by building a 
better mousetrap? Better give up. 
The same old trap that’s been doing 
the job 130 years is hard to beat, 
mousetrap makers say. One mouse- 
trap builder, however, gets an 
average of three letters a week 
from inventors, most of whom de- 
sign clever and complex gadgets. 
So far, no one has improved on the 
simple spring-type trap (the one 
mounted on a block of wood) —and 
it has been used successfully since 
1823. 


—Hudson Newsletter, 
Hudson Motor Car Co. 


published by 


published by. 


~Rough Proofs 


ADVERTISING AGE published its 
Jan. 11 issue with two front pages, 
and next thing you know the ad 
department will probably try to 
get an issue with two back pages. 


The Duane Jones case is de- 
scribed by competent observers as 
the most exciting fracas in New 
York City since the Dempsey- 
Firpo fight at the Polo Grounds 
in 1921. 


- 


Walter Winchell insists A. God- 
frey parted company with Chester- 
field because he didn’t like the 
commercials, while those closest 
to L&M say they left because they 
didn’t like the price. 


The Equipoise filly which is to 
be the first prize in the Kentucky 
Club pipe tobacco contest should 
do all right at the races, so why 
not call her Even Money? 


TV Guide says Jack Webb is get- 
ting tired of making “Dragnet” 
films, but he shouldn’t start drag- 
ging his feet just when the show is 
pushing into first place ahead of 
“Lucy.” 

* 


After reading the AA record 
showing that admen die younger, 
you may want to paraphrase the 
New Yorker slogan and say, “It 


isn’t the work, it’s the ferocity.” 
In number of libraries, the U. S.| el 


leads the world with 6,100 public 


* 
Jack Tinker demands to know 


how much amazement is left in 
“amazing,” and how much revolu-. 
tion in “revolutionary.” 

Movie goers usually say “stu- 
pendous” still packs a lot of stu- 
pidity. 

+ 


Mechanix Illustrated says its 
Tom McCahill “rates more mail 
than Marilyn Monroe at a postal 


'clerks’ ball.’ 


The ideal place to test Marilyn’s 
popularity is at a calendar makers’ 
convention. 

* 

“Creditors organize to collect 
from Garden Guild.” 

This should not be taken to mean 
that the account of a mail-order 
nursery company is likely to be- 
come a collector’s item. 

* 


Marshall Field & Co. magnani- 
mously ran a page ad saluting 
youthful Carson’s on the occasion 
of its centennial, since it is already 
well along on its second century. 

. 


“Ask your jeweler for the 
Gemex watchbands Georgie Jessel 
showed you.” 

And don’t forget the Mercury Ed 
Sullivan sent you to see, or the 
DeSoto Groucho Marx tipped you 
off to. 


An experienced adman looking 
for a new connection says he 
wishes to relocate outside of New 
York. 

He’s finally given up on the 
Giants, baseball and football. 

* 

“And if you got caught in a sud- 
den rainstorm,” asks Dorothy Kil- 
gallen, “could Lowell Thomas’ 
newscast keep your hat dry?” 

It might, if you heard it over 
your car radio. 
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the 5* Dimension 


HEIGHTENS THE PULLING POWER OF YOUR ADVERTISING DOLLAR IN 


POPULATION ~ 
Philadelphia area, over 


MANUFACTURING 


Pitas ; e Delaware Valley is 
Mo ™ \ Ve World's Greatest Indus- 
f »\ ts _ trial Area : 


THE | 
GROWTH 
FACTOR 


Capacity and potential for 
*. - dynamic expansion | 


e - 
* 


RETAIL = 
SALES 


Philadelphia area, over 
4 billion dollars yearly 


be 2 
; 


Ae 


' Diversified industry 
_ means steady employ- 
ment, fewer fluctua- 
tions in labor force. . 
lways a sure mark 


...and in DELAWARE VALLEY, 
THE PHILADELPHIA INQUIRER 
is the first newspaper! 


Che Philadelphia Prgquirer 


The Voice of Delaware Valley, U.S.A. 


Exclusive Advertising Representatives: 


NEW YORK CHICAGO DETROIT SAN FRANCISCO 
ROBERT T. DEVLIN, JR. EDWARD J. LYNCH GEORGE S. DIX FITZPATRICK & CHAMBERLIN 
342 Madison Ave. 20 N. Wacker Drive Penobscot Bidg. 155 Montgomery St. 


Murray Hill 2-5838 Andover 3-6270 Woodward 5-7260 


Gorfield 1-7946 


West Coast Representatives: 


» DELAWARE VALLEY, U.¢.A. 


THE GREATER PHILADELPHIA MARKET 


Delaware Valley indus- 
trial expansion is 3 bil- 
lion dollars big. 1% 
million families here 
earn bigger, spend big- 
ger. A mighty attractive 
selling set-up... today’s 
Valley! For tomorrow... 
the “5th Dimension” — 
the growth factor—fore- 
casts a brighter sales 
prospect, at less cost per 
sale. THE PHILADELPHIA 
INQUIRER, pacing 
Valley progress, makes 
your ad dollars work 
harder in America’s 
3rd Market. 


LOS ANGELES 
FITZPATRICK & CHAMBERLIN 
1127 Wilshire Boulevard 
Michigan 0259 
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MORE US! FUL 
TO MORE READERS 


‘“‘U.S.NEWS & WORLD REPORT” has grown steadily in net paid circulation, 
year after year, to its current all-time high of more than 660,000. 

The growth since 1946 has been the largest of any magazine in its field— 
all of it achieved with the most voluntary of circulation methods—all ef it 
concentrated among high-income people holding the responsible jobs 

in business, industry, government and the professions. Explanation: One 
reader telling another; more and more people realizing the value of 

this new and useful kind of news information. 


MORE VALUABLE 
TO MORE ADVERTISERS > 


More and more of America’s important advertisers are placing 

their advertising in ““U.S.NEWS & WORLD REPORT.” Of the total advertising 
gains for the first 11 months of 1953 by all the major magazines 

in this field, 273 pages, or 50% of the total, went to 
““U.S.NEWS & WORLD REPORT’ alone. Only six other magazines 
in the U.S. now carry more advertising pages. 


For more information on the 

“rising market” opportunity that exists 

for every advertiser seeking to sell 

America’s high-income people of importance, 

for their business or family needs, 

call or write our advertising office at 

30 Rockefeller Plaza, New York 20, N. Y. 

Other advertising offices also in Boston, 
Philadelphia, Cleveland, Detroit, Chicago, , 
St. Louis, San Francisco, and Washington: _” 
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. .. a market not duplicated by any other news or management magazine 
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Bristol-Myers Boosts Fletcher | 


F. Harry Fletcher has been. 
named national field sales mana- 
ger of Bristol-Myers Co.’s products 
division, New York. Formerly with 
Whitehall Pharmacal Co., he 
joined Bristol-Myers in 1952 as 
special assistant to the exec. v.p. 
in charge of sales. 


‘Tribune’ Buys ‘Herald-Press’ 


The Herald-Press, Great Bend, 


Kan., has been purchased alon 3 
ft interests 7 started the new year with new ad- 


with all publishin 


Harold A. Hammond, by the Great Vertising agencies 
Bend Daily Tribune. The Sunday 
edition of the Herald-Press will 
be discontinued, but otherwise op- 
‘erations will be as usual. 


HAT A BUY you get in Akron, 
Ohio! One of the few large 
U.S. markets covered (99%%) by 

a single newspaper — the power- 
ful AKRON BEACON JOURNAL, evening 


and Sunday. 


‘Two Banks Switch Agencies 
Two of the largest Salt Lake 
City financial institutions have 


First Security 
Bank of Utah, N. A., has switched 
from Francom Advertising Agency 
to Gillham Advertising Agency 
and Walker Bank & Trust Co., 
|formerly a Gillham account, has 
‘mamed R. T. Harris Advertising 
Agency to direct its advertising. 


Raises Financia] Rates 

The Standard Examiner, Ogden} 
Utah, will increase its rates for fi- 
nancial advertising, effective 
March 1. Formerly charged the lo- 
cal retail rate, banks and other fi- 
‘nancial institutions will come un- 
‘der the general rate of $1.96 per 
‘inch, which will become commis- 
sionable to agencies. 


Mrs. Anderson Heads Ads 

| Mrs. Dorothea Anderson, for 
the past year acting advertising 
manager of Davol Rubber Co., 
Providence manufacturer of in- 
fants’ and sickroom rubber goods, 
has been promoted to advertising 
manager. 


Advertising Age, January 18, 1954 


‘Non-Food Sales Now Account for 11.9% of 


| 


Supermarket Volume, Super Survey Shows 


New York, Jan. 12—Sales of 
non-food lines now account for 
11.9% of total supermarket vol- 
ume. 

On the basis of 1952 sales of 
supermarkets (the latest available 
data), totaling $14.1 billion, this 
means that non-foods accounted 
for about $1.7 billion, or 70% more 
than in 1950. 

Although 11.9% is the median, 
about 35% of the companies con- 
trolling about one-quarter of the 
stores do anywhere from 12.5% to 
50% of their total sales in non- 
food products. 

These facts are presented in a 
survey just completed by Super 
Market Merchandising, which 
made similar surveys in 1947 and 
1950. 

The smaller chains and large 
independents seem to be doing the 
main pioneering work, judging by 
| the extent of their entry into the 


Oklahoma and Texas cash registers ring out a NEW sales story: 


the BEST of the Gouth is the Southwest! 
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—fastest developing, most diversified agricultural region in the nation! 


Ring! Ring! Ring! That’s our ‘cash register’ story of sales results in rural Okla- 
homa and Texas where farmers receive $7.50 out of every $100 of United States 
cash farm income from livestock and livestock products . . . receive $10 out of 


every $100 of United States farm income from crops. . 


. own one out of every 


eleven tractors on United States farms. . . own one out of every sixteen automo- 
biles and trucks on United States farms. 


theBESTin the Southwest isthe Farmer-Stockman! 


403,384 SUBSCRIBER FAMILIES 
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Owned and Operated The Oklahoma 
nv ond WKY.TV 


Missouri 0.000000... 4,772 
New Mexico 0.0.0... 4,529 
Other States ............... 4,057 

TOTAL.................. 403,384 


Serving the Rural Southwest for 42 Years 


OKLAHOMA CITY, OKLAHOMA @ DALLAS, 


TEXAS 


Publishing Company — The Daily Oklahoman, Oklahoma City Times 
Represented by THE KATZ AGENCY, INC. 


non-food business, the magazine 
says. 


a The survey indicates an over- 
lapping of supply sources for non- 
food lines. In drugs, 67.2% of 
supermarkets receive their lines 
direct, 24.1% through rack jobbers, 
7.6% from food wholesalers and 
12.1% from drug wholesalers. 

In housewares, 58.3% of the 

supermarkets obtain supplies 
direct, 66.8% from rack jobbers, 
3.6% from food wholesalers, 
36.4% from housewares jobbers 
and 0.1% from concessionaires. 
In each case, sources of supply 
are frequently several. Percentages 
given reflect the extent of over- 
lapping. 
The average supermarket today, 
the survey shows, carries 101 to 
200 health and beauty aids, com- 
pared with 51 to 100 items in 1950. 
The average supermarket today 
devotes 26 to 30 sq. ft. to drug dis- 
play, and 29.4% of supermarkets 
allocate over 50 sq. ft. of space to 
drugs. 


a In housewares and appliances, 
the average supermarket carried 
between 51 and 100 items, but 
42.2% carry over 101 items. A 
median of 20 to 25 sq. ft. of space 
is given to housewares, but 49% 
of respondents give over 26 sq. ft. 
of space to housewares. 

The survey was compiled from 
replies supplied by 350 companies 
controlling 2,931 supermarket 
stores in 45 states, under the super- 
vision of Richard G. Zimmerman, 
research director of Super Market 
Merchandising. 

Comparative figures on the 
growth of non-food lines in super- 
markets shows that the sale of 
magazines by stores has increased 
from 23% in 1947 and 36.9% in 
1950 to 61.1% in 1953. Pocket 
books have spread from 31.1% of 
stores in 1950 to 49.5% in ’53. 

Toys have risen from 24.6% in 
50 to 48.3% in ’53. Cigarets have 
slimbed from 89.1% in ’50 to 
36.9% in ’53; cigars from 68.1% 
to 78.6%; pipe tobacco from 73.3% 
to 76.9%; films from 44% to 61.1%, 
and cameras from 10% to 14.9%. 

Complete statistics are available 
on request from Super Market 
Merchandising. 


Phillips, Cherbo Form Agency 


John M. Phillips, an account ex- 
ecutive, and Jack C. Cherbo, mail 
order media director, Arthur Mey- 
erhoff & Co., Chicago, have opened 


J. M. Phillips Jack Cherbo 


their own agency, Phillips & Cher- 
bo, with offices at 56 E. Walton St., 
Chicago. Both principals were as- 
sociated with O’Neill, Larson & 
McMahon before joining Meyer- 
hoff. 


Two Name John Mather Lupton 


John Mather Lupton Co., New 
York, has been named to handle 
advertising and publicity for Gra- 
ver Water Conditioning Co., New 
York, and Acheson Dispersed Pig- 


= iments Co., Philadelphia. The for- 


imer, a division of Graver Tank 
|Mfg. Co., had been handled by 
|Michel-Cather, New York. 

To H-R Representatives 

| ‘WCMI, Ashland, Ky., has ap- 
‘pointed H-R Representatives to 
represent it. This station, which 
_recently was added to the Air 
_ Trails Network, formerly was rep- 
resented by John E. Pearson Co. 
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FDR used to call him “Butch.” No reason. Just thought there ought to 
be one reporter on The New York Times called “Butch.” Readers have 
no nickname for Felix Belair, Jr. They’re content to have his reports from 
Washington. He helps make sense out of much that happens there. 


Felix Belair has been making sense out of Washington news for more 
than 20 years. He started his newspaper career while still an economics 
major at Georgetown. In 1930, when he graduated, he carried this inter- 
est onto the Washington staff of The New York Times. His first assign- 
ment was to cover what was then an “undeveloped” beat, the business, 
financial and economic agencies, 


The beat developed fast as a source of important news. Belair developed 
fast, too. By the time the bank holiday of 1933 came along, he had 
worked himself up to the status of specialist. His coverage of the Impe- 
rial Economic Conference at Ottawa was widely acclaimed. So was his 
economic reporting from Brazil in 1945 and from the Scandinavian 
countries under the Marshall Plan in 1948. 


in 23 years as a Washington reporter, Belair has covered every news beat 
in Washington for The New York Times and, for the five years 1940-45, 
for Time Magazine as its Washington bureau chief. He has covered every 


ington Made Easier 


major national political convention since 1936. But his most notable 
work has been in the fields of international finance and agricultural eco- 
nomics. In these, a famous Washington expert says, he has “simplified 
the complex and accurately foreshadowed future policy.” 


Now assistant chief of The New York Times Washington bureau, Belair 
helps direct the biggest Washington staff maintained by any newspaper, 
helps plan the biggest Washington report provided by any newspaper. 


There are hundreds of news specialists like Felix Belair on The New York 
Times. They form an unmatched team. Working together all over the 
world, they produce each day a newspaper that is lively and alert, vig- 
orous and interesting, different from any other. This team puts more 
into The Times than you find in any other publication. That’s why readers 
get more out of The Times. 


So do advertisers. May we tell you the whole story? 


The New York Cimes 


“ALL THE NEWS THAT'S FIT TO PRINT” 
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it was love at first sight 


‘Today’s Woman : 


one of the Fawcett publishing properties 


NEW YORK + CHICAGO + LOS ANGELES + SAN FRANCISCO «+ BOSTON « DETROIT 
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with us and the fabulous Golden Girl 


We picked her out of the crowd, because of all the 53 
million women in America, we wanted her . . . just her. 
We gave her a magazine as young in spirit as she is in 
years... 18 to 35. We put together a publication as prac- 
tical as she always wanted to be . . . and why not, she’s got 
a husband. a home and youngsters on her slim shoulders. 
We kept the editorial level way up here . . . remember, this 
girl is a high school graduate, or better. And when we 


got it all wrapped up, what else could we call it but 


Today’s Woman, the magazine for young wives 


We packed eight solid years into it, sweated out ninety- 
eight single issues, doing better simply by the doing. . . 
and one fine morning we looked in the face of the startling 
fact that while we might be the junior in years among 
the senior women’s magazines, no junior, us, in terms 
of service delivered. Not with more food pages than 
MecCall’s or the Journal, more fashion pages than Com- 
panion .. . and more home furnishings pages than all of 


them, excepting only Good House. But you see, we know 


our girl is worth $40,000 in gold 


over the next ten years to America’s advertisers . . . in 
food and grocery products, in refrigerators and washing 
machines and home furnishings, drugs and cosmetics, in 
children’s stuff, clothing and all the things a young grow- 
ing, product-acquisitive family needs. Multiply her by her 


1,200,000 sisters under the Today’s Woman roof, and you 


have yourself $48,000,000,000 worth ot market 


The matronly magazines have only 32 to 45 percent of 
their circulations with these 18 to 35’s . . . spread their 
editorial coverage from 16 to 60-plus. Insist — Lord 
knows it’s your right — to put your best-loved one of 
them at the head of your list, but save the No. 2 spot for 


the Golden Girl and her handbook, Today’s Woman. 
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Hamilton Rubber to Eldridge {Cannon Electric to Gregory 


Eldridge Inc., Trenton, N. J.,, Cannon Electric Co., Los Angeles 
has been named to handle adver-| maker of electrical connectors, has 
tising for Hamilton Rubber Co.,/named Willard G. Gregory & Co., 
Trenton maker of hose, belting|Los Angeles, to handle its adver- 
and allied products. Trade publica- | tising. Formerly, Hixson & Jor- 
tions, direct mail and point of sale gensen, Los Angeles, handled the 
will be used. account. 


” To 30,000,000 school kids, “teacher” 
is an authority on any subject. 


A candle her shogh peur prodent policies, er 
lights others ising messa e to more than 900.000 
regular readers of State Teachers 

and Mel bcck 110,000000 homer: oo 
consumes Each of the 44 State Teachers 


Magazines is edited locally in its 
own state. You may use all 44, or 
select just the ones reaching the 
areas you require. Get complete de- 
tails today, from Miss Georgia C. 
-«-80 do the words Rawson, Executive Vice-President, 

State Teachers Magazines, Inc., 307 

N. Michigan Ave., Chicago 1, Ill 


aie TEACHERS 


a dinner table conversation is ig- M 
agazines 


itself ; 


Anon, 


lips of school-age youngsters. 


See | tive in February. 


Drumm to Wallace-Lindeman , 


Gregory V. Drumm, advertising 
and sales promotion manager of 
Gibson Refrigerator Co. Green-| 
ville, Mich., has been named a v.p. 
of Wallace-Lindeman, Grand Rap- 
ids agency, effective in February. 
C. S. Blakeslee, an account execu- 


has been elected a v.p., also effec- 


Pa. Newspaper Guide Out 

The 1954 “Pennsylvania News- 
paper Directory & Advertising 
Rate Guide” has been released by 
the Pennsylvania Newspaper Pub- 
lishers Assn., Telegraph Bldg., 
Harrisburg, Pa., and is available at 
$2.50 a copy. It contains county 
market information, town and city 
populations and includes ad rates 
for both weeklies and dailies. 


Thorn Heads Marketing Unit 

A. K. Thorn, formerly with Cit- 
ies Service Oil Co. in marketing 
capacities, has been named mar- 
keting division manager of the 
American Management Assn., New 


York. He will be responsible for 


Advertising Age, January 18, 1954 


tive with the agency since 1949, | © 


A. W. STODDARD, formerly director of 
advertising and assistant to the executive 
v.p. for Syncro Corp., Oxford, Mich., power 
tool and electronic equipment maker, has 
been named director of public relations 
and advertising of Detrex Corp., Detroit 
maker of industrial metal-cleaning equip- 
ment, chemicals and drycleaning machinery. 


program planning of conferences 
_—, seminars in the marketing 
ield. 


Man 
nited. by these simple words from the 
\. OW & 


FEBRUARY Sue 


reach the buyers in... 


Get rates and full information from nearest office: 
NEW YORK: 41 East 42nd St. 
CHICAGO: 203 N. Wabash Ave. 


* 


15,000 per 


' 
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also: LONDON, FRANKFURT, PARIS, ROME, TOKYO 


ARMY TIMES PUBLISHING CO., 3132 M ST., N.W., WASHINGTON 7, D.C. 
Publishers of: ARMY TIMES © NAVY TIMES « AIR FORCE TIMES © AJR FORCE DAILY (European edition) 


ae 
* 


Circulation Guarantee: 


LOS ANGELES: 6399 Wilshire Blvd. 
SAN FRANCISCO: Monadnock Bldg. 


A New Monthly 


| > 4 Ist Issue-Feb.’54 


Standard size 
7x10 make-up. 


month 


‘General Mills Uses 
‘Friendship’ Theme 
‘to Promote Flour 


MINNEAPOLIS, Jan. 13—General 
Mills, in one of the largest promo- 
tions ever conducted for Gold 
Medal “kitchen tested” flour, is 
giving away $1,000,000 in certifi- 
cates packed in flour bags. 

The certificates, called the 
“Betty Crocker Friendship Fund,” 
are redeemable for money, which 
is payable to churches, clubs or 
charities. Value of certificates is 
equal to a half-cent for each pound 
of flour. Sales of the “Friendship 
Fund” sacks will continue through 
February. 

The promotion is being sup- 
ported via a heavy ad campaign in 
magazines, newspapers, radio and 
television. Full-page ads have ap- 
peared in food trade publications 
and religious and rural magazines; 
others are scheduled for Parade 
and This Week Magazine, and a 
spread is set for Life. 
Dancer-Fitzgerald-Sample is 
the agency. 


Sheraton Offers TV Circuit 


Sheraton Corp. of America, Bos- 
ton, is offering to companies and 
conventicens a closed tv circuit ty- 
ing together its chain of hotels. The 
chain will bring together not only 
the company’s hotels in the U. S. 
and Canada but also any independ- 
ent hotels in the U. S. that the 
sponsor wants. For a hookup in- 
cluding Sheraton hotels in Boston, 
Providence, New York, Philadel- 
phia, Baltimore, Pittsburgh, Cin- 
cinnati, Chicago, St. Louis, Detroit 
and Buffalo, cost is $16,425 an 
hour, assuming 500 viewers in each 
city. 


Firms Merge, Name Agency 


Industrial Spring Corp. and 
Continental Radio Corp., Chicago, 
have merged under the Continental 
name. Continental makes clock ra- 
dios, portable radios, table model 
and radio-phonograph combina- 
tions. Sander Rodkin Advertising 
Agency, Chicago, has been named 
to handle advertising, which will 
include newspapers, television, 
trade and consumer publications, 
direct mail and point of sale. 


Lavenson Boosts Hallstrom 


Mrs. Alice E. Hallstrom, assist- 
ant publicity director for Laven- 
son Bureau of Advertising, Phil- 
adelphia, has been promoted to the 
new post of public relations direc- 
tor. 


NATION'S LARGEST TRADE TERRITORY 


PASSENGER CAR 
REGISTRATIONS IN 
EL PASO UP 65% 


1952 Total 
1948 Total 
Gain 


You sell MORE cars because 
cars ore used MORE. 


Che £1 Paso Times 
An Independent Newspaper 
Morning and Sunday 


El Paso Herald-Post 
A Scripps-Howard Newspaper 
Evening 


TWO Separate Newspapers 
30¢ Line BUYS BOTH! 
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ofa Husband 


( YOu—for instance ) 


b Your wife looks upon a husband 
as her most valuable possession — 
much too valuable to be entrusted to 
the care of a happy-go-lucky fellow 
like you. 


4 She thinks you’re not really 
color-blind—just color-callous. 
Didn’t you bring home a tangerine 
ash-tray some printer gave you— 
and set it down right next to a pot of 
fuchsias? Then look bewildered at 
her cry of pain? 


oo 


+ 8 
4 Fe 
3 le f 


Ci 
, Re ee 
PF, PRPC 


3. She’s baffled by your idea that 
black lace nightgowns and sequin 
garters are Fashion. She—and the 
Journal—know better. Which is why 
the Journal has a beautiful rapport 
with women who buy clothes to wear 
—not to stun. 


4. She deplores your technique of 
locating your best Argyle socks by 
bellowing—instead of looking in the 
drawer again. 


5. She considers your efforts as a 
household handyman praiseworthy, 
if minor. She gets inspired by a 
former-attic-now-dream-room in the 
Journal—makes it all come true with 
a wave of a tack hammer and the 
help of her favorite department store. 


6. She thinks you’re a manic-de- 
pressive shopper. Low end of your 
cycle comes first—you cling to the 
battered alarm clock. Then go wildly 
overboard on an iridium-tipped fly 
rod. No wonder she handles the 
steady 85% of Family Purchases. 


me She finds your appreciation of 
magazine cheesecake quaint, but 
harmless. It bores her*. She prefers 
a magazine that thinks and talks her 
language. One reason over 5,000,000 
women buy and believe in the Journal. 


*If you don’t think so, ask Dr. K. 


8. Be comforted. Whenever some- 
thing’s really wrong (and often in 
between) she thinks you’re the most 
wonderful man in all the world! 


Woman's-eye View of your Advertising 
Journal averaged over 5,000,000 for the 
first 9 issues of 1953. That’s net paid ABC 


circulation —best yardstick we know of a 
magazine’s importance to readers. 


There's a magical difference in ideas that a 
woman comes upon, surrounded by the at- 
mosphere of her own attitudes and moods! 

That’s why she responds so happily to 
your advertising in the Journal. All the 
Journal is about her interests...and only 
the Journal is about all her interests. 


Which also accounts for these figures: 
At a 35¢ newsstand price, Ladies’ Home 


On the newsstands the Journal continues 
to outsell every other magazine that carries 
advertising. That’s voluntary circulation, 
the most accurate measurement of a mag- 
azine’s editorial vitality. 


| 


Never underestimate 


the power of the magazine 


women believe in 


Ladies’ Home 


Urh 


A Curtis Publication 
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Admatic Has Sound Device 
Admatic Corp., Chicago maker 
of automatic point of sale devices, 
has announced a new synchronized | 
sound attachment which operates) 


\3Ms Names Philip Lesly 
| Minnesota Mining & Mfg. 
St. Paul, has appointed Philip. 
Lesly Co., Chicago, to handle cor- 
porate publicity. Product publicity | 


in conjunction with Admatic’s|is handled by Lesly and by Cecil | 


automatic slide projector. 


‘Mirror’ Promotes Johnson 
Stanley Johnson, formerly as- 


& Presbrey, New York. 


Mrs. Graf Joins PR 
Mrs. Jean Graf, formerly with) 


sociate automotive editor, has been House & Garden, has joined the 


appointed retail advertising man- 


New York creative staff of the 


ager of the Los Angeles Mirror. Public Relations Board. 


BUY MORE 
TO LIVE BETTER 


because 

THEIR INCOMES 
ARE FAR ABOVE 
AVERAGE! 


ae out of ten Elks own their 


homes. 51.9% are business owners. 


11.6% are professional men. All own, 


read and believe in the only magazine 


edited to their special interests. You'll 
find The Elks a special buy at $2.25 


per page per thousand. 


THE 


_tainly all credit in the perfection 
| of the system should be given to 


MAGAZINE 


New York e Detroit « Chicago « Los Angeles 


ADVERTISING 


IT’S UNANIMOUS / THEY AZZ AGREE, WHAT 
THIS COMPANY NEEDS IS AN 


COMI. BOOK!) 


YES...AND FOR ANY 
COMPANY THAT WANTS 
MAXIMUM IMPACT IN 
A “SPECIAL STORY" 
IT HAS TO PUT 
ACROSS. 


MAKES 


BOOKS 


WELL WHAT 


SO EFFECTIVE? 


4 IT’S THE WAY THEY DRIVE THAT 
MESSAGE HOME! INFORMATIVE, 
EASY- TO- READ COPY, SPARKED 
BY LIVELY, DESCRIPTIVE 
PICTURES, PRESENTED IN AN 
INTERESTING, COLORFUL 
CONTINUITY THAT 
HOLDS A READERS 
ATTENTION FROM 
BEGINNING TO END-- 
AN 


7 


PREPARED FOR THEM 
By THE LEAOER IN THE FIELD, 


THAT'S WHY THE NATION'S TOP COMPANIES 
HAVE ADVERTISING COMIC BOOKS 


_ HERMAN STUDIO PRODUCTIONS! 


Vic Herman Studio Productions as- 
sures you of thoroughness in every 
phase of producing your Advertising 
Comic Book program. 

® A creative representative flies to 
your business headquarters for an 
on-the-spot study of your operations, 
policies and problems. 

@ The complete tailor-made package 
of—script, art and color printing 
—is produced entirely by our spe- 
ciclized staff to meet your deadline. 
@ Your Advertising Comic Book is 
planned to fit your budget. 


Send for FREE brochure and 
further details! 


ie vIC HERMAN STUDIO PRODUCTIONS | 


~15 WEST 44th STREET, N. Y. C. 36, UN. Y. © MURRAY HILL 7-7472 


Halligan Backs RCA 
on Color TV Claim, 


Decries Donnybrook 


Cuicaco, Jan. 12—Last week 
William J. Halligan, president of 
Hallicrafters Co., wrote a letter to 
| the Federal Communications Com- 
mission decrying the industry has- 
_sle over who’s responsible for color 
television (AA, Jan. 4) and sup- 
porting Radio Corp. of America for 
its pioneer work in developing the 
system the FCC has accepted. 

The controversy is “a case of 
everybody trying to get into an act 
| they’re already in,” he wrote, get- 
| ting into the act himself. 

“The plain facts of color develop- 

ment,” Mr. Halligan wrote, “are 
_ that as far back as 1940, RCA dem- 
/onstrated color teievision to the 
‘commission. Following an inter- 
ruption due to the war, the com- 
pany picked up development of an 
-all-electronic system in 1945, and 
by 1950 it did have an all electron- 
ic system which could be seen in 
b&w on present sets.” 


s The Hallicrafters’ head contin- 
ued by pointing out that when FCC 
didn’t approve the RCA system, 
the National Television System 
Committee was reorganized to use 
industry resources to develop an 
acceptable color system. 

The new color system, he said, 
“is basically the RCA system with 
improvements in the signal content 
which were developed by the rest 
of the industry, notably Hazeltine 
Research Inec., Bell Telephone, 
General Electric and others.” 

“With various manufacturers 
making conflicting claims, the pub- 
lic is bound to be confused, and it 
gets a distorted picture of our 
great industry,” he wrote. “Cer- 


all set manufacturers cooperating 
'with NTSC, including Hallicraf- 
ters, but it would seem to me that 
the best policy is to give credit 
where credit is due and _ stop 
squabbling about it.” 


RULES RCA CAN KEEP 
PATENT SUBLICENSING 

WiLMincTon, DEL., Jan. 13—Ra- 
dio Corp. of America can continue 
to grant sublicenses under certain 
General Electric Co. and Westing- 
house Electric Corp. television and 
radio patents after Dec. 31, 1954, 
according to a decision handed 
down in federal court here this 
week. 

Federal Judge Albert B. Maris 
denied a motion filed by GE June 
11 asking the court to declare RCA 
has no right after the end of this 
year to grant such licenses. The 
judge’s ruling is considered a far 
reaching one involving royalties 
between radio and television man- 
ufacturers. 

RCA got the sublicense rights 
in 1932 through a consent decree 
in an antitrust suit brought by the 
government against the three 
companies engaged in electronics 
manufacture. 


1l Papers Reduce Columns 


Eleven more papers have or plan 
to reduce column widths from 12 
'to 11% picas, bringing the total to 
|/268 members of the American 
Newspaper Publishers Assn. to 
take such action. This represents 
more than 61% of total ANPA 


Advertising Age, January 18, 1954 


Getting Personal 


Geoffrey Circuit, ad manager of Hart Schaffner & Marx, is one 
client who gets unusual service from his ad agency. On occasion, 
the 14-year-old daughter of Bill Purcell, BBDO v.p. who handles 


ANNIVERSARY—Robert A. Browne serves 
as emcee to present David Howell, pro- 
duction manager of Rickard & Co., New 
York, a citation marking his 30th year 
with the agency. At right is Joan Hawkins, 


the Hart Schaffner account, 
fills in as baby sitter for the 
Circuits... 

Robert R. Gros, advertising 
and sales manager of Pacific 
Gas & Electric Co., San 
Francisco, and president of 
Advertising Assn. of the 
West, was married Dec. 31 to 
Penelope Rickard Fox of San 
Francisco... 

Dave Bascom of San Fran- 
cisco’s Guild, Bascom & 
Bonfigli is an advertising ex- 
ecutive who believes in the 
power of the telephone. Dave 
has 12 old fashioned two- 
piece instruments installed 
on a table behind his desk. 
Whenever a visitor over- 
stays, Dave presses a con- 
cealed buzzer, whizzes 
around, picks up one of the 
ancient phones, apologizes to 
the visitor and carries on an 


membership. The 11 newspapers 
reducing their column size are 
the Daily Press & Enterprise, Riv-| 
erside, Cal.; Times, Bayonne, N.) | 
J.; News, Perth Amboy, N. J.; 

Union-Sun and Journal, Lockport, | 
N. Y.; New York Times; Observer-| 
Dispatch and Daily Press, Utica, 
N. Y.; News, Charlotte, N. <<. and 
Derrick and Blizzard, Oil City, Pa. 


‘Nurseryman’ Boosts Brady 


Charles A. Brady Jr., formerly 
production chief, has been named 
advertising manager of American 


, Nurseryman, Chicago semi-month- 
‘ly trade publication. 


production assistant. extensive conversation until 


it becomes apparent that 
time for the interview is over... 


It’s a small world dept.: On Jan. 9, Clyde Bedell, ad expert and 
AA columnist, was given the Nichols Cup of Alpha Delta Sigma 
for the greatest contribution to advertising education since 1951. 
Speaker at the meeting of ADS’ George D. Gaw chapter, where the 
award was presented, was Wesley I. Nunn, ad manager of Standard 
Oil (Indiana). Sure enough, it turned out that Clyde and Wes both 
worked for the same small agency in Oklahoma City some 33 years 
ago... 

So often have people misspelled and mispronounced his name 
that J. Robert Mendte, head of his own Philadelphia agency, went 
to a meeting of Eastern Industrial Advertisers at the Poor Richard 
Club and made up his name plate reading: “Bob Mendte. ..Rhymes 
with Plenty.” .. 


PROUD POPS—Of the recently announced 32 winners of Rhodes Scholarships, two are 

sons of BBDO executives. Here are fathers and sons: Brock H. Brower, who went 

to Dartmouth, and Thomas H. Blackburn, who went to Amherst, Harold L. Blackburn, 

account executive, and Charles H. Brower, executive v.p. in charge of creative 
activities at Batten, Barton, Durstine & Osborn. 


William J. Pape, publisher of the Republican-American, Water- 
bury, Conn., and Mrs. Pape are in St. Petersburg, Fla., for the win- 
ter... 

Lynn N. Bittner, general business manager of the Gannett News- 
papers, and Stuart M. Chambers of St. Louis Post-Dispatch were in 
Washington not long ago to extend an invitation to President Eisen- 
hower to speak at the annual dinner of the American Newspaper 
Publishers Assn. in New York next April. The President’s accept- 
ance is expected... 

The 20 Year Club of WPTF, Raleigh, N.C., initiated its eighth 
member Jan. 1, when Graham B. Poyner, v.p. and program director, 
joined up. He was given a savings bond and a certificate in recog- 
nition of his services to WPTF Radio Co... 

Expected as a Christmas present, but arriving in time to make 
another income tax deduction, was Sarah Louise Johnson, born Dec. 
28 to Lyle A. Johnson, assistant business manager of the Omaha 
World-Herald, and his wife, Barbara... 

Arriving on Christmas Eve, to make things perfect, was a daugh- 
ter for Harry K. Renfro, account exec of D’Arcy Advertising Co., 
St. Louis, and his wife. They’ve named her Patricia Keeton. . .Dave 
Zipprodt, head of Zipprodt Inc., Chicago lithographer, received 
congratulatory messages from friends Jan. 6, on reaching the half 
century mark... 

Louis Shappe, president of Shappe, Wilkes, Gilbert & Gordon, 
New York, is back in circulation, following several months’ illness 
and convalescence. ..The Elon Borton chapter of Alpha Delta Sigma, 
Florida State University, has initiated Charlie Stone, general sales 
manager of WMBR-WMBR-TV, Jacksonville, as an honorary pro- 
fessional member. . . 
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Help yourselt to some useful information .. . from This is the kind of factual data you get from a Split- 
these two markets. Who is reading your advertising? Run Market Analysis Readership Survey. You know 
How old are they? How many cows do they milk? all about Starch Studies. 

How many hogs do these farmers raise? Do they own We specialize in special farm problems. Let us help 
their farm, or rent? How far do they travel to shop?’ ~—_—syou _-with yours. 


Pick your dates... Results can lead the way to 


more profitable farm paper advertising! 
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: For additional information contact the Midwest Farm Paper Unit offices: Wallaces’ Farmer and Iowa Homestead, Des Moines, Iowa; Wisconsin 
ei | In New York, at 250 Park Avenue; in Chicago at 59 E. Madison Street; Agriculturist and Farmer, Racine, Wisconsin. On the West Coast—The 
ens or at our office in Chicago, 8 S. Michigan Avenue. Contact us direct at Edward S. Townsend Company, Los Angeles and San Francisco. 
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Business Man Must 
Keep Tab on Lunch 
Costs, Says Kobak 


ScRANTON, Jan. 12—Treasury 
policy on travel and entertain- 
ment expenses is making every 
business man a parttime book- 
keeper, according to James B. Ko- 
bak of J. K. Lasser & Co., New 
York accounting firm. 

Speaking last week before the 
Advertising Club of this city, Mr. 
Kobak said a tax court has decided 
that a taxpayer at a_ business 
luncheon can deduct from his tax- 
able income only the excess over 
what he would normally spend for 
lunch. 

Under these new conditions, Mr. 
Kobak said, taxpayers must show 


records of whom they entertained, | 


their business connection, and how 
much was spent. He added that 
they must also be able to justify 
gifts to business associates, the de- 
duction of club bills, home enter- 
tainment expenses and other items 


GREENVILLE 


- SOUTH CAROLINA’S | 


HALF-MILLION 


~ MARKET = 


leads all others in 


EMPLOYMENT 
with 
112,192 
PEOPLE 


Figures from the S. C. Employ- 
ment Security Commission as of 
3-31-53 show this comparison 
of Covered Employment in 
South Carolina's 3 leading 
Markets: 


Greenville .........112,192 
Columbia .......... 63,683 
Charleston ......... 41,959 


% GREENVILLE'S ABC CITY & 
RETAIL TRADING ZONES: 


494,212 PEOPLE 


The Greenville Market also 
leads all others in S. C. in In- 
come, Population, Retail Sales, 
Wages, and Autos & Trucks. It 
is your first market in South 
Carolina. 


MORNING & SUNDAY 


GREENVILLE PIEDMONT 


EVENING . : fe 
COMPANY INC 


Gepreventes Uatoraily bo HARD -6 


. Operctors of WFBC —NBC—$000 Watts 


Daily Circulation—97,931 


listed under “entertainment of 


customers.” 


Seiferth Joins ‘TV Today’ 
Joseph M. Seiferth, previously 
executive director of Chicago Un- 
limited, has joined TV Today, Chi- 
cago tv program listing magazine, 
as an advertising representative. 


Bruce Named WNCA Manager 

L. C. Bruce, formerly of WCNC, 
Elizabeth City, N. C., has been 
named manager of WNCA, Siler 
City, N. C. 


Advertising Age, January 18, 1954 


Dominion Boosts Shaffer Weiskircher Joins ‘Gazette’ _]. R. Schutz Joins Keck 

Sheldon Shaffer, formerly fac-| B. N. Weiskircher, formerly in’ J. R. Schutz, formerly assistant 
tory sales representative, has been the appliance sales and promotion | advertising manager of Waukesha 
promoted to advertising manager department of R. H. Kyle & Co.,; Motor Co., Waukesha, Wis., has 
of Dominion Electric Corp., Mans-|has joined the retail advertising | joined the Keck Advertising Agen- 


field, O., manufacturer of elec-| staff of the Gazette, Charleston, W.|cy, Oconomowoc, Wis., to handle 
trical table appliances. 


Va. the asency’s industrial accounts. 
Joins Brisacher, Wheeler KFXM Names Robertson | Majestic Names Russell S. M. 
Howard Gossage, recently re- 


James L. Robertson has been| E. D. Russell, formerly assistant 
turned from graduate study in ad- named an account executive of manager of the heater sales div- 
vertising at the Sorbonne, Paris, KFXM, San Bernardino, Cal. He ision of Magic Chef Inc., St. Louis, 
has joined the San Francisco was formerly with the classified! has been appointed sales manager 
creative department of Brisacher, department of the Los Angeles|' of the new products division of 
| Wheeler & Staff. Examiner. | Majestic Mfg. Co., St. Louis. 
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Ken Butler Handbook 
Urges ‘Imaginative, 
Creative’ Headlines 


MENDOTA, ILL., Jan. 12—Kenneth | 
Butler, president of Wayside Press, 
has brought out the second in a 
series of handbooks on publication 
layout, entitled “Headline Design.” 
| The first book in the series dealt | 
fice of Watts, Payne—Advertising, | With effective illustration. 

Mr. Butler—who also writes a newspaper headlines 


Mrs. Beckjorden Joins Film Firm 
Mrs. Elisabeth Beckjorden, pre- 
viously in charge of publicity pro- 
motion and research for the now 
defunct O. L. Taylor Co., station | 
representative, has been named to 


the publicity staff of Motion Pic-| 


tures for Television Inc, New. 
York. 


Watts, Payne Names 2 V. P.s 
Don Dyer and R. C. Keefe, both | 
account executives in the Tulsa of- 


have been elected v.p.s. 


column for ADVERTISING AGE and | newspapers are restricted by the 
lectures on typography and layout nature of their operations to very 
at Northwestern University—states standard procedures in creating 
- at the beginning of his handbook headlines. Magazines, on the other 
that his purpose is “to help editors hand, have the opportunity to en- 
take flight from the commonplace.” liven their editorial content with 
Consequently, most of the book is numerous variations in type face 
and size, headline position and 
tive use of headlines rather than| combinations of body type and 
to outlining traditional procedures. illustrations. 

The six sections of the 96-page| liams, publisher since 1949. Mr. 
= Mr. Butler stresses the fact that handbook are devoted to “Headline 


magazine headlines differ from Type Selection”; “(Headline Length 


insofar as and Shape”; 


“Headline Style and 


The real power of a publication is far 
more than the mathematics of circula- 
tion and coverage—imperative as satur- 
ating your market may be. 


The true measure of a magazine is far 
more than what the editors write in their 
pages, imperative as newsworthiness 
and technological leadership may be. 


What matters in the final analysis is the 
readers themselves, how they react, 
what they do, their responsiveness. 


To this most precious of all publicafion 
assets, The IRON AGE lays hold with 
both hands. This is the. high vitality 
magazine of meta! working. 


Week upon week the mail pours in... 
“Where can | get additional informa- 
tion?”’ ‘Please send 1,000 reprints.” 
“Who makes such equipment?” ‘‘Send 
me extra issues.’’ ‘“‘How can | get in 
touch with the author?” 


So, don’t be satisfied just because The 
IRON AGE gives you the largest circula- 
tion of any standard-sized metalwork- 
ing magazine. Don't be satisfied just be- 
cause it gives you 50% more paid circu- 
lation than the next weekly. Don’t be sa- 
tisfied just because it gives you 97% of 
the industry's buying power. 


Only be satisfied because beyond the 
combination of these unmatched values, 
The IRON AGE gives you a readership 
and responsiveness that inspires adver- 
tising results. 


ae 
tie 
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Spacing”; “Animation of Head- 
lines”; “Headlines in Page Organ- 
ization,” and a summary final sec- 
tion on pitfalls to be avoided. 


Two Buy ‘Daily Advance’ 


The Daily Advance, Elizabeth 
City, N. C., has been sold to Dear 
Publications and Radio Corp. of 
New Jersey by Edwin Moss Wil- 


Williams has opened offices in 
New York as North American rep- 
resentative of The Economist of 
London, a weekly publication. J. 
Albert Dear, treasurer of the Ad- 
vance since 1952, becomes presi- 
dent. David Reid Dear, circulation 
manager, advances to treasurer. 


Promotes Rager, Hendricks 


Lloyd Rager, assistant adver- 
tising manager for the past four 
years, has been promoted to sales 
promotion manager of LeTourn- 
eau-Westinghouse Co., Peoria, 
Ill., subsidiary of Westinghouse 
Air Brake Co. W. E. Hendricks, 
assistant to the general sales man- 
ager, has been advanced to domes- 
tic sales manager. 


Stickin Around 


with KLEEN-STIK 


Talk About VERSATILITY — 


KLEEN-STIK’s really got it! The super- 
stickin’ qualities of this miracle a 
tureless adhesive not only make it 

fect for a jillion regular point-of-purc pus 
uses—but also create some absolutely 
amazin’ new application these: 


beloved 
The Proof of the Pudding... 


is in the packaging—just ask 
E. B. WOLFERMAN of FRED 
WOLFERMAN, INC., Kansas 
City, Mo. Their **Old English’”’ 
Plum Puddings used to go thru 
a complicated maneuver of 
cloth bags, bowls, foil or cello- 
phane wrapping, and tying. 
But Mr. W. got together with 
RALPH KRIGEL and PAUL 
GORE of PACKAGING PROD- 
UCTS, and worked out the 
combination wrap and label 
above, richly done in red on 
gold foil KLEEN-STIK. Now, 
the puddings are sold right in 
their baking bowls, simply by 
stripping off the protective 
backing of the label and press- 
ing the die-cut flanges down 
over the edge. Neat... fast... 
and so attractive! 


Luggage Made of Glass? 


Sounds impossible, you say! The truth 
is, it’s fiber eee genes e, manufactured 
by H. KO "San Francisco. 
JOE WEINER, 8.F. ad agency head, 
wanted labels that would tell the buyin’ 
public about the wonderful scuffproof, 
waterproof, and other-proof qualities of 
his client’s products — but nothin’ would 
stick on the waxy surface! Except — you 
uessed it~ KLEEN-STIK! So STAN 

IRK of PHIL RUDE LITHO CO., 
produced this series of clever labels — 
and now bigger sales are “in the bag”’ 
for KOCH! 


is tops for streamers, posters, 
shelf strips, and P.O.P. of all 
kinds. Ask your regular printer 
or lithographer for details—or 
write for KLEEN-STIK’s dandy 
**Idea-of-the-Month”’ service 
—it’s free!. 


KLEEN-STIK PRODUCTS, INC. 


225 North Michigan Avenue @ Chicago 1, Ill. 


Pioneers in pressure sensitives tor Advertising and Labeling 
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Vernard Appoints Scott 


Vernard Inc., new radio and tv 


station representative which 
taking over stations formerly rep- 
resented by O. L. Taylor Co. (AA, 
Jan. 4), has named Duncan A. 
Scott & Co., San Francisco, 
handle its West Coast representa- 
tion. 


is| dence, has been appointed to han- | 


to| 


SERVING U. S. IN 
CANADA 


Our knowledge of Canadian markets 
is enabl us to serve many U. S. 
Direct Mail advertising users effi- 
ciently and economically in the pro- 
duction of Mailing Lists — Printing 
— Letters — Ad x" — Mailing 
— eS . Write or telephone our 
New York Sales Office. 
Herbert A. Watts Limited, 
8th Floor, 421 Hudson Street, 
NEW YORE 14, N. Y. 
Telephone: ORegon 5-0220 
or our Head Office — 
Herbert A. Watts Limited, 
177 King Street West, 
TORONTO, Canada 
Telephone: EMpire 6-1108 


Two Appoint Louttit , 
T. Robley Louttit Inc., Provi-| 


/dle advertising for Gorman’s Bak- | 
ery, Central Falls, R. I., whole-| 
‘sale and house-to-house bakery 
(regional newspapers, radio, tv 
and outdoor display), and the 
plastics division of Apex Tire & 
Rubber Co., Pawtucket, R. I. 
(hardware trade publications). 


Morrison Elected Sales V.P. THAT'S You UP THERE (~*~ 
John S. Morrison, sales mana- where the miemouaeaae: 
tiving’e good! ee oe 


ger of the housewares division of 
National Can Corp., Chicago, has 
been elected v.p. in charge of sales 
of the corporation. He will be in 
charge of all sales activities, and 
will coordinate sales promotion, 
_marketing, sales training and ad- 


EP Lohoud Dad enmidooctiond 
cnet Ae ao Se hee seam 


me Chon, coment RNR 
2S Oe Oe 


Advertising Age, January 18, 1954 


'CBS-TV Film Names Three 

| Richard P. Buch, formerly with 
Consolidated Television Sales, has 
been named manager of the At- 
lanta office of CBS Television film 
sales, succeeding James M. Or- 
chard, who has moved to the CBS- 
|TV film sales headquarters in 
|New York. Added to the Chicago 
staff of the CBS-owned film syn- 
_dication company was Barr Sheets, 
| previously of KNXT, Hollywood. 


Link Aviation to Gaynor 

| Gaynor & Co., New York, has 
‘been named to handle advertising 
and public relations for Link Avi- 
ation, Binghamton, N.Y., manu- 
-|facturer of flight simulators. The 
' | actount was formerly handled by 
'Buchanan & Co., New York. 


oe 


BRAND HAPPY—This couple on top of th 


world is featured in consumer magazin 
ads for the Brand Names Foundation. Th 


a 


_vertising for all plant locations. 


John Healy Named V.P. 


John F. Healy, with Ralph H. 
Jones Co., Cincinnati, since 1948, 


‘has been named v.p. of the agency. | 


year’s campaign was prepared by H. B. tal 
Humphrey, Alley & Richards, Boston agency. of CBS Television, New York. 


e CBS-TV Promotes Saxe 


e| Edward L. Saxe, formerly con- 


is | troller for CBS, has been named 
V.P. and assistant to the president 


ONE YEAR DAILY CIRCULATION GROWTH* 


POST 
8,116 


CHRONICLE 
3,395 


PRESS 
— 3,792 


In the twelve months ending Sept. 30, 1953, The Post gained most, 


rising 4,721 more than the Chronicle and 11,908 


TEN YEAR DAILY CIRCULATION GROWTH* 


more than the Press. 


POST 


80,000 
76,927 


CHRONICLE 
64,515 


72,000 


The POST 


is setting the pace 


In ten years, The Post gained most, rising 12,412 more than the Chronicle 


ond 24,527 more than the Press 


TOTAL NET PAID DAILY CIRCULATION 


Facts and figures prove The Post leads all « 
total circulation growth! 


In the past year, The Post added 8,116 


daily circulation now stands at a powerful 1 


premiums or other public inducements. This 
of a continuously improved Houston Post. 


This growth proves The Post is 


A comparison of the total circulation of all three Houston newspapers 
shows thot The Post is rapidly becoming largest paper in Houston ond 


the Gulf Coost Area. 


MORN 


in HOUSTON! 


ther Houston newspapers in 


new families... more than 


double the 3,395 gained by its nearest competitor; has piled up an impres- 
sive net gain of 76,927 in the ten years since Sept. 30, 1943. Total Post 


87,155! 


This is a solid growth, based purely on increasing public demand for The 
Post. This is a real growth, developed without the use of special contests, 


is a justified growth, the result 


setting the pace in 


Houston. This is important to advertisers seeking blanket 
coverage of the rich, 24 billion dollar Houstonland mar- 
ket...a market in which 20 of the 2342 counties are 


post CHRONICLE domirated by Post circulation! Get complete facts on 
200,000 ip7155 189,603 the most exciting selling medium in the South from your 
Post representative. 
175,000 Represented Nationally by MOLONEY, REGAN and SCHMITT 
150,000 
PRESS 
125,000 124,466 


HE HOUSTON POST 


TEXAS’ 


LARGEST 
ING NEWSPAPER 


W. P. Hobby, 
Publisher 
Eugene Lemcoe, 
Director of Advertising 
Robert Barron, Manoger 
of General Advertising. 


*Source: ABC Publisher's Statements, 
Sept. 30, 1943—Sept. 30, 1953. 


‘End of Profits Tax 


Should Increase Ad 
Sales: Wynkoop 


| 

Cuicaco, Jan. 12—Expiration of 
the excess profits tax means that 
forward-looking business men will 
spend more on sales and advertis- 
ing, according to N. O. Wynkoop, 
v.p. and controller of McGraw-Hill 
Publishing Co. 

Speaking yesterday before the 
Chicago Business Publications 
Assn., Mr. Wynkoop said the end 
of the excess profits tax will put 
more money into the pockets of 
those who are sales minded. 

Analyzing the economic status 
of business publications in general, 
Mr. Wynkoop said a publication 
that is making only 20% profit be- 
fore paying taxes is in a precari- 
ous position. 

Mr. Wynkoop urged that costs 
be reduced and especially recom- 
mended that publications elimi- 
nate profitless services such as 
irrelevant inquiries and market 
studies. Rates, he said, should be 
raised to meet mounting costs. 


ws Costs, he declared, will continue 
to climb during the coming year. 
Higher costs of postage and paper 
will have their effects upon the 
publishing business in 1954, he 
predicted, adding that “package 
deals” made with labor are going 
to cost more than was expected at 
the time contracts were signed. 

Mr. Wynkoop said complete 
studies should be made by anyone 
before starting a new publication 
to determine if the project will be 
successful. He said surveys should 
include an analysis of prospective 
readers and advertisers, editorial 
content and economics of the pro- 
posed publication. 


NBP Issues New Booklets 


National Business Publications 
has released the third and fourth 
booklets in its series, ““Here’s How 
by NBP.” They are “Spending 
Tax Deductible Dollars to Build 
American Business” by J. K. 
Lasser, president, J. K. Lasser & 
Co., New York tax consultant, and 
“How Can the Business Magazine 
Improve Its Position with the 
Advertiser?” by Gene Wedereit, 
director of advertising, Tube Turns 
Inc. and Girdler Co., Louisville, 
and past president of the National 
Industrial Advertisers Assn. Extra 
copies are available by writing 
the group at 1001 15th St., S.W., 
Washington. 


Rat Adds Six Accounts 


Raf Advertising, New York, has 
added six accounts. They are Die- 
ges & Clust, New York, Boston 
and Providence manufacturer of 
specialty jewelry; the import di- 
vision of Summit Industrial Corp., 
New York; Frathom Co., New 
York distributor of electronic 
equipment; Centrico Inc., Engle- 
wood, N. J., maker of centrifugal 
separators; Labtician Products 
Co., Hollis, N. Y., producer of spe- 
cialized laboratory equipment, and 
Rinck-Mcllwaine Inc., Brooklyn 
automotive tools manufacturer. 


| Oakite Products Promotes Two 


Michael J. Cullinane, who has 
been associated with Oakite Prod- 
ucts Inc., New York, for a number 
of years, has been promoted to ad 
manager. Fred A. Aston Jr., sales 
manager for Oakite, has been pro- 
moted to manager of general oper- 
ation of the package division as 
well as consumer sales and broker 
activities. 


Masland Promotes Day 


William W. Day, assistant ad- 
vertising manager of the Masland 
Duraleather Co., Philadelphia 
maker of all-plastic upholstery, 
nas been promoted to the new post 
of advertising manager. He joined 
the company in 1949. 


zieberg Gets New Post 


Hardie Frieberg, formerly with 
Ziv Television, has been named 
eastern sales manager for Tele- 
vision Programs of America, New 
York video film distributor. 
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LOOK 
+1,186,101 


BETTER HOMES 
& GARDENS 


+811 


Year after vear after year, LOOK grows bigger and bigger... 


1953-biggest year 
in LOOKS history 


LOOK’s year-after-year growth constitutes one of the greatest successes in publishing 


history. As shown in the figures below, LOOK in the post-war period has had the greatest 


circulation growth of any major magazine in America. And in advertising pages, 
LOOK’s growth has been exceeded only by Better Homes & Gardens and Life. 


BETTER HOMES 
& GARDENS 
+1,098,468 


McCALL’S 


POST 
+ 806,176 


Growth in Advertising Page Volume 1946-1953 


SOURCE: Publishers’ Statement to A.B.C. Figures are for first 9 
months of 1946 and 1953, except for American Home and 
keeping, whose figures are based on the first 6 months of both 
(Collier’s 9-month statement shows 3,159,692 average circulation 
issues as a weekly; 3,565,122 average for 4 issues as a bi-weekly. Figures 
used below are based on an average for the entire 9-month period.) 


WOMAN’S HOME 


COMPANION AMERICAN HOME 
+ 762,826 


4+ 757,996 


WOMAN'S HOME GOOD 


COMPANION HOUSEKEEPING 
—144 —148 


Goop 
HOUSEKEEPING 
+ 618,390 


Gro wth in Circulation 1 946-] 953 (Major Magazines Currently Above 3,000,000 Circulation) 


LADIES’ 
HOME JOURNAL 
+ 486,976 


(Major Magazines Currently Above 
3,000,000 Circulation ) 


SOURCE: 1946 figures, P.1.B. The 1953 figures are 
estimates. (Final P.1.B. for 1953 not yet available.) 


And in 1954... No Other Magazine Offers 
Advertisers Such Great Selling Efficiency 


LOOK offers the most readers per advertising dollar. 
This means that every dollar an advertiser invests in 
LOOK goes farther, digs deeper and sells harder! 


LOOK offers a six-issue audience of 50,000,000 dif- 
ferent people. This means that Look has truly nation 
wide coverage. It means also that LooK affords adver- 
tisers deep local penetration in cities, towns and mar- 


keting areas in every part of the United States. 


LOOK offers the most retail in-store tie-ins. In 1953 
LOOK’s retail promotions developed more in-store tie- 
ins (47,783) than any other magazine in America. 
This can mean just one thing: the men on the firing 
line, the retailers themselves, know that LOOK moves 
merchandise — FAST! 


GARDNER COWLES, 
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Ervin to John Falkner Arndt | Trust to Goldman & Shoop 


Robert Ervin, formerly assistant, A. Alex Trust, who formerly 
to the public relations director of operated his own printing eom- 
American Viscose Corp., has joined pany in St. Louis, has been named 
the staff of John Falkner Arndt & a senior account executive for 
Co., Philadelphia, as assistant ac- Goldman & Shoop, Pittsburgh 
count manager. agency. 


When you’re faced with the 
problem of reaching the big men in the smaller 
towns, it might be a good idea to use The 
Rotarian. Of the 301 ,885* executives who read 
it, 73% live in towns of 25,000 or less. These men 
are the leaders in their communities. And, you 
can depend upon it... 
they have what it takes 
to buy what you sell. The ° 
© folarian 
35 €. WACKER OR., CHICAGO F, EL. 


*301,885 ABC net paid, June 30, 1953 


You Ought foKaow . . paut Cc. Smith 


Paul Clifford Smith is a man 
who, in January, 1946, was the 
subject of a not-so-flattering piece 
in Collier’s and who, in January, 
1954, heads Collier’s as president 
of the Crowell-Collier Publishing 
Co. 

Paul Smith’s story starts in 
Seattle, where he was born in 
November, 1908. He left Pescadero 
High School, San Mateo County, 
California, at 14. (The Collier’s 


engine”) to the lofty status of 
high-climber. 

No man to fail at sniffing a 
trend, Smith had prepared for 
1927-’28, when “everybody was 
finance nuts,” by reading every- 
thing he could lay hands on deal-. 
ing with economics and finance. 
Friends going to college supplied 
him, by mail, with bibliographies 
| they got in classroom lectures. 


piece in °46 said he ran away from @ In September, 1928, an item in 
home at 11.) The next six years|the classified section of the San 
he spent as a harvest hand in) Francisco Examiner brought him 


Saskatchewan, a lumberjack in 
the Northwest, and a coal miner 
in Utah. All this stemmed from “an 
inclination to knock around, and 
an inclination to eat.” 

His quick rise in the lumber 
camps spanned the social and 
economic scale from whistle punk 
on a steam donkey (“The only 


‘thing lower is firing a donkey 


out of the woods into a $55-a- 
month job as runner in a San 
Francisco bond house. He spent 
whatever spare time he had doing 
extra work for the company’s 
trading department, a more at- 
tractive aspect of the business. 
| His extra-curricular industry won 
him a trading job, an opening he 
‘fully exploited by later winning 


“lf our executives 
did not read 


BUSINESS 


PUBLICATIONS 
I°d consider them 


unfit for their jobs’ 


Col. Willard F. Rockwell, 


Chairman of the Board, 
Rockwell Manufacturing Company 


“We feel the same way about our sales managers,” 
Colonel Rockwell continues. “We expect them to 
know what is being printed in the business publica- 
tions and to guide themselves accordingly. Further, 
we ask our salesmen to keep our home office informed 
about the comments of our customers on business 
periodicals,” 

Like Colonel Rockwell, other business and profes- 


NiplP 


TT 


sional leaders the country over are reading business 
publications covering their fields of activity. They are 
getting from these magazines vital information about 


new products, new methods, 
price and distribution changes 


new marketing trends, 
through the advertising 


as well as the editorial pages. The Business Press 
offers a direct route to anyone who has anything to 
sell to business and professional men. 


For a United Business Press 


NATIONAL BUSINESS PUBLICATIONS, 


WASHINGTON 5,D.C. + 


1001 FIFTEENTH STREET,N.W. - 
The national association of publishers of 161 
technical, professional, scientific, industrial, 
merchandising and marketing magazines, 
having a combined circulation of 3,524,478 
... audited by either the Audit Bureau of Cir- 
culations or Controlled Circulation Audit, 
Inc.... serving and promoting the Business 


INC. 


STerling 3-7535 


Press of America...bringing thousands of 
pages of specialized know-how and ad- 
vertising to the men who make decisions 
in the businesses, industries, sciences and 


.. pinpointing your a 
market of your choice. 


professions . 
in the 


udience 
Write 


for complete list of NBP publications. 


Paul Smith 


the department’s top post. 

When the stock market crashed, 
Paul Smith was all for heading 
back to the woods, but in Febru- 
ary, 1930, he was offered a post 
with a California bank at $400 a 
month—a tidy raise over the $225 
he made with the bond house. 
Soon after, the bank sent him to 
New York to open a branch and 
become resident manager. Salary: 
$1,000 a month. 

Despite the fact that this was 
pretty fair pay for a youngster 
hardly into his twenties, Paul 
Smith was restless. As long as he 
could remember he’d wanted to 
write. He collected his $1,000 a 
month for a while, then set out to 
land a reporter’s job with a New 
| York paper. There were no open- 
_ings. Now he suggested to his bank 
‘employer that the New York 
| branch be closed, a suggestion the 
latter regarded as “either brave 
'or stupid,” since the move would 
bring fast shrinkage to Smith’s 
Salary. However, the branch was 
|closed and Smith was recalled to 
the home office. 


'g Enroute to San Francisco he 
|stopped at Reno long enough to 
| pick up a paper, and discovered a 
/classified ad about a vacancy in 
\the financial news department of 
|\the San Francisco Chronicle. He 
started at $100 a month and lasted 
| three months. 

| “In those days,” Mr. Smith re- 
‘calls, “we got bylines instead of 
|raises. When I got a scoop on the 
_Reconstruction Finance Corp. set- 
‘up I got a byline every day, a de- 
velopment the financial editor 
didn’t care for. I quit just ahead of 
| the ax.” 

| Smith hied himself off to Europe 
and Africa (he biked his way 
‘across North Africa’s Atlas Mts.), 
_free-lancing as he went. He came 
‘back to the U. S., however, 
promptly on receipt of a cable 
offering him the financial news 
editorship of the Chronicle at $250 
a month. This was 1933. 


a A Smith idea in those days was 
that the financial page reader 
was interested in something more 
than stock quotations. So he 
started hcpping around the country 
reporting all aspects of business, 
including labor. His labor stories 
reputedly moved some advertisers 
to cancel out of the Chronicle. 
(The Collier’s piece described his 
newspaper activities as built out 
of a “rise of blood pressure” and 
“the nerve of a bill collector.”) 

His business reporting also at- 
tracted other attention. He was 
invited to dinner by a “fan’’—ex- 
President Herbert Hoover. Smith 
went off to Palo Alto for the meal, 
and “six weeks later I moved into 
Hoover’s place and lived there 
a while.” This was something of a 
break, since Smith was still pay- 
ing off for his European jaunt, 
and was impoverished to the point 
where he divided his rent with 
five other guys. 


a In the spring of 1935, Hoover 
offered Smith a job. But Chronicle 
publisher George Cameron coun- 
tered with the proposal that Paul 
become the paper’s executive edi- 
tor. At 27, Smith was the youngest 
man _to hold so exalted a post on a 
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major daily. (The Collier’s piece’ 


was titled “Boy Wonder.”’) 

A year later he became editor- 
in-chief and, in January, 1937, his 
office door was marked editor and 
general manager. 

Smith quit the Chronicle in 
December, 1952, reportedly over a 
decision by his superiors to pare 
the staff. Last May he left San 
Francisco for New York and a spot 
as v.p. of Crowell-Collier. 

“The Outstanding Young Man of 
1942,” as he was dubbed by the 
Junior Chamber of Commerce, is 
the publishing meteor of 1954— 
rocketing from no job at all in 
April, 1953, to v.p. of Crowell- 
Collier in May, to head of the 
whole works in December. 


a Mr. Smith—a tough, compact 
man with an engaging grin, red- 
dish hair and direct, black eyes— 
came to New York with a reputa- 
tion for working 15 and 17 hours a 
day—a condition of job servitude 
that required the ministry of four 
secretaries. So far as any one 
knows, he takes his Crowell- 
Collier job home with him. Home 
is a bachelor apartment on East 
End Ave. “No,” he grins, “I’m not 
married. But I have a Cairn terrier 
named Chris. He’s no good for 
tax exemption but he’s a hell of a 
lot nicer than people who talk 
back to you.” 

As head of the Crowell-Collier 
operation, Mr. Smith has “a native 
interest in the editorial side,” and 
he sees his problems as “partly 
financial, partly manufacturing, 
partly editorial.” 


a He lays claim to no sure-fire 
editorial ‘formula,’ but he says 
he ran the Chronicle on the “as- 
sumption that scope is better than 
scoop; that the characteristics of a 
publication should be responsibil- 
ity, believability, authority and a 
willingness to change in the light 
of new facts. A publication should 
have a personality greater than 
the personality of any one person 
connected with it.” 

He takes apparent pride in 
the fact that “in 18 years on the 
Chronicle, I fired only two persons, 
though the paper was in trouble 
when I started there.” (The Col- 
lier’s piece said his critics thought 
he ran the paper with “ruthless 
control.”) As for the Crowell oper- 
ation, he said, “You don’t have to 
tear the house down to build some- 
thing. There is a fine old tradition 
[at Crowell-Collier] which de- 
serves respect,” he said, “when it 


The ONLY 


single medium 
to reach 280,000 
homes in the 
rich Agricultural 
Industrial 
“Heart of the 
Nation” 


Kearney, Nebraska 


CBS-TV DUMONT 
Represented by 


MEEKER TV, Inc. 


Advertising Age, January 18, 1954 


can be effectively translated into) 
the dynamics of the future. If not, | 
the tradition is just a hard-shelled | 
attitude.” 


a Asked to enlarge on “the dy- 
namics of the future,” Smith re- 
plied: “There is no reason why we 
can’t become the largest and rich- 
est publishing house in the country. 
We’re in the business of mass 


communications, not in the bus-:| 


iness of manufacturing three mag- 
azines, and I intend to communi- 
cate.” 

His overriding interest in the 
communications field is the “tech- 
nology of production.” He regards 
printing as “one of the most back- 
ward of the major industries” 
since it has known “no major new 
development since the Linotype.” 
What is needed in publishing, he 
believes, is a technological revolu- 
tion. 

A devotee of the scientific, of 


the application of electronics to 
| production, he was sometimes re- 
ferred to in San Francisco as the 
Junior Space Cadet. Now he’s 
looking forward to the use of cy- 
bernetics in publishing. 

“Someday a reporter will phone 
his story into a machine which will 
correct the copy and transmit it to 
plates mounted on _ high-speed 
rotary presses. We might eliminate 
composition, photoengraving, and 
stereo work.” 

This is not to be interpreted as 
meaning Crowell-Collier is ready 
to sink a wad of dough into auto- 
mation research for magazine pub- 
lishing—but there’s a gleam in 
Paul Smith’s eye. 


WIJAR-TV Appoints Jay Hoffer 


Jay Hoffer, formerly sales pro- 
motion director of WICC and 
WICC-TV, Bridgeport, Conn., has 
been named promotion manager of 
WJAR-TV, Providence. 


AFA Names Award Judges 


Judges for the Advertising Fed- 
eration of America’s 14th annual 
advertising club achievements, 
awards are William R. Baker Jr., 
chairman of the board, Benton &| 
Bowles; Donald M. Bernard, ad- 
vertising director, Washington 
Post; Lawrence G. Chait, director 
of list research, Time Inc.; Arthur) 


lication inc., and 
director of advertising and sales 
promotion, Motorola Inc. Winvers 
will be announced at the AFA’s 
50th annual convention in Boston, 
June 20-23. 


Holmes Joins Conde Nast 


vertising staff of Vogue. 
Holm Named for Ads, PR 


| Donald R. Holm has been named 


H. Motley, president, Parade Pub-| 
“tis L Redden, 


Henry H. Holmes, formerly 
manager of House & Garden’s| 
“Shopping Around” advertising| 


section, has joined the display ad-| 
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|to handle public relations and ad- 
vertising for General Petroleum 
Corp. in Oregon and Washington 
| by Stromberger-LaVene-McKen- 
zie, Los Angeles agency. Mr. Holm 
has been with Hyster Co. as copy 
airector and information chief. He 
vill make his headquarters in the 
| Portland, Ore., offices of General 
2etroleum. 


| 


SMALL SPACE aoverrisers 

Hand -[etloud effec fi like these ar 
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made, by simple pasle-up prem, mew 


PASTE-UP HAND LETTERING 
» mind ss al ponies per werd ! ! 2 
UMITIZED LETTERING & 


Dept R, 15 W.46 STREET: NEW YORK 36,.NY 
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WHAT'S WOUF, 
QUESTION >} 


Wondering about acceptance of a new food 


WE ARE PROUD TO NAME 
CUR MANY DISTINGUISHED 
CLIENTS — LEADERS IN 
AMERICAN MARKETING | 


American Home Foods, Inc. 


Animal Foundation, Inc. 
Armour & Company 

B. T. Babbitt, Inc. 

The Borden Company 
Campbell-Ewald Co., Inc 
Colgate-Palmolive-Peet 


Cunningham & Walsh, Inc. 
Economics Laboratory, Inc. 
Frank H. Fleer Corporation 


Foote, Cone & Belding 


Fuller & Smith & Ross, Inc. 
General Foods Corporation 
Glaser, Crandell Company 


H. J. Heinz Company 

$. C. Johnson & Son, Inc. 
Kenyon & Eckhardt, Inc. 
Lever Bros. Company 

Earl Ludgin & Co. 
Maxon, Inc. 

Oscar Mayer & Company 
McCann-Erickson, Inc. 
Moser & Cotins, Inc. 


Needham, Louis & Brorby, Inc. 


Norwich Pharmacal Co. 
Olive Advisory Board 


Pacific Coast Borax Company 
Pharma-Craft Corporation, Inc. 


Pillsbury Mills, Inc. 
Quaker Oats Corporation 
Simoniz Company 

Swift & Company 

J. Walter Thompson Co. 
Young & Rubicam, Inc. 


or drug product? Worried about movement of an 
old one? Considering a new gimmick, a new package, 
a new advertising theme? 
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a PRE-TEST — do as the leaders do — look to 
ita Burgoyne before you leap into a decision. Pre-test your 
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On this, our tenth birthday, we wish to thank the fourteen Burgoyne test- 
city newspapers whose interest and cooperation have helped us serve our 
clients so well: Canton Repository, Cedar Rapids Gazette, Charlotte Ob- 
server, Columbus Dispatch, Dayton Daily News, Grand Rapids Press, Harris- 
burg Patriot-News, Indianapolis Star & News, Omaha World Herald, Peoria 
Journal-Ster, Rockford Register-Republic & Stor, South Bend Tribune, 
Springfield Union-News and Republican, Syracuse Herald-Journal. 
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BURGOYNE GROCERY & 


1 would like to know more about 


[-] Drop me a line. 
[-] Drop in and see me. 


FOR EXECUTIVES WHO WANT TO KNOW / 


product, premium or promotion in one or more of Burgoyne’s 
selected test cities. Obtain reliable monthly-audit reports 
and let the Burgoyne organization help you to evaluate 
your position. Armed with this dependable performance- 
prediction you are ready to proceed as planned or to revise 
those plans . . . in either case, with full confidence. 


DRUG INDEX 


FIRST NATIONAL BANK BLDG., CINCINNATI 2, OHIO 


Burgoyne services — and how they can 


help my company's marketing plans. No obligation of course. 


Title. 
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DAYTIME DOLLARS WILL BUY EVEN MORE IN 1954 | 


| JANUARY" 


Ever-increasing set ownership and the growing popularity of NBC day- 
time programs make NBC Daytime Television an even bigger bargain 


in 1954. In truth one of the best advertising investments you can make. 
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These advertisers 

-used the efficiency 

and economy of - 

NBC Daytime Television 
in 1953: 


Adolph’s Food Products 
Allis-Chalmers Mfg. Co. 

Amana Refrigeration, Inc. 

American Hair & Felt Co. 
American Maize Products Company 
American Metal Specialties Corp. 
American Safety Razor Corporation 
Anson Incorporated 


’ Antell, Charles, Inc. 


Armour and Company 

Avco Mfg. Corp. : 
Bendix Home Appliance Division 
Crosley Division 

Beacon Co., The 

Beatrice Foods Co. 

Bell Aircraft Corp. 

Beltone Hearing Aid Co. 

Benrus Watch Co., Inc. 

Block Drug Co. 

Borden Co., The 

Brown & Haley Candy Co. 

Bymart-Tintair, Inc. 

Capital Airlines, Inc. 

Colgate Palmolive Co. 

Congoleum- Nairn, Inc. 

Consolidated Cosmetics 

Continental Baking Co. 

Corn Products Refining Company 

Cowles Magazines, Inc. 

Crosse & Blackwell Co., The 

Crowell-Collier Publishing Co., The 

Curtis Publishing Co. 

Doeskin Products, Inc. 

Doughboy Industries, Inc. 

Dow Chemical Co., The 

Druggist Supply Corp. 

Duofold, Inc. 


Daytime Dollars Buy More on 


Du Pont de Nemours, E. I., & Company, (Inc.) 


Eastco, Inc. 
Ekco. Products Co. 
Emerson Drug Company 
Fedders-Quigan Corp. 
Florida Citrus Commission 
Food Specialties, Inc. 
General Electric Co. 
Apparatus Sales Division 
Telechron Department 
General Mills Inc. 
Appliance Div. 
Cake Mix Div. 
O-Cel-O Div. 
General Motors Corp. 
Buick Motors Division 
Oldsmobile Division 
Pontiac Division 
Gerber Products Co. 
Gilbert, A. C., Co., The 
Gillette Co., The 
Gillette Safety Razor Co. Division 
Glamorene Inc. 
Glidden Co., The 
Harry & David 
Hathaway Mfg. Co, 
Hawaiian Pineapple Co. Ltd. 
Hoover Company 
I.D.E.A. Corp., Regency Div. 
International Cellucotton Products Co. 
International Shoe Co. 
International Silver Co. 
Sterling Division 
Jarman- Williamson Co. 
Jergens, Andrew, Co. 
Kaiser-Frazer Corp. 
Kellogg Company | 
Kiplinger Washington Agency 
Kiwi Polish Company Pty, Ltd., The 
Knomark Mfg. Co., Inc. 
Landers, Frary & Clark 
Lees, James, & Sons Co. 
Lever Bros. Company 
Liberty Mutual Fire Insurance Co. 
Luden’s, Inc. 
M &R Dietetic Laboratories Inc. 
Magic Chef, Inc. 


ee oe eee 


Masland, C. H., & Sons, Inc. 
Mathieson Chemical Corp. 

Squibb, E. R., & Sons Div. 
Minnesota Mining & Mfg. Company 
Minute Maid Corp. 


Mobile Homes Mfgs. Assn. 


Morrell, John, & Co. 
Morton Packing Co. 
Moto-Mower Co. 
Murine Co., Inc., The 
Nash-Kelvinator Corp. 
Kelvinator Division 
National Cranberry Association 
Nestle Company, Inc., The 
Paper-Mate Company, Inc. 
Parker Brothers, Inc. 
Parker Pen Company 
Philco Corporation 
Pinnacle Orchards 
Polaroid Corporation 
Prince Gardner Co. 
Procter & Gamble Co. 
Purex Corp., Ltd. 
Quaker Oats Co., The 
Reardon Company, The 
Roberts Co., The 
S. O. S. Company, The 
Scott Paper Co. 
Simoniz Company 
Smith Bros. Inc. 
Spring Mills, Inc. 
Standard Brands Incorporated 
Standard Packaging Corp. 
Tea Bureau, Inc. 
Tetley Tea, Co., Inc. 
Toni Co., The 
United Fruit Company 
United States Rubber Co. 
Asbeston Textile Division 
Keds Division 
Koylon Division 
U.S. Tire Division 
Vick Chemical Co. 
Wander Company, The 
Welch Grape Juice Co., The - 
Willys Motors Corp. 
Woolworth, F. W., Co. 


TELEVISION 


a service of Radio Corporation of America 
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Business Growth 
Based on Research, 
W. E. Anklam Says 


Cuicaco, Jan. 12—Market re- 
search is helping technical re-— 
search build a more profitable 
business base for the future, ac- 


cording to W. E. Anklam, director 


of commercial and economic re- t 


search for General Mills Labora-,| 
tories, Minneapolis. 

Speaking before a joint meeting 
of the American Marketing Assn. 
and the American Statistical Assn. 
last week, Mr. Anklam said re- 
search being done at the present 
time will determine the character 
of business 20 years from now. 

Research operations, he said, in- 
volve three principal steps: (1) 
idea evaluation; (2) setting up 
short and long term programs of 
product development, and (3) 
guiding technical or scientific re- 
search in carrying out these pro- 
grams. 


a Mr. Anklam said new ideas or- 
iginate with imaginative people 
outside a company, suggestions 
from company personnel or “pre- 
meditated” ideas of research spe- 
cialists. 

Most new product ideas, Mr. 
Anklam pointed out, are rejected 
and few actually are developed 
enough to be placed on the market. 
Some ideas, he added, may be tied 
up in the laboratory for 10 years 
before: they prove practical. He 
concluded that ideas which survive 
research provide the basis of busi- 
ness expansion and open new mar- | 
kets. 


Ansul Chemical to K&E 


Ansul Chemical Co., Marinette, 
Wis., whose publicity account has 
been handled by Kenyon & Eck- 
hardt for over five years, has 
named that agency’s Detroit office 
to handle its advertising also. The 
ad account was previously with 
J. A. Cormack Advertising, Mil- 
waukee. 


Pecora Paint to Lohmeyer 


Pecora Paint Co., Philadelphia 
manufacturer of calking com-. 
pounds, tile mastics and other | 
building products, has named) 
Lohmeyer, Adleman & Montgom-| 
ery, Philadelphia, to handle its) 
advertising and public relations. | 


WNAM-TV to Bow Jan. 26 


WNAM-TV, Neenah, Wis., will | 
start broadcasting on a regular | 
schedule Jan. 26. The 15,000-watt | 
u.h.f. station has already started 
broadcasting test patterns on. 


Channel 42. 


Kiekhaefer Names Oristano 


Oristano & Associates, New 
York, has been named to handle} 
public relations on the East Coast, 
for Kiekhaefer Corp., Fond du) 
Lac, Wis., manufacturer of Mer- 
cury outboard motors. 


For two years now— 
come snow, rain, sleet 
or ice, ‘'Yonne has 
been making his 
rounds to 10% of all 
the Grocery Stores in 
Bayonne ... keeping “‘» 
detailed records of SS 
specific items in 10 week continuing surveys. | 

Weekly sales are tabulated by brands, 
by type of outlet, size of package and 
other pertinent data. 

Call or write for complete details 
“BAYONNE CANNOT BE SOLD 


FROM THE OUTSIDE” 
THE BAYONNE TIMES 
BAYONNE, NEW JERSEY 
NATIONALLY REPRESENTED BY 


BOGNER & MARTIN. 


Felzer Heads Holeproof Ads Mendelsohn Joins Albright | 


Russ Felzer, promotion-advertis- Irwin Mendelsohn, formerly ad- 
ing manager of Holeproof Hosiery | vertising manager of the Brooklyn 
'Co., Milwaukee, has been pro-| Shopping News and a former ac- 
-moted to advertising manager. He count executive of S. Duane Lyon 
/succeeds John D. Infield, who has|Inc., has joined Albright Associ- 
retired after 21 years of service | ates, New York, as an account ex- 
with the company. ecutive. The agency has been 
‘named to handle advertising for 


‘American Home’ Boosts Willis Nei!mar Import Co., New York. 


G. Weldon Willis, a member of 
he eastern sales staff for the last Simpson Heads KCOK-TV 
Stanley S. Simpson, 


thre» years, has been promoted to) sales 
pror.;*:on manager of American’ manager of radio station KCOK, 
Hone. ‘Tulare, Cal., has been promoted 
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to manager of KCOK-TV. J. Alan Davis-Parsons Alters Name 
Rinehart, formerly assistant to Davis-Parsons. New York 
the general manager of KCOK-TV, has changed its eoana 10 Davis, 


— to form his OwM Parsons & Strohmeier. William D. 
. ees v.p. and director, who 
join e agency in 1950, is in 
Two Firms Name WerBell charge of the company’s aviation 
Mitchell WerBell Advertising, @¢tivities. 
High Point, N. C., has been named 
- mente niverddeiag and mer- Mack to Meldrum & Fewsmith 
chandising for Slane Hosiery; wuriel Mack former] 

. : ? ; with 
Mills Inc., High Point, N. Cc. Benton & Bowles, has + an ap- 
hair nel also — _—_ rs pace pointed to the media department 

merchandising for ey-| of Meldrum & Fe i - 
stone Mills, Athens, Ga. land. ae eee 


52 star-studded half-hours 


of top TV plays 


Se ne ne RRR ee ee 


ee 
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Foote, Cone Names V. P.s KCOP Names Flanagan 


Foote, Cone & Belding, Chicago,) Al Flanagan has been named 
has appointed three new v.p.s.| assistant manager of KCOP (for- 
They are John B. Simpson, who’ merly KLAC-TV), Los Angeles. 
has been associated with the radio Mr. Flanagan, formerly with 
and television department; John XETV, Tijuana, Mexico, will al- 
M. Rolfe, who has been a copy- | so be temporarily in charge of pro- 
writer for 10 years, and Franklin | gramming and production. 

L. Miller, a member of the plans 


group. Scott Joins Ray Car Agency 


Hugh A. Scott, formerly with 
the Portland Oregonian, has joined 


Cullen Appoints Peterson 


Graham Mfg. Co. to Rockwell | 


R. K. Rockwell Agency, Provi-| 
dence, has been appointed to han-| 
dle advertising for Graham Mfg. 
Co., East Greenwich, R. I., manu- 
facturer of electronic equipment 
and machine tools. 


Leech Leaves Basford 


Willoughby S. Leech has retired 
as v.p. of G. M. Basford Co., 
Cleveland, after 25 years with the 


‘Rhodes Will Spend 
$900,000 for Imdrin 


Cuicaco, Jan. 12—An initial 
$900,000 has been earmarked for 
1954 advertising of Imdrin, pain 
relieving product of Rhodes Phar- 
macal Co. Expectations are that the 
figure will exceed $1,000,000 be- 
fore the year is out. 

Bulk of the budget will go to 


manager of the New York office 
of John W. Cullen Co. 


L. A. Peterson has been named | Ray Car Advertising Agency, Port-| agency. He had been executive in : . : 
‘land, to handle advertising produc-|charge of the Cleveland office radio, with more than 100 stations 


‘tion and publicity. blanketing major and minor mar- 


since April, 1936. 


Ne 


rollicking comedy / taut drama 


x tender romance / exciting adventure 


¥ spine-tingling mystery and intrigue 


A successful, tested program... 
first run in over 150 markets 


Your* Star Showcase, with Edward Arnold as host, is a proved 
program—with a fresh, audience-building format. Even in mar- 
kets where it appeared as The General Electric Theatre, it is new 
to more people than the number who saw the first run. And the 
addition of Arnold assures even larger audiences. 


Your* Star Showcase offers local and regional advertisers 52 
different, top quality, network-calibre programs with a proved, 
impressive audience record. The series boasts ratingst of 20.3 in 
Chicago... 30.5 in San Antonio... 22.9 in Cleveland .. . 32.6 in 
Kalamazoo .. . 47.4 in Charlotte, etc. 


Your* Star Showcase is a series to which the phrase “presents 
with pride” truly applies. It is great drama. It is a weekly parade 
of marquee names... sparkling scripts ... tight direction... 
lavish production. 


On all counts, Your* Star Showcase can be the showcase for your 
product. Call, write or wire for the complete story. 


*Advertiser or brand name. tVideodex, February, 195. 


ket areas. Television spots are 
|scheduled in a few major markets. 
‘The American Weekly and 138 


‘newspapers will also carry Imdrin 


copy. 

Rhodes is offering cooperative 
advertising to druggists to supple- 
ment the national schedule. 

O’Neil, Larson & McMahon is 
the agency. 


Olwell Heads Gundlach Unit 

Evans G. Olwell Jr., formerly 
copy chief for Bendix home appli- 
ances, Avco Mfg. Corp., has been 
named director of Gundlach Ad- 
vertising Agency, an expanded 
division of G. P. Gundlach & Co., 
Cincinnati consultant to the dairy 
industry. 


‘Scholastic’ Names Carter 


John F. Carter, formerly with 
Robert Winternitz Advertising, has 
joined Scholastic Magazines’ ad- 
vertising promotion staff. 


‘Time’ Promotes Gilbert 

Frederick S. Gilbert, assistant 
publisher of Time since 1948, has 
/been named to the new post of 
| general manager. 


53.9% 


of plant managers 
superintendents 


supervisory engineers 
in the 


AIRCRAFT 
INDUSTRY 


| 
| 
| 
regularly read 
| 
No surprise— 
after all, 95.5% 
of NEWSWEEK ’s circulation 

is among people of consequence 


in business, industry, 
the professions and government. 


Newsweek 


First Choice 
to Sell the Top 
of the Industrial 
Market 
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Study Indicates Ads 
for Printing Papers 
Affect Brand Buying 


Cuicaco, Jan. 14—Advertise- 
ments exert a forceful and defi- 
nite influence upon purchasers of 
printing papers, according to a 
recent study conducted by Ad- 
vertising Publications Inc. 

“How Advertisers & Agencies 
Buy and Specify Printing Paper” 
finds that almost 50% of the print- 


the study—those spending $50,000 
or more—67 indicated advertise- 


|this brand selection. 

On the run down, another 18 
noted the ads exert an influence, 
seven others described “some im- 
pression,”’ while 30 announced the 
‘advertisements had no effect on 
decisions as to printing papers 
purchases. 


eet 


s Other points clarified in the 
'sample, based upon responses of 
|the 132 large advertisers and 85 
ing papers used for direct mail, agencies which handle such ac- 
catalog and sales promotions is counts, include: 
bought on a brand preference ba- 
sis. _e@ In addition to the near 50% 
Of the 132 large advertisers in figure of purchasers who buy 
| printing papers by brands, an- 
other 25% indicated they give a 
XY general indication of paper de- 
sired. Still another 10% said they 
‘either specify a particular brand 


SALES LETTERS 


Letters with “instantaneous appeal,” 
that beckon to be read, that impel 


and sell. One series 27 years old. or give a general indication. 
“ 99 
That Follow Wott ‘St e The majority of paper buyers 
Leo P. Bott, Jr., 64 E. Jackson, Chicago among advertisers—97 out of 132 
—and agencies—70 out of 85— 


ments play a determining role in) 


expressed a definite interest in 
printing paper advertisements. 


_@ There is a growing trend to- 
ward assigning the responsibility 
‘for the production of sales pro- 
motion material—as well as the 
| advertisements—to agencies. And 
| the agencies have expert buyers— 
most often the production mana- 
ger—who purchase the paper or 
specify brand to suppliers. 


e Most often, those in charge of 
paper buying for the advertisers | 
are in or related to the advertising 
department. 


e Advertisers and agencies indi- 
cated an interest in sample books, 
and demonstrated a desire to re- 
ceive such material. 


Buys ‘Arthur Murray Show’ 


Associated Products Inc., New. 
York maker of 5 Day deodorant’) 
pads, has signed to sponsor “The 
Arthur Murray Dance Party,” 
NBC-TV, starting Jan. 18. Grey 
Advertising Agency, New York, 
bought the time. 


CLIFFORD E. BALL, account executive for 

Brisacher, Wheeler & Staff, San Francisco, 

has been elected a v.p. Before joining the 

agency, Mr. Ball was advertising and sales 

promoticn manager of Skelly Oil Co., 
Kansas City, Mo. 


‘News’ Names Leonard Co. 


The Newark News has named 
Leonard Co., Miami Beach, as its 
resort and travel representative 
for Florida, Mexico and the Car- 
ibbean area. 


putitin 


Commerciat Apreat — Press-Scimirar 


And to the victors belong the sales! 
Product package—promotion—three essen- 
tials to success—and not the least of the three 
is promotion. 

As semi-mechanized voluntary consum- 
er buying becomes more and more the ac- 


a Fs 


‘ee 8S 
aes Secegei” 
ed 


Battlescround 


a 
iF*, 


° ar ae 
a, 
i» 


cepted method of volume food distribution 
the selling power of these two great news- 
papers increases in promotion importance. 
To sell the nation’s eleventh wholesale 
market, winners on Mid-South battlegrounds 


—Put it in CAPS. 


Two Dailies and The South’s Greatest Sunday Newspaper 
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Elliott Proposes 
6-Point Plan for 
Selling Video Sets 


_ New York, Jan. 14—A six-point 
|plan for retail television depart- 
|ments was presented here this 
week before the National Retail 
Dry Goods Assn. by J. B. Elliott, 
exec. v.p. in charge of the con- 
sumer products division of Radio 


§ Corp. of America. 


In addition, Mr. Elliott predicted 
‘that within five years’ more than 
10,000,000 color television receiv- 
ers will be in use in the U.S. 

The RCA executive, however, 
stressed that color tv will not 
completely replace b&w tv. Color 
will be an additional service, he 
said, fuxxctioning with, not in op- 
position to, b&w tv. 

Major broadcasting stations, he 
said, will continue b&w telecasts 
fer years to come. Moreover, he 
added, the great possibilities of- 
fered by the second-set market 
will necessitate carefully planned 
sales campsigns that will be high- 
ly profitable. 


= Mr. Elliott’s plan for promoting 
television sales was one of the 
highlights of the NRDGA annual 
convention. His six-point program 
for retailers follows: 

1. Limit the number of tv lines 
to two, three or possibly four—in 
some cases to just one—well- 
established, nationally advertised, 
practically presold brands. 

2. Instruct your sales staff to 
make a_ prescribed number of 
home calls daily to consumers who 
previously had bought small- 
screen sets, to promote trade-ins 
on large-screen sets. 

3. Conduct a home demonstra- 
tion campaign. 

4. Spend one day a week and 
send salesmen out one day a week 
to call on customers previously 
contacted by phone. 

5. Sell on the basis of quality, 
performance and entertainment, 
and not on the basis of price alone. 
_ 6. Give the best service possible 
|to gain the most valuable asset— 
| satisfied customers. 


a Mr. Elliott emphasized that re- 
tailers of home entertainment in- 
struments have sound and solid 
reasons for optimism regarding the 
future. 

“With high fidelity holding out 
the promise of widespread con- 
sumer aczeptance, with radio and 
phonographs proving perennially 
good business producers, with b&w 
sales continuing and with color tv 
as a future potential, how can we 
lose?”” he asked. 

- With color tv, he said, there will 
be a greater awareness and ap- 
preciation of colors. This, he sug- 
gested, will give advertisers an 
added reason for using more color 
in their advertising in other media. 

Maurice Mermey, director of the 
Bureau of Education: on Fair 
Trade, told the NRDGA convention 
that widespread admission by 
anti-fair traders that loss-leader 
selliig is bad represents the major 
victory for fair trade during the 
past year. 

Mr. Mermey pointed out that 
“many manufacturers who do not 
use fair trade nevertheless use 
some other legal means of resale 
price maintenance.” While fair 
trade accounts for only $6-10 bil- 
lion in annual retail sales volume, 
he said, “other legal forms of re- 
sale price maintenance account for 
more than $30 billion a year.” 


‘Miami News’ Boosts Brumby 


James R. Brumby, assistant pub- 
lisher, has been promoted to gen- 
eral manager of the Miami Daily 
| News. He also was named v.p. and 
| director. 


-Carayas to Hilton & Riggio 

Maria Carayas, formerly of Roy 
S. Durstine Inc., has joined the 
_ radio-tv time buying staff of Hil- 
' ton & Riggio, New York. 
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7th consecutive year 
590 000 i j Of 
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He helped us close our books 
...on the most rewarding year 


UP in circulation! 


UP tn advertising revenue! 


1954 has brought to The American Weekly a 
gratifying recognition on the part of American 
industry of a vigorous publishing policy... 
vigorously pursued. 


Traditionally, The American Weekly has been the 
magazine of the middle millions. It has always 
been published with their tastes and desires fore- 
most in mind. 


For years, this great segment of the American 
market has been expanding in numbers, wealth, 
in educational and living standards. Today there 
is hardly a business that does not depend prima- 


he 
AME RICAN WEEKLY 


63 Vesey Street, New York 7, N. Y. 


Albany Times-Union + Baltimore American + Boston Advertiser * Buffalo Courier-Express » Chicago American Cincinnati Enquirer * Cleveland Plain Dealer » Corpus Christi Caller-Times 
Dallas Times-Herald + Detroit Times * Houston Chronicle + Huntington, W. Va. Herald-Advertiser * Knoxville Journal * Los Angeles Examiner * Miami Herald » Milwaukee Sentinel » New 
Orleans Item + N. Y. Journal-American + Philadelphia Bulletin + Pittsburgh Sun-Telegraph + Portland Oregonian + St. Louis Globe Democrat + St. Pau! Pioneer Press * San Antonio Light 

San Francisco Examiner + Seattle Post-Intelligencer * Syracuse Herald-American » Washington, D. C. Times-Herald 


rily on this vast and dynamic reservoir of purchas- 
ing activity for its very existence. 


To meet this vast and important change, The 
American Weekly changed, too. A highly success- 
ful editorial approach was completely overhauled 
and modernized. 


Our record of progress during the past year estab- 
lishes more firmly than ever our faith in America’s 
middle millions...and in the stand we have taken to 
serve them. The charts at right record some phases 
of this progress. And they dramatically demon- 
strate that The American Weekly is going places. 
Why not come along? 
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mm our history 


'JP in circulation! 


9,600,000 


9,400,000 


1952 


1953 


9,200,000 


ROTO STARTED 
MAY 11, 1952 


31, 1954 


Circulations for 1952 and 1953 are averages of March 31st and Sept. 30th. 
ABC Publisher's Statements. 1954 estimate is based on 1953 average Ameri- 
can Weekly circulation plus circulations of new distributing units as of Jan. 


UP in advertising revenue! 


YEAR 1953 


LAST EIGHT 
MONTHS 
1952 


Ist FOUR 
MONTHS 
1952 


-36% 


9 pease 


GAIN OR LOSS 
OVER SIMILAR 
PERIOD OF 
PRECEDING YEAR 


*NEW colorgravure format began May 11, 1952 
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Gross Expands Office Staff 
Charles Anthony Gross Adver- 
tising Agency, Miami, has moved 
to larger quarters in the Insurance 
Exchange Bldg., and has made the 
following staff additions: Bruce 
Roberts, formerly of William H. 


Weintraub & Co., art director; Tom | 


Prendergast, previously of Biow 
Co., tv and radio production; Eu- 
gene Powérs, formerly of Kudner 
Agency, copy chief, and Lauralee 
Barker, formerly of Geyer Ad- 
vertising, media. 


5138 Police Chiefs buy: 


Revolvers and Fire Arms 


Bissell Schedules 
Biggest Ad Push for 
Sweepmaster Line 


GRAND Rapips, Micu., Jan. 14— 
Bissell Carpet Sweeper Co. is cur- 
rently blueprinting “the biggest 


advertising push in the company’s 


history,” spearheaded by intro- 
duction of its new Sweepmaster 
line at the Chicago Housewares 
Show. 

Nationwide advertising and spe- 
cial store merchandising programs 
—as well as a spring housekeeping 
promotion, a gift for the bride and 
a bridal shower promotion—are 
being planned. 

National magazine _ insertions 


have been stepped up to include 
two-color pages, which will spot- 
light the Sweepmaster. Beginning 


in April, these ads will appear in| 
American Home, Better Homes & 
Gardens, Bride’s Magazine, Good 


~@& bs. ea 
1475 Broadway, New York City 


Housekeeping and Today’s Wom- 
an. Bride and bridal shower pro- tqurant 
‘motions will be in b&w. Sunset taurant Equipment Dealer. 


will carry special West Coast ad-| 


vertising. 


® Trade advertising will get un-| 


der way in January, with spreads 
scheduled for Hardware Age, 
Housewares Review and Retailing 
Daily. Educationa! advertising will 
go in Forecast for Home Econo- 
mists and What’s New in Home 
Economics in February and Sep- 
tember. 

Bissell will also go national via 
television, with coverage of 45 
markets, on Dave Garroway’s 
“Today” on NBC-TV. 

Dealers will receive point of 
sale and special sales aids as well 
as newspaper mats and folders. 

N. W. Ayer & Son, New York, 
is the agency. 


Ahrens Promotes Larned 


Jack Larned Jr., advertising 
representative, has been promoted 
by Ahrens Publishing Co., New 
York, to western advertising man- 
ager of Hotel Management, Res- 
Management and Res- 
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| 


PHILIP B. HOPPIN has been promoted to 
manager of advertising and sales promo- 
tion for the air conditioning division of 
General Electric Co., Bloomfield, N. J. 
He has been with GE since 1950, most 
recently as supervisor of advertising and 
sales promotion for the division’s home 
heating and cooling and commercial 
products departments. 


WHIM Increases Rates 


WHIM, Providence radio sta- 
tion, will increase its over-all 
rates about 15% March 1. 


SERVED BY THE FORT WORTH ST/ 


THAT OF 26 DIFFERENT 
STATES!" 


Alabama Louisiana North Dakota 
Arizona Maine Oklahoma 
Arkansas Mississippi Rhode Island 
Colorado Montana South Carolina 
Delaware Nebraska South Dakota 
Idaho Nevada Utah 
Kansas New Hampshire Vermont 
Kentucky New Mexico West Virginia 


*SOURCE: 1953 


TEXAS TRADING AREA ($2,267,311 ,000 


SALES MANAGEMENT 
SURVEY bd BUYING 


FORT WORTH IS THE GATEWAY TO THE RICH WEST TEXAS MARKET! 


The West Texas market stretches for more than 300 miles to the West 
and more than 100 miles to the North and South of Fort Worth. Within 
its boundaries are cities that range in size from a few hundred population 
to over 400,000. It is one of the nation’s busiest markets. 

Into this market of 1,928,700 people Texas’ largest newspaper is 
delivered with such merchandisable home coverage that your selling story 
is bound to be seen and read. The Fort Worth Star-Telegram reaches 
95% of all Fort Worth metropolitan homes daily and 86% of all Fort 
Worth metropolitan homes Sunday. (Metropolitan population, 408,100.) 

The Star-Telegren has many times proved its ability to produce for 
the advertiser the results he desires in newspaper advertising. The 
Star-Telegram stands ready and eager to serve you! 


TELEGRAM 


FORT WoR 


a EN 


THS 


AMON 


LARGEST CIRCULATION IN TEXAS 
WITHOUT the Use of Contests, Schemes_or Premiums . . . “Just a Good Newspaper” 
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Court Enjoins Four 
from Using Seal of 
‘American Gas Assn. 


| New York, Jan. 12—A decree 
handed down by the U. S. district 
court in San Francisco enjoins four 
|defendants from unauthorized use 
of the American Gas Assn.’s seal 
of approval*‘on gas appliances. 

Suit against unauthorized use of 
\the association’s seal was filed by 
| AGA in September, 1953. The de- 
cree of the court enjoins Jud 
Whitehead Heater Co., Judson J. 
Whitehead Jr., the Electric Kitch- 
en Appliance Co. and the Hynes 
& Cox Electric Corp., all of whose 
activities in the gas business are 
carried on principally in Califor- 
nia, from using the association’s 
seal, which certifies that appli- 
ances carrying it have passed rigid 
tests and conform to national 
standards of safety, durability and 
performance. 


ws The court found the defendants 
had “repeatedly used, affixed or 
displayed the certification trade- 
mark of the American Gas Assn. 
upon gas water heaters manufac- 
tured, produced, assembled, or dis- 
tributed by said defendants, which 
gas water heaters have not been 
tested or approved by the plain- 
tiff.” 

Defendants were ordered to sur- 
render to the association all ma- 
terial and advertising displaying 
the approval seal and all plates 
and molds used to make them. 
They were instructed to remove 
the seals from all gas water heat- 
ers or other gas appliances made 
or assembled by them; to furnish 
the association with the names of 
‘all persons selling their products, 
/and a complete list of recipients of 
their heaters which illegally car- 
ried the seal. They were also in- 
structed to notify within 30 days 
/recipients of heaters that had been 
sold that such heaters had not been 
|approved by the association. 


\@ The association, which has its 
headquarters here, reports that 
95% of all gas appliances sold each 
year carry its seal of approval. 
Such appliances must conform to 
models that have been tested at 
the AGA Laboratories in Cleve- 
land and Los Angeles. These tests 
are based on national requirements 
set up by the gas industry which 
have been adopted by the Ameri- 
can Standards Assn. 


SAMUEL C. MILLER 

PRINCETON, N.J., Jan. 12—Sam- 
uel C. Miller, 83, a founder and 
former v.p. of Frankfort Distiller- 
ies, Louisville, died here Jan. 7. 

Mr. Miller began his career 
in the grocery field and was a 
founder of the old Quaker Maid 
grocery chain in Louisville. He 
was active in the company until 
it was sold to Atlantic & Pacific 
Tea Co. He started in the distill- 
,ery business in 1893 as an execu- 
tive with Paul Jones & Co., which 
| was later absorbed by Frankfort 
| Distilleries, which Mr. Miller 
|helped organize in 1922. He be- 
came v.p. and chairman of the 
'executive committee, and retired 
‘in 1943 when Frankfort was 
|bought by Joseph E. Seagram & 
| Sons for $43,000,000. 


GEORGE C. ATKINSON 

New York, Jan. 12—George C. 
|Atkinson, 41, former account ex- 
‘ecutive with radio station WQXR, 
and more recently v.p. and general 
manager of station KEAR, San 
| Francisco, died Dec. 30 at Inver- 
/ness, Cal. Born here, he attended 
'Brown University, and spent the 
| greater part of his business career 
at station WFCI, Providence, R. 
|I., first as announcer and later as 
an account executive. After seven 
years with WQXR, he joined 
|'KEAR on the coast in the fall of 
1952. 
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Smith Tells How Agency Got Involved ssitiwct, tse'pr:-iaent‘or Gar~ 


with Southwell and the Garden Guild 


(Continued from Page 2) But if the guild account should 
debt. He has indorsed a series of prove uncollectable, Mr. Smith 
notes covering payments to be/ says, the agency will assume the 
paid in full by June 30. | burden over a period of time. 


; 
TELL AND SELL YOUR STORY | Recommended by Client 
WITH GENUINE PHOTOGRAPHS 


8x 10’s Post Cards Tip-ons 


Mr. Smith’s statement follows in 
full: 

“Herewith are what we believe 
to be the key facts concerning our 


Miniatures—Portfolios—Business Cards 


THE GROGAN PHOTO COMPANY 
(1275 N. Bahls St., Danville, Hlinois 


ita CHICAGO OFFICE: — D's 
122 S. Michigan Ave., Phone WEbster 9-3219 


relationship with the Garden 
**§cotchlite’’ 
EMBLEMS + CUT-OUT LETTERS + SMALL SIGNS 


‘*SCOTCHLITE’’ WORK BY ‘‘SCOTCHLITE’’ SPECIALISTS 
BRINGS YOU TOP QUALITY WORK AT A MINIMUM OF COST. 
B & T Sales Co. Box 262 Mason City, lowa 


and John 


en Guild of America. 
“Garden Guild of America has 
been a _ relatively 


account became active as of Aug. 
15, 1953. Mr. Southwell came to 
us well recommended by people 
of definite stature in the business 
world—including one of our ma- 
jor clients. 

“Mr. Southwell, Dun & Brad- 
street reports state. at one time 
had been associated with two of 
the largest advertising agencies 


‘in the country, BBDO and Young 


& Rubicam. He had previous ex- | 


| perience in the horticultural field, 
before forming his own company, 
_as account executive for the Jack- 
_son & Perkins Co., probably the 
oldest, most respected and one of 
the largest organizations in that 
‘industry. His legal counsel, of 
| good reputation in New York, 
verified that Southwell had net- 
ted a profit in excess of $100,000 
‘in his mail order operations of last 


new account St. Louis, were good. Mr. South-| possibility of an increase to $50,- 
with us. Negotiations started in> 


the latter part of June and the. 


Advertising Age, January 18, 1954 


year. 


‘his relations with his previous 


| 


| 
| 


sis of Mr. Southwell’s business and 


“According to Mr. Southwell,| personal statements and its own 


investigation, insured the account 


agency, Hirsch & Rutledge Inc., to the extent of $25,000, with the 


well was then a v.p. of the agency. 
We knew that the agency itself 
/was a member of the American 
|Assn. of Advertising Agencies. 


Payments Taper Off 


“From what we could determine, 
Mr. Southwell’s reputation in ra- 
dio, agency and other advertising 
circles also was good. His finan- 
cial statements, both personal and 
for his business, showed a com- 
bined net worth of about $185,000. 
His business commitments were 
backed by his personal guarantee. 
/On the basis of this information, 
the account seemed a desirable 
one and a reasonable credit risk. 

“We are one of the minority of 
agencies who carry credit insur- 
ance (a maximum of $200,000 on 
|all accounts). The American 
|Credit Indemnity Corp., on the ba- 


HART SCUAFENER A MIARN. 


HART SCHAFFPNER & MARX 


HART SCHAFENER & MARX 


Tom Hall, are typical of their national advertising campaign 


QUALITY CONTROLLED 


COLOR PROCESS 


ENGRAVINGS ( 


Chicago's largest fine photoengraving plant... 


10th ina 
Series of 
Tributes to 
American 
Advertising 


ADVERTISING DIRECTOR 
JEFF CIRCUIT 
Hart Schaffner & Marx 


ART DIRECTOR 
BILL WILLIAMS 


Batten, Barton, Durstine & Osborn, Inc. 


PRODUCTION MANAGER 
JOE SCOTT 
Hart Schaffner & Marx 


© black & white 
— © color process 
Z for letterpress 
Oe color offset 
reproduction 


“1g 98° 


JAHN & OLLIER ENGRAVING COMPANY 


817 West Washington Blvd., Chicago7 + 


MOnroe 6-7080 


000 when the next quarterly 
statements were submitted. 

“The Garden Guild schedule be- 
gan in late August, peaked in Sep- 
termber and October, and then 
tapered off through November. 
This follows a seasonal pattern 
for the nursery industry. The ac- 
count used radio very heavily. 

“Our understanding, both from 
Mr. Southwell and from the sta- 
tions, was that his returns had 
been slightly better than antici- 
pated. _ 


ws “Garden Guild’s original pay- 
ments were reasonably prompt, 
but then began to taper off. The 
account did not go more than 30 
days past due until Dec. 10. In 
four months, it had remitted a lit- 
tle over $100,000. 

“Meanwhile, however, although 
we had had the Garden Guild ac- 
count only a few months, we had 
come to the conclusion that it was 
not the kind of business we as an 
agency should have anything to 
do with. The delinquency in pay- 
ment, which at that time was rel- 
atively slight in point of time, was 
a consideration, naturally, but 
when we made the decision it was 
not the major one. Since then, of 
course, it has become a tremen- 
dous problem. 

“Mr. Southwell was informed 
that we desired to resign the ac- 
count as soon as practicable. Con- 
sidering the nature of his busi- 
ness, the period of time he would 
reasonably require to make other 
agency arrangements and_ the 
time of year, Dec. 31 was the ter- 
mination date agreed upcen. 


a “The greatest part of the ac- 
count’s appropriation for the six- 
month period already had been 
committed. We were compelled to 
go along with Mr. Southwell’s as- 
surances, reasserted as recently as 
three weeks ago before his own 
legal counsel and ours, that full 
payment would be made by mid- 
Maren. 

“On Dec. 14 we had a meeting 
with Joseph Berg and Herbert 
Donahue of the American News- 
paper Publishers Assn. and went 
over the situation with them. I 
believe it was that day that Mr. 
Southwell, who was due in New 
York to review his credit situa- 
tion with us, communicated with 
his secretary and told her that he 
had to leave suddenly for St. 
Louis. 

“When our attempts to reach 
him there from Wednesday after- 
noon on (this would be Dec. 16) 
were unavailing, we set out to de- 
termine exactly what was hap- 
pening. Late during the afternoon 
of Dec. 17 (Thursday), we final- 
ly learned that Mr. Southwell was 
being held by St. Louis authori- 
ties for questioning by the post 
office. The best basis we have for 
specifics on the _ ‘information’ 
filed against him by the post of- 


|ficé comes from an Associated 


| Press dispatch which said that the 


charges were that his roses were 
not new laboratory developments 
as he asserted, and that they were 
not actually blue. 


Said He’d Pay Up 


“As soon as we learned of this 
situation, we were aware that 
Garden Guild’s obligations to 
us had assumed infinitely more 
serious proportions. We again 
communicated with ANPA. We 


'also were in touch with Harold 
Olsen 


and Fred Fisher of CBS 


/and some of the station reps and 


station agency reps here in New 


| York. We informed them of the 
developments to the same extent 


that we ourselves were informed. 


| We placed ourselves on record, in 
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Southwell indicated that the post now exnones. fe pay +" me. ob- | 
office charges against him were ligation in fu y June 30. se- P : oe 
'substantially what had been re-|ries of notes were executed and | Builders know where to buy your products? oe 
'ported by the AP and that, in the | endorsed personally by Mr. South- | ———— St at ia 2 anodes ee l 2 
‘opinion of his St. Louis attorneys, | well covering monthly payments. ; - , 

he had not been guilty of any il-| over this period. The heaviest in- 
‘legality. He stated that the expec-|stalments are due in March,) 
|tation is that the case will be re- | April and May. 
|solved satisfactorily. : 
“The most important question |= “Mr. Southwell also assigned to. 
with which we and the American us as collateral all of his assets 
Credit Indemnity Corporation poth personal, and corporate in- 
were concerned was the very cluding his contract with his rose | 
large balance that Mr. Southwell | suppliers. | 


as or: ow you can tell ‘em and Sell ‘em in the 


& Where to Buy It Locally, 
BulibéR 


1954 CATALOG DIRECTORY 
FOR TWE LIGHT CONSTRUCTION INDUSTRY 


) Section of the April 1954 
| AMERICAN BUILDER 
Builder-Dealer 


ARTHUR WOODRUFF COWLES, previously 
advertising manager for Carborundum Co., 
Niagara Falls, N. Y., has been named an 
account executive of Henri, Hurst & McDon- 
ald, Chicago. Prior to joining Carborundum 


owed us and what he intended to 
do about it. 

“At the meetings which were 
held on Tuesday, Wednesday and 
Thursday of last week, Garden 
Guild reiterated that it was con- 
tinuing in business and that it 


“Meanwhile, of course, our ob- | 
ligation to media remains. On 
Dec. 23 we had a meeting in our) 
office of the parties most deeply | 
concerned. Mr. Berg represented | 
American Newspaper Publishers | 
Assn., Mr. Olsen represented Co- 


Send for 16-page brochure 


_ Catalog Directory 
for the complete story 


79 W. MONROE ST., CHICAGO 3 
AMERICAN BUILDER 30 CHURCH ST., NEW YORK 7 


he was in charge of advertising and sales 
promotion for the apparatus division of | 
pe General Electric Co. 


the light of the position in which 
the account seemed at the time, as 
accepting our own agency obliga- 
tion, both moral and legal, to pay 
| media for all commitments made 
| 


IN INLAND CALIFORNIA (ano western Nevana) 


for the account by the agency, re- 
gardless of whether or not we in 
turn were paid by the client. 
“We stated that the best infor- 
mation that we had had from Mr. 
Southwell, prior to his leaving for 
St. Louis, was that he would re- 
quire 90 days to dispose of his 
balance to us and that he would 
| make monthly payments, includ- 
ing $40,000 in December. We in- 
dicated that we would continue to 


pay media, as we had been, just 

as quickly as the account’s remit- 
tances were received. We _ sug- 
gested that in view of the indi- 
} cated delay, it would be wise to) 
pay all stations which had pay-| 
ments due them on the account, | 
proportionate amounts each month | 
4. So that none would be inconven- | 
ienced by having the full amount 
outstanding for the entire 90-day | 
period. | 
~{ “We also declared that if the | 
‘ balance of the Garden Guild ac- 
1 count were to prove uncollectable, 
we would be compelled to make) 
payments over a period of time. 
But, as we would do in the case 
of any account, the complete bill 
would be paid. 


= “When Mr. Southwell returned) 
to New York on Dec. 22, we im- 
mediately went into conference 
with him, his attorney, our own 
attorney, the American Credit In- 
demnity Corp., and the attorney 
for the insurance company. Mr. 
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DEUVERS MORE FOR THE MONEY 


_ your | 
i COUPONS ARE 


OU susiness 


/ 
} 
| 
| | 
i @ EUREKA designs and prints coupons 
for the country’s leading users 


These five inland radio stations, purchased as a unit, give you 


| @ EUREKA coupons have that more listeners than any competitive combination of local stations 
| autae” = | . . . and in Inland California more listeners than the 2 leading San KO 


RENO 
KFBK © sacramento 


KTON 


KMJ © Fresno 
Keen © BAKERSFIELD 


Francisco stations and the 3 leading Los Angeles stations com- 
bined . . . and at the lowest cost per thousand! (SAMS and SR&D) 


Ringed by mountains, this self-contained inland market is 90 miles 
from San Francisco and 113 miles from Los Angeles. The Beeline 
taps a net effective buying income of almost 4 billion dollars. 
(Sales Management’s 1953 Copyrighted Survey) 


against counterfeiting 
@ EUREKA can serial number your 
coupons for added safety 
Enlist this EUREKA know-how for a successful 
| coupon promotion. 
| Write for samples to: 


| fet @ EUREKA coupons are protected 


EUREKA 
SPECIALTY 
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lumbia Broadcasting System, and,/ in business and pays all or a sub-; during its young life this agenc 
4 ; i | y,| work and worry that always ac- 
in addition, seven other radio sta- stantial amount of the balance due has grown rapidly and enjoyed a|companies the setting - a " this iene. Paget “Ay ae on 
good credit reputation. It means | small agency. We believe we have and we in turn are acting on ev- 
to do everything within its power | always acted honorably with the ery feasible recommendation that 
to protect it and continue to mer-| people with whom we have done | is made to us. 
We certainly are paying| business and we shall continue to 
dearly for the ‘Garden Guild’! do so. = “Note re. Mr. Southwell’s for 
“We are doing everything in| mer sition as av ; 
is p onenrges to be seen, henge | ge power to keep the agency go- | Manat 3 Rieder: -P. of Smith, 
on how much we finally collect ing, not only for ourselves but to. “ ' i i 
Faselt of Free & Peters; and H./tegrity, we recognize the moral from Garden Guild and Amer-| protect the jobs of the people on | ie A ee ee = 
Neuwirth of H. R. Representa-| and legal obligation of the agency |ican Credit Indemnity Corp. employ. Our other clients are | pointed out that as the onan 
é standing behind us, and there is e i i 
afternoon, we discussed possible} shall do everything in our power # “Every penny of capital and ev-/ no reason why we should not be. rig oy edge yr geen 
plans of payment by the agency./to do so as quickly as we can in/ery asset of the three principals | able to work ourselves out of this advertising than, in his 7 iden, 
The people in attendance indi-/the light of the size and profit-| (Ned Smith, Ray Hagel and Bar-| situation. Certainly everyone con- | any other agency man at 
bara Snyder) is already in the/nected with media has been knew. This, combined with his 
along with the hard tremendously helpful. We feel previous agency background, he 


tions or representatives partici- | us; (B) that Garden Guild can- 
pated. “not stay in business, does not pay 
“A committee of five was set the agency and that the agency 
up, with Fred S. Fischer, credit| has to undertake the burden by 
manager of CBS, as chairman. | itself. 
Other members are: Joseph Berg! “The one point that we would 
of ANPA; Harry Kirwau of Cros- like to make very clear now is 
ley Broadcasting Corp.; Robert|that as people who value our in- 


tives. During the course of the|/to make good for its client, and 


cated their desire to cooperate as|ability of our business. 
fully as possible and, we believe,/ “As the records will indicate, 
their recognition of the fact that 


lesson. How much the final price 


Advertising Age, January 18, 1954 


we had acted in good faith 
throughout and that our perform-| - 
ance had demonstrated that. 


‘We're Paying Dearly’ 


“We hope next week to formal- 
ize a definite program of repay- 
ment which covers these two pos- 
sible situations: 

“(A) That Garden Guild stays 


Save Time and Money 
with These All Different 


CLIP BOOKS 


OF READY-TO-USE ART 
EACH PRICED 
ATONLY..... $2.50 


Now you can do your own paste-ups and 
save time and money! All the are you 
need for your low bud jobs—direct 
mail, house organs, catalogs, newspaper 
and trade paper ads. From 75 to 125 
sharp black and white art —_ in each 
book. Top quality spots drawn by big- 
time freelancers. 

Printed jet black on glossy ‘‘Krome- 
kore,” each is 5 x 8 inches with 12 leafs, 
rinted one side. No extra reproduction 
‘ees—you pay $2.50 per book and that’s 
all! Order today—satisfaction guaranteed! 


ANIMALS CO money 
() ANNOUNCERS (2 occurations 
(AUTUMN () oFFice 

© CHILDREN C) RELIGIOUS 
(] CHRISTMAS [) SALES 

[) CooKine () SPRING 

() coupLes 0) SUMMER 
[crowns () THRIFT 

(C) ENTERTAINMENT CO) TRANSPORT 
CO) GIMMICKS 0) VACATIONS 
(] MAIL ORDER C) WINTER 
CMen C] WOMEN 


Clip this ad and check your choice! Send 
along with your purchase order or check 
at $2.50 per book. 


HARRY VOLK JR. ART STUDIO 


600 Central Bidg., Atlantic City, N. J. 


Sa 
SS; 
»© 
=) See | | 


Bla 


$5000 IN ORIGINAL ART 
500 Different S$ 
All Cenities, ccty $10 


Now in one big book you get more 
than 500 line drawings . . . sharp black 
and whites for offset paste-ups. 


Smart drawings by a dozen top free 
lancers. Scratchboard, decorative, hu- 
morous, realistic! + a single spot is 
worth more than the cost of the entire 
“Annual.” 


FIRST ANNUAL 


OF att tee oeer 


HT 
“CLIP BOOK" SPOTS ~~ 


each of 21 classifications. It’s quick and 
easy to find what you're looking for 
- . » even easier to select the ideal spor, 
clip it out and paste it down. 


@ ANIMALS @ ANNOUNCERS @ AUTUMN | 
@ CHILDREN @ CHRISTMAS © COOKING | 
@ COUPLES eCROWDS © GIMMICKS 
@ HOLIDAYS @HOME © MAIL ORDER 
@ MEN @ OCCUPATIONS @ OFFICE | 
@ SPORTS @ SUMMER © TRANSPORT 
@ THRIFT @ VACATIONS @ WOMEN 
Send your purchase order or check for 
$10 today. Satisfaction guaranteed. 


HARRY VOLK JR. ART STUDIO 
600 Central Bidg., Atlantic City, M. J. 


You get 48 printed pages . . . each | 4 
8 x 5 inches, in jet black on glossy e rr 
“Kromekote.”” At least two pages on | 


TODAY’S BIG NEW CUSTOMER 


Big changes—social and economic—have given teen-agers big 
money to spend, plus a decisive voice in family purchases. 


Add the fact that one out of three brides today is a teen-ager 
and you'll see why smart advertisers, in many fields, are making 
Seventeen’s audience a primary sales target. 
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declared, made him pretty much Guild account. He declared that Advertising Budgets Take Upward Curve as items, which have proven most 


. F of a specialist in nursery adver- the title of v.p. was important to effective. 

‘ Re tising—and it was a statement dif- him in his negotiations with sta- ; one | Some advertisers knocked the 
7 e ficult to challenge. ‘tion reps and that was the cay / Urniture Men Forecast a Compe titive 1954 | practice of “under-rating the cust- 
J “He also declared that his copy 'reason he wanted it. | (Continued from Page 2) Chicago area retail furniture stores |omer,’” and pleaded for all ads to 

and general campaign plans had| “On the basis that the pattern| crease dollar volume for national heartily endorsed newspaper ad-| “stick to facts.” One retailer told 

been pretty well tested the year | had been established during | advertising on the average of 10 vertising. As for television, he oh-|AA his idea is to “find your own 
before with Hirsch & Rutledge, Southwell’s tenure with Hirsch & to 25%. served that a 13-week, quarter- | advertising niche and stay in it.” 
where he had been a v.p. of the Rutledge, and our assumption Floor covering, bedding, lamp hour tv show last year “served our. 

| agency and had _ concurrently that the arrangement had worked and appliance people generally in- vanity well, but left our pockets|s Here cre some examples of what et 


Advertising Age, January 18, 1954 


handled the Garden Guild ac- | out satisfactorily for all con- | dicated that they would follow empty.” 


count. 


/cerned, we agreed. Mr. Southwell suit. 


“He represented to us that if we did, in fact, handle all the prep-| 


were to employ him as an account aration of advertising for his ac- s Printed media will benefit most 
executive, aside from some secre- | count and he performed all of the from the increased home furnish- 
tarial help, he would be the only | agency services that any other ac- ings advertising, according to a 


person the agency would find ne-| count executive would have been number of industry men. 


cessary to handle the Garden| compelled to perform.” | One spokesman for a group of 


Anoiner retailer, agreeing that 
iv was too expensive to justif.7 its 
use, will concentrate on direct 
mail and newspaper rotogravure 


-sections—“although the roto ads 


are not pulling as much as in the 
past.” He will feature big-ticket 


AMERICAN ENKA CORP. 


Fabrics 


Carl Reimers Company 


individuai companies plan in the 
way of consumer advertising in 
1954: 

Drexel Furniture Co.: Advertis- 
ing expenditures will take a great- 
er portion of the over-all budget, 
and layouts will more prominent- 
ly feature the firm’s name. 

International Furniture Co.: Ad- 
vertising will be increased some 
50% during March, April and May, 
and will include monthly half- 
page, full-color Sunday supple- 
ment insertions, plus ads in other 
rotogravure sections of newspapers 
throughout the country, except the 


ADVERTISER PRODUCT AGENCY West Coast and Salt Lake City. 
Exclusive of fashion and retail advertisers Storkline Furniture Co.: Adver- 
od = ALVIN CORP. Silverware Knight & Gilbert tising will go up 25 to 30%. 
Bord @ AMERICAN BAKERS ASSOC. Bakery Products Foote, Cone & Belding Heywood-Wakefield Furniture 
Ti a f T O fi al AMERICAN BROADCASTING T. V. Programs BBD&O 


BANCROFT, JOSEPH, INC. 


Everglaze Finish 


John Gilbert Craig 


| ogee — AMERICAN GEM SOCIETY Institutional Banning Company 
Peery : AMERICAN PFAFF CO. Sewing Machine Bozell & Jacobs, Inc. 
AMERICAN POP CORN CO. Food Snack Buchanan-Thomas Compariy 
Ss AMSTON SILVER CO. Silverware F. W. Preile Company 


As a result: 


BERNINA SEWING MACH. 
BLUMENTHAL, B. & CO. 
BOBB! 

BORDEN COMPANY 


RODGERS & HAMMERSTEIN 
ROSE, CHARLES, INC. 

ST. THOMAS, INC. 
SCHWAB, A. G. & SONS 
SENECA TEXTILES 
SMALLMAN, |. & SONS 


Sewing Machine 
Buttons 

Home Permanent 
Eagle Brand Milk 


Records & Music 
Costume Jewelry 
Wallets 

Diamonds 
Bedspreads, Drapes 
Wallets 


Diener & Dorskind 
Grey Advertising 

Tatham-Laird, inc. 
Young & Rubicam 


Lawrence Weiner & Associates 
Altman-Stoller, Inc. 

Lester Harrison 

Leonard M. Sirl & Associates 
Cunningham & Waish 

Emil Mogul & Company 


Seventeen has 490 other current national, fashion and retail 
advertisers plus 286 “Shop Wise” and School advertisers. 


CASCO PRODUCTS CORP. Steam tron Norman D. Waters 

CAVALIER CORP. Hope Chests Power & Condon 

CELANESE CORPORATION Fabrics Ellington & Company 

CHARLES OF THE RITZ Cosmetics Peck Advertising 

CHEMSTRAND CORP. Acrilan Fabrics Doyle, Dane & Bernbach 

CHURCH & DWIGHT CO. Baking Soda J. Walter Thompson 

CLUETT PEABODY Sanforizing Young & Rubicam 

COHAMA FABRICS Fabrics Mort Junger Advertising 

COLUMBIA PROTEKTOSITE Sun Glasses Harold Marshall Advertising 

COPPERTONE Suntan Lotion Tally Embry Advertising 

COTY, INC. Cosmetics Franklin Bruck Advertising 

DAN RIVER MILLS Fabrics Grey Advertising 

DOULTON COMPANY Chinaware Calkins & Holden 

F & F LABORATORIES, INC. Chlorophyll Mints Schwimmer & Scott 

FACTOR, MAX Cosmetics Young & Rubicam 

GERITY-MICHIGAN CORP. Dishwasher Albert Frank-Guenther Law 

GLADDING McBEAN & CO. Franciscan China Catherine Oglesby 

HOME DECORATORS, INC. Silverware Hicks & Greist 0 

HONEY HARBOUR LTD. Wool Cleanser Ruthrauff & Ryan 

HOOD RUBBER CO. Storm Boots McCann-Erickson & 0 
HUDNUT, RICHARD Cosmetics Kenyon & Eckhardt 

IRISH LINEN GUILD Linens Donahue & Coe e 

JUNKET BRAND FOODS Food McCann-Erickson f th d t 
KUPPER, HERMAN C., INC. Franconia China Dugan Advertising 0 e presi en S, 
MARS, INC. Mars Candy Leo Burnett Company ‘ . 

MELE MANUFACTURING CO. Jewel Boxes Artley Advertising 

MONUMENT MILLS, INC. Bedspreads, Drapes George N. Kahn Company wice presidents, 
NATIONAL BAKERS ASSOC. Hollywood Bread Freitag Advertising 

NEUSHAEFER, HELEN Cosmetics Joseph Reiss Advertising 

PENDLETON WOOLEN MILLS Fabrics Botsford, Constantine & Gardner j 

PUREPAC CORP. Cosmetics Leonard Wolf & Associates genera managers 


in the 


STEEL 


SONIC INDUSTRIES Phonographs The Getschai Company 

SPRINGS COTTON MILLS Fabrics Ellington & Company 
STIEFF COMPANY Silverware Elliott Buse Advertising 
TOWNE LUGGAGE Luggage Posner-Zabin Advertising | 
TUTTLE SILVER CO. Silverware R. D. Northrop Company | 
U. S. TIME CORP. Watches Hirshon, Garfield Inc. 
U. S. TRUNK CO. Luggage Silton Brothers Advertising | 
VICK CHEMICAL CO. Seaforth Lotion Morse International Compan 
VIRGINIA-CAROLINA CHEM. Vicara Yarn Albert S. Noble Advertising : regularly read 
WATSON COMPANY Silverware Bo Bernstein & Company | 
WELLINGTON SEARS CO. Fabrics Ellington & Company | 
WEST BEND ALUMINUM CO. Kitchen Utensils Western Advertising 

WHITING, FRANK M. CO. Silverware F. W. Prelie Company | 
WISS, J. & SONS Pinking Shears Ellington & Company 

WYNER, |. A. & CO. Fabrics Douglas D. Simon Company 


NEWSWEEK gives you 
greater industrial coverage 
per advertising dollar 
than any other weekly 
news or business magazine. 


Seventeen has the second largest advertising linage | 
among all women’s magazines for 1953. | 


Newsweek 


And for the second consecutive year the greatest linage 
gain among all women’s magazines. . 


Are you selling this new, concentrated mass market of Girls Under 20? 


The one sure way is through its favorite magazine . . . ry (Ve i] fe p }] 


NEW YORK + BOSTON + CHICAGO * HOLLYWOOD +« ATLANTA 


First Choice 
to Sell the Top 
of the Industrial 
Market 
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Co.: Harder selling copy will char- 
acterize its advertising, which will 
be 15% over 1953. 

Douglas Furniture Corp.: Plans 
to increase budget by 18%, will 
cover its first major consumer 
pitch. 


Daystrom Furniture: Going into ly feature price in national ads, for 
what it terms the “biggest cam- the first time. 
paign in the metal dining room) 
industry.” ‘ding maker will spend the major 
Lightolier Inc.: This lamp manu-_| portion of its budget on local tv 
facturer plans its largest advertis- spots in some 20 markets. 
ing campaign, and will prominent-_ Spring Air: A 50°: higher budget 
‘than last year wil! have this bed- 


ding firm kick off its ad schedule 
‘in April in newspaper magazine 
supplements, loca! newspapers and 
shelter magazines. 

Simmons Co.: This bedding 
'manufacturer plans to spend about 
$1,000,000 more for advertising 
‘and sales promotion this year, 
‘marking about a 33% jump. It 
‘will use national magazines. 

James Lees & Sons: Advertising 
expenditures for this floor cover- 
ing firm will remain on the same 
‘level as last year. 

Bendix Home Appliances divi- 
sion of Avco Mfg. Corp.: The ap- 
pliance company will expand to its 
“broadest national magazine ad- 
vertising coverage” in the next 
four months. Ads will be run in 
'36 publications, including newspa- 
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Burton-Dixie Corp.: This bed-— 
phonograph and tape recorder 
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Webster-Chicago Corp.: This 
manufacturer, which has just en- 
tered the clock-radio field, will 
increase its budget by 30% during 
the first six months. 


a Additional recognition of the 
force advertising will play in the 
sale of home furnishings was made 
during the market with the forma- 
tion of two separated programs. 

One, entitled the “Chicago Plan,” 
will contribute some $250,000 
worth of advertising in the local 
area. About 165 dealers have al-. 
ready signed three-year contracts, 
which call for them to request 
manufacturers to add four-tenths 
of 1% to dealer billings. This fund 
will be earmarked for the promo- 
tions. 

Newspapers, car cards, radio, tv 
and outdoor will be used to pro- 
mote the group’s theme, “Put Your 
Heart in Your Home.” Discourage- 
ment of consumer buying at the 
wholesale level will also be fea- 
tured in copy. 

Conceived by the Chicago Re- 
tail Furniture Assn., the plan will 
function under the parent body of 
the Chicago Homemakers Con- 
sumer Council, recently incor- 
porated for that purpose. 

Meanwhile, the National Retail 
Furniture Assn. has launched a 
liaison program with the Assn. of 
Better Business Bureaus. One of 
the major aims will be develop- 
ment of standards, to be used by 
local BBBs and NRFA member 
stores, for improvement of adver- 
tising and merchandising of home 
furnishings products. 


® Cooperative advertising between 
manufacturers and dealers was 
discussed at some length by many 
attending the furniture market. 
These discussions were spearhead- 
ed when Alexander Smith & Sons, 
floor covering manufacturer, an- 
nounced an “Advertising Partner- 
ship Plan” early last week. 

Smith’s proposals will allow the 
dealer 50% of his newspaper ad- 
vertising costs, subject to certain 
provisions. 

Consensus throughout the home 
furnishings industry—except in the 
appliance field where the practice 
has been common—is against co- 
operative advertising. 

Among the criticisms advanced 
were, “There is no stability in 
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“...in the gadget class—the same 
as spiffs’ (where a manufacturer 
allows the dealer a premium pvr 
item sold); and resultant “higher 
prices for the merchandise.” 

The floor covering industry had 
also caused much pre-market con- 
troversy when it became the first 
i1o annourice price cuts, attributed 
to softening of wool prices. How- 
ever, one manufacturer termed the 
action ‘“over-competitive zeal 
where costs are not justifying pric- 
es.” 

In general, the home furnishings 
market is characterized by an ex- 
pression of optimism concerning 
business volume. Sentiment ap- 
pears to center around a psycho- 
logical campaign to “talk it up,” 
submerging an undercurrent of 
pessimism. The spoken consensus 
might be summed up as “He who 
seeks business in 1954 shall find 
| hae 


= Other general observations at 
the two-week industrywide meet- 
ing include: 

e A noticeable lack of hysteria- 
buying by retailers, who, with low 
inverturies, are buying cautious- 
ly and conservatively. They are 
sampling new merchandise and 
values, planning to first test and 
then reorder later in depth. 


e Offerings giving more value per 
dollar. 


e Color tv, with its disadvantages 
of cost and small tube size, is not 
looked upon as a serious deter- 
rent to b&w sales. 


e Major appliance firms, with 
“more productive capacity than 
doorbell pushers to move goods,” 
will concentrate on low-satura- 
tion items such as freezers and air 
conditioning units. 


e The industry is out to convince 
the homemaker that furnishings, 
like automobiles, can become out- 
moded and should be periodically 
replaced. Educated sales personnel 
will be employed to “sell creative- 
ly.” 


Promotes Richard Lipman 


Richard A. Lipman, manager of 
Pullman Couch Co.’s_ Pacific 
Coast division, has been promoted 
to the new post of national direc- 
tor of sales, merchandising and 
advertising. The company, with 
headquarters in Chicago, is trip- 
ling its national advertising budg- 
et for 1954, concentrating in shel- 
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WILLIAM A. ROBINSON, account executive, 

has been promoted to sales manager of the 

sales development division of Kling Studios, 
Chicago. 


Chicago Associates 
Speed G. W. Hadlock 
on His Way to N. Y. 


CuicaGco, Jan. 13—The trend of 
top magazine advertising execu- 
tives from Chicago to New York 
was emphasized both humorously 
and seriously in the send-off party 
given George W. Hadlock, co- 
manager of the western office of 
Parents’ Magazine, at the Chicago 
Athletic Club today. 

Mr. Hadlock leaves his partner, 
Ed Fryk, with whom he has 
shared responsibility for the Chi- 
cago office during the past 23 
years, to become advertising man- 
ager of Parents’. A. L. Leininger, 
advertising director, was present 
today to warn him of the pitfalls 
of Madison Ave. and the danger of 
getting lost in the subway. 

Orin S. Wernecke, Holiday, pre- 
sented Mr. Hadlock with a gold- 
plated putter on behalf of the 
Western Advertising Golfers’ 
Assn., of which he has been 2nd 
v.p., and Lloyd Maxwell of 
Roche, Williams & Cleary made a 
presentation for the Agate Club, 
of which Mr. Hadlock is a former 
president. 

A silver coffee service was pre- 
sented by Raymond Phelps of 
Earle Ludgin Inc. on behalf of the 
entire group, who made it clear 
that this was one more chapter in 
the continued story of Chicago 
hustlers being asked to assume re- 
sponsibilities in the headquarters 
offices of their publications. 


Telenews News Films Sold; 
Company Plans More Shows 


Telenews film services for tv 
have been acquired by Hearst 
Metrotone News, which is owned 
jointly by Loew’s and Hearst 
Corp., New York. The daily tv 
news film will continue to be pro- 
duced under the Telenews trade- 
mark and to be distributed by the 
video sales department of Interna- 
tional News Service. 

Telenews Productions Inc. will 
continue as an independent com- 
pany with Charles N. Burris as 
general manager. The company 
will produce other tv film shows 
of a non-newsreel character and 
commercial films. 


Otto Co. Wins Mexican Prizes 


Robert Otto & Co. S. A. was 
awarded first prize in two cate- 
gories of the annual advertising 
contest sponsored by the National 
Publicity Assn. of Mexico. The 
prizes were for preparing a “per- 
fect advertising campaign” and 
the “best institutional campaign’’ 
for their client, Cementos Ana- 
huac. The agency also received 
honorable mention for the press 
and movie advertising campaigns 
prepared for Remington Rand, 
Mexico. 


3 Join Standard Outdoor 

Three outdoor advertising com- 
panies operating in midwestern 
markets have joined Standard 


Outdoor Advertising Inc. They are | 


Louisville Poster Advertising Co., 


Louisville; Evansville Outdoor Ad- | 


vertising Service, Evansville, Ind., 
and Harold Advertising Co., New- 
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| ark, O. Membership in Standard 


now comprises 25 companies oper- | 


‘vem in 20 states. 
Frankfort Promotes Wells 


York, has promoted J. Leslie Wells 
to general merchandising mana- 
ger. He will direct all national 
merchandising activities on the 
Four Roses and Paul Jones brands. 
Mr. Wells joined Frankfort in 1934 
|and was formerly assistant mana- 
ger of the company’s eastern divi- 
sion. 


Parts Unlimited to Art-Copy 
Parts Unlimited, Newark, N. J., 
newly established chain store for 


ed Art-Copy Advertising Agency, 
Newark, to handle its advertising 
and promotion. 


Vicki Lynn Names Agency 
Vicki Lynn Blouse Corp. has ap- 
pointed Allen Peters, Geoffrey 
Roberts & Morris, New York, for 
a trade and national advertising 


Lynn “coordinates.” 


Frankfort Distillers Corp., New| 


radio, television and phonograph 
parts and accessories, has appoint- | 


campaign introducing the Vicki} 


| 
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—Here’s your Market— 
100% women subscribers . . . buy, read and use 
The WORKBASKET . . . depend upon its needlework, 
food, flower and garden sections . . . respond to 
WORKBASKET advertising because they believe in 

their favorite magazine. 


Mme NEW YORK — 489 Fifth Avenue The WORKBASKET Pasadena. cAtir., 234 E. Colo. St. 
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He already owes *1,850° 


PARADE, the Sunday Picture Magazine, ran an article on how the U. S. 


In 1953 


Of the 100 Largest 
National Advertisers 
These Used Parade 
in 1953 


Admiral Corp. 

American Home 
Products Corp. 
American Tobacco Co. 
Armour & Co. 

Avco Mfg. Co. 

Block Drug Co., Inc. 
Bristol Myers Co. 

Calif. Packing Corp. 
Chrysler Corp. 
Colgate-Palmolive- 

Peet Co. 

Corn Products Sales Co. 
Helene Curtis 
Industries, Inc. 

Ford Motor Co. 

General Electric Co. 
General Foods Corp. 
General Mills, Inc. 
General Motors Corp. 
Hunt Foods, Inc. 
International Cellucotton 
Products Co. 

Johnson & Johnson 

S. C. Johnson & Son, Inc. 
Kellogg Co. 

Kentile, Inc. 

The Lambert Company 
Lever Brothers Co. 
Miles Laboratories, Inc. 
Jules Montenier, Inc. 
Nash-Kelvinator Corp. 
National Biscuit Co. 
Nestlé Co., Inc. 
Pepsi-Cola Co. 

Pillsbury Mills, Inc. 
Procter & Gamble Co. 
Prudential Insurance Co. 
Quaker Oats Co. 

R. J. Reynolds Tobacco Co. 
Simoniz Co. 

Standard Brands, Inc. 
Sterling Drug, Inc. 
Swift & Co. 

Sylvania Electric 
Products, Inc. 


Westinghouse 
Electric Corp. 


And he made 10,400,000 people stop, look and read 


Census Bureau forecasts the kind of world your new-born baby will grow up in. 


More than 8 in 10 of PARADE’s 13,000,000 readers in 43 key markets 

stopped to read it. Articles like this, week after week, make PARADE the best read 
publication in print, according to independent surveys. That’s why 

PARADE advertisers get more than twice as many readers per dollar of ad cost 

as they do from any of the big weekday magazines. And the impact 


PARADE makes on Sunday makes sales all the rest of the week. 
*His share of the current national debt 


PARADE .. . The Sunday Magazine section of 43 fine newspapers in 43 major markets .. . with more than 13 million constant readers. 
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Offers a Look at Some 
Supermarket Margins 

To the Editor: Like many Ap- 
VERTISING AGE readers, I must con-- 
fess that the Dec. 21 piece by E. B. 
Weiss, “Is the Food Super’s Mark- 
up Figure Pure Legend?” left me 
quite confused. 

His attempt to debunk the prin- 
ciple of self-service retailing, not 
so stated but nonetheless evident, 
seems rather pointless. But even 
more questionable are his “facts” 
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'and inferences to the effect that 
today’s supermarket operator is 
getting away with murder—that his 
efficiencies and resultant benefits 
to the public are “legend” rather 
than fact. 

Mr. Weiss selects a “17% mark- 
up” as typical—and with this most 
super operators will agree. A little 
high, maybe, but as close as any 
average could be. I’m not one to 
quibble with terms, but it should 
'be pointed out that the word 
'“markup” is in error. Markup is 
based on cost of goods; margin is 
based on retail sales. The retail 
food business uses margins, not 
markups, so let’s call it a 17% 
margin. 

On reading and re-reading Mr. 
Weiss, it becomes clear that much 
of his indictment rests on the fact 
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tor uses different margins for dif- 
ferent items. This, one is led to 
believe, is a deceitful, evil practice 
designed to fool the consumer and 
somehow enrich the supermarket 
operator. 

To this indictment every 
thoughtful grocer would gladly 
plead his guilt. And the consumer, 
if she knew the realities of retail 
pricing, would most certainly ap- 
plaud the method and encourage 
other kinds of retailers to adopt 
similar margin policies. If, for ex- 
ample, the department store, the 
hardware store, the syndicate store, 
the shoe store would take very low 
margins on the most popular items, 
medium margins on medium pop- 
ular items and higher margins on 
specialty and non-essential goods, 
wouldn’t the consumer benefit? 
And, like the much-envied super--. 
market operator, wouldn’t the re- 
tailer enjoy higher sales? 

Let’s take a look at the variations 
in supermarket margins by items, 
based on a comprehensive study 
made by Progressive Grocer, so 
that we’ll know more about the 
relationship of margin to an item’s 
sale velocity. Here’s a little chart 
that shows the two factors. See 
how the margin goes down as sales 
go up. 


Units Sold Per % Margin (or 

Week in Super Do- Gross Profit) 
Item ing $10,000 a Week on Retail Sales 
Canned Coconut ll 25% 
Ammonia 13 22% 
Canned Tomatoes 127 18% 
Macaroni Products 170 144% 
Baby Foods 505 13% 
Canned Soups 818 11% 
Canned Milk 1,066 8% 
Soaps 1,474 6.5% 
Cigarets 1,730 6% 


Are these hand picked exam- 
ples? Not at all, for this can be 
readily borne out by the attached 
detailed margin and sales study of 
188 different classifications. It will 
be seen that many margins are 
well below the store’s 14% to 15% 
cost of doing business. 

Mr. Weiss somehow thinks that 
this policy is deceptive. True, it is 
unique, or nearly so, in retailing, 
but super operators and their cus- 
tomers approve of it heartily. They 
believe it’s the only fair way to 
price goods. 

The essay also discusses the so- 
called non-foods lines in super- 
markets. Unfortunately, it greatly 
exaggerates their role—their im- 
portance in the total supermarket 
scheme. Non-foods, says Mr. Weiss, 
account for 25% of total sales in 
10% of the supers, and 15% to 
24% of sales in 20% of the supers. 
Well, that all depends on what we 
put into the non-foods category. 
If we class soaps, cigarets, waxes, 
and all the other traditional non- 
foods sold in food stores, perhaps 
these figures are correct. But most 
marketing people think of new 
non-foods, such as drugs, soft 
goods and housewares when they 
think of non-foods in supermar- 
kets. These newer items contribute 
about as follows: drugs and toilet- 
ries, 2% to 3%; housewares 3/4 
of 1% to 1-1/2%; and soft goods 
less than 1% of total sales. Their 
total volume seldom exceeds 6% 
of store sales. 

Mr. Weiss believes also that su- 
pers reap huge sums or special 
income in the form of manufactur- 
ers’ salesmen’s time. “It has been 
estimated,” says Mr. Weiss, “that 
in one large supermarket the value 
of this contribution by manufac- 
turers’ salesmen amounts to no less 
than $5,000 weekly.” 

What do these special favors 
amount to? How much do they 
contribute to this “legendary” low 
margin prevailing in food retail- 
ing? 


In-store service by manufac- 
turers’ salesmen is confined to rel- 


atively few lines. As a rule, these 
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lines are crackers and cookies, 
packaged cheese, salad dressings, 
baby foods and, occasionally, fro- 
zen foods. The combined sales of 
these items would total about $775 
in a $10,000 a week supermarket. 
Cost of stock receiving, price- 
marking, and shelf stocking (com-- 
mon manufacturers’ salesmen 
functions) averages about 2.5% 
of sales. This would mean that the 
“enormous sums spent by manu- 
facturers in making available 
salesmen time” actually amounts 
to less than $20 per $10,000 store 
per week. Something short of that 
$5,000 someone seems to have es- 
timated, isn’t it? Any one well ac- 
quainted with food retailing rea- 
lizes that there are only a handful 
of supermarkets with a total week- 
ly payroll of $5,000 a week, let 
alone additional help to the tune 
of $5,000 in salesmen’s time. 
Concessions, or leased depart- 
ments, which Mr. Weiss believes 
are another big, yet hidden, source 
of income, have declined almost to 
the vanishing point in food retail- 
ing. Also, says Mr. Weiss, “I find 
that the 17% figure would be 
thrown completely out of kilter if 
the rack jobber’s functions were 
properly accounted.” 
Okay, let’s examine the rack 
jobber to see how his function in- 
fluences supermarket margins. 
Let’s start with the premise that 
the rack jobber gives the store 
a 25% margin. The merchandise 
he services (drugs and house- 
wares) does about 3.5% of total 
volume. Let’s assume that the rack 
jobber is supplying the store that 
has an over-all 17% margin. If the 
store decided to buy direct and also 
from conventional grocery or drug 
wholesalers, then he might realize 
an average margin of 35% on drugs 
and housewares. The result? His 
over-all store margin would rise 
to 17.3% of sales. A slight increase, 
but hardly one that would “throw 
the 17% completely out of kilter.” 
To us—and to many supermarket 
and superette operators—Mr. Weiss 


raises an interesting question when 
he asks if low food store margins 
are more legendary than real. But, 
to us, he fails to make his points. 
Vagueness—and above all—ex- 
aggeration and inference cause his 
case to lack authority. 

Let’s remember that self-service 
has cut food store margins by one- 
third and has reduced the cost of 
American food 10% to 15% in the 
past two decades. Let’s remember 
also that food store operators have 
revolutionized many retailing con- 
cepts—and will continue to revolu- 
tionize retailing in the years to 
come—to the direct benefit of con- 
sumers, retailers, manufacturers, 
processors and agriculture. 

ROBERT W. MUELLER, 

Managing Editor, Progressive 

Grocer, New York. 


oe 
Takes Issue with Weiss 
on Supermarket Margins 

To the Editor: On behalf of my 
many friends in the supermarket 
industry, I must take exception 
with Mr. Weiss’ piece on super- 
market margins (AA, Dec. 21). 
Intimate day-by-day contact with 
many such operations would lead 
me to believe that Mr. Weiss may 
be seriously mistaken. 

Supermarkets do not claim to 
have the lowest margins in all re- 
tailing. Their claim, proved over 
20 years, is that they are the most 
efficient form of food distribution. 
As such, they have reduced the 
cost of food distribution some 25% 
in the last decade and a half. 

Margins, while an important in- 
dex in the mind of the retailer, are 
perhaps less important than net 
profits in determining the cost of 
service to the consumer. Super- 
market profits, before taxes, run 
1% to 2¢ of each dollar spent by 
the consumer. 

No one can pretend to discuss 
supermarket margins who does not 
understand the importance of per- 
ishables to the business. Perish- 
ables make and hold customers. 
Margins on perishables vary with 
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locality and with competition. Only 
a few weeks ago, a responsible of- 


ficial of a supermarket chain told | 
me he was operating his meat de-| 


partments at 12%. In today’s com- 
petitive conditions, 17% would be 
high—and profitable, in most 
cases. — 

Despite Mr. Weiss’ belief, a 17% 
store average would be high in 
most supermarkets across the na- 
tion. So-called high margins on 
non-foods (and the margins are 
high because the items move slow- 
ly) are considered in working out 
storewide averages. It is not, in- 
cidentally, an uncommon occur- 
rence when non-food items are 
presented to supermarket buyers 
to be told that the margins are too 
high, and will be reduced on the 
final selling price. 

The industry would welcome 
any information from Mr. Weiss 
on how it can reduce its labor ex- 
pense by $5,000 weekly by using 
manufacturers’ salesmen. Since la- 
bor represents some 6% of volume, 
this would indicate that Mr. Weiss’ 
store (if the $5,000 is half the la- 
bor expense) is doing $150,000 
weekly. That’s a pretty big super- 
market. 

The curious thing about this is 
that supermarkets themselves 
know margins are too high even 
at 17%. So long as anybody in the 
U.S. cannot buy sufficient food, 
food costs are too high. To provide 
more for all at lower prices is still 
the aim of supermarkets. 


THOMAS PatrRIcK McMaAnon, 
McMahon & Morse, New York. 


Excitement on TV 

To the Editor: Here’s a squib 
your readers might enjoy: KGGM 
wire to Weed Television: 

“KGGM-TV will premier excit- 
ing new show called ‘Kitchen Liv- 
5 ag 

Weed memo to all its offices: 

“KGGM-TV will premier excit- 
‘ing new show called ‘Kitchen Lov- 
ad 

KGGM wire to Weed: 

‘.. .We like your title better than 
ours. ..but it’s somewhat mislead- 
ing...” 

How exciting can you get on 
T¥t 

Tom F. SMITH, 

KGGM, Albuquerque, N. M. 


Experts—Like Cooks 

To the Editor: We cannot help 
but notice the increasing frequency 
of statements claiming that you 
need a complete entourage of “ex- 
perts” to create an ad. 

What’s the matter with those 
guys? Don’t they know that the 
greater the number of “experts” 
involved, the greater are statistical 
chances of producing just another 
average ad. 

EUGENE KIEZEL, 


Van Dyke, Mich. 
e * % 


No Free Ride on His Ad 


To the Editor: I recently placed 
an ad in your magazine announc- 
ing my intention to migrate to sun- 
ny California on a prospecting trip 
for a new connection, listing my 15 
years of experience as advertising 
manager and other fine qualifica- 
tions. Then I settled back to watch 
the offers pour in. 

That was Dec. 21. On Dec. 24, 
the mailman delivered a very large 
envelope bearing your return ad- 
dress and I was immensely im- 
pressed with the “pulling power” 
of your magazine (with, of course, 
the help of the undying prose of 
my inspired copy). ..until I opened 
the envelope. 

It contained another large en- 
velope with the return address of 
a large company in New York 
state, which led me to think my 
ad even better than I’d thought till 
then. So I opened the second en- 
velope. 

There, 


pasted neatly, was a 


Advertising Age, January 18, 1954 


copy of the ad in question and, in 
best direct mail style, a headline: 


“This is not a reply offering you | 


an interview. All I want to do is 
offer you my best wishes for a 
successful job-hunt.” 

The writer went on to say he 
had the same idea and would be 
headed the same way in March. He 
is encouraged to find someone else 
taking the bit in his teeth and 
wishes me luck. And, should I find 
something out of my alley but in 
his, he enclosed a_ four-page 
resume and would appreciate it if 
I’d drop it somewhere where it 
will do some good. He closes by 
asking if I’d advise him of my re- 
sults from the ad in AA; whether 
it was worth the cost. 

Some may say this letter from a 
stranger shows great ingenuity. I 
say it shows a lot of guts! This 
character wants a free ride on my 
ad, free transportation of his resu- 
me to fertile fields and the free 
services of myself as his agent! 
Needless to say, I’m not going to 
do it. 


| 


I shall keep the resume, perhaps |personal report at a nominal fee. 


use it as a model if this guy thinks 
it’s so good. Maybe I'll soak the 
stamp off the return envelope and 
use it to write home for money af- 
ter a few weeks in Los Angeles. 
But that’s all. He is expecting too 
much from one related only by ink 
in the blood. 

Now, the point of this letter, 
which I hope you will publish in 
enough time to forestall this fel- 
low or anyone else from trying the 
same dodge on anyone else, is 
this: After one has worked him- 
self up to shelling out the price of 
an adequate ad—has made the big 
step of cutting loose and investing 
hard-earned cash in a large ven- 
ture of this sort—it hurts to have 
one’s first reply (by air mail, no 
less) turn out to be from a free- 
loader. 

To date, this has been the only 
reply. But I am still making the 
trip in eager hope. Anyone wishing 
to learn the results may do so by 
traveling at his own expense to my 
home address after Jan. 19 for a 


| 


He is invited to stay for dinner, at 
another nominal fee, and can then 


go where he wishes—with my best 


wishes. 
SyLvan S. KaatTz, 
Ad Manager (Automotive) 
at Large, Chicago. 
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WHEN YOU USE THESE NEWSPAPERS! 


all Quad-Citians 
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HERE IT IS! 
How Your Product Rates in America’s First Test Market* 


™ OREGONIAN BRINGS YOU 
PORTLAND'S FIRST 


CONSUMER 
INVENTORY 


Now you can know how your product rates in the 
buying homes of America’s First Test Market among 
cities of 250,000-500,000 population. 


The Oregonian brings you a complete and authentic 
personal interview study of product usage and brand 
preference in this nationally-preferred Test Market. 
A simultaneous store check gives comparisons be- 
tween acceptance and distribution. Prepared by Dan 
E. Clark II & Associates. Available January 15. 


CHECK THESE SURVEYED SALES FACTS 


1. Product usage in the permanent Portland home market. 
2. Brand acceptance — yours and your competitor's. 


3. Grocery store check of brand distribution. 
4. Media penetration and duplication. 
5. Family characteristics. 


RESERVE YOUR COPY NOW... 


COMPLETE AND MAIL THIS COUPON 


the Oregonian 


PORTLAND, OREGON 


Largest Circulation in the Pacific Northwest 


229,004 Daily — 289,542 Sunday 
Represented Nationally by Moloney, Regan & Schmitt, Inc. 


*Sales Management, Nov. 10, 1953 
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YES, 1 would like to have a copy of The Oregonian's 
CONSUMER INVENTORY study. Please send it to: 


Name 


Firm 


City 


Zone 


State 


Position held. 
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Photography Magazine Moves, ‘Gazette’ Appoints Rep 


‘On the International Scene... 


Chicago offices of Iadustrial| The Gazette, Tifton, Ga., has 
Photography have moved to en- named Newspapers South Inc., | 
larged quarters at 53 W. Jackson — to represent it nation- 
Blvd. | ally 


Lonpon, Jan. 12—The pre-pub- 
lication campaign for the British 
edition of Esquire is “hotting up.” 

The first trade ads appeared last 
week and three Americans will ar- 
rive in London this week to add 
the finishing touches. 

The plane due here Saturday 
morning, Jan. 16, is scheduled to 
bring Arnold Gingrich, editor and 
_publisher of Esquire, 
Kravitz, New Jersey publisher who 
is actually the key figure in this 
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this is where 
it PAYS to be in the middle... 


Providing it's the middle of this important mid-South region 


—an advertiser's paradise of progressive communities, all 
served by the broad circle of WFMY-TV's coverage. Packed 


into this zone of sales opportunity is a greater amount of 


buying power than you'll find in such media ‘‘musts'’ as 


Baltimore, Pittsburgh, San Francisco, or New Orleans. 


Strategically located in the middle of almost a billion and a 


half dollars — money waiting to be spent on what you have to 


sell—is WFMY-TV. Many of America's most successful adver- 
tisers have discovered how well WFMY-TV reaches and per- 
suades the customers of this growing area. Why not share 


their good fortune with them? 


wimy-tv 


Basic CBS Affiliate — Channel 2 


Greensboro, N. C. 


Represented by 
Harrington, Righter & Parsons, Inc. 
New York—Chicago—San Francisco 
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Trade Publication Ads and U.S. Group J 
Spearhead Push for British ‘Esquire’ 


venture, and Gus Berkes, produc- 
tion director of Esquire. 


w The decision to launch a Brit- 
ish edition (AA, Dec. 7) has al- 


|ready been filled out with some 


concrete plans. These include: 

1. The first issue, dated June, 
will appear May 14. It will sell for 
3 shillings, six pence (49¢). 

2. The initial circulation guar- 
antee is 75,000. Rates are £350 
($980) per four-color page, £240 
($670) per b&w page. 

3. The main editorial section of 
the American Esquire will be re- 
tained. But the special depart- 
ments on_ restaurants, theater, 
men’s fashions, travel, etc., will be 
contributed by top-drawer British 
writers. The advertising will be all 
British or European. 

4. Esquire’s offices, now being 
designed and constructed, will be 
at 160 New Bond St., just down the 
street from the new Time Inc. 
building here. 

5. Ad director of the British edi- 
tion will be Col. Archie Campbell, 
formerly on the advertising staffs 
of Conde Nast Publications Ltd., 
and The Economist. Malcolm C. B. 
Stilwell, formerly ad manager of 
Knitwear & Stockings, has been 


/named assistant ad director. 


@ Leading American publishers 
have long looked upon a British 
edition as an attractive proposition. 
But getting one started is another 
matter, as Time found out (AA, 
Sept. 5). Not the least of obstacles 
is the British government, which 
understandably takes a dim view 
of any project involving a flow 
of currency to America. 

AA understands that Esquire 
hurdled this objection by show- 
ing that a British edition may pos- 
sibly save the country dollars. The 
explanation goes something like 
this: Some 6,000 copies of Esquire 
enter Britain monthly now. They 
sell here for 8 shillings, or $1.10 


loss to Britain. 


@ The current project is not a 
case of an American firm setting 
up a subsidiary operation and tak- 
ing home the profits. AA learned 


nancial holdings in the company | 
publishing Esquire here. It will 
take only a royalty on each copy | 
sold. 

Moreover, the new Esquire will | 
be more than just a British edi-| 


Europe and throughout the sterling 


| area, thereby earning new revenue 


for Britain. 

The _ financial arrangements, 
however, will be 50% American 
and 50% British. Putting up the 
50% American share is Mr. Krav- 
itz, who is president of Bork Bros. 
Inc., Union City, N. J., publishing 


that Esquire Inc. will have no S| 


tion. It will circulate throughout | 


Ys 


Ow To BE PUBLISHED 
IN ENGLAND 


like 

peared in British trade publications last 

week, announcing Esquire’s entry into the 
British market. 


PRE-PUBLICATION—Ads this ap- 


house. The other half comes from 
Fred Thorpe, director of Strato 
Publications Ltd., Leicester, Eng- 
land. 


a It was Mr. Kravitz who sold Es- 
quire Inc. on the project. And it 
took him two years to change the 
mind of John Smart, Esquire pres- 
ident, who originally turned down 
the idea. 

Esquire was particularly con- 
cerned about getting a good pro- 
duction job in England, and that 
was the reason for Mr. Smart’s 
visit here last fall (AA, Oct. 26). 
He was convinced then that the 
printing could be handled well by 
Sun Printers Ltd. of Watford, the 
outstanding rotogravure printer in 
Britain. 

Mr. Kravitz will not be return- 
ing to America. He will take over 
the top position here as director of 
editorial production. The rest of 
the staff will be British. " 

Before returning to New York, 
Mr. Gingrich will meet the lead- 
ing admen in London at a series 
of functions. Mr. Smart is expected 
to return here in May to give the 
magazine a sendoff. 


Italian TV Reaches 


per copy. This is a straight dollar 


Half of Population; 
(Ads Are Still Tabu 


| Rome, ITaty, Jan. 12—Full-scale 
television service—without adver- 
tising—has begun in Italy. 

Radics Audizioni Italiane—the 
‘state proadcasting monopoly—is 
/now providing 32 hours of pro- 
'grams each week. There are sta- 
‘tions at Milan, Turin and Rome, 
| putting tv within the reach of 23,- 
000,000 Italians—half the popula- 
tion. Southern Italy is not yet cov- 
ered. 

Milan, which has four modern 
'studios, will produce 80% of the 
programs. 

There are strong pressures for 
advertising, although R.A.I. has 
agreed to operate for one year 
without selling any tv time. At the 


| i 


Adds up to — 
BETTER QUAD-CITY 
COVERAGE AT NO 
INCREASE IN COST! 
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end of 1954 the financial situation 
will be reviewed. 

The tv service is costing the 
government more than $8,000,000 a 
year. Some of this cost is being 
met by revenue from sound radio, 
which carries heavy advertising. 

Continuation of the ban on tv 
advertising depends on how many 
Italian families can be induced to 
buy sets. Tv sets—either Italian 


makes or imported British and) 


American models—are priced be- 
tween $250 and $320—more than 
six months’ wages for an average 
worker. 

The license fee—$20 a year— 
is the highest in Europe. , 

There are now about 15,000 tv 
sets in use in Italy. R.A.I. hopes 
to issue 50,000 licenses in 1954. It 
has set up a five-year target of 
500,000 licenses, which would 
mean an annual revenue of $10,- 
000,000. 


e R.A.I. has worked out an agree- 
ment with the Italian film industry 
under which tv will be free to 
show any movies more than five 
years old. Special permission will 
be needed for more recent films. 
Operas will be televised under an 
agreement reached with the Rome 
Opera House. 

But Italian tv is still looking for 
a priest to preach on the screen. 
The Vatican has so far refused per- 
mission and is reported to be wait- 
ing until the character of the en- 
tire tv system can be appraised. A 
Church spokesman said: 


“It would be ludicrous if a ser-| 


mon by a Catholic preacher 
should be preceded or followed by 
a display by half-naked chorus 
girls.” 

The Vatican, which has its own 
radio station, is also planning to 
start its own tv in the near fu- 
ture. 


Britain’s 1953 TV 


~. Set Output Topped 


the 1,000,000 Mark 


LONDON, Jan. 12—Britain pro- 
duced more than 1,000,000 tv sets 
in 1953, the first time annual out- 
put has topped the million mark. 

And manufacturers needed only 
11 months to reach this target, 
thanks to an alltime production 
high of 140,000 sets in November. 
Production for the whole of 1952 
was 811,000 receivers. 

The industry announced that 
since the Radio Show last Septem- 
ber (AA, Sept. 28), more than 
500,000 tv sets have been sold to 
the public. 

After a sharp decline in 1952, 
radio set sales picked up sharply 
in 1953. The industry therefore 
expanded production to 126,000 
sets in November and total 1953 
output is now certain to exceed 
1,000,000. 


# The Post Office announced that 
13,216,644 broadcast licenses were 
in force by the end of November. 
This included 2,846,227 for tele- 
vision and 202,676 for car radios. 

All is quiet on the commercial 
tv front. Parliament reconvenes 
next Tuesday and the government 
is preparing a bill to set up the 
corporation which will lease 
transmitters. Commercial tv serv- 
ice seems out of the question now 
before the spring of 1955. 

Meanwhile, the film industry is 
making noises again about declin- 
ing attendances and the heavy 
entertainment tax. In a_ joint 
memorandum submitted to the 
Chancellor of the Exchequer the 
four main film trade associations 
point out that admissions have 
dropped off 9.6% since 1950. They 
claim that both the industry and 
the government treasury are now 
suffering from the law of dimin- 
ishing returns. 

They therefore ask for tax relief 
of $20,000,000 in the next budget. 
Unless the entertainment tax is 
cut, they say, the industry and the 


| government will continue to suffer 
|declining revenue. 
| 

Names Jesse Owens for PR 
Jesse Owens & Associates, Chi- 
cago public relations consultant 
specializing in the Negro market, 
has been named to handle certain 
phases of advertising, promotions 


Chicago for Mutual of Omaha by) 


selected as the greatest athlete of 
the half-century by an Associated | 


his name. 


Buy ‘East Hartford Gazette’ 


Mr. and Mrs. Charles W. Dona- 
hue have purchased Gazette Pub-| 
lishing Corp., East Hartford, Conn., | 
publisher of the East Hartford 
Gazette. Mrs. Donahue will be 
board chairman and Mr. Donahue 
president and publisher. Most re-. 
cently, Mr. Donahue was manager 


vertising for the New York News.| 


and public relations connected End display moving delays, wor- 
with a sales expansion effort in rjes, risks. Call your local North 


Redfield Associates, Chicago agents| American Van Lines agent—learn 
for Mutual. Mr. Owens, recently how our new departmentalized 
service gets your exhibit IN, gets 
Press poll, heads a Mutual of it OUT, on time and in tip-top 
Omaha insurance agency bearing shape. NAVL padded vans virtu- 
| ally eliminate slow, costly crating. 
Better move ALL WAYS, via 
North American Van! 


assures “dated” delivery. 


35 NAVL vans moved Chrysler traveling 


exhibit to many cities. 


HELPFUL NEW BROCHURE on dis- 


play moving, yours for the asking. . 


Phone local NAVL agent or write 
NORTH AMERICAN VAN LINES 


Dept. AAI54, Fort Wayne 1, Ind. \ 1 
of Coloroto and color comics ad- SERVING THE MOVING NEEDS OF A CONTINENT 


leosed—wire equipment at NAVI offices 


Editorial Policy of 


The Billion Dollar 
Farm Market of 


‘ 
THE BILLION DOLLAR 
FARM QUAD MARKET 


The Pacific Northwest 
Farm Quad Magazines 
Creates High Readership 
That Gives Advertising 


Maximum Impact at the 
LOCAL Level Throughout 


WASHINGTON, OREGON, IDAHO. AND UTAH 


Media that do the best selling job for YOU are media that do the 
best job of selling themselves to your potential customers. That’s the 
very important reason why, whenever you go after farm business, state IN 
farm magazines serve you best. 

The Washington Farmer, The Oregon Farmer, The Idaho Farmer, 
and The Utah Farmer not only are unequaled in coverage of farms 41% 
within their respective states—they enjoy the exceptionally high reader- 17% 
ship that is engendered by a LOCALIZED editorial policy. By dealing 23% 
exclusively with problems and interests of farmers in their own states, 23% 
they win subscribers and earn readers’ confidence. In short, they serve * 
farmers best—and thereby they serve YOU best. 

Whatever you sell—whether your advertising budget is large or 61% 
small—you can cover the billion dollar Pacific Northwest farm market 13% 
most efficiently, effectively, economically through the Farm Quad .. . 29% 
the magazines that, for well over half a century, Washington, Oregon, —5 40, 
Idaho, and Utah farmers have looked on as sources of helpful agricul- 
tural information and as buying guides. 


_ FARM QUAD MAGAZINES ARE RIGHT 
FOR HARVESTING GREATER SALES 


BY SERVING PACIFIC NORTHWEST FARMERS BEST, FARM QUAD MAGAZINES 


Serve YOU Beat 


The Highly LOCALIZED 


THE RIGHT EQUIPMENT 

FOR HARVESTING POTATOES 

IN THE PACIFIC NORTMWEST 
WHERE THE HOME-STATE 


FARM LIVING STANDARDS HIGH 


THE PACIFIC NORTHWEST 


COMPARED WITH NATIONAL AVERAGES 


133% 


more farms have telephones 

more farms have electricity 

more farms have automobiles 

more farms have electric washers 

more farms have electric water heaters 
more farms have milking machines 
more farms have grain combines 

more farms have tractors 

more farms have motor trucks 


Source: 1950 Census of Agriculture 


Dealers and distributors prefer advertising support in their home-state 
Farm Quad magazines. They know that these publications—read and relied on 
by their farm customers—have the reach, the pull, and the local touch which 
gives advertising an impact that really means B-U-S-I-N-E-S-S. 


ADVERTISING REPRESENTATIVES 


Western Associated Farm Papers, Chicago, New York, San Francisco 


GENERAL OFFICES: Spokane, Washington 


STATE OFFICES: Seattle, Portland, Boise, Salt Loke City 
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THE ADVERTISING MARKET PLACE 


Rates: $1.00 per line, minimum charge $4.00. Cash with order. Figure all cap 
lines (maximum—two) 30 letters and spaces per line; upper & lower case 40 
per line. Add two lines for box number. Deadline Wednesday noon 12 days 
Preceding publication date. Display classified takes card rate of $13.50 per 
column inch. Regular card discounts, size and frequency, apply on display. 


HELP WANTED 


HELP WANTED 


IMMEDIATE OPENING GOOD YOUNG 
COPY WRITER: Fine growth opportu- 
nity offered responsible self-starter, under 
35 yrs., by successful, 25-year-old, na- 
tionally recognized Baltimore, Md., agen- 
ey. Applicants should have at least 7 
years solid experience both industrial and 
consumer goods. All media. Should be 
able to handle copy assignments from 
start to finish, with minimum direction. 
Give complete resume first letter. No 
samples, please. State salary require- 
ments and earliest availability. 
Box 6109 ,ADVERTISING AGE 
801 Second Ave., New York 17, N. Y. 


WANTED 
Advertising Salesman Eastern Area. Lead- 
ing national industrial publication has 
opening for experienced space man, pref- 
erably under 40. Familiarity with textiles 
and knowledge of industrial accounts and 
agencies in Pennsylvania, Southern Jer- 
sey and Delaware area preferred. Salary, 
bonus and expenses. Give background and 
full qualifications in first letter. 
Box 6103, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


ADVERTISING - EDITORIAL 
If you are looking for the best in adver- 
tising, editorial, sales promotion, public 
relations or any similar position contact 
us at once. Prompt, courteous and con- 
fidential — = — Re gg and 
employees. Openings at a evels. 
PSHAY EMPLOYMENT AGENCY 
30 W. Washington Chicago 2, Illinois 


AVIATION PUBLICITY AND COPY 
experience will qualify you for place with 
hard-hitting Southwest agency. Must be 
experienced creative man, successful in 
writing copy and aviation publicity. 
Agency experience preferred. If you qua- 
lify, and can get along with people, send 
complete details, references, recent pic- 
ture and salary expected. Confidential. 

Box 6119, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 
Editorial Trainee 
LOOKING FOR A GOOD 
FUTURE IN EDITORIAL WORK 
Here is an ideal opportunity for young 
man to train for good editorial position 
with well-established business publisher 
located in Chicago. Limited amount of 
experience necessary. Give full informa- 
tion. 
Box 6116, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 
BARNARD 
A service for employers and applicants 
in the fields of advertising and publishing. 
Office and Professional CEntral 6-3178 
176 W. Adams Street Chicago 3, Ill. 


SALES PROMOTION 
MANAGER 


Established Western Michigan in- 
dustrial equipment manufacturer 
offers g opportunity to young 
married man, 30-35 years, with 
industrial background and sales 
romotional experience. We are 
ooking for a man with initiative 
and drive—capable of conceiving 
and executing complete promo- 
tions, and directing preparation of 
publication advertising, bulletins, 
catalogs, direct mail. Submit de- 
tailed résumé. 

Write Box 751, Advertising Age 
200 E. Illinois St. Chicago 11, Ill. 


INDUSTRIAL PUBLICITY—Rare oppor- 
tunity for young man 35 or under with 
drive and ambition, in Publicity and Pub- 
lic Relations Department for expanding 
New York 4-A industrial agency. Must 
be experienced in various phases of in- 
dustrial public relations and able to write 
technical or semi-technical articles. News- 
paper and business publication back- 
ground desirable. Send complete details 
about yourself and experience. 
Box 6104, ADVERTISING AGE 
801 Second Ave., New York 17, N. Y. 


Chicago office of old established repre- 
sentative associated with four important 
sectional farm papers seeking qualified 
salesman to become farm paper specialist. 
in Midwest area. 
Box 6115, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 
ADVERTISING & PUBLISHING 
FOR ALL TYPES OF PLACEMENTS 
GEORGE WILLIAMS - PLACEMENTS 
209 S. State St. Ha 17-1991 Chicago 


DIRECT MAIL SALES PROMOTION 
National Company - Consumer Line 
For dealers-consumer-jobbers, etc. Must 
have ample experience and education. 
Good salary, opportunity and job securi- 


ALLIANCE RUBBER COMPANY 
Hot Springs, Arkansas 


EXPERIENCED MARKET RESEARCH 
MAN for job involving creation of new 
techniques and solution of new problems. 
Must be experienced in complete super- 
vision of major projects from survey de- 
sign to final report. Salary open. New 
England location. 
Box 6083, ADVERTISING AGE 
801 Second Ave., New York 17, N. Y. 


MOLENE PERSONNEL 
SPECIALISTS IN GOOD JUDGMENT 
ANdover 3-4424 
BANKERS BLDG. CHICAGO 11, ILL. 


DECAL-SCREEN PROCESS PRINTING 
SIDE LINE SALESMEN 
Straight but good commission 
MACHA STUDIO 4009 Ogden Chi. 23, Ill. 


WANTED - Man fully experienced in 
writing both news copy and advertising 
copy. We want a seasoned writer who has 
worked both as a reporter and as an ad 
copywriter, with clippings available show- 
ing actual work done. Unlimited oppor- 
tunity for a man who has the ability and 
ambition to develop the public relations 
department in well-established midwest 
advertising agency. This is a once-in-a- 
lifetime opportunity for the right man. 
Write in full detail, giving personal back- 
ground, experience, present earnings, 
— held, etc. Completely confiden- 


Box 6090, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 
FRED J. MASTERSON 

ADVERTISING - PUBLISHING 
All types of positions for men and women. 
185 N. Wabash Fr 2-0115 Chicago 

SALESMAN-—ADVERTISING 

$12,000 to $15,000 yrs., to sell ads for large 
N. Y. firm. Call on retail stores. Travel. 
Comm, $52-$86-$104 each sale. Paid daily. 
Write giving sales exp. Mr. VanThein, 
45 W. 45th St., N.Y.C. 36. 


YOUR CLASSIFIED 
ADVERTISEMENT HERE 
WILL GET RESULTS 


for 


If you ore interested in substantially 
increasing your income—if you are 
experienced in graphic arts selling— 
we would be interested in talking 
to you. 


Decals have a constant industrial and 
commercial demand becouse they 
offer an ideal method of equipment 
identification and of attractive and 
colorful advertising. To you they 
offer fast sales and high profits. 


Duro Decals have won general ac- 
ceptance because they represent o 
high quality product—manufactured 
in a modern plant by a long estob- 
lished ond reputable compony. 


1832 juneway terrace 


ADDED INCOME 


GRAPHIC ARTS 


SALESMEN 
WITH 


cOMmMmeRciAL 


WRITE OR 
TELEPHONE — 


DURO-DECALunc. 


* chicago 26, illinois 


SHeldrake 3-3430 


| POSITIONS WANTED 
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POSITIONS WANTED 


WHAT DO YOU WANT IN AN 

ASSISTANT ACCOUNT EXECUTIVE... 

-++.a young man with good production 
experience 

...@ man who has actually sold in the 
field 

...@a man who can really assist you 

The one we have in mind is 31, and for 

the last 4 years has handled advertising 

and promotion for a well-known appli- 

ance manufacturer. 

He has real creative ability... 

He has sold and demonstrated appli- 

ances... 

He has set up distribution and trained 

sales personnel... 

He has also had one year’s experience 

as assistant to an advertising photog- 

rapher. 

He is an Army veteran, married, and has 

3 children. 

He needs a better job... 

We think he has a lot to offer some New 

York agency. 

Why not talk it over with him... 

Write Box 6118, ADVERTISING AGE 
801 Second Ave., New York 17, N. Y. 


CREATIVE ART DIRECTOR P-O-P 
7 years solid exp. cn top nat’l. accts. 
Contact and creative. Know merchandis- 
ing. Exc. bkgrnd. on Beer, Liquor and 
hard lines. Married, 29, presently em- 
ployed. Desire pos. with sound aggressive 
firm. Need $10,000 minimum first year. 

Box 6119, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


FREE-LANCE COPY 
Fast, low-cost. Results. All media incl. 
TV & radio. Written for biggest, smallest 
accounts. Satisfaction guaranteed. 
Box 6117, ADVERTISING AGE 
801 Second Ave., New York 17, N. Y. 


Young man, 26, seeks advertising position 
with food or appliance mfg. in N. Y. or 
Conn. Presently employed by well-known 
agency, (5 yrs); highest references. Knows 
media, agency procedure, adv. principles. 
Good writer, personable, ambitious, col- 
lege, married. Wants hard work with a 
future. For full details, write to Box 6112, 
ADVERTISING AGE, 801 Second Ave., 
New York 17, N. Y. 


TRIPLE THREAT MAN AVAILABLE 
FOR CALIFORNIA OR FLORIDA 
Layout, Illustration, Cartoon 
One of few men in the business offering 
smart layout, modern illustration and 
clever cartoons (now appearing in Nation- 
al Publications) wishes to relocate. Can 
handle complete job, layout thru finished 
art, illustration included, at far less cost 
to you. A one-man Art Department or a 
capable Art Director for studio or agency. 

Let my samples be my proof. 
Box 6113, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 
SECRETARY-ADVERTISING, Promotion, 
dept. store, agency, background. Will re- 
locate. Box 6107, ADVERTISING AGE 
801 Second Ave., New York 17, N. Y. 


TOP SPACE SALESMAN-MANAGER 
AVAILABLE - I've run up an excellent 
sales record in a very tough field with my 
présent trade paper where I’ve been in 
complete charge of all display advertis- 
ing sales for the past 2 years. My mail 
promotion has brought in sales, too. You'll 
be quite impressed when you see ‘‘be- 
fore’ and “‘after’’ copies of my publica- 
tion and you'll probably agree that only a 
top man could produce such results. Well 
known to many NYC and Eastern agen- 
cies and ad managers. Married, 35, col- 
lege, car, 8 years experience in space 
sales and repping. Especially valuable to 
trade paper needing some one who can 
handle all phases of sales from setting up 
program to making calls and handling 
promotion, tho I’m willing to do regular 
space sales if you already have a capable 
manager. Will also consider repping for 
book with good potential. My publisher 
is a swell guy and likes what I’ve done 
for him but I’ve reached my growth 
limit here financially. Would only make 
change if your setup offers a minimum 
of $10,000 or has that potential. NYC or 
Eastern territory preferred. 
Box 6110, ADVERTISING AGE 
801 Second Ave., New York 17, N. Y. 


WILL, WIT AND JUDGMENT 
fused by years of selling, ad-making and 
promotion into profitable ad manager. 
Adaptability proved in trade papers, rub- 
ber, coffee, greeting cards and coal. A 
seasoned executive with the drive to start 
and complete a successful program. Well 
liked in present job but seek a better 
potential. Free to move or travel. 

Box 6102, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, DL 


NEED ORGANIZATION TO GET THINGS 
DONE, ECONOMICALLY, ON TIME? 
Experienced agency Traffic and Produc- 
tion Group Supervisor is ready to change 
to greater responsibility. $8,000 in N.Y. 
Box 6108, ADVERTISING AGE 
801 Second Ave., New York 17, N. Y. 


REPRESENTATIVES AVAILABLE 


We can now efficiently handle one addi- 
tional, moderate-sized trade er class pub- 
lication, on commission basis. Wide ac- 
quaintance, ample facilities. Chicago or 
Midwest area. 
Box 6105, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, DL 

PUBLISHERS’ REPRESENTATIVE 
WHAT DO YOU DO when your competi- 
tion gets your advertising? Do you sit 
back and wonder what happened, or do 
you take action? A dynamic publisher’s 
organization which combines experience 
with energy and offers intensive cover- 
age of Eastern territory can be your 
answer, if action is your byword. A new 
approach, a change in personalities, and 
above all, a representative with persis- 
tence and punch can bring advertising to 
your magazine—where it should be. 

Box 6114, ADVERTISING AGE 
801 Second Ave., New York 17, N. Y. 


WANT TV-RADIO OPPORTUNITY 
Young, energetic, creative advertising 
man seeks broader opportunity in radio- 
tv field. College graduate. Three years 
agency experience. Future over salary. 


Box 6120, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


TOP ADVERTISING DESIGNER, experi- 
enced in all media and styles, but con- 
sidered outstanding in contemporary 
treatments, ready to go to work for man- 
ufacturer who needs sparkling, sales- 
powerful advertising. Pharmaceutical 
background, presently with leading South- 
west agency. Handle both layout and 
finish, with bold, fresh techniques. $8,500 
not turned down if you are on the way 
> Write for complete resume and sam- 
ples. 


Box 6109, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


BUSINESS OPPORTUNITIES 


TIRED OF COMMUTING? Small daily 
newspaper for sale.. Beautiful section. 
Profitable. Long established. Bargain. 
Terms. Box 6111, ADVERTISING AGE 

801 Second Ave., New York 17, N. Y. 
Testing! Testing! Do it better in Sanders 
ABC 3. Effective coverage of Livingston 
County. Local specialists. Top value. Write 
Sanders, Geneseo, ts 


TOP CREATIVE COPY-CONTACT 
MAN “RARING TO GO”! 


Now with large agency sparking consumer ac- 
counts with refreshingly different ideas that 
sell—backed by ‘‘know-how’’ gained from 
successful personal selling and direct mail. 
Can create complete campaign from original 
idea to presentation—all media. Sound mer- 
chandiser, know dealer-distributor problems. 
National, retail and trade experience. Age 36. 
Salary 5 figures. Box 752, Advertising Age, 


200 E. Illinois St. Chicago 11, Il. 


MEMO TO SALES 
EXECUTIVES! 


Recession in_'54? Not when you strengthen 
your sales effort with a hard-hitting, com- 
petitive-minded ad and sales promotion 
man with selling IDEAS. Former agency 
resident, acct. exec., sales manager, etc. 

the prime of his profession available 


immediately. 
Box 747 ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Il. 


If interested, write ... 
200 E. Illinois 


Retiring Agency Head | 
(Age 40) | 


WANTS AD-MANAGER POST | 


Values health and family more than $50,000 a year. Heavy on foods, 
bedding, building materials and 
equipment, office equipment and furniture, and oilfield equipment. 
Also workable knowledge of appliances, automobiles, banks, clothing 
and textiles, soft drinks, jewelry, pharmaceuticals, schools, giftware, 
publications, and sanitation products. Long on literature, direct mail, 
and mail order experience. For several years an ad manager, this 
small agency head wears well with top management. No prude, but 
not interested in connection with liquor er tobacco account. Minimum 
compensation considered: straight salary—$35,000; profit sharing— 
$20,000 plus incentive; according to sales—$15,000 plus percentage. 


Box 749 ADVERTISING AGE 


housing, construction and shop 


Chicago 11, Illinois 


OUTSTANDING 


OPPORTUNITY 


FOR A MEDIA DIRECTOR 


Benton & Bowles, Inc. seeks a Group Media Director. While 
general media experience is necessary, we're looking for a man 
with more than usual knowledge and experience in broadcast 
media . . . a8 well as administrative experience and ability. 


Age ... probably thirty to mid forty. Salary ... open. Must be 
available reasonably soon. 


We have an immediate need for this man. Reply to D. P. Crane, 
Benton & Bowles, Inc., 444 Madison Avenue, N.Y.C., with a 
summary of experience and current assignments. 


DETROIT AREA 
AD DEPT. OR AGENCY 


Desire dept., agency or allied position in 
Detroit area. 12 years diversified dept., 
sales promotion, merchandising 
and graphic arts experience. Contact, 
creative, administrative work. Dependable. 
Age 37, married, college. Moderate salary 
requirements. Employer knows of ad. 
Box 750 ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


EXPERIENCED 
LITHOGRAPH SALESMAN 
Old established display and poster 
heuse wants a man i in 
litho sales, for the Chi terri- 
tory. This man must have good 
litho knowledge and be thorough- 
ly familiar with Chicago agency 

personnel. 


Box 735 ADVERTISING AGE 
200 £. Ilinois St. Chicago 11, Ill. 


* 


Personnel Consultant 
to cAdvertising and the Graphic cArts 


A complete placement service 
of Ad men, for Ad men... by an Ad man 
who has worked in all the jobs himself 


for over 20 years 


333 NORTH MICHIGAN AVENUE - CHICAGO 
FRanklin 2-3280 


MAiL ORDER—DIRECT SELLING 


SALES PROMOTION SPECIALIST 
LICK YOUR PROMOTION PROB- 
LEMS with the services of a man of 
way-above-average ability and over 15 
years experience in all phases of mail 
order, direct mail and direct selling— 
accounting—agency—circularization— 
clerical merchandise—copy writing— 
media—merchandising—recruiting, etc. 
Organizing ability, ingenuity, re- 
sourcefulness, personality and tenacity 
have brought exciting results for 
others and will for you. Assume full 
responsibility and follow thru. Com- 
plete. story in personal conference. 
Avaiiable soon. If you'd like to see 
some proof, please write Box 1748, 

ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


PRINTING SALESMAN «eee 
or PRINTING BROKER 


for CALIFORNIA 


Good man or organization to sell 


top quality photo-gelatin printing 

for large, well-rated Eastern firm 

specializing in economical color dis- 

plays ind also new process plastic 

printing for window displays. Reply 

promptly for personal interview to 
D. V. MORGAN 


c/o Hotel Ambassador 
Los Angeles, California 


PUT UP 
-OR SHUT UP! 


If you're the youngster in advertising 
who's been complaining that you can’t 
get a copywriting job without experience 
and no one will give you experience and 
it’s a vicious circle of unemployment .. . 


We're willing to give you a chance. But 
you've got to show us you’re worth taking 
@ chance on. We're tired of so-called ‘‘ex- 
perienced’’ copywriters who command high 
salaries and low thinking levels. We're a 


y P. 
the writing talents of a Steinbeck with 
the sales know-how of any good $10,000 
@ year door-to-door salesmen. You should 
be able to put your layout ideas on paper 
—no matter how rough. 
You're not going to get a high salary 
here—but you are going to get more of 
a chance to a copywriter for a going, 
growing agency than you ever hoped for. 
If you're interested in this job, here’s 
what you do. 
Send us a ywriter’s layout and 
ona? x10 B & W ad ‘ou would eee 
in Ad Age selling yourself us. We've 
told you what we're looking for, and why. 
You it from there. 


Box 753 ADVERTISING AGE 
200 Z. Illinois St. Chicago 11, Tl. 
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Gulf Publishing Splits; 
New Officers Are Named 


Gulf Publishing Co., Houston 
(World Oil, Petroleum Refiner, 
catalogs and books pertaining to 
the oil industry), has been divided 
into two separate corporations. 
Ray L. Dudley, president and 
founder of the company, has been 
named chairman of Gulf Printing 
Co., which will do commercial 
printing, and president of a new 
Gulf Publishing Co., which will 
continue to publish the magazines 
and directories. 

New officers of Gulf Printing 
are A. L. Burns, v.p. of the former 
Gulf Publishing Co., president; 
William J. Hudspeth, Ist v.p.; Tom 
W. Nelson, 2nd v.p.; P. J. Aucoin, 
treasurer, and Robert V. Turner, 
secretary. Officers of Gulf Pub- 
lishing: Mr. Burns, v.p. and gen- 
eral manager; Mr. Nelson, 2nd 
v.p.; Warren L. Baker, secretary; 
L. J. Logan, assistant secretary, 
and Mr. Aucoin, secretary. 


Russell Gray Names Hurd 


Alan I. Hurd, formerly adver- 
tising manager for National En- 
gineering Co., Chicago, has joined 
Russell T. Gray Inc., Chicago in- 
dustrial agency, as an assistant 
account executive. Among other 
duties, Mr. Hurd will assist ; in 
handling the National Engineering 
Co. account. 


Joins Meldrum & Fewsmith 


Jack Stokoe, formerly advertis- 
ing and sales promotion manager 
of the Gibson-Homans Co., has 
joined the field service staff of 
Meldrum & Fewsmith, Cleveland 
agency. 


“Our 43rd Year” 
TO: AGENCY EXECUTIVES 


Abstracts of competent advertising 
personnel currently available. Will be 
forwarded immediately at your wire, 
‘phone, or letter request. 


GLADER CORPORATION 
Stanley D. Koch, Dir. Adv. Div. 
110 S. Dearborn CE 6-5353 Chicago 


Competent and Responsible 
Agency Production Man 
Available to Chicago Agency 


Now production manager of recog- 
nized Chicago agency. Thorough, 
long-time experience — all phases. 
Know sources, media, procedures. 
Fast, accurate, conscientious, self- 
starter. Accustomed to responsibil- 
ity. For personal interview, address 
Box 755, Adyertising Age 
200 E. Hlinois Street, Chicago 11, Ill. 


Walter Lowen 


PLACEMENT AGENCY 


Headquarters tinen 1920 for 
ADVERTISING AND 
MARKETING PERSONNEL 


Executives @ Copy @ Art @ Office 
Public Relations 
Please write briefly eutlining your 


specific experience or personnel needs. 
420 LEXINGTON AVENUE 
NEW YORK 17, N. Y. 
MU 9-2630 


—— SSE 


wanted 


DISPLAY SALESMAN 


WHOSE GOAL IS $$$$ 


Opportunity of a lifetime for a thor- 
oughly experienced point-of-purchase 
display salesman, with billing, to make 
a profitable connection with one of 
America’s foremost producers of crea- 
tive displays. Expanded facilities in 
completely integrated new plant in- 
clude: vacuum forming, printing, silk 
screening, mounting, finishing, die-cut- 
ting, fabric covering, metal and wood- 
working, etc. Outstanding creative de- 
sign department and complete produc- 
tion cooperation to back you up. Plant 
located in Metropolitan New York 
area. Drawing against liberal commis- 
sion. Reply in full confidence—our 
people know of this ad. 


Box 754 ADVERTISING AGE 
801 Second Ave. New York 17, N. Y. 


Stanton Joins Wheelock Co. 


Richard Stanton,¥ormerly presi- 
dent of John Stanton & Son, New 


York, has joined Ward Wheelock | 


Co., Philadelphia and New York, 
in a creative capacity. Prior to 
organizing his own agency in 1949, 
he was with Kenyon & Eckhardt 
for six years. 


Holmes Joins Ad Group 


Jack T. Holmes & Associates, 
Fort Worth, has been admitted to 
membership in the National Fed- 
eration of Advertising Agencies. 
The group now has 24 mem 
Headquarters are in Los Angeles. 


Arnold Joins ‘Holiday’ 
C. John Arnold, formerly in the 


York Daily News, has joined the 


mail order advertising. He will 
work out of Curtis Publishing Co.’s 
New York sales office. 


Gilruth to Young & Rubicam 


Robert Gilruth, formerly ad- 
vertising and sales promotion 
manager for the Deepfreeze home 
appliance division of Motor Prod- 
ucts Corp., North Chicago, II, 
has joined Young & Rubicam as a 
merchandising consultant. 


advertising department of the New | 
sales staff of Holiday to solicit 


WORKY Becomes ABC Affiliate 


’ WOKY, Milwaukee radio out- 
let, has become the American 
Broadcasting Co. affiliate, suc- 
ceeding WCAN, which will operate 
as an independent. WOKY’s 
u.h.f. tv station, WOKY-TV, is 
affiliated with the ABC and Du- 
Mont networks. 


Dominion Boosts Shaffer 


Sheldon Shaffer, factory sales 
representative, has been promoted 
to advertising manager of Domin- 
ion Electric Corp., Mansfield, O., 
manufacturer of small- electric 
appliances. 


A New Service! 
HOW-TO-DO-IT 
Photos — Drawings — Copy 


Dealing with 
Building Materials — Tools — 
Home Equipment 
To help the home handyman and the pro- 
fessional use your products to his and your 
best advantage. 
Material prepared ac to your speci- 
fications ‘ond needs = weited craftsmen 
combined with editorial talent backed by 
15 years experience. 
Write today! 
HOW-TO-DO-IT ASSOCIATES 
P.O. Box 245 
Geneva, Ill. 


THE NEW 


“ALL-PURPOSE” DISPLAY SETTING 


: y/ Gtheelter 


CORRUGATED PAPER COMPANY, INC. 


it’s precision-built of silken 
surfaced corrugated board iri. 
beautiful pastel blue. . . it’s 
“all-purpose”! There. are 
hundreds of ways to adapt 
this basie display to your 
scape needs. 


* gh 
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' $101 Tonnelle Ave., North Bergen, New Jersey 
Lengenre ee NH. Y. or UNion 3-4700, WN. J.. 


Same Ra PE A 


og caectaaae 2 


t: (SS ae 
ts sirens <fi's durable... 


wissas 74” high, ineloding 
canopy; adjustable in width 
from 13'4” to 6’8”. Sets up 


For Trade and Hotel 
Shows ... Sales 
Meetings . .. Interior 
Floor Displays... 
Special Product 
Promotions... — 
Window Backgrounds 
- - Campaign Drives 


BY GIBRALTAR 


os 


me YN 


easily. Weight, including packing — 4 


case, only 33 pounds. Price per 
finit less in quantities over five. 


To show and sell any product, 
@tiy idea, any service ... just 


Merchandising Display Division 


(J Enclosed find check in amov 


ee ee ee ee 


GIBRALTAR CORRUGATED PAPER CO., INC. 


8101-25 Tonnelle Ave., North Bergen, N. J. 
t of $ 


Sa 
¢: at 
in 
eu 


get 


Setting brochure. 
NAME 


for__._._ . Gibraltar “All-Purpose” Dis- 
play Settings at $35.00 each. (We ship by 
Railway Express unless otherwise specified.) 
F.O.B. North Bergen, N. J. 

[) Send me the Gibraltar “All-Purpose” Display 


AA 1-18 


COMPANY. 


ADDRESS. 
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WESTERN CONTRIBUTION—L. W. Lane (left), publisher and president of Sunset 

Magazine, accepts a plaque honoring his magazine's 25 years of outstanding 

service to the West.’ Making the presentation on behalf of the California Assn. of 
Nurserymen is James Wilson, association president. 


GETS AWARD—Clyde Bedell (left), adver- 
tising authority and AA columnist, was 
awarded the Alpha Delta Sigma Nichols 
cup for his outstanding contribution to 
advertising education at a dinner of the 
George D. Gaw chapter in Chicago Jan. 
9. Congratulating Mr. Bedell is Wesley 
1. Nunn, advertising manager, Standard 
Oil of Indiana, who made the major talk 
at the dinner. 


TEAMWORK—Frank R. Markley (right), v.p. in charge of marketing for Sun Oil 


READY TO SAIL—R. H. Lippincott (left), v.p. in charge of sales for Holeproof Hosiery 

Co., gets ready to pocket a check which wiii take him and his wife on a Caribbean 

cruise. Morey Swan, central division manager, makes the presentation for the Hole- 
proof sales force honoring Mr. Lippincsti’s 25th year with the company. 


ICE CREAM 


YUMMY—This Sealtest ad for Choc-o-nut 


Co., Philadelphia, goes over his notes with his industrial advertising team before 

speaking at the January dinner of the Eastern Industrial Advertisers at the Poor 

Richard Club. With him are his ad manager in charge of industrial products, William 

B. Daub (center), and Atherton Seeley, partner of Gray & Rogers, which handles 
advertising for Sun‘s industrial products. 


ice cream, prepared by N. W. Ayer & 
Son, is designed to let the lettering do 
most of the selling job. The ad introduces 
this new ice cream flavor in the Jan. 9 
issue “of The Saturday Evening Post and the 


—~ 


$1,000,000 BACKING—Clayton Hulsh (center), president, Glamorene Inc., announces 

a $1,000,000 advertising and promotion budget for 1954 “to back up our belief in 

Glamorene products.’ Others talking over the 33'4% sales increase target are 

(left to right) Sheldon and Jerold Hulsh, Alvin J. Hetfield, Hicks & Greist account 
executive, and John B. Howey, Glamorene sales manager. 


COLOR TV PANEL—Participating in a panel on color tv at a meeting of the Holly- 
wood adclub recently were (left to right) Robert Shelby, director of color television 
systems development for NBC; Barry Wood, executive producer for color coordination 
of the network; moderator Fred W. Wile, v.p. in charge of tv programming and 
production for NBC’s western division; Norman Grant, director of design and art 
operations for NBC, and H. Austin Peterson, Ted Bates & Co., Hollywood. 


PARTY BOY—Youngest reveler at this table at Metro Sunday 
Comics’ annual children’s party in New York is the son of Douglos 
Smith, Batten, Barton, Durstine & Osborn, in whose lap he sits. 


Beyond his comics hat is Mrs. Smith. Others (from left) are 
George Del Gaudio and Roger Mills of Metro, and Mrs. and 
Mr. James Johnson of BBDO. At right is Charles Luce of Metro. 


Jan. 18 issue of Life. 


TRUDY BRENT has been appointed director 

of merchandising for Dutchess Underwear 

Corp., New York. Previously she was 

director of advertising and sales promotion 
for Bali Brassiere Co., New York. 


IT’S MAGIC—An eye-catching exhibit ct the International Home Furnishings Show 
in Chicago was this one for Englander Co. showing its airfoam mattress suspended 
from eight helium-filled balloons. Actually, strands of wire kept the mattress in 
air to demonstrate the Englander “not too hard, not too soft, it’s just right’ theme. 


» 


WILD JOKE?—No explanation is given for the hilarity of these gentlemen at the 

annual sales meeting of Wildroot Co. They are (left to right) Harry ‘. Lehman Sr., 

president of Wildroot; Robert E. Schwartz, executive v.p.; comic strip artist Al Capp, 

and Stu Hample, account executive, Batten, Barton, Durstine & Osborn, Wildroot 

agency. At the sales meeting, plans for u.. of Fearless Fosdick, a Capp cartoon 

creation, in newspapers, magazines, car cards, and college newspapers, amoig 
to advertise Wildroot Cream Oil hair dressing, were revealed, 
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LOS ANGELES County is second in the nation in 


total drug store sales—second only to New York City’s five counties and 


surpassing Chicago (Cook County), Detroit (Wayne County) and Philadelphia 
(Philadelphia County) in that order. The Los Angeles market accounts for almost 
$200,000,000 in drug store sales volume annually in an area populated 
by more than four million people. The Los Angeles Times is the leading 


newspaper in this market —first in advertising, first in circulation. 


This is the Paper for You 


Here are the pertinent Firsts registered by The Times in 
its field: IN ADVERTISING: Drugs, Cosmetics and similar 
categories; Total advertising, Retail, Display, General and 
a Sere out of 114 Media Records Classifications. 


IN CIRCULATION: Daily, Sunday and 
number of home-delivered subscribers. 


Represented by 
CRESMER AND WOODWARD, NEW YORK, 


CHICAGO, DETROIT, ATLANTA 
AN AND SAN FRANCISCO 
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*As measured by and with 


the permission of P. I. B. 
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Advertising Age, January 18, 1954 


Advertising Pages and Linage in National Magazines 


Ofticial Figures for December and Years 1953 and 1952 as Compiled by Publishers Information Bureau 
Publications with an * report directly to ApvERTISING AGE 


Pages ——  « Lines——__—__—____—. | Pages - a 
Dec. Dec. Year Year Dec. Dec. Year Year Dec. Dec. Year Year Dec. Dec. Year Year 
1953 1952 1953 1952-1953 1952 1953 1952 1953 1952 1953 1952-1953 1952 1953 1952 
i iJ 3 *Quality Romance Group ....... 6.0 6.0 54.0 46.0 2,268 2,268 20,412 17,388 
Weeklies, Bi-Weeklies, Semi-Monthlies ©Screeniand Unit ............. 184 229 «©2251 «2993027915 «= s«9.835 «(96,603 «© :128, 550 
+*Capper’s Weekly ............ 7.7 5.6 73.6 56.5 17,162 12,534 164,465 127,753 | *Secrets Romance Group: 
t*Christian Advocate .......... 21.6 132 2439 269.5 8,925 5,472 100,910 111,584 Revealing Romances .......... 87 86 194.7 163.3 3,746 3,670 83,575 70,100 
Seattle's saekabavecdasbecibs 99.1 121.9 1,244.4 1,537.8 67,361 82,863 846,077 1,045,420 — | 103 109 237.3 #2165 4,403 4,692 101,775 92,887 
O66 0605666060060 F 6805066 97.1 92.5 948.2 935.9 41,632 39,633 406,570 401,277 True Story Women’s Group: 
‘ont ba tedaaeaaina recibir eas 148 12.0 2192 1833 14815 11,973 219,199 188,941 a dan oekidscne 36.6 29.2 451.0 416.0 15,697 12,509 193,412 178,268 
I aia tek elas 279.2 331.2 4,293.7 3,814.2 189,708 224,969 2,918,263 2,592,627 Radle-TV Wievrer ............ 191 171 42781 °&# 278.9 8,197 7,321.. 119,231 119,482 
ee a eS 178.8 157.4 1,472.5 1,417.4 121,564 107,001 1,001,081 963,417 True Experience ............ 197 187 3021 300.0 8,461 8,005 129,599 128,605 
© “pe SoROp ENED 398.7 364.8 3,970.7 3,920.9 170,871 156,308 1,701,285 1,680,266 True Love Stories ........... 195 187 295.2 297.3 8,377 8,008 126,601 127,479 
I eas canaries 194.0 229.0 2,962.3 3,048.9 81,346 96,088 1,242,616 1,279,079 True Romance .............. 197 187 2949 303.9 8,466 8,031 126,525 130,310 
eerie Life eee 11.4 95 2306 1848 4,775 3,997 96,850 77,680 OEE cc icbscsusiterees 43.2 429 583.3 5945 18517 18,375 250,024 254,813 
urday Evening Post ........ 237.4 245.2 4,185.9 4,194.1 161,387 166,643 2,845,508 2,850,940 “eye t 7 175,182 2,477,180 2,601,768 
*Saturday Review ............. 60.6 52.2 825.8 733.5 25,432 21,915 346,786 308,018 NOTE: + oe ‘each publication yA a ‘oak Tea! “alt ii "Story ,*.. include all advertising carried 
7" NEWS wee eeeeeee ees aes R-3 ont ‘ yd ae Ra 4 : pian 5 ae by the group as a whole PLUS additional advertising carried by each teGividual publication. 
U. S. News & World Report... 187.2 155.4 2569.5 22645 78583 65.211 1.078531 950.587 B 
|. ren 20582 20850 27.1505 264719 1119,037 1142531 14,840,008 isasio7e | Business 
tFour issues in December 1953; five issues in December 1952. {Five issues in December 1953; four issues in December | Business Week ................ 422.5 355.6 5,755.7 5,501.9 177,293 149,215 2,415,563 2,309,157 
1952. §Changed from weekly to bi-weekly July 23, 1953. ¢Dun’s Review ............... 131.6 60.9 1,260.0 788.2 80,997 25,537 675,234 330,639 
*Financial World ............. 26.7 23.4 470.6 490.3 11,224 9,821 197,638 Y 
Women’s Forbes ........ phiadbeba datas 29.5 296 4526 419.3 12,348 12,434 189,867 175,929 
Fortune .......05 chien diners 159.3 145.3 1,770.3 1,589.8 100,646 91,798 1,118,798 1,004,722 
American Family ............. 140 12.6 219.7 199.8 6,021 5,380 94,232 85,700 | +Modern Industry ............. — 89.3 646.9 1,213.5 — 54,978 398,344 747,362 
Satter gece senate ys 28.9 30.5 468.2 447.1 12,376 13,075 200,799 191,567 | Nation's Business ............. 33.2 266 4643 408.9 14,252 11,399 198,877 175,060 
FOUNMOIINIT SO  ccccccccccccess 30.1 37.3 535.2 487.4 12,884 15,986 229,536 209,042 “Gnd = 4 7 5.182 5,194,321 4,948,694 
bi ay A on SR 525 54.3 795.4 759.0 22.501 23,282 341,44 325,388 | spun's Review and Wodern Indusiry combined } a, 1953, Pages and” Go ar ee ae publication, Dun's Re- 
Good ltgusetenping “preteen 106.6 113.8 1,530.9 15125 45,599 48,726 655,186 647,454 | view and Modern Industry, are listed under Dun’s Review. 
ed os nad dda ys 25.1 340 491.5 520.8 10,774 14,549 210,737 223,085 - 
Latter Home Journal ......... 78.9 82.4 1,130.7 1.1345 53.674 56,007 768,767 771,398 M - Li T a . ‘ 
cCall’s Magazine ............ 52.0 59.6 808.2 850.8 35,383 40,532 549,478 578,420 igures in Thousands 
Parents’ Magazine ............ 67.7 62.0 805.5 758.8 28,995 26,548 345,005 324,998 agazine Linage iren 
IN 004s in ceads<se 55.2 60.0 1,243.7 1,178.0 37.527 40,741 845,464 800,930 
Today's Woman .............. 36.4 45.0 557.3 665.6 15,595 19,292 239,016 285,398 WEEKLIES GENERAL 
*Western Family: 
Southwest Edition .......... 23.0 295 3978 431.0 9,881 12,641 170,703 184,843 1953 1953 
#Mountain Edition ......... 20.3 265 353.4 370.2 8.719 11,371 151,671 158,836 | | pec DEC 
#No. Calif. Edition ......... 22.0 28.3 3823 395.5 9,446 12,133 163,987 169,648 : LA/ ‘9 _| : [607 
#Northwest Edition ........ 21.5 28.7 3798 4041 9,226 12,301 162,923 173,850 
+Woman’s Day .........-..... S16 628 «78S 8366 «22116 «26915 -333.623 ~—«sss8's09 | | NOV. 4552 NOV.| 725 | 
Woman's Home Companion ..... 58.2 535 750.0 791.9 39,591 36,371 509,877 538,419 1952 1952 
*The Workbasket ............. 12.7. 11.7 3621 324.0 2,497 2,295 70,997 63,506 ‘62a 
Total Greup ............... 692.9 “749.0 108747 108078 355414 382,340 5.564564 5,588,457 | | DEC. AES! ig 624 
tSee note at end of linage tabulation. #Not included in totals. 
Because the figures above for Everywoman’s, Family Circle and Woman's Day represent only advertising that appears ’ ION 
in 20% or more of the total circulation base of each publication, they are not complete. Listed below are total ad- Maga a peel pee 
vertising pages and lines for these three publications. 195 36 
Everywoman’s ...... 20.00. 000: 311 37.9 550.7 4966 13,334 16,243 236,169 212,956 [355 | DEC. 04 DEC. 
Family Circle ................ 55.7 56.9 832.6 792.5 23,904 24,380 357,112 339,760 DEC. DEC. 184 
Woman's Day ................ : ' y 9.4 22,421 38 9,41 . 
oman's Day 52.3 63.9 792.0 84 2 27,387 339,415 363,816 NOV. [5 56 7 NOV. NOV. NOV. 
General 1952 1952 1952 1952 - 
*American Artist ............. 29.9 328 323.3 331.2 12,565 13,780 135,783 139,132 DEC. a 289 
*American Forests ............ 13.4 14.1 211.4 194.5 5.628 5,922 88,760 $1,746 eieiaeed 
American Legion ............. 148 154 2407 219.1 6,228 6.472 101,238 92,148 
American Magazine ........... 19.3 214 2866 316.0 8,100 8.984 120,464 132,721 
| eee 21.1 21.9 269.3 246.0 9,079 9,399 115,569 105,524 | Youth 
es coh svstinnevde 27.2 29.8 326.4 323.3 11,424 12,523 136,991 135,673 - 43 
*Christian Herald... 0.00.00... 37.2 35.9 485.6 493.9 15,964 15,392 208,269 211,892 | f*American Boy-Open Road ..... ee ee a ee a ee 
CE. sosrecsevssscssses 42 27 72.9 69.9 2,881 1,834 49,569 | 9} > gedpeabebonnadendds ; . t 4: 191088 160.703 
ER i iiicesacdpsaqdeake 32.2 218 280.9 236.2 21,898 14,835 Y : 
ES Na cise-o4 04800060006 404 51.0 38.0 351.0 202.0 9,282 6,916 63,882 36,764 *Child Li 3 4 804 4 218 14,019 15, 398 
, cil ian bitees bis 11.2 9.8 32.6 5.8 . ‘ , 
Cosmopolitan ................. 19.3 34.5 330.4 425.7 8,282 14,799 141,671 182,369 Scholastic Magazine 21.0 18.1 311.3 277.7 8,820 7,589 130,600 116,551 
*Eagle Magazine ............. aoe 5.2 67.0 77.0 om 2.165 28,165 32,293 er vertesenes ROG la ’ ’ oa, 
SE  Biikeeccuncensacaenes 71.8 776 721.2 °&«491719.9 48,790 52,793 490,389 489,261 Total Group ..........-.+4- 908 743 “9735 8917 46812 37,173 485,301 ~ 439,358 
Elks Magazine ................ 12.7 8.9 146.6 137.9 5,435 3,828 62,970 59,336 | tAmerican Boy and Open Road combined effective September 1953. 
seach ntcaieneeases 143.5 160.7 763.0 801.0 97,168 109,343 518,514 544,654 és 
_  Sranteqeeeets 10.8 8.0 160.3 135.7 6,759 5,047 100,667 85,246 | Outdoor ports 
*Extension .........00.00000. 215 24.2 241.0 251.4 14771 16,667 M8708 (NTBABT | a, ee wii... 632 603 6888 6759 27,121 25,861 295,444 «289,974 
Si vkkcenensénactintsas 456 46.9 311.6 312.7 19,486 20,035 133,355 133,711 | Preah 537 482 7487 6656 23.023 20.666 321166 285,642 
*Grade Teacher ............... 188 17.3 368.0 389.0 8,310 7,651 162,315 167,103 | Field & Stream .............. 187 #173 «42503 «2808 4 8000S 7A1S«S«07A26« 98.990 
Harper's Magazine ............ 249 21.1 243.1 228.6 10,432 8835 101,839 ie | ook vide 140 (180 «0 -2832Ss«317.9 «=««S.988=S«s«a7'7202=«24Ss«3S'S 
NS ee bss necussiaees 112.4 1094 847.6 819.6 76389 74,343 576,111 556,976 aa oy Sue esveesveses 470 453°0«748S)~=S«s6S27©~© 20.146 «19,449 «319,389 «280,032 
#*Improvement Era ............ 35.2 32.0 400.2 369.3 14,796 13,449 168,109 155,069 | Outdoor Life ................. : 3 : 17670 15.019 273 303 252.205 
AUNT o.oo es ccccccccccs, 178 166 3296 310.5 12180 11,345 225,476 212.553 | Sports Afield ................. 2 35.0 _ 637.5 ID 60S. , 2205 
*Motor Boating .............. 59.4 618 1,052.9 966.3 34,924 36,334 619,067 568,131 WO IID occ cs kcccccsenss 237.8 2241 3,352.8 3,130.8 101,947 96,134 1,438,173 1,342,359 
National Geographic ........... 38.0 396 508.0 473.8 9,044 9,401 120,748 112,655 7 
*Our World .......0.0.020005 30.7 27.6 341.9 338.2 20,900 18,776 232,561 229,974 | Mechanics & Science 
Pathfinder... 2... 00.0.0 000s 33.8 33.4 475.6 520.0 14,485 14035 200,493 218,422 . 93 40 S141 79 «15035 «6.866 208,788 208.188 
*Promenade ..............000- 29.7 31.4 250.7 2743 12,724 13,483 101,567 111,565 | Mechanix Itlustrated .......... 67. 74. : ' , , 
Redbook Magazine ............ 14.6 14.8 232.6 252.5 6.275 6.329 99,804 108,266 Popular Mechanics ere ere eeeT 157.2 1248 1,903.3 1,788.7 35,210 27,951 426,341 400,677 
*Rotarian ..... .cccccccccccee 10.9 10.9 117.4 134.1 4,593 4,558 49,333 56,319 | Popular Science ............... 110.1 120.4 1,549.0 1,503.5 24,668 26,960 346,970 336,785 
aes cnn cekagacsike 13.3 145 77.2 73.0 8930 9,764 51,876 49,039 | #8*Science & Mechanics ...... 96.7 885 5721 443.2 21,657 = 19,815 128,137 99,265 
Town & Country ...... wees. ~=—s B3.1——i«B.—(isiB. =: 903.0 Ss «55,706 §©= 53,987 —«-:«600,772 «606,334 ee rn 334.4 319.2 49385 46333 74912 73,477 1,106,201 1,037,867 
_| hE 39.4 47.2 4306 3996 16930 20,254 184,883 171,566 | #Not included in totals. §November-December issues combined. 
*Vachting 2.0.0.0... cee cece 71.4 66.7 1,087.4 974.9 41,983 39,220 639,389 573,242 
Total Group ............... 1,128.2 1,156.2 12,5658 12,3146 606,717 “624,450 6,628,228 6,520,726 | Detective & Fiction 
Not included in totals. {November-December issues combined. Dell Men’s Group ...........-- 14.8 17.0 191.5 230.8 6,365 7,282 82,383 99,310 
#t*Macfadden Men's Group .... 45.5 51.8 648.0 458.9 19,523 22,212 277,997 196,870 
Home *Popular Fiction Group ........ 16.7 17.4 168.4 169.4 3,737 3,890 37,686 37,877 
American Home .............5. 34.4 32.3 7635 705.9 21,672 «20,352 «482,041 «445,765 | *Thrilling Fiction Group ....... i 
Better Homes & Gardens ....... 116.6 102.9 1,819.9 1,616.2 73.660 64,965 1,149,691 1,020,884 DE I ccndceitsdancse M14 “44 ~@63 “559.6 12,326 13,863 146,164 ~ 170,418 
*Flower Grower ............... 23.0 21.1 622.6 554.7 9,660 8,863 261,506 232,989 | #Not included - _- Lat yong aay + a Master Detective added to group in September 1952; Climax 
EE, og. cbdaaseussess 121.1 120.0 1,500.6 1,470.7 76,446 75,764 947,659 928,783 | added in March , drop after September 1953 issue. 
House & Garden .............. 108.1 90.0 1,168.0 1,132.1 68,255 56,783 737,385 ## 714,762 
Rk cick pnnnade os 44.6 39.0 815.7 713.4 28,126 24,596 515,259 450,649 F 
Sunset Magazine .............. 136.9 905 1,517.2 1,216.3 57,499 37,991 637,218 510,86, | farm oie 
ceiulancesiene ; i 207. 7,409.3 35.318 289,314 4,730, a +Capper’s Farmer ............. 35.7 38.7 688.1 612.5 15,333 26,386 , 417,093 
we Yee ees ees ee ee - a Se See | ie Gatiee ........-.. 60.4 66.0 1,083.3 1,013.2 25,892 44,878 477,265 689,127 
MEE, ciincsccsenccens 83.6 68.2 1,122.8 1,094.7 35,847 29,202 482,018 469,184 
Fashion +§Farm & Ranch—Southern 
Nc crcdinesian crass 47.6 48.6 1,028.0 953.1 20,415 20,803 440,914 408,925 /?_ 34.5 27.3 505.0 408.4 14,791 18,541 216,635 277,548 
i ais d aching ns’ 59.2 58.0 1,107.9 1,033.8 25,405 24,888 475,242 443,504 | §Progressive Farmer ........... 77.4 80.0 1,166.1 1,110.3 52,594 54,349 792,937 754,903 
Harper’s Bazaar .............. 84.4 84.1 1,238.5 1,274.1 53,304 53,105 782,630 805,056 | Successful Farming ............ 61.7 62.8 1,049.3 1,090.4 27,739 28,261 471,997 490,495 
alo ass anetac 59.1 50.7 1,121.5 1,100.7 25,370 21,763 481,191 472,296 eo er 353.3 343.0 5614.6 5,329.5 172,196 201,617 2,744,839 3,096,350 
ae akin énsscxxhes 93.9 103.3 1,722.4 1,691.7 59,310 65,304 1,088,327 1,068,947 | +Changed from 680-line page to 429-line page in February 1953. tChanged from 680-line page to 429-line page in Janu- 
WUE IN os cc beecdsedenes 344.2 344.7 6,218.3 6,053.4 183,804 185,863 3,268,304 3,198,728 | ary 1953. §See note at end of linage tabulation. 


Movie-Romance-Radio Newspaper Sections (I) 
Dell Modern Group: (Nationally distributed 


Modern Romances ........... 30.8 29.4 400.4 403.2 13,170 12,583 171,609 172,797| °. 

Modern Screen ...........-- 26.4 285 400.4 427.7 11,308 12,210 171,742 183,531 Vameian Wee res _ 30.0 33.0 5936 455.3 25,422 28,022 $04,330 407,327 

Screen Stories .....-.-.-.--. 1S 21.6 = 322.6 = 350.9 8,048 9,277 138,372 USO,SIS | parade .......020000: Mlllll 335 29.7. «$77.9 «= 461.4 28.437 ««-25,192 490,835 391.478 
Fawcett Women’s Group: 

Motion Picture ............. 138 239 223 332 8079 12,106.. 129608 191,614 | "Wee Semin........... G2 2S ee ms 2S Oe SE am 

True Confessions ............ 258 31.1 3742 412.0 11,027 13339 160,428 176.744 | Total Group ............... 126 213.7 2023.7 16926 95514 96,544 1,719,057 1,457,709 oe 
Hillman Women's Group ....... 16.0 8.1 142.7 135.5 6,862 3,494 61,393 58,29] | tChanged from 1,000-line page to 850-line page on May 11, 1952. ae 
Hillman Romance Group ....... 26 8648 64.7 626 1115 2,050 27,769 26,926 
Ideal Women’s Group: 

Intimate Romances ......... 152 188 2131 2714 6,504 8,080 91,530 116,651 Newspaper Sections (II) 

NE rns. av snees 139 153 2184 2406 5982 6,588 93,881 103,440 | (AN other newspaper 

Movie Stars Parade ......... 139 153 2186 2404 5,982 6,581 93,979 105,357 | sections and comics) 

Personal Romances .......... 145 166 206.9 2558 6225 7,160 88,892 110,020 {First 3 Markets Group ........ 32.7 261 4824 315.7 27,452 26,125 409,682 315,150 


‘pete ® 


Sees a ; dere See ae "¢ aie RT es oe Seok re Bes tens Apts Mee Nas) as at _  Dpetae fate st 4 sggezoie tet \ Liat i Rhee SAR te a ode c a gists peat PRs od PAT sa: Sei Bh uns 2 a ie si ae a Sets SEAN ae. A ae see BERET: Gcg hol Sen! lee waren elie 
ee a Oak Gee On, Wg tlio oes * gf SEES ! . WET on ee a oe he eee ee ae ee of : wean te erat ame SI es kee ee epee PES) Tema x, poe ie eee ae oo i UR RSS I he 
PSL OA Ea Ae oop icles een iss ae peered ates Sons 25 a eae LS: 7 ess sale Ponie te < cd ay RE Be Bers 5 FAIR SP aaah ie ee Se ee PS RT ag cei gr EG eae fe Big pe eee eae ae gone “igh 
Ry eeepc REN on Wp a sa Cae 3 oe Sail ee eee ee ami 7 pe pie Reatiet sre ee Sree: Sas OES SONG A i a2 Sad Oe erat SY 4ae ae ah 2) ; yo) eee a ey tis Seis oe 5 ree Te i ate oe 2) 3% ee ae 4 et hae ine AS oe a ee am 
gfe ORAL E Sy SE eee eee pa ce oe eeeeios at boas me BB no aE een Sas gen * Mee qaaee ee aoe: Sadat 3% Pag Me: Sia dp nei: Pere ple te hh Cinna he Sian So Bie Cee Se 
‘ Re iaaly ioe i iichonk ace em. Serer i ee 3 : . . gfe a me epi: goth tire gis fe eS eae. sg ae pitas Ge aoe ree ca ae a eee eal cae eo ow tem : 

- Aophasy itatacas ah aeai arceeae et Pion ee i _" Shi =f, ida ea oe yee Sn : ae a 5 os Rh oa = pe Nea ee . ie <u pot ng 
eh yp maccn an a tee : pits ie ; fate Pe 5 ‘ L o wees ie dep So ea ti ter hae “alates His, ue sees * hae, oe ae i «Ce See asst ge  iaeliaea 
ete te hee ’ ; : : tos : =a ih ie : : Pa Sy gee el ay eae IGS lols iis ce ae ee % er eg. ieee anne ee en singel? yz ; 1 NR eh cet aA RS eS ag «ka coc. Te ac 
op moan igi ca ae iy Seeag 3a ee le a a ee, OS ieee anes. ie eee 
ei: pat Sees ’ . 2 ‘ Es - "i : 3 = z eben T 2nag sel Peers § . 
: ae ‘eee . . . : ‘ , RN BPs : 
Wako > ae “ —— 
kee ott 
a ee | 
: : ee 57 
"' bed 
; ’ : 
eae ‘ - 
<a 
; Se 
ee 
| 
| 
} 
- 
i Z : 
r ats 

. oe e : 
vik - ' 

Boe 8 bs 

; Sea Se 
ee ee 4c 

y ent es o bers co 
Speen ee ie re 

ee tee 

‘ES ees 4 eee 

i os x stage 

ae \ jes 
et Le i ees 2 
AR aE ae 
tania it of See 
Be ceaact = See 
pam me oe ee 
et Aes eae 
re oe peas 
3 ve , SO a seer 
: can sty, oe 
eee aie bee ee 
pu a ere ‘oa oa enn 
Bate ey il : Aare 
ae ao ee 
id eee ae 5 a 
Pas Paes 
er oo: Wa 
ere egy eae i , Y 
he Fre ( 
aes } ; 

j ; es ee 
sgl Haas a, 
Regains pS lee aes 3 
i ye q Tete . Fy. 

j ; 

‘ . | 

a | 

i 
fe a — 

1 Sh ge ae { wie 

1 R 2 | aks 

H | Rom Cs 

; fap ap ae see 
viedeieaee } ae aa 

j pial 2 2 } er 
nolan iM 

Dil es 

{ rs \ Merete 
Sit ah Eat et eal 
Se pers 
oe Pet Bi te 
vin ee Baye sore 

7 Beas a oecgh ti ee 
Piguet gtk alee ise! Wek 
Siete omgee oes 
Si Sf i ee 
: ee Bees FRR 
‘ fai Teele 3 
re ere Pecan = 

a peers 

, ae st aa ete 
oe " ee 
“ne Sheed ee ee Dee 
a -aeee cma Se 
q oo a ‘i 
: Shea Beets 
Hees Ze y 
oD aoe rz r :. £ 
pee ae 

{ ie <a cis ~ 
oe ' uae 2 

{ 3 ae Bec 

’ i) 
ava fae 
si . oe — 
Shee 3 ch 
We oie ee ee ae 
af ge’ ees, 
ees at 
cele te 
Ax ia es cml 
ar i ee 
pa +2 (eles 
Pe. pe a 
SOLE oh a 
sama 8 Te a er 
Pt Pero SES, ¢: 
ea 2 | ae 
Pad eee : a = & 
Wi Rela =e 
peat Seat Bian 
Gh he 2 ae 
i cee ae q Pn 
Nae eee 1 Soe eee § 
Ed Ee 7 | mae 
a Ses 
en, RS ee en 
bieciaie: ic eee 
Le eee? | Bite ige Ne 0a 
} ‘ S eeu se 
| he ee & Z mn 
:: Ex es ak Wi ote, a Mg . 
| props 8 hetoecaty 
Cae eas } tear eae aint 

; Ree eh Feiss a 

} ee te eae ps8 

i Sai i Adee 

i é cots a | 

} } ai 

. ae 

nis | : rg 
s | “ 

pant: asialhce Siac 

ak ‘ a 

t ne eS Sa eeaolargees 

i at . ed 

2 a ae 

Ret ee 2 : 
q eae: Ree : 
{ nee eee 
‘ ' ws 5 ea 
a 1 TRE Sm gh eas 
ee. eee 

; pe | POOPIE ee 

{ i see Rs 

: Ca eee i 

7 : ' : 
’ 
: vo i 
4 Ps: Ai 
Sia reek 
q Bee 
a 
7 ‘ . 
: ieee 
' 
' ¥ 
t . Re 4 
Fak eae s Pyak 
" cc ei: x i Z 5 i : Ta Sah 2 2 ‘ : iat $5 iS rae 4 ¥. : : aS. . VG ‘ 
EP es a ae ee Noone Neg TAROT ac: nes WR SAE aes <' Ae eS He A Ophir wit Soph) pea R oe a ieaor © aor ture BN Seek i ain roe 4 Sa me alee Re aaah, | Seen hone Neate HO rote i 8 : Bee. Be UN caters We Re eR eS eA ME Ne 
Nee qi : Uae > ‘ ¥ = zt > = & . ~ ae f c " i ee 5, " bi a ae % + Cp oe , ine ee, % 4 a : hey wy hy Bein Yi 
aA h ‘ z “ oa : a 5 “fe ne i bie “fae . ‘ ‘ é ; 5 2 . 4 ree \ , = é c — : ‘ 
tg “ pee "i : e ay eS on! ae or gg 4 ne ah Nee , a ee ee Man r 4 ? 4 ; a eS ee wae 


Pages ane Lines——_________. 

Dec. Dec. a Year Year Dec. Dec. Year Year 

1953 1952 1953 1952 1953 1952 1953 1952 
N. Y. Herald Tribune-This Week 23.4 26.5 470.6 357.6 19,849 22,495 369,033 303,632 
|||New York Mirror Magazine ... 21.6 19.4 496.6 466.4 21,130 19,055 486,655 460,910 
New York Times Magazine ...... 80.6 113.7 2,139.2 1,865.7 68,440 96,666 1,818,202 1,585,942 
Puck—The Comic Weekly ....... 4.4 15.3 129.3 163.1 8,412 29,249 246,832 311,861 
ES bina t5onoes ones 162.7 201.0 3,718.1 3,168.5 145,283 193,590 3,330,404 2,977,495 


{Changed from 1,000-line page to 850-line page in January 1953. ||!Changed from 1,000-line page to 980-line page in 


June 1952. 


All figures in the following groups were compiled by Advertising Age 


Advertising Age, January 18, 1954 


——_———_Pages—____—__—._ - Lines ———_——_——_—_—- 
Dec. Dec. Year Year Dec. Dec. Year Year 
1953 1952 1953 1952 1953 1952 1953 1952 
Foreign 
Life International: 
1 tEnglish Edition .......... 53.8 81.5 658.6 695.2 36,550 55,420 447,695 472,770 
*#Spanish Edition .......... 71.8 ce 626.1 — 48,790 a 425,595 _ 
*Newsweek-European ........... 32.9 47.0 390.2 419.4 13,825 19,740 163,940 176,190 
SNewsweek-Pacific: 
Manila Edition ............. 51.0 43.8 480.5 413.5 21,420 18,410 201,810 173,670 
, | ner 85.2 78.0 820.8 771.3 35,770 32,760 344,680 323,960 
Popular Mechanics: 
Mecanica Popular 
(Spanish Edition) ........ 20.9 22.0 292.4 283.2 4,686 4,928 65,504 63,406 
Mecanique Populaire 
(French Edition) ......... 28.6 31.0 284.6 327.0 6,414 6,944 63,714 73,192 
Reader’s Digest: 
0 rrr rere 42.0 40.0 474.0 515.5 7,644 7,280 86,268 93,821 
PE as Soe VckaWeles bs 56.5 56.5 560.5 648.0 10,283 10,283 102,011 17,936 
SS ere 62.0 20.0 366.0 30.0 11,284 3,640 66,612 5,460 
I ee eee 85.0 71.0 734.3 727.5 15,810 13,206 136,575 135,315 
eee 87.0 88.5 877.0 935.5 15,834 16,107 159,614 170,264 
EE Gh GREGER< 4.4-6-66%000-08 40.0 37.5 445.0 378.0 6,800 6,375 75,650 64,210 
a errrre rrr 10.0 9.0 119.0 74.0 1,860 1,674 22,134 13,764 
French (Belgium) .......... 60.0 69.0 569.0 650.8 10,500 12,075 99,575 113,895 
PO EE 6.5.40405000006 104.0 96.0 872.0 877.0 18,200 16,800 152,600 153,475 
French (Provincial) ......... 96.3 95.0 818.3 866.5 16,860 16,625 143,210 151,630 
Frome (Swiss) ....cccccccee 26.0 32.0 231.0 320.0 4,550 5,600 40,425 56,000 
German (Germany) .......... 92.0 80.0 704.0 700.0 16,744 14,560 128,128 127,400 
. 24.0 28.0 217.2 293.5 4,368 5,096 39,535 53,418 
~ errr ree 43.0 32.0 287.5 43.0 7,826 5,824 52,325 7,826 
RE eee 73.0 73.0 708.5 534.9 12,556 12,556 121,862 92,010 
CEE ei eanaaeeessbae ss 35.0 36.5 355.0 409.0 5,880 6,132 59,640 68,704 
Japanese Troop ............. 34.0 33.0 314.0 305.5 6,188 6,006 57,148 55,601 
Latin American (English) PK On 7.5 10.0 76.5 112.0 922 1,230 9,409 13,776 
a) Ears 76.0 97.5 780.0 908.0 13,832 17,745 141,960 165,256 
rere rrr re 27.0 27.0 287.0 310.0 4,914 4,914 52,234 56,420 
RE enc dN Gewe-casesa aa 29.0 14.0 265.5 187.0 4,930 2,380 45,135 31,790 
Portuguese ..... stcweseensws 100.0 - 102.0 957.4 1,026.4 17,500 17,850 167,550 179,626 
SY ED 65424 60 sees es 69.0 71.0 762.6 737.6 12,351 12,709 136,503 132,028 
Southern Hemisphere ......... 51.0 59.0 534.0 607.9 5,282 10,734 97,188 110,632 
EE SA SHS GE 66506606086 54.5 51.0 486.1 463.7 10,137 9,486 90,423 86,224 
Time-Atlantic ................ 64.4 72.0 878.6 904.1 27.055 30,240 368,970 379,750 
*Time-Latin American .......... 73.7 94.2 1,151.5 1,116.7 30,940 39,550 483,630 469,070 
*Time-Pacific ere eee 72.3 69.4 809.3 706.3 30,380 29,155 339,920 296,660 
*#Visao eetdeusee eave aadus 36.5 41.5 488.0 199.8 15,330 17,440 204,960 83,920 
[ WE lwo40 650004 660<0000% 34.2 41.0 560.5 A71.1 14,350 17,220 235,430 197,900 
Total Group eer eee eT Tee 1,795.8 1,856.4 18,474.9 18,6961 449,335 481,790 4,880,070 ~ 4,869,763 


Comics Magazines 
§#American Comics Group: 
,. &&  eaeeeerreee 14.0 8.5 59.2 47.0 5,292 3,213 22,365 17,766 
eT eer eee es 7.0 35 28.8 21.0 2,646 1,323 10,899 7,938 
0) as ee errr 7.0 5.0 30.3 28.0 2,646 1,890 11,466 9,828 
§#Archie Comic Group ........ 8.0 5.0 35.0 38.5 3,024 1,890 13,230 14,553 
§itHarvey Comics Group ........ 9.0 7.5 50.5 43.0 3,402 2,835 19,089 16,254 
National Comics Group: 
2 2” Oe 9.5 10.0 130.7 119.4 3,591 3,780 49,392 45,190 
ae Pre rery Tre 4.0 §.5 67.2 62.8 1,512 2,079 25,267 23,664 
SEE foie 06s06 640000 5.5 4.5 64.2 57.2 2,079 1,701 24,134 21,537 
Quality Comic Group .......... 6.0 6.0 72.0 59.0 2,268 2.268 27,216 22,302 
§#Standard Comics Group ...... 3.5 4.0 30.8 28.1 1,323 1,512 11,642 10,622 
We ME 55 6 bd0546 véxcu's 15.5 16.0 378.2 335.0 5,859 6,048 142,934 126,687 
§November-December issues combined. Not included in totals. 
Canadian National Weekend Newspapers (Rotogravure Linage) 
RD: 65.6:0-7ea6e0cenwaces 42.1 41.6 704.6 622.3 42,102 41,562 704,687 621,599 
EE odd a6 4400408 608 42.3 36.3 648.8 603.6 42,340 36,324 648,492 603,481 
SE RE -0'4's:6mecheesees oes 45.7 40.5 904.1 817.6 43,423 38,479 $58,597 776,490 
Weekend Picture Magazine ...... 51.7 44.3 $95.6 769.8 50,435 43,163 873,372 750,496 
ee 181.8 162.7 3,153.1 2,813.3 178,300 159,528 3,085,148 2,752,066 | 
Canadian 
Canadian Home Journal ........ 30.0 31.9 472.8 484.1 20,421 21,686 321,483 329,152 
Canadian Home & Gardens ...... 49.8 41.5 595.2 545.3 33,835 28,246 404,667 368,777 
CE 65.4 Sew adG anes s bees 38.6 35.7 523.8 495.0 26,241 24,248 356,177 336,557 
DEE, “Hawes ceseeades 4s 90.3 67.1 $87.0 745.5 61,422 45,624 671,187 506,890 
Ee ee eee eee 47.0 60.9 576.3 633.7 31,963 41,416 391,855 430,889 
Reader's Digest: 
MN OPTI Sec coccsacnes 78.0 81.0 938.5 927.0 14,196 14,742 170,807 168,714 
PPT ere $3.5 75.5 986.0 952.0 15,197 13,741 179,452 173,264 
Revue Moderne ............... 22.9 25.0 312.4 304.1 15,562 17,017 212,427 206,882 
SN EID 6.0.6 0.0045-400008' 25.5 26.1 336.4 340.2 17,864 18,253 235,489 238,137 
SE. keeeee CET eee ee Tee er 28.2 33.3 420.9 357.2 19,711 23,298 294,692 250,124 
errr 69.8 84.1 894.4 976.2 47,455 57,203 608,138 663,791 
VOR | pba se eeedces 156.7 160.2 2,152.0 1,791.8 65,800 67,270 903,770 752,570 
Wee I ddecandeaneastcx 720.3 722.3 9,195.7 8,552.1 369,667 372,744 4,750,144 4,425,747 


+Four issues in December 1953; five issues in December 1952. 


‘Two issues in December 1953; three issues in December 1952. *Started publication in December 1952. #Not included 


in totals. *Four issues in December 1953; five issues in December 1952. ‘Started publication in November 1952. ‘Started 
publication in October 1952. “Started publication in July 1952. 


NOTE: All sectional advertising of Everywoman’s, Family Circle, Woman's Day, Farm & Ranch—Southern Agriculturist 
and Progressive Farmer is reduced by application of a ratio figure to each advertisement; this ratio is the circulation 
of the particular edition carrying the advertisement to the total circulation of the magazine. For example, if a page 
advertisement appears in an edition representing 25% of the total circulation of the magazine, it is counted in the 
totals as .25 pages. No sectional advertising is reported that does not represent at least 20% of the total circulation base. 


: tain ais the ‘he af 


s: 
on Savin into the, 


, 2 fa three Aetworks w 
Tecal shows your Untondition 
st ailarge, | 


Slate Missouri Ad Clinic 


The sixth annual Missouri 
|Newspaper Advertising Clinic, 
jointly sponsored by the school of 
journalism of the University of 
‘Missouri, the Missouri Press Assn. | 


agers Assn., will be held Feb. 13 
and 14, at the university, Colum- 
bia, Mo. Newspaper promotion 
work as well as retail, national and 
classified advertising will be dis- 
cussed. 


Agency Boosts One, Adds Two 


Don Rubin has been promoted 
to production manager at Burlin- 
game-Grossman Advertising, Chi- 
cago. Dave Grossman, formerly 
with the advertising department of 
Goldblatt Bros., department store 
chain, has been appointed assist- 
ant production manager. Len. 
Primer, previously copy chief at 
Jones-Frankel, has joined the 
agency’s creative staff. 


Names Atherton & Currier 
Atherton & Currier, New York, 
has been named to handle adver- 
tising for industrial chemical prod- 
ucts of the nitrogen division of Al- 
lied Chemical & Dye Corp. Albert 
Sidney Noble Advertising, New 
York, continues as agency for the 
division’s agricultural chemicals. 


Young Joins Ford PR in South 
Richard L. Young Jr., formerly 
city editor of the Charlotte News, 
has joined the southern public re- 
lations office of Ford Motor Co. in 
Atlanta. He will assist in company 
public relations activities in nine 


and the Missouri Advertising Man- | 


McDevitt Promotes Crowell 


F. J. Crowell of the Chicago of- 
fice of George A. McDevitt Co., 
newspaper’ representative, has 
been promoted to western mana- 
ger. J. J. McCarthy has been ap- 
pointed sales manager of the Chi- 
cago territory. 


Idaho Peat Co. Names Wade 


Idaho Peat Co., Downey and 
Pocatello, Ida., and Los Angeles, 
has named Geoffrey Wade Adver- 
tising, Hollywood, to handle its 
advertising. Radio, television, 
newspapers and magazines will be 
used. 


Mendelsohn to Guild Films 


Monroe Mendelsohn, formerly 
sales promotion manager for 
United Television Programs, has 
been appointed sales promotion 
director of Guild Films Co., New 
York. 


BIGGEST 24-SHEET 
VALUE IN CHICAGO! 


Illinois Outdoor Adv. Co. 
4238 N. Kedzie Ave., Chicago 18 


National Sales Representatives: 


GEORGE £. THOMPSON & ASSOC. 


420 Lexington Ave. 201 N. Wells St. 


New York 17, N.Y. 


southern states. 


Chicago 7, Ill. 
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Advertising Age, January 18, 1954 


Survey Shows Need 
for More Services 
by Drug Wholesalers 


New York, Jan. 12—Wholesale 
druggists need to re-examine their 
service policies. 

This conclusion is stressed in a 
survey made for the National 
Wholesale Druggists Assn. by the 
Wharton school of finance and 
commerce, University of Penn- 
sylvania. 

The findings, based on 767 re- 
plies from retail druggists in 42. 


59 


Doubleday Names Kleppner |NNPA Sets Annual Meeting Jackson Hotel in Nashville, May 

Nelson Doubleday Inc., Garden| The National Newspaper Pro- 9-12. Program chairman for the 
City, N. Y., has appointed Klepp- Motion Assn. will hold its annual | convention is Clifford Shaw of the 
ner Co., New York, to handle the National meeting at the Andrew! Providence Journal and Bulletin. 


See how ADmatic can boost sales for you 


Doubleday nature program—home 
study nature albums sold on a 
subscription basis in cooperation 
with the National Audubon So- 
ciety. Newspaper supplements in 
30 to 40 newspapers and about 15 
national magazines will be used 
through March. No change is be- 
ing made in agencies handling 
other advertising for the book 
company, namely, Thwing & Alt- 
man and Schwab & Beatty. 


in trade shows, stores, windows—day or night 
Put full color and action into your sales messages— 
get greater attention at less cost—attract more 


Burcat Joins Richard Foley | prospects than through any other medium with 


the ADmatic, the automatic slide projector that 
runs continuously, day and night, with no oper- 
ator needed. 

The ADmatic projects a new message or idea 


pis ee bday me te Ape — HERBERT A. CARLSON has been named a David Burcat, formerly in the 
Renal h OOkS at TS y.p. in the Chicago office of Gront Ad- advertising department of Leeds & | 
ervice W olesale Druggist, 1S vertising. Previously, he headed his own Northrup, has been named an as-| 

sued by the association. “advertising and public relations office in Sistant account executive of Rich-| mad 
Four out of five druggists, the | Seattle. Prior to that he had worked for ard A. Foley Advertising Agency, every 6 seconds on a large oorerm, ey a = 
report says, want help and look to! Leo Burnett Co., Henri, Hurst & McDonald Philadelphia. 28° 'T V. It holds 30 slides (2° x 2) that are easily 
aie i A changed. Just as effective in lighted areas. Use 


their wholesalers to supply that and Bozell & Jacobs. 
help. In order of importance they. 
want the following kinds of assis-| 
tance: (1) Sales promotion ad- 
vice; (2) clerk training; (3) in- 
formation on successful promo- 


vice on display arrangements, and | 
(5) advice on getting special dis- | 
plays. 


= Toa lesser extent retailers want 
wholesale druggists to supply ad- 
vice on store layout, information 
on sources of items not stocked by 
wholesalers, and managerial ad- 
vice. 

Quicker delivery stands out as! 
the top reason for one wholesaler 
being favored over another, the re- 
port says. The next four reasons 
given were: (1) fewer shorts; (2) 
habit—having bought from the) 
same source for years; (3) the 
salesman was better liked, and (4) 
the company solicited more often. 

The average number of whole-| 
sale drug accounts per store is. 
reported as 2.2. About 33% of the. 
druggists deal with two drug. 
wholesalers, and about 38% deal 
with three. Approximately 16% re- 
ported dealings with four drug 
wholesalers serving them. 

The average number of other. 
wholesale accounts per store is 
six. This includes tobacco and can- 
dy wholesalers, magazine and 
newspaper distributors, stationery 
and sundries wholesalers, etc. 


a The average number of direct 
accounts per store, the report 
shows, is 13. About 27% reported | 
that their direct accounts number | 
less than 10 each, and another 26% | 
said their direct accounts num-_ 
ber from 10 to 14. The figure 13) 
is a calculated median figure for 
all stores reporting. | 

About 68% of all drugs, toile- 
tries and sundries sold by retailers 
are bought from wholesale drug-| 
gists, the report show. 

Wholesale drug salesmen aver-— 
age about two calls per store each 
week and about one phone call 
per store. Manufacturers’ repre- 
sentatives average four calls per 
store each week, the findings 
show. 

Wholesalers’ delivery service 
has improved since 1947, the re- 
port shows. They have cut shorts 
and are supplying more accurate 
and legible invoices. A bill accom- 
panying the goods is becoming 
more common. 


Colgate Boosts Gaines, Lindley 


Colgate-Palmolive Co., Jersey 
City, N. J., has promoted William 
H. Gaines to sales manager of 
the Kay Daumit division, succeed- 
ing Howard P. McClure, who has 
been advanced to general sales 
manager of the toilet article de- 
partment. Mr. Gaines is succeeded 
by Samuel E. Lindley Jr., who has 
been advanced to field sales man- 
ager for the division’s eastern re- 
gion. 


Pitman-Moore Names Agency 


Pitman-Moore Co., Indianapolis 
pharmaceutical manufacturer, has 
appointed Sudler & Hennessey, 
‘New York, to handle its advertis- 
ing. 


the ADmatic wherever people gather, in stores, 
trade shows, dealer show rooms, theatre and hotel 


| National Biscuit Buys Miller 


National Biscuit Co., New York, Green Bay, Wis., since 1949, has | 
|has purchased Ross Miller Bis- been promoted to v.p. in charge 


Gene of sme Greases: (4) 2 i path No gaa Ont., pet of sales in the corrugated con- 


Blumenkamp Heads Sales | 
Walter Blumenkamp, who has | 
'been with Green Bay Box Co., | 


lobbies, as a visual salesman; or for personnel and 
salesmen training programs. | 

For rental or purchase terms, wire, write or phone 
THE HARWALD COMPANY, INC. | 
1216 CHICAGO AVE. e DAVIS 8-7070 e EVANSTON, ILL. 


} 


tainers division. 


Between th 


... curiosity became a habit 


When the first issue of LIFE EN ESPANOL hit Latin American 
newsstands last January, it immediately sold out. 


That could be chalked up to the natural curiosity any new publi- 
cation arouses. 


But then the second issue, and issue after issue throughout the year, 
of LIFE’s new Spanish-language edition continued to disappear from 
the stands almost as soon as they came out. 


Curiosity became a habit with more and more and more readers. 
LIFE EN ESPANOL’s news of people and products, much in full 
color, and unique in quality reproduction, proved to have the same 
appeal in Latin America as LIFE has long had here in the U. S. 


The result was a circulation bonus of over 100,000 at year’s end. 
Advertisers were quick to spot this new opportunity for selling in 
Latin America. And their investments earned this new magazine 


more linage than any other Spanish-language edition in its circula- 
tion area. 


To learn how you can turn the 
impact of both LIFE EN ESPANOL 
and LIFE INTERNATIONAL, the 
world-wide English-language edi- 
tion, into selling power for your 
products, write or phone us today 
for your copy of “Facts about LIFE 
INTERNATIONAL Editions.” 


LIFES 


INTERNATIONAL EDITIONS 


in Spanish for Latin - merica 
in English around the world 


Time-LIFE Bidg., 9 Rockefeller Plaza, N.Y. 20, N. Y. 
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NOW AVAILABLE 


The Most Recent Authentic Information 
About The Greater Philadelphia Market 


. » population 
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The Greater Philadelphia Mar- 
ket Book has been prepared by 
The Philadelphia Bulletin to 
provide manufacturers and 


Pe ; | mS advertising agencies with the 
PHILADELPHIA CITY ZONE 
(shown in white) 


most recent, verified information 
about the Greater Philadelphia 
Market. ; 
Data is shown, wherever pos- 
sible, for the city of Philadelphia, 
the 8 county metropolitan area 
and the 14 county ABC city and 
retail trading zone. The United 


States Census is the source of 
the facts in the book. 

It is available upon request 
to the National Advertising Man- 
ager, The Philadelphia Bulletin, 
Philadelphia 5, Pennsylvania. 
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In Philadelphia Nearly Everybody Reads The Bulletin 


ADVERTISING OFFICES: Juniper & Filbert Sts., Philadelphia * 285 Madison Ave., New York e 520 N. Michigan Ave., Chicago 
REPRESENTATIVES: Sawyer Ferguson Walker Company e  —_— Atlanta ° Detroit . ‘los Angeles . San Francisco 
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Feature Section 


Advertising 


Packaged Meals Pose New Problems 


Woolf Finds Something Different 


Study Radio for Greater Profit 


A New ‘They Laughed’ Ad 


Pan American Copy: Problem in 25 Tongues 


Pan American World Airways calls 
itself the “world’s most experienced air- 
line”; it may also be one of the world’s 
most experienced advertisers. Grouped on 
this page are examples of PAA adver- 
tising, which in 1952 required preparation 
of 1,118 ads in 25 different languages, not 
excluding Papiamento. (Natives speak 
it in Curacao.) 

For convenience, Pan Am’s advertis- 
ing is divided into four separate accounts, 
all serviced by J. Walter Thompson Co. 
The first is the System account, the do- 
mestic advertising with which American 
admen are familiar, serviced by Thomp- 
son’s New York office. The second is the 
Pacific-Alaska division, handling flights 
from the West Coast to the Orient and 
Alaska, through JWT, San Francisco. 
Third is the Latin-American division, 
through JWT, Miami. The fourth is the 
Atlantic division—Bermuda, Europe, and 
the Middle East to Calcutta—handled 
through Thompson’s New York office, 
which also handles the airline’s adver- 
tising in U. S. export magazines. 


w One of the assignments of the adver- 
tising team is to get similar copy all over 
the world, both to build world-wide 
identification for the airline, and to per- 
mit interchange of artwork and effect 
savings in production costs. Thompson 
branch agencies and correspondent agen- 
cies are permitted to translate freely and 
to change artwork where it seems advis- 
able. 

Media selection and scheduling are 
done locally, subject to review at one of 
the Thompson headquarters. Copy is sent 
out in photoprint form from one of the 
three headquarters offices, and local of- 
fices take over at that point. Translation 
represents a problem: Spanish tends to 
run 25% longer than English, the Indian 
languages about 20% longer. The local 
office makes sure the copy is accurate and 
idiomatically sound. It is also responsible 
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Agent de Voyages 
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BLESS THE AGENT—Here are two advertise- 
ments, one from Egypt, the other from 
Greece. Each tells a reader that the serv- 
ices of a travel agent cost him nothing. 
Agents originate a large share of PAA 
business in Europe, and PAA courts them 
continuously. 


(along with the regional Pan Am sales 
office) for checking such important vari- 
ables as fares, currency restrictions, ap- 
plicability of artwork, on-season and off- 
season rates, and frequency changes in 
scheduling. 

When the advertisements start to run, 
tear sheets and bills are sent to New York, 
where they are checked against the esti- 
mate for that particular country, sent to 
the client for approval, and paid abroad 


Pan American Advertising Expenditures 
Here’s the way the Civil Aeronautics Bureau reports Pan American’s adver- 
tising and publicity expenses: 

1947 Traffic & Sales Advertising & Publicity 
(Consolidated) $345,037 $317,050 
Other Promo- 
1951 Advertising Space Other Advtg. tion & Publicity 
PME. Siuiisieieenens $ 24,228 $ 53,144 $ 6,719 
PEs euinnnins 945,646 977,823 108,585 
MR aciimnnis 989,702 825,592 74,965 
NE - insteseiariies 365,007 318,154 63,671 
1952 
ID csiisiguisrasoovnnns 24,764 56,667 6,897 
ENING: cecicsicsveninenes 972,661 931,536 68,212 
FI cxcivivrnsrncwics 1,147,796 1,153,286 178,765 
PEED cevinseesistiacinn 386,890 417,515 63,397 
1953 (6 mos.) 
ere 46,351 48,375 3,951 
PTE ciistsvsrersasnvues 662,504 362,382 65,681 
Latin-AM. secccccesssssseees 556,450 381,663 29,351 
DEE senrevunscentenccdesies 98,684 125,893 31,486 
(3 mos.) 
* 1947 figures are included merely as a point of reference; CAB changed the system of re- 
porting in 1951, giving more detail; the 1947 figures are obviously not comparable. 
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LOCAL OPTION—These three advertisements illustrate the airline’s objective of inter- 
changeable artwork, changed to suit local conditions. The first panel ran in Bermuda, 
and one man wears Bermuda shorts and loafers; in the second panel, which ran in 
New Zealand, the same man is back in long trousers and black business shoes; in 
the third panel, which ran in Paris newspapers, the copy has been changed to Gallicize 
the features of the men, and the woman’s dress has been changed to conform with 


French ideas of chic. 


in local currency. Local offices also handle 
French, English and South African edi- 
tions of the Reader’s Digest, which has 
a one-month advance closing date abroad, 
against a 2%-months closing in the States. 


a Pan Am began in 1927, flying the 90 
miles between Key West and Havana. 
It began flying the Pacific in 1933, 
started the Bermuda run in 1938, and be- 
gan the Atlantic run (first mid-Atlantic, 
then North Atlantic) in 1939. Its copy 
repeats the “experienced” phrase; the 


4) 
USA retour Fr. 3396.- 


mit THE PRESIDENT, Doppel-Deck- 


flights—‘‘President” (first class) and 
“Rainbow” (tourist)— are always tagged 
in English, and the travel agent is 
courted. 

A large share of PAA’s European bus- 
iness comes through travel agents. And 
it has paid off in other ways; in a maga- 
zine poll of travel agents, twice as many 
agents thought PAA was doing an out- 
standing advertising job as those who 
named the next carrier, a steamship line. 
The nearest airline got only one-seventh 
PAA’s vote. 
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IT ALL SELLS PAA—Here are some of Pan Am’s translation problems. Left to right, an ad 
for Switzerland, selling the Doppel-Deck Clipper; Fiji copy stressing comfort; Arabic 
copy stresses the luxury of “President” travel; (above) Japanese copy for the Nippon 
edition of Reader’s Digest; and (below) newspaper copy for Hong Kong. Local JWT 
offices and corrspondents are responsible for accuracy of translation. 
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Tips for the Production Man... 


New Film Has Automatic 
Halftone Dot Pattern 


By Kenneth B. Butler 
(Mr. Butler is head of the Wayside 
Press and of Kenneth B. Butler & 
Associates, Mendota, Ill.) 


Pre-screened 133-line halftone film has 
been introduced by Eastman Kodak Co., 
after extensive research and develop- 
ment, and given the trade name of Koda- 
lith Autoscreen Ortho film. The new 
film will permit the production of screen- 
ed halftone negatives without the use 
of conventional engraving screens or 
cameras. 

Although it is the first new develop- 
ment in 50 years in the making of half- 
tones, the new film, for the present at 
least, has a strictly limited use. It will be 
most valuable to letter shops and con- 
cerns with office offset presses which 
do not own cameras with the convention- 
al costly glass crossline screens. 

When this film is used, it is placed in 
the filmholder of the camera and ex- 
posed like a line negative. Two exposures 
are given: (1) a detail exposure to the 
original based on the highlight density 
of the subject, and (2) a flash exposure 
to control contrast. 


mw Coarser screens than 133-line can be 
obtained through photographic enlarg- 
ing of the screened negative. This may 
be valuable in producing positives for 
silk screen work. It is said that the de- 
tail recorded by Autoscreen film is sharp- 
er than that with the regular halftone 
process, due to still development and to 
the absence of any screen in the path 
of the image. While highlight contrast is 
higher than with regular halftones, the 


The Eye and Ear Department... 


shadow contrast is lower. 

At present the film is made in two siz- 
es, 8x10” and 11x14”. The film cost is 
about double that of regular Kodalith. 

Though designed for copy camera only, 
one wonders what the use of this film 
might do to the cost of metal halftones 
for letterpress printing, assuming that 
pictures would be taken of actual sub- 
jects in the size desired for ultimate print- 
ing plate. 


we One engraver consulted was inclined 
to think that if all apparent objections 
could be removed, it might save 20% in 
halftone making. He points out that even 
if pre-screened negatives were delivered 
to him in actual size desired, several 
steps would be necessary in an engrav- 
ing shop before etching on metal. Most 
engravers use stripping film; that is, they 
strip off the emulsion and place on large 
glass flats for purposes of gang produc- 
tion. In doing so they flop the film, since 
the requirements of a letterpress print- 
ing plate call for a reverse positive. 

This could still be accomplished, the 
engraver advises, if a thin base-pre- 
screened film were supplied. Though a 
short-cut which doubtless would result 
in a saving, he points out that with this 
method the engraver would have no con- 
trol over the negative, and engravers like 
to make their negatives according to the 
way they want to etch the plate to pro- 
cure the most faithful results. 

All this is in the realm of conjecture, 
however, for as of now Eastman’s new 
Autoscreen film is intended only to fill 
a gap in offset printing where camera 
equipment is limited. 


No Dead Duck, Radio; 
Study Its Use for Greater Profit 


The ulcerous problem of the radio sta- 
tions and networks is still flopping around 
advertising circles like an outsize amoeba. 

There is no question that radio is the 
hardest medium for an agency to sell to 
its clients. There is no question that the 
tirst thing to be cut from an existing bud- 
get is radio—even if radio is vital to the 
intelligent media-sales campaign. And the 
worst is yet to come: when television 
fully realizes its present potential of al- 
most 90% of all U. S. homes. 

The high out-of-pocket cost of televi- 
sion demands a higher percentage of the 
advertisers’ budgets, but continues to of- 
fer greater values. As the new tv stations 
penetrate further into the counties of less 
than 100,000 population, the last exclusive 
radio domain is crumbling. Some adver- 
tisers have been making up for the geo- 
graphical irregularities of television by 
coupling it with radio; but within another 
year, this probably will not be necessary. 
What then for radio? 

First, let’s start with the premise that 
radio is here to stay. It is. Second, let’s 
recognize the fact that the new radio lead- 
ership is aggressive and realistic. They 
know they have to sell hard to survive. 
Third, let’s admit that it’s possible for 
radio to deliver a mass audience at a 

price unmatched by any other medium. 

Before we can use radio wisely it is 
necessary also to consider the darkest 
point of view. Assume that no television 


home listens to the radio at night between 
8 and 11 p.m. Assume that the daytime 
serials on television are attracting more 
people than their counterparts on radio. 
Assume that the secondary radio sets are 
of minor importance—especially when the 
real consumers, the wife and the husband, 
are watching television and the bedroom 
or playroom radio is being listened to by 
children or non-buyers in the household. 

There is no doubt that more radio sets 
than video sets are sold each year—and 
the level of radio set sales continues high. 
Even discounting car radios, the figure 
is huge. It is unlikely that people are us- 
ing these sets for lamps or footwarmers or 
that they file them away in the attic. 
People who put out money for merchan- 
dise generally use it. So, how? 


® Many new studies, such as the Politz 
survey sponsored by the Christal-repre- 
sented radio stations, are well worth ana- 
lyzing. The major conclusion of these stu- 
dies is that radio is listened to by almost 
everybody almost every day. The vast 
cumulative audience available by use of 
a multi-weekly radio schedule is aston- 
ishing. The future will see more and more 
programming designed to capitalize on ra- 
dio’s news coverage advantage; there al- 
so will be more horizontal programming 
in 15-minute strips day and night. 

A few simple rules for using radio 
might be helpful: 
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ens the flavor of your drink. 


it’s positively nauseating. 


where. 
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Schweppes Offers Competition 
to Philadelphia Tap 


Aside from the annual Mummers Parade on New Year’s Day, little of moment 
takes place in Philadelphia from one year’s end to the next. You can imagine, 
therefore, the shiver of excitement that ran up and down every Philadelphian’s 


among connoisseurs, the copy continues, is the way it blends with your favor- 
ite liquors. As each tiny Schweppes bubble bursts en your tongue, it height- 


Commander Whitehead, sir, what makes Philadelphia water famous among 
connoisewers is the way it doesn’t blend with your favorite liquor or anything 
else, including yourself. In fact, as each tiny drop trickles down your throat, 


If Schweppes is the soda that makes hosts famous, Commander, believe you 
me, Philadelphia water is the water that makes Philadelphia famous every- 


Matter of fact, Commander, here’s an idea. There must be tens of thousands 
of lonely Philadelphians sipping bland, tasteless tap water in countless cities 
from coast to coast. Why not bottle some of the Schuylkill or the Delaware 
River and make it available to them under the Schweppes label? If it accom- 
plished nothing else, it would provide your agency with something they could 
really get their teeth into—and we use that expression advisedly. It would 
also give you, Commander, a product much more palpably different from com- 
petition than you have now. We use the term “palpably” advisedly, too. 


spine when Commander Edward 
Whitehead—who introduced Schwep- 
pes Quinine Water to America in May 
of 1953—introduced Schweppes club 
soda to Philadelphia in December of 
the same year. The illustration appar- 
ently shows the bearded commander 
arriving from Camden by ferry. 
(Wonder why he didn’t take the Del- 
aware River bridge?) 

From now on (says the copy) Phil- 
adelphians can mix all their highballs 
with authentic Schweppes club soda 
—and will find it in a class by itself 
(probably meant “glass’’) far super- 
ior to ordinary sparkling waters. 

Anykscdy who has ever been to 
Philadelphia will know that no water, 
Schweppes included, could possibly 
be as authentic as Philadelphia’s own. 
Nearest thing to it, outside of Phila- 
delphia, can only be found in a well- 
chlorinated public swimming pool. If 
the commander thinks Schweppes is 
in a class by itself, he should draw 
himself a draught of Philadelphia 
H.O, straight from the tap. 

What makes Schweppes famous 


errr www ror wre 


1. Analyze your selling problem. For 
example, if women are your primary tar- 
get, find out from available studies when 
most of them are listening. Find out what 
programs are least affected by tv compe- 
tition, but use this as only one deciding 
factor. Figure how many women you can 
reach for a dollar. 

2. Use radio to reach minority groups. 
The farm market, the Negro market, for- 
eign language groups, the long hair intel- 
lectuals and young popular music fans 
are becoming increasingly important to 
radio. 

3. Consider radio as a tool to meet local 
sales problems. The medium can slug 
away for you in an aggressive fashion 
when you have to sell hard against a 
competitor—anywhere and at any time 
you choose. 

4. Experiment with radio. Try different 


G. D. Crain Jr. Says... 


combinations until you get the best one 
for your problem. Radio can produce ef- 
fectively at a low out-of-pocket cost. 

5. Consider a saturation plan. Run min- 
ute spots all week long at various times 
of the day in a staggered fashion for 
maximum circulation. 

6. Get a good hard-hitting commercial 
and stick with it. Don’t be wishy washy. 
Slug ’em hard. 

These rules won’t be recited like Eu- 
clidean axioms, but they represent a start- 
ing place for our thinking. The waning 
days of radio seem to be leveling off. The 
research being done is keener and more 
illuminating than for any other medium. 
Radio salesmen need facts and they’re 
getting them. All advertisers can use ra- 
dio. And it looks as though the combina- 
tion of these circumstances may make ra- 


* dio one of the best media buys of all time. 


Not Every Knock Is a Boost 


Tougher selling often results in attacks 
on competition which may have expensive 
repercussions in the long run. The cigaret 
industry, for example, is suffering from 
the long-continued promotion of health 


hazards by leading manufacturers, who 
now find that they have created a Frank- 
enstein monster which may threaten the 
future of the business. 

A less extreme example, but one which 
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TV GUIDE has grown fast... and it’s still 
growing with very good reason: It provides 
real service to the families that buy it 

... it does a unique job for advertisers. 


Every issue of TV GUIDE reaches the 
NOW 19 EDITIONS SERVING home... and is thoroughly read . . . referred 


101 MAJOR MARKETS to every day .. . seven days a week! 


Your advertising in TV GUIDE works hard 
THROUGHOUT THE U.S.A. and reaches the very heart of the TV audience. 


Don’t miss out. Ask your local TV GUIDE 
representative for all the facts today! 


ADVERTISING OFFICES: E 
NEW YORK CHICAGO PHILADELPHIA LOS ANGELES 2a 


488 Madison Ave. 6 N. Michigan Ave. 333 S. Broad St. 1540 N. Vermont Ave, ; 
Plaza 97770 WaAbash 2-0366 Kingsley 6-0807 NOrmandy 2-310] ; 
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may be more typical of current sales 
methods, was related the other day by a 
brand-new Cadillac owner, who was feel- 
ing the pride of possession so successfully 
developed in the advertising of this fine 
car. 

But his satisfaction was somewhat 
dimmed when he received a phone call 
at his home from a salesman who said, 
“I have just been informed that you have 
bought a new Cadillac, Mr. Jones. Now 
of course you know that the tires your 
car is equipped with are not top quality; 
they were made to meet a price, and nat- 
urally you won’t feel safe until you have 
the premium tires which we can supply. 
We'll make you a liberal allowance on 
your present tires, and you can have ours 
put on with the assurance that you and 
your family will then be completely 
safe.” 


a Mr. Jones was somewhat disconcerted 
by this direct attack on his newest and 
most prized possession, but rallied bravely 
to meet the onslaught. 

“Cadillac makes a very fine car,” he 
said, “and I can’t imagine their risking 
their reputation for top quality by trying 
to save a few dollars on the tires they 
equip their cars with. I just don’t believe 
the tires I have are as unsafe as you say.” 

“Oh, don’t get me wrong, Mr. Jones,” 
the salesman said. “I don’t mean that the 
tires are no good—just that they are not 
top quality, and can’t give you the service 
and safety I am sure you would like to 
have. Now, if you will let me send you 
some literature about our premium tires, 
you will see what I mean. Then I’ll be 
glad to call and show you just the tires 
you need to make your Cadillac all that 
it should be.” 

This was too much for Mr. Jones, whose 
temperature had been gradually rising. 

“I don’t want to see your literature,” 
he said. “I think this is the worst sales 
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approach I have ever heard. Goodbye.” 

But in talking later to tire men and 
automobile dealers, Mr. Jones realized 
that what he had experienced is standard 
practice among many tire salesmen. It 
is true that car builders equip their cars 
with standard-quality tires, and that most 
dealers call the customer’s attention to 
the fact that there are higher grades in 
all major lines which offer greater mile- 
age and likewise greater safety. In fact, 
while adjustments are made on the stan- 
dard tires on the basis of 20,000 miles of 
service, premium tires carry an adjust- 
ment guarantee of 40,000, so that in the 
long run they are no more expensive than 
regulation equipment. 


s “I don’t consider the approach of that 
tire salesman as ethical,” said the sales 
manager of a tire company Mr. Jones 
talked to later. “He could have told his 
story without knocking the brand of tires 
with which your Cadillac is equipped. 

“We and other tire dealers get lists of 
new car owners and send them literature 
on our premium line. But we never say 
that the standard product with which 
their cars are equipped is not good. We 
know it is. It’s just a question of how 
much the customer is willing to pay for 
the extra protection of premium quality. 

“The tire business is pretty competi- 
tive,” he continued, “and all dealers are 
out to make as many sales as possible. 
For example, we do a lot of car spotting, 
noting those whose tires appear to be in 
such bad condition as to represent a driv- 
ing hazard. We get the license numbers, 
check the names of the owners on our 
list, and send them a note suggesting 
that they replace the questionable tires. 
We make a lot of sales that way. 

“All of the standard brands of tires 
are good. But you can always improve 
quality and service if you are willing to 
pay the price.” 


A Good Choice for NAM President 


By Robert Newcomb and Marg Sammons 
(Mr. and Mrs. Newcomb operate 
their own consulting erganization 
in employe relations.) 

Four or five years ago, we were re- 
tained to conduct a cross-section employe 
attitude survey in ten companies in south- 
ern California. Most of them were small 
to medium-size manufacturing plants, 
and one of them was the Old Colony Paint 
& Chemical Co. in Los Angeles, with 
roughly 150 employes. A man named Mc- 
Clellan—everybody called him “Chad”’— 
was president. 

Our first introduction to the man was 
at a supervisors’ meeting. A supervisor 
was in the chairman’s seat, running the 
session. McClellan, for all an outsider 
might know, was just another supervisor, 
sitting affably among his associates and 
taking part in the proceedings only when 
he was invited. 


a The employe interview subjects were 
chosen by us, completely at random, from 
a representative cross-section of Old 
Colony people. It was a confidential mat- 
ter then, but it needn’t be confidential 
now, because the spirit in that place was 
a wonderful thing to see. 

Management heaves the word “team- 
work” around carelessly, but here you 
not only saw evidences of it; you felt it 
wherever you went. McClellan demon- 
strated that rare, remarkable talent of 
engaging responsible people, giving them 
responsibility, and then walking away so 
they could do their jobs. 

McClellan took an increasing part in 
civic affairs. He headed the important 
transit committee of the local Chamber of 


Commerce. The progressive Merchants 
and Manufacturers Assn. chose him for 
committee assignments, then invited him 
to take the presidency, a job he held for 
two terms. He made a trip abroad to study 
transit conditions with reference to their 
possible application in Los Angeles. 

A year ago he became a regional vice- 
president of the National Assn. of Manu- 
facturers, a man too good to resist. In 
December, at its annual meeting in New 
York, the NAM named Chad McClellan— 
more formally Harold C. McClellan—to 
the biggest association job in the country. 
McClellan was in Italy at the time, as a 
member of one of the U. S. government’s 
production teams there, working with 
Italian industrialists to get that nation’s 
industrial machine into full, efficient 
motion. He flew back, quietly accepted 
his mantle, then returned to Italy for a 
few weeks to complete his production 
assignment. 


e Chad McClellan has the deep, burning 
sincerity of a man with a great cause. 
He is well aware of the skeptics who 
persist in thinking the NAM can do little, 
in its traditional cleavage to the far right, 
to better the relations between industry 
and the people. He is mindful of a cyni- 
cal press. He knows the views of the man 
in the street. More than anything else, 
he knows what mistakes industry has 
made in the past, and what needs to be 
done to correct them in the future. 

He is no miracle man. He will lead 
no arm-in-arm procession of labor and 
management moguls down the rosy 
path of understanding. But he is a human 
being, with a great, demonstrated capac- 


ity for big league thinking and large- 
scale action. As head of the NAM, he will 
give it the best he’s got. For industry, for 
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labor, for the public, that means steps in 
the right direction. To the NAM, for 
superb judgment, many thanks! 


Packaged Meals Pose New Problems 
for Advertisers-Merchandisers 


By E. B. Weiss 
(Mr. Weiss is director of merchan- 
dising of Grey Advertising Agency, 
New York.) 

A great flip-flop in food will be 
touched off by an idea that, until re- 
cently, was scarcely more than a gleam 
in what has been described as an over- 
ly-imaginative eye. 

I refer to the coming retailing of com- 
plete meals, completely packaged. 

Yes—complete meals, completely pack- 
aged (and probably frozen) will be na- 
tionally retailed before very long. 

And when that comes about, the food 
industry will find itself with wonderfully 
new opportunities, and distressing new 
problems. (The two usually go together!) 


= I have been tossing off this prediction 
in a cautious, calculatedly off-hand way 
—you know, as one does when one really 
isn’t too certain of one’s ground. But now 
I find that what seemed even to me to 
be a rather visionary concept (I referred 
to it in my recent Cybernetic series in 
AA) is actually a concrete project at the 
National Tea Co. 

H. V. McNamara is president of that 
huge and brilliantly operated food chain 
—a food chain, incidentally, which is one 
of my particular favorites for many rea- 
sons, including its conviction that the 
food super would be well advised if it 
stuck with food. In a recent talk, Mr. 
McNamara said: 

“I would like to supplement our frozen 
food departments with frozen lines of 
complete meals, frozen in a package. All 
you would have to do is place it in the 
oven, and dinner would be served com- 
plete with steak, peas, french fried pota- 
toes—a very delicious meal, pre-packaged 
and pre-cooked by experts. In fact, we are 
now doing this in one branch and the test 
to date seems successful.” 


s Why have I been contending that the 
complete meal, completely packaged, 
must be on the way? Briefly, for these 
reasons: 

1. Married women who work just don’t 
have the time, inclination, or strength to 
cook complete meals. 

2. More and more married women 
work, and they work for more and more 
years. 

3. Because the married woman who 
works usually has longer hours than 
her husband, cooking is becoming a part 
of the home duties of many married men. 
With a few notable exceptions, men de- 
test cooking. 

4. The majority of women who remain 
at home complain about “three meals a 
day, day after day.” Most women do not 
really enjoy cooking. And few women are 
competent cooks. 

5. Because of lack of domestic help, 
it is really becoming a question whether 
the modern housewife, with all of the 
labor-saving equipment available to her, 
has any more leisure time than her grand- 
mother. The preparation of meals is, of 
course, a huge time-consumer. 

For these and other reasons, there can 
be little doubt that a vast market exists 
for complete meals, completely packaged, 
once all the problems (including price) 
are adequately resolved. And it has been 
my observation that a great potential 
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market soon attracts the kind of brains 
and money that, in combination, provide 
what the latent market demands. 

Once the complete meal, completely 
packaged (and the same goes for snacks, 
brunch, etc., etc.) becomes technically 
feasible,-some interesting merchandising, 
advertising and promotional problems 
will promptly arise. For example: 

Will the complete meal represent food 
items supplied by more than one manu- 
facturer? 


s Inasmuch as these packaged meals will 
be completely pre-cooked, how will brand 
identification be retained with respect to 
the individual items and ingredients in 
the package? (This is really a honey of 
a problem.) 

Will some of our giant food companies 
be compelled still further to diversify 
their production so as to be able to pro- 
duce, within the family, a sufficient va- 
riety of complete meals? 

If more than one brand is represented 
in the complete meal package, either sev- 
eral brands from within the same family, 
or non-competitive brands supplied by 
disassociated companies, how will each 
brand be equitably featured on the pack- 
age, and perhaps in the package? 

How will this development affect na- 
tional advertising? Will we see the cur- 
rent concept of joint campaigns by re- 
lated food producers extended to cover 
joint campaigns by related food produ- 
cers who are tied together in a complete 
meal package? And what will that do to 
copy development, to advertising agency- 
client relationships? 

I could pose a raft of additional ques- 
tions, but these few will suffice to sug- 
gest the challenging brow-wrinkle’s that 
this developinent will bring into bing. 


s Of course, with my thorough ani pub- 
licly expressed conviction that feod re- 
tailing is destined to go mechanical, it 
seems entirely logical (to me) to con- 
clude that these complete meal packages 
will ultimately be vended through auto- 
matic devices. That development, in turn, 
will pose still further merchandising and 
promotionai problems—especially if, as 
some contend, the automatic vendor will 
bring into being a new type of middle- 
man who installs and services these ma- 
chines. 

In any event, the pantry of the future 
will present quite a different appearance. 
For the near-term, it may really take the 
form of new concepts of deep freezers 
loaded with complete meal packages. 
Eventuaily, .when the bombardment of 
food with atomic radiation makes freez- 
ing unnecessary, and with American Can 
and others working to this end, that 
miracle is nearer than some people in 
the food industry suspect! The pantry 
may return, but it will no longer hold 
scores of meal-making ingredients; in- 
stead, it will hold complete meals, com- 
pletely packaged. 

Of course. such developments as these 
would mark the beginning of the end of 
the recipe. I’m not certain that that 
would be an unfortunate development, 
economically speaking; its social aspects 
are another matter. I have long been 
convinced that women talk a vastly bet- 
ter game of new-recipe usage than they 
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In six weeks NBC Radios 


WEEKEND 


has become 


the highest rated program 


“BRIGHT, fast-moving and 
incisive ... certain to attract 
millions” 


(New York Daily News) 


Ao 


. spectacular achievement 
.. a super vaudeville show ... 
socko all the way . . . should 
bring a new electric excite- 
ment into Sunday afternoon” 


(Variety ) 


“ 
. 


. almost overwhelming in 
its volume and variety ... well 
worth hearing” 


(Time) 


“... imaginative and construc- 
there is sub- 


stance to the program” 


tive radio... 


(Chicago Tribune) 


oe 
. 


. informative entertain- 
ment... comprehensive news 
coverage, timely features” 


(Cue) 


on Sunday afternoon 


In just six weeks, NBC Radio’s WEEKEND, the two-hour Sunday newspaper 
of the air, has taken over the afternoon with the highest ratings in network radio. 
(See your Nov. 15-21 Nielsen pocketpiece. ) 


Can you remember when any new program ever achieved this leadership in 
such a short period of time? 

WEEKEND, from 4:00 to 6:00 PM, NYT, is as broad in appeal as the largest 
metropolitan paper. Every fascinating item of human interest and news is covered 
vividly by nationally-known Editor-specialists. (Mel Allen . . . Tex McCrary and 
Jinx Falkenburg . . . H. V. Kaltenborn . . . Ed Herlihy . . . Elmo Roper. . . 
Fannie Hurst and Merrill Mueller are but a few.) From sports to fashions . . . 
from teen-age features to business trends, WEEKEND is prov ade compelling 
entertainment for every member of the family. 

This unique, unprecedented programming concept offers unheard-of com- 
mercial integration possibilities. Because of its broad appeal, WEEKEND spon- 
sors can capitalize on the features which are natural tie-ins to their sales messages. 
By positioning your commercials in related WEEKEND features, you pre-select 
those audiences which have greatest market value for your product. 

In audience . . . in showmanship . . . in promotable “name” personalities . . . 
in low cost, WEEKEND is one of network radio’s best values. Buy as many or 
as few one-minute participations as you wish. Invest only $2,250 per participa- 
tion for the most popular Sunday afternoon show in network radio! 


Goodrich and Buick have already profited through WEEKEND. Call your 
NBC Radio Salesman today! 


headquarters for new ideas 
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play. Millions and even billions of beau- 
tiful recipes are really wasted each year. 


= But, more to the point perhaps, the 
completely packaged meal may finally 
prevail upon the food industry to break 
away from it “recipe compulsion neuro- 


is.’ Maybe we will no longer see 75% 
of the food ads featuring recipes and do- 
ing it in much the same way; packages 
featuring recipes, displays featuring re- 
cipes. That would be another revolution 
and, in my opinion, a beneficial one for 
all concerned. 


Salesense in Advertising... 


ing.) 


And I'll bet they laughed when you 
flew back to California, too! 

I tore out this ad in Los Angeles. 

The men who are running to load beer 
on the plane are approaching it from op- 
posite the passenger-loading side, which 
must mean they have run clear across 
the huge airport, instead of through the 
usual “gate.” Since the brewery is in 
San Francisco, and the opposite side of 
the plane from the gate is likely the 
Bay, these boys must have had a long 
swim to reach the airport. 

Cargo is generally transported to a 
plane in somewhat different fashion by 
most shippers. But I suppose an occa- 
sional shipper is different. 

But now you'll say I’m quibbling.. . 
that this is only an artist’s conception. 
That’s what I’ve been saying. 

However, that’s only an incident. My 
main criticism of this ad is that, in my 
opinion, it doesn’t recognize that, from 
the standpoint of public policy, at least, 
there should be some indication of in- 
tellectual, economic, and business ma- 
turity in those who create advertising 
and sign it. 


@ This beer was advertising outdoors 
and in the papers when I was last on the 
coast—and I suppose still is—as “oNE OF 
AMERICA’S TWO GREAT BEERS.” That’s a 
pretty big statement. One you would 
think mature men would realize requires 
support, if it is not to appear a trans- 
parent boast. 

So how do they support the claim? 
The total of the explanatory copy reads: 
i I guess it’s no wonder people 
laughed when we loaded that Milwau- 
kee-bound airliner full of Regal Pale 
Beer . . . lots of folks have been nice 
enough to say that Regal Pale Beer is 
right up there with the best of them. 
But I wanted to find out for sure. Well, 
to make a long story short, here’s what 
happened: Out of all the folks in Mil- 
waukee who have tasted Regal, more 
than half say they like it just as well, 
or even better, than their own favorite 
Milwaukee beer. Now people in Mil- 
waukee drink more beer than in any 
other town or city, so they claim to be 
beer experts. Maybe so. But I think you 
know a fine beer when you taste it, 
just as well as they do.” That’s all of 
the evidence—all. 

This is the kind of report on “re- 
search” that makes advertising people 
look like monkeys or knaves. How much 
validity does such innocuous support 
contrive for the claim? 

Perhaps this ad establishes a bad 
precedent. Maybe the Florida orange 
growers will be next, swimming the 
Gulf and storming a California-bound 
airliner clear across an airport with 
bags of oranges. Then they can write 
with no concern for how many or what 
Californians, or under what conditions: 
“Out of all the folks in California who 


Looking at the Retail Ads 


By Clyde Bedell 
(Mr. Bedell is a consultant in ad- 
vertising and advertising train- 


They laughed when 


we flew lo Milwaukee... 


Vou erver heard of 


have eaten our Florida oranges, more 
than half say they like them as well, or 
even better, than their own favorite 
California oranges .. .” 

No wonder college professors and 
many other people who can read a book 
and write their own names, look upon 
advertising men and women as loud 
mouthed, naive children who refuse to 
mature. 


a Sometimes I wonder to whom adver- 
tisers advertise! All agency creative 
people—and the heads of big businesses 
—should ride a bus occasionally, or 
talk with workers on a construction job 
—or coal miners—or truck drivers—or 
aircraft factory workers. I do this sort 
of thing with some frequency, and over 
and over again, I am impressed by the 
fact that the people to whom advertisers 
advertise are quite intelligent. They are 
not ignoramuses, they are not suckers, 
they are not babes-in-arms. They are 
men and women with surprisingly vigor- 
ous ideas about many things beyond 
eating, drinking, sleeping, and procre- 
ating. 

They may be taken in by iow prices 
occasionally. But not by low level logic 
—or lack of logic. 

Advertising can be a great and valid 
force in the world. But often it’s a 
childish fantasy—a sort of reflection of 
a maybe-maybe world. Born this way 
perhaps: “Let’s write a nice little story 
and maybe all the nice little men and 
women who read the papers will be- 
lieve it. They’re too immature to want us 
to clarify and support our case. We'll 
imply we did some valid research and 
the stupid readers will of course accept 
our ‘findings.’ ” 

Who’s immature? Such advertisers. 
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A Startling Departure from So Much 
of Today's Copy 


By James D. Woolf 
(Mr. Woolf is an advertising con- 
sultant who spent many years as 

v.p. in charge of creative activities 

of the western offices of J. Walter 

Thompson Co.) 

One of the most extraordinary adver- 
tisements I’ve ever read appears on Page 
55 of the Jan. 2 issue of The Saturday 
Evening Post. Signed by Roberts Dairy 
Co., of Omaha, it announces Vadall, a 
new substitute for but- 
ter that is made en- 
tirely from dairy prod- 
ucts. Three important 
consumer benefits are 
promised in the dis- 
play-type subheading: 
(1) Costs a family of 
four less than eight 
cents a day; (2) Con- 
tains four times as 
much calcium, protein 
and other food value as country-fresh 
milk; and (3) Fortified with Vitamins A 
and D. 

It appears that the copy was written by 
J. Gordon Roberts, whom I take to be 
president of the company. What interests 
me immensely is how he sets about 
achieving credibility and reader confi- 
dence. He makes no claim that Vadall is 
a “miracle,” or “amazing,” or a “stupen- 
dous triumph of science,” or that it is “a 
masterpiece of flavor,” or that it is the 
ultimate in “perfection.” 

Quite the contrary. Mr. Roberts tries 
for credibility by disclaiming perfections. 
He owns up candidly to several shortcom- 
ings of Vadal. Listen to this: 

“Although butterfat must of course be 
significantly reduced in such a product, 
the new spread shall be produced...in 
such a way as to taste much like butter.” 


James D. Woolf 


= He might have said, or implied with 
sly words, that Vadali tastes exactly like 
butter, or even better than butter, or that 
it offers the reader a superb taste treat. 
But Mr. Roberts did no such thing. Note 
further: 

“Its disadvantages are that it will not 
melt down as well as butter because of 
its content of minerals, proteins and other 
constituents of whole milk, so vital to 
health.” 

This honest confession, it seems to me, 
lowers the reader’s guard and lays him 
wide open for ready acceptance for the 
implied health claim at the end of the 
sentence. 

Although the copy promises a cost of 
less than 8¢ a day for a family of four, 
the writer is careful not to exaggerate the 
economy claim. He admits frankly that 
Vadall is more expensive than vegetable 
fats, as follows: 

“And, although the price can be re- 
duced drastically below that of butter, 
the price may not be reduced to that of 
vegetable fat. It simply costs more money 
to harvest a crop from a cow than to 
harvest a crop directly from the soil.” 

Finally, he does not predict that the 
public will find Vadall acceptable. Note 


the subtle implication in the following 
paragraph that perhaps the consumer will 
not like the product: 

“We feel that the new spread should 
accomplish both a saving to the consumer 
and a protection to the producer, pro- 
vided that the public shall find the prod- 
uct acceptable.” 

Each of my readers will have to decide 
for himself whether this unique adver- 
tisement, which is reproduced herewith, 
is an effective piece of salesmanship in 
prirt. There are several things about it 
that I don’t particularly care about, es- 
pecially the socio-political lecture which 
constitutes the second half of the copy. 
And I have no idea, of course, whether or 
not Vadall is destined for success or 
failure. In this article I am simply calling 
attention to Mr. Roberts’ technique for 
achieving credibility. It is most refresh- 
ing. 

I believe, as I have said in this column 
many times, that moderate product claims 
are more persuasive and convincing than 
the extremely exaggerated promises we 
see in so much advertising today. 


A Low Priced Substitute for Butter, 
Made Entirely from Dairy Products ! 


Vanart 


PATENT APPLIED FOR 


Costs a family of four less than eight 
cents a day. 


; Contains four times as much cal- 
cium, protein and other food value 
as country-fresh milk. 


HK Fortified with Vitamins A and D. 


Roberts Dairy Company shall soon of- What About Subsidies? 
fer a spread for bread, the body of which What is the relationship between this 
consists entirely of dairy products. This product and subsidies? 
new product can be sold at # price much In our opinion, whether or not subsidies 
lower than the price of butter are to be given should be determined by 

Vitamin fortification, such as is found whether or not such subsidies are in the 
in other butter substitutes, and salt for interest of the public at large — save in 
flavoring shall be added the case of actual want or suffering 

Although butterfat must of course be Even under circumstances by which 
significantly reduced in such a product, subsidies are found to be necessary in the 
the new spread shall be produced — with 1 oe chou he 
the addition of the other constituents of Public interest, they should at the same 
whole milk — in such a way as to taste "Me be kept at & minimum — also in the 
much like but*<r. public interest. 

If one segment of society is to be 
offered a maximum subsidy, how may @ 
melt down as will butter because of ite &°vermment rowenaty prcvesndetnscceed _ 
content of minerals, proteins and other per gt ene bed wesc br me 
constituents of whole milk, so vital to cod aes ie onan a 
health 

And, althoug!: the price can be reduced 9 "°'™® return? 
drastically below that of butter, the price Frozen Society Is Undesirable 
may not be reduced to that of vegetable The end result of such a policy must 
fat It simply costs more money to harvest necessarily mean the freezing of our so- 
a crop from the cow than to harvest a ciety with an hereditary aristocracy, peas- 
crop directly from the soil antry, and so on. Such « route can lead 

On the other hand, because of concen- nowhere else 
tration, the new product provides four The beginning of the end of the Roman 
times az muck calcium and protein— as — empire consisted of failure to find any real 
well as other ‘ood factors—as does ition whatsoever, other than subsidy 
whole milk. It contains six timesasmuch 5, the agriculture! cobleme Sellout the 
butterfat Punic Wars. p tis 

Besides providing nutritional superi- . 
ority, it also sp: ads more easily, G08 as-thomes ba eo 
farther, and adds more flavor in do - ° 
similar products. Moreover, it is less prc ete ge ay 
fattening we © 

. . the world. Our present condition could 

To Protect Quality of Milk Supply not have been attained had we not fol- 

In the future, much good cream must — jowed @ system whereby means of produc- 
necessarily come from # springtime sur- tivity were encouraged to fall into the 
plus of Grade A milk hands of those best able—as demonstrated 

ny? oe pad agpor —— cost by competition—to use them effectively 
more to produc- under any conditions East Germany had no starving popula- 
than almost any vegetable product, but tion before Communistic controlled-econ- 
also if Grade A requirements are to be ne ted ho f d ond ind 
maintained, a price to producers justify. °™Y emine 9S & sewers ene Ie 
ing such requirements must be main- 


Disad vs. Ad 


Its disedvantages are that it will not 


vidual initiative 


caine’ For whatever it is worth, the new prod- 
We feel that the new spread should ut to be offered shortly by Roberts Dairy 
accomplish both a saving to the consumer Company represents our attempt to help 


and a protection to the producer, provided '™4#'ntain @ condition we Americans have 
that the public shall find the product ac- come to consider as our birthright. 
ceptable by J. Gordon Roberts 


ROBERTS DAIRY COMPANY 
4469 FARNAM STREET » OMAHA 3, NEBRASKA 


Mr. Woolf wants it made clear that, in his Jan. 4 article, “Settle on Your Basic 


Idea,” paragraph 8 should have read: 
reproduced herewith. . 


“Let’s consider two of the advertisements 
I show them here because ihey are examples of what are 


NOT bona fide, honest-to-goodness selling ideas.” Mr. Woolf’s article points out 
that, of the four advertisements reproduced, the Pond’s Angel Skin and V-8 vege- 


table juices ads contain basic selling ideas and promised consumer benefits. 
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Coming 
Conventions 


*Indicates first listing in this column. 

Jan. 17-20. Newspaper Advertising Ex- | 
ecutives Assn., annual meeting, Edge- | 
water Beach Hotel, Chicago. 

Jan. 28-30. Assn. of Railroad omen 
ing Managers, Jung Hotel, New Orleans. 

Feb. 2. Associated Business Publica- 
tions, annual Midwest conference, Edge- 
water Beach Hotel, Chicago. 

Feb. 5-7. Eastern Conference of Wo- | 
men’s Advertising Clubs, sponsored by 
the Advertising Women of New York, | 
Savoy Plaza, New York. 

Feb. 12-13. Northwest Daily Press Assn., 
annual meeting, St. Paul Hotel, St. Paul, 
Minn. 

Feb. 15-16. Inland Daily Press Assn., 
midwinter meeting, Drake Hotel, Chicago. 

Feb. 18-20. Southwestern Assn. of Ad- 
vertising Agencies, Houston. 

*Feb. 19-20. Inter-State Advertising 
Managers Assn. and Pennsylvania News- 
paper Publishers’ Assn., display adver- 
tising conference, Penn Harris Hotel, Har- | 
risburg. 

Feb. 24. Associated Business Publica- | 
tions, annual eastern conference, Roose- 
velt Hotel, New York. 

March 10-12. American Assn. of In- 
dustrial Editors, 17th annual convention, | 
Hotel Roanoke, Roanoke, Va. 

March 17-20. Assn. of National Adver- | 
The Homestead. | 


tisers, spring meeting, 
Hot Springs, Va. 
*March 30-April 1. Point of Purchase | 
Advertising Institute, annual meeting, | 
Hotel Siatler, New York. 
April 4-6. American Public Relations 


Assn., 10th anniversary convention, Shel- 
ton Hotel, New York. 

*April 5-8. American Management 
Assn., annual packaging exposition, At- 
lantic City. 

April 12-18. National Advertising Agen- 
cy Network, management’ conference, | 
Boca Raton, Fla. | 

April 20-22. American Newspaper Pub- 
lishers Assn., annual meeting, Waldorf- | 


Astoria, New York. 
April 22-24. American Assn. of Ad- 
vertising Agencies, annual meeting, the | 


Greenbrier, White Sulphur Springs, W.Va. 
April 28. Brand Names Day, annual 

convention, Brand Names Foundation. 
Waldorf-Astoria, New York. 

*May 9-12. National Newspaper Promo- 
tion Assn., annual convention, Andrew 
Jackson Hotel, Nashville, Tenn. 

May 24-25. Inland Daily Press Assn., 
spring meeting, Congress Hotel, Chicago. 

May 24-30. National Business Publica- 
tions, annual spring meeting, White Face 
Inn, Lake Placid, N. Y. 

June 2-4. National Sales Executives con- 
vention and sales equipment fair, Con- 
rad Hilton Hotel, Chicago. 

June 2-6. Associated Business Publica- 
tions, 29th annual spring conference, The 
Homestead, Hot Springs, Va. 

June 6-8. Magazine Publishers Assn. 
35th annual meeting, the Greenbrier, | 
White Sulphur Springs, W. Va. 


June 14-17. National Industrial Adver- 
tisers Assn., 32nd annual convention, 
Hotel Sheraton-Mt. Royal, Montreal, Can. 


June 16-17. National conference of busi- | 
ness paper editors, Washington, D. C. 

June 20-23. Advertising Federation of 
America, 50th annual convention, Boston. 

June 27-30. Advertising Assn. of the 
West, 5list annual convention, Salt Lake | 


City. 
Sept. 26-29. Pacific Coast Council, | 
Hotel Del Coronado, Coronado, 


Cal. 
Oct. 4-5. Inland Daily Press Assn., ia | 
nual meeting, Drake Hotel, Chicago. 

Oct. 13-15. Direct Mail Advertising 
Assn., annual convention, Boston. 


‘TV Guide’ Adds Three Cities 


Three new local editions of TV, 
Guide begin publication Jan. 
15 and 22. They will be in Kan- 
sas City, Mo., Houston and Miami. 
This will make a total of 19 local | 
editions for the national television | 
fan and program magazine. LeRoy | 
Bertin has been named manager of | 
the Kansas City edition with of- 
fices at 400 Dierkes Bldg. Edward 
Cloud will be manager of the 
Houston edition with offices at. 
5727 Kirby Dr., and Merrill Craig | 
will be manager and editor of the | 
Miami edition with offices at 117) 
N.E. First Ave. 


Ried] & Freede Adds Account 


Ried] & Freede, New York and 
Paterson, N. J., has been named to 
handle advertising for Refined 
Products Corp., Lyndhurst, N. J.,' 
maker of textile and _ industrial 
chemicals. 


Mary Black Names Agency 

Mary Black of London, dress de- 
signer, has appointed Allen Peters, 
Geoffrey Roberts & Morris, New 
York, to handle advertising and 
pub.ic re‘ations. 


1954 


_Form Campus PR Agency 


Frank K. Spiro and Robert V. 
Hegel have formed Public Rela- 
tions Consultants of New York, 


‘with offices at 520 Fifth Ave. 
' They will offer public relations| 


programs for schools and colleges 


/on a national scale. 


Spalding Joins Sales Unit 


James W. Spalding has joined | 


Spalding Co. as assistant v.p. of | 
| Spalding Sales Corp., with offices 
in Chicopee, Mass. He was for- 


merly an_account executive for) has appointed Moser 


Young & Rubicam, New York. 


Cook Made Pendray Partner 
William W. Cook, who has been 
associated with Pendray & Co., 
New York public relations counsel, 
since last May, has become a part- 
ner in the company. Before join- 


} 
‘ing the organization he was asso-. 


ciated with Hill & Knowlton. 


Moser & Cotins Gets Account 
Syracuse Ornamental Co., Syra-. 
cuse maker of Syrocowood and 
Syroco metal decorative and func- 
tional wall and table accessories, 
& Cotins. 
Utica, to handle its advertising. 
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SHADOW BOAES so Hacker sm 


@ ALL STEEL @ FIREPROOF @ BAKED 
ENAMEL FINISH @ CHROME FRAME 

@ WITH OR WITHOUT CORD SETS 

@ INCANDESCENT OR FLUORESCENT 


Lh shige lass and 
ae enuee ond 


YARDER ace CO. 816 PHILLIPS AVE., TOLEDO 12, OHIO 


There are three steps 
in an appliance sale 


Six feet. Three steps. One sale. Distributor, Distributor 
Salesman, and Retail Dealer. It takes all three to move 
the goods. Get them all in step, and your sales go 


marching along. 


Every one of these men is on the lookout for new 
sales ideas. They are always alert for a new promotion. 


That’s why they keep their eyes on Electrical Dealer. 


This is the magazine they read. This is the magazine 
they turn to for real help with their sales problems. 
Distributors use Electrical Dealer to keynote sales 
meetings. Distributor salesmen watch it for sales-mak- 


Orrin A. Eames 
Lou Porterfield 


ELECTRICAL DEALER 


THE APPLIANCE-RADIO-TV SALESMAGAZINE 
SALES OFFICES: 


ing promotions they can use with their dealers. It is 
the only appliance, radio, TV magazine that provides 
a section edited exclusively for distributor salesmen. 


retail sales ideas — for window displays — for better 
methods that will make their business more profitable. 


right now. To get them in step with your product, put 
your sales story in Electrical Dealer, the one magazine 
that covers all three steps in an appliance, radio, 
TV sale. 


Dealers read Electrical Dealer for tried and proved 


These men are setting a brisk pace for more sales 


jas = an 
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Some Interesting Cigaret Figures... 


Philip Morris, Agriculture Dept. 
Find Good News in Cigaret Sales 


WASHINGTON. Jan. 12—Depart- the year, the department predicted better than break even for the year some interesting information on’ 
ment of Agriculture tobacco ex- that about four billion more ciga- as a whole. 
perts question whether there has rets would be consumed in 1953 


been a substantial reduction in 


‘than in 1952. While the depart- 


a still 


greater sales decline of 


2.9%.) 

Department of Agriculture offi- 
cials admit that cigaret sales have 
clearly 
steady gain that has been recorded 
for many years. Instead of in- 
creasing by 21%4-3°%, as they have 
in recent years, they will do no 


They expressed a belief, how- 


‘ever, that leaf disappearance re-|filter-tip Parliaments. : 


smoking in reeent months and ex-;ment admits this prediction has to | ports will show more tobacco con- 


press a belief that cigaret sales; be abandoned because of the drop sumed for the year. This would | prepare stockholders for the Jan. 


failed to maintain the 
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Philip Morris Pre-Purchase Study of Benson 
& Hedges Measures Growth of Filter Market 


New York, Jan. 12—Philip Mor- marked up by a Benson & Hedges 
ris & Co. Ltd. called a stockhold- sales force of only about 20 per- 
ers’ meeting recently to consider sons. Philip Morris itself, it says, 
buying control of Benson & Hed- can draw, “to the extent deemed 
|ges. At the same time, it released desirable,” upon more than 500. 


|the progress of its proposed sub- # On the production side, the 
'sidiary and its star product, the statement is able to give a com- 
parative picture. It shows that cig- 
In a 32-page proxy statement sad preg production by Benson & Hed- 

'ges increased sixfold—from about 


have leveled out and may even be jin shipments that set in during the indicate that the swing to king- 26 meeting in Richmond, Philip 300,000,000 in 1946 to what figures 
‘summer and fall, its experts feel size cigarets has protected the mar- | Morris traced the phenomenal rise | to be just under 2,500,000,000 last 


climbing. 


On the basis of federal tax col- the decline for the year asa whole | ket, as far as the grower is con- 


lection, the Bureau of Internal 
Revenue finds the number of ciga- 
rets shipped from the factory in 
10 months of 1953 dipped 1.9%, 
with most of the decrease in the 
last three months, when shipments 
were running about 6.2% below 
the comparable months of 1952. 

Agriculture Department people 
say, however, the factory ship- 
ments can vary considerably from 
retail sales. Shipments may have 
been high in late 1952 because of 
the introduction of new brands— 
one of them king-size Chester- 
fields. Or inventory adjustments 
might have been under way in 
late 1953. 


s In October, on the basis of re- 
ports for the first seven months of 


SiMPSON-REILLY, LTD. 
ublishers Representatives 


SINCE 926 


LOS ANGELES HALLIBURTON BLDG. 
SAN PRANCISCO CENTRAL TOWER 


will not be very great. 

On the basis of state tax returns, 
cigaret sales actually have been 
running very close to 1952. These 
state figures are considered sig- 
nificant by the department because 
they are close to the retail level. 

For nine months, tax collections 
of 41 states from cigaret sales ran 
only 0.3% below the comparable 
period of 1952. In October, how- 
ever, they were running 2% below 
October 1952. Preliminary figures 
for November—just received from 
National Tax Research Council, 
which compiles the figures—show 
collections up 3% over November, 
1952. 

s (Contradicting this, and in close 
agreement with the Bureau of In- 
ternal Revenue figures is the an- 
nual Business Week estimate, 
based on sales and prepared by 
Walter E. Knight, research direc- 
tor for the Louisville Chamber of 
Commerce [AA, Jan. 4]. It places 
total 1953 cigaret sales at 2% be- 
low those of 1952. Counting in the 
tax-free smokes sold in the armed 
forces, Business Week arrives at 


cerned. 


Booklet Warns on Bait Ads 


The New York Better Business 
Bureau, which had 1,500 consumer 
complaints about unsatisfactory 
purchases of storm windows and 
doors during 1953, has issued a 
12-page illustrated _ booklet, 
“Things You Should Know About 
Combination Storm Windows and 
Doors,” which tells how to spot 
bait advertising in this field. The 
booklet will be distributed 
through sources in the storm win- 
dows and doors industry and is 
available from the bureau at 10¢ 
a copy. 


PR Firm Opens Coast Office 


Dudley, Anderson & Yutzy, New 
York public relations consultant, 
has opened a Pacific Coast office 
in the Russ Bldg. in San Fran- 
cisco. Herbert O. Nelson has been 
transferred from New York to 
manage the office. The company 
recently was named to handle a 
continuing consumer’ education 
program for the canned salmon 
industry by the newly organizo¢ 
Canned Salmon Inc., Seattle. 


Silber Offers New Service 


Frank Silber, 527 Lexington 
Ave., New York, has established 
a direct service for manufacturers 
of paper products, plastics, toys 
and household items as counselor 
in product development, merchan- 
dising, sales organization and 
planning. Formerly, he was sales 
manager of Ad-Stik Co. and di- 
rector of merchandising and prod- 
uct development for Papercraft 
Corp. 


Robertshaw Promotes Post 


Frank H. Post, formerly sales 
manager for domestic controls for 
the Robertshaw-Fulton and 
American Thermometer divisions 
of the Robertshaw-Fulton Con- 
trols Co., Greensburg, Pa., has 
been named sales manager in 
charge of all sales of the divisions. 


|of Benson & Hodges, comparing it | year. In the same period, the whole 
| with the statistical progress of both|industry was increasing its cig- 
Philip Morris and the industry as aret production by 27%. 

a whole. ' For ten months of last year, the 

While Parliaments were intro- proxy statement cited Bureau of 
duced in 1931, they seem to have Internal Revenue data to show 
really gotten going since the war. that the industry as a whole suf- 
Where in 1947 Parliaments were) fered a decline of 3.2% in cigaret 
responsible for 62% of B&H sales, production. Philip Morris showed 
this year Philip Morris figuresja siinilar decline of 3.1% while 
they will account for 97% of the Benson & Hedges was chalking up 
firm’s dollar volume of around a 40% increase. 
$25,000,000. This leaves only 3% 
for Virginia Rounds, Debs and a'@ Asa percentage of total industry 
number of other special B&H cig-| production, the firm’s share 
'aret and cigar brands. /climbed from 0.09% (1946) to 
0.59% in the first half of 1953. 
-@ Each year since 1946, the state- At the same time Philip Morris’ 
/ment shows, Parliament sales own share of total production was 
‘have jumped 40-60%. The lowest rising from 7.7% in 1946 to 9.6% 
increase is for 11 months of 1953 in 1952 and about the same last 
—a mere 37.8% gain. | year. 

As Parliaments have boomed,; In discussing the purchase of 
so apparently has Benson & Hed-| Benson & Hedges, Philip Morris 
ges. Its total sales climbed from | took note of its long-term prep- 
$4,847,580 in calendar 1948 to $19,- arations for bringing out a filter- 
958,343 in 1952. For only ten tip cigaret of its own. It added that 
months of last year total sales/it still intends to do so, but “feels 
came to $22,386,703. ‘it undesirable to rely solely on a 

Philip Morris goes on to point’) new and untried brand for an in- 
out that this record has been terest in the filter field.” 


BUILDER-CONTRACTORS AREN'T FORTUNE TELLERS! 


P TO SELL "EM - TELL ’EM 


Where to Buy It Locally 


in the April 1954 BUILDER 
Builder-Dealer ee a 
Catalog Directory Buse cums 


Send for 16-page brochure 
for the complete story 
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Admen Must Identify Selves with the " 


Consumer to Sell, Dichter Tells AMA 


(Continued from Page 1) 


what he wants, this is what he’s 
going to buy. This reaction is 
achieved not so much by stating 
technological differences about a 
product, as by making the reader, 


‘ ’s right. Gee, that’s | 
say, “Teak, that's rig 's Motivational research concen- | 


true. I’ve never been able to ex- 
press it quite that way, but it’s 
what I wanted to say. That’s how 
I feel about it.’” 


a Mr. Dichter says that what these 
three points add up to is that you 


must prove to the consumer that. 


you are on his side. The impor- 
tance is in “establishing a bridge 
to get a message across—not be- 
tween a product, an advertiser 
and a reader—but between two 
human beings.” 

He describes this as a “new type 
of advertising which will estab- 
lish communication, contact and 
understanding in everyday life” 
and give the consumer “a sense of 
understanding, rather than simply 
attempting to blow your own horn. 
Real selling results more from 
proving to the other fellow that 
you are on his side.” 

Mr. Dichter in his speech says 
that research into the motivation 
of purchasing requires more than 
making interviews in depth. 

He outlines five areas of motiva- 
tion which the researcher must 
investigate to be able to figure out 
why people will buy one product 
and not another. These are: 

1. Social and advertising climate. 

2. Personality of product and 
company. 

3. Basic human motivations. 

4. Personality of consumer. 

5. Purchase motivation. 


a A number of factors contribute 
to the social and advertising cli- 
mate. For one thing, the cultural 
attitude toward buying certain 
things has changed. Twenty years 
ago, people felt differently about 
buying cigarets because “there 
was an over-all resistance against 
having fun in an undisguised fash- 
ion. Many of our puritanical prin- 
ciples have started to crumble to a 
considerable extent.” 

New climates in attitudes to- 
ward different types of products 
must be taken into consideration 
before an accurate motivational 
study can be made, he says. 

Advertising, Mr. Dichter asserts, 
contributes to these changes in 
climates. The rapid succession of 
conflicting claims in the drug, den- 
tifrice and cigaret fields, he says, 
has produced a high resistance in 
the consumer to accepting new ad- 
vertising ideas. 


sw The personality of the company 
and product must be investigated 
before going into the research on 
motivation of purchase, he says, 
because very often advertising 
will completely skip over the pos- 
sibility that the consumer might 
have some completely extraneous 
impression of the company and its 
personnel and actions which will 
prejudice him against buying its 
products. 

This impression must be well 
understood if it is to be modified, 
he says. He gives as an example 


old and the new.” 

Basic human motivations boil 
down to one motivation, Mr. Dich- 
ter says—the desire to stay alive 
and to stay alive as happily as 
possible. 


trates on finding out in what par- 
ticular form this basic human 
motivation manifests itself. This 
‘basic motivation has “hundreds 
and thousands of variations,” he 
says. 

Finally, before getting down to 
the actual purchase motivation, the 
‘researcher must distinguish the 
different personality types among 
| consumers. In this way, it is found 
‘out how the consumer’s personality 
/manifests itself in the total picture 
‘of his motives for buying a prod- 
‘uct. This one factor may vary a 
great deal, but at any given time, 
'it might be found that one particu- 
lar personality type is dominant in 
the culture, or that another is in 
the ascendancy. 

Finally, the researcher is ready 
to investigate the purchase motiva- 
tion. Mr. Dichter does not go into 


that depth interviews alone are not 
involved, but many complex tech- 
niques, such as projective tech- 
niques, role playing, 
drama, mass observation, experi- 
mental setups, etc., must also be 
employed. 

“Only when all this is done can 
motivational research be truly 
scientific and truly effective,’ he 
concludes. 


Sugar Producers 
Stress Nutrition 
in New Campaign 


New York, Jan. 14—An educa- 
tional campaign to emphasize the. 
place of sugar in the balanced diet | 
will break next week in about 40 | 
newspapers, and in Ladies’ Home 
Journal, Life, Look and The Sat- 
urday Evening Post in February. 
Business papers also will be used. 

The campaign is backed by all 
segments of the sugar industry 
through the Sugar Assn., but ad- 
vertising and publicity are being 
handled by Sugar _ Information 
Inc., a separate organization whose | 
president is Dr. Henry B. Hass, for- | 
mer head of the department of 
chemistry of Purdue University. 

Leo Burnett Co., Chicago, is the 
agency, and Selvage, Lee & Chase 
is the public relations counsel. 


m The campaign is backed by a 
budget of $1,800,000, according to 
Ernest W. Greene, president of the 
Sugar Assn., who announced the 
program. 

Its central theme, at least in its 


details, but he stresses once again | 


psycho- | 


C. E. RICKERD has been elected to head 

all Chicago operations for Ewell & Thurber. 

He had been head of his own agency in 

| Detroit until last January when he sold 

his interests to join the agency’s creative 

staff in Detroit on the Willys-Overland 
account. 


Newark Group Buys 
Duff from Pillsbury; 
New Agency Named 


NEWARK, Jan. 13—Sale of the 
Duff cake mix division of Pills- 
bury Mills, Minneapolis, to a syn- 
dicate headed by Edward J. Bak- 
|er, Frederick J. Briefer and J. D. 
Silberman, all of Newark, N. J., 
was confirmed here this week. 
| The new company has been in- 
corporated as the Duff Baking 
Mix Corp., with headquarters at 
230 Broad St., Newark. It has ap- 
pointed Harry B. Cohen Advertis- 
ing Co. to handle its account. Ted 
Bates & Co. handled the account 
|for Pillsbury. 


ident and v.p., respectively, of the 
‘new organization, were formerly 
‘officers and directors of Air Lines 
Foods Corp., and reportedly have 
had extensive sales and produc- 
'tion experience in the food field. 


| Mr. Silberman, treasurer, is a fi- 


‘nancial man and investor. 


= “Plans are being prepared for 


a tremendous step-up of all adver- 
tising and promotion,” Mr. Baker 
told AA. “Initially,” he said, “this 
will be done on a market-by-mar- 
ket basis, starting about Feb. 1. 
But we expect to go ahead rapid- 
ly, and present plans call for cov- 
ering most of the major markets 
on the first rotation within four 
months. 

“At the beginning,” he said, “we 
probably will confine advertising 
to newspapers and local radio and 
television, but later we plan to use 


|national magazines and other me- 


dia. Special premium promotions 
for the consumer and special deals 
for chain stores and wholesalers 
will also be used.” 


s Mr. Baker said that Pillsbury 
cake mixes had a volume of 
“about $5,000,000 in 1953,” and 
that “we expect to enlarge that 
volume during the coming year.” 

Sales will be conducted nation- 
ally through food brokers. Manu- 
facturing will be done in the Mid- 
west, but Mr. Baker said he is not 


initial phases, he said, “will deal 
with the problems of obesity and 
overweight. Research demonstrates 
that in normal persons the intense 
hunger which leads to over-eating 
and to consequent overweight is 
often caused by low blood sugar 
level. By eating or drinking some- 
thing containing sugar, blood sugar 


levels are raised,’’ Mr. Greene said, 


“and the intense desire to eat is | 


|relieved.” 


ready to give details on this at 
| present. He also declined to dis- 
close the purchase price, but did 


| say that the syndicate is not taking 
‘over any of Pillsbury’s manufac- 


turing facilities. 


Philco Promotes Greenwood 


Morgan Greenwood, advertising 
manager of the television and 
radio division of Philco Corp., 


Messrs. Baker and Briefer, pres- | 


Qui-of-Court Settlement Hushes Suit 
® over Geyer-Bothwell Agency Merger 


(Continued from Page 1) 
and George B. Arnold Jr., ac- 
countant. Other defendants were 
Geyer Advertising Inc. and W. 
Earl Bothwell Inc. 


a Mr. Gahagen told AA today 
that the settlement of the suit 
“worked out satisfactorily for 
me.” 

He declined to say how much 
money he had received, but de- 
‘scribed it as “a very substantial 
amount” and “considerably” more 
than $28,511 he had sought for 
promissory notes he said he had 
held against the Bothwell agency. 

B. B. Geyer, asked by AA for a 
comment on the suit and settle- 
ment, said he had no statement to 
make. 

Meanwhile, Thomas Boyle, who 
represented Jack Kenyon in the 
suit, told AA that his client “was 
a nominal defendant in the liti- 
gation begun by Mr. Gahagen 
against Geyer Advertising,” and 
as such “was never required to 
file any answer or motion or take 
any other action in the proceed- 
ing.” Mr. Boyle said the case was 
settled “without any participation 
by Mr. Kenyon in the financial 
settlement.” | 

Mr. Kenyon said he resigned 
from the Geyer agency some time | 
before settlement of the suit. 


| 


a In his suit, Mr. Gahagen charged 
“an unlawful conspiracy” to trans- | 
fer “substantially all” of Both-| 
well’s $840,000 in assets to GN&G. 
Stating that the change-over was 
made in consideration of “approxi- 
mately $108,000,” Mr. Gahagen al-| 
leged the sale was “in fraud” of. 
minority stockholders and credi- | 
tors, and resulted in rendering 
Bothwell “wholly insolvent.” 

Further, he alleged, the sale was | 
unlawful because it was made “at | 
a grossly inadequate price and/| 
constituted gross mismanagement 
and gross waste” of Bothwell | 
assets. He also charged that the | 
sale was accomplished assertedly | 
in violation of Kenyon’s fiduciary | 
duty. 

So secret was the Geyer-Kenyon 
agreement, stated Mr. Gahagen, 
that although it was signed by 
Kenyon “purportedly in behalf” 
of Bothwell, the existence of such 
an agreement was “actually de- 
nied by Kenyon to the plaintiff 
and to one or more employes of, 
and to general counsel for Both- 
well.” 


= Moreover, Mr. Gahagen alleged, 
the agreement signed on Sept. 4, 
1952, after having been drawn up 
on July 23, made it look “as if 
such transfer had taken place on 
June 30.” Entries affecting the 
transfer, Mr. Gahagen added, were 
made on both Bothwell and Geyer 
records as of June 30. 

Mr. Gahagen accused B. B. Geyer 
as the man who “induced” Kenyon 
te “cause the sale and transfer” of 
Bothwell assets. The alleged in- 
ducement to Mr. Kenyon was said 
to consist of a boost in the latter’s 
$24,000-a-year Bothwell salary 
and expenses to $40,000 annually | 
plus expenses at GN&G. Mr. Ken- 
yon was also to get a “substantial” 
| interest in GN&G stock and a 


|portant account executives” and 


others and a number of clients 
whose billings were “approxi- 
mately the same amount as the 
aggregate of the accounts” of 
Bothwell. 

(Early in the spring of 1952, 
GN&G lost H. W. (Hike) Newell, 
second in command at GN&G, who 
joined Philip W. Lennen in Len- 
nen & Newell. After that, Lennen 
& Newell (which was then Lennen 
& Mitchell) drew Chicopee Mills, 
United Aircraft and Embassy cig- 
arets from GN&G. In addition, 
GN&G lost Continental Oil to Ben- 
ton & Bowles.) 

According to Mr. Gahagen, Mr. 
Geyer and Mr. Kenyon discussed 
the situation about June, 1952. 
Then Mr. Geyer was said to 
have discussed “the acquisition” 
of Bothwell assets with “tax 


Familiar Names 


NEw York, Jan. 14—In ad- 
dition to the alleged ‘“‘conspir- 
acy” angle, the Gahagen case 
had several things in com- 
mon with the Duane Jones 
imbroglio, recently settled by 
the New York court of appeals 
(AA, Jan. 11). 

Representing defendant Al- 
den (Jack) Kenyon, now a 
Biow v.p., was Thomas Boyle 
of Boyle, Feller & Reeves, at- 
torney of record for Duane 
Jones. Mr. Boyle at one point 
was a director of the Jones 
agency, and it was his law 
firm that represented Jones 
throughout the legal fracas 
with Scheideler, Beck & Wer- 
ner. 

Now at Geyer Advertising 
as a v.p. is Donald Gill, one- 
time v.p. of the Jones Co., who 
moved to Bothwell. Mr. Gill 
was originally a defendant in 
the Jones case, but the jury 
exonerated him. 

Also at Geyer Advertising 
currently are the Kenwill Ma- 
gikoter paint roller, Tetley tea 
and Kiwi shoe polish ac- 
counts, all of which were han- 
dled by Donald Gill at the 
Jones agency. They went 
along to Bothwell, and later 
Kenwill and Tetley turned up 
at Geyer. Kiwi, meanwhile, 
went from the Jones Co. to 
Bothwell to Geyer Advertis- 
ing to N. W. Ayer & Son, and 
recently returned to Geyer. 


a study for a beer where it was| Members of the Sugar Assn. 
found that the sales problem lay | backing the campaign include cane 
not in the taste of the beer, which and beet sugar producers, refiners 
the ads emphasized, but in the |and processors in the U. S., Hawaii, 
negative impression the public Puerto Rico, Cuba and the Domini- 
had that the company was a stod-|can Republic. 

gy, old-fashioned, “stick-in-the-| 

mud.” Sales improved when ad-| shaw Appoints MacDonald 


vertising was produced to stress | Arch MacDonald, creative di- 


both Hg Reason som poh ra Pol ‘rector on the Pillsbury account at 
ence i a 


Pcag , Leo Burnett Co., Chicago, will 
strate its modernity in keeping up join John W. Shaw Advertising, 
with modern taste preferences, SO Chicago, as v.p. and creative di- 
that it combined the “best of the’ rector within the next few weeks. 


Philadelphia, since 1948, has been | “substantial” participation in the 
promoted to the new post of gen- agency’s profit-sharing and pen- 


counsel,” finally deciding on a 
“scheme” to get the assets “through 
payment of certain sums of 
money.” Mr. Geyer then allegedly 
informed Kenyon of the plan and 
“received his active cooperation” 
in the effort. Also participating, 
according to the complaint, were 
the Geyer corporation, Mr. Kunz 
and Mr. Arnold. 


# In September, 1952, GN&G re- 
ported that it was getting from 
Bothwell about 15 different prod- 
ucts put out by American Home 
Products, American Home Foods 
(Burnett’s extracts, food colorings 
and instant puddings); Kenwill 
Corp.’s Magikoter paint roller, 
Kiwi shoe polish, Tetley Tea, 
Sealright Corp., and Wolcott Co.’s 
Easy-Off oven cleaner. 


eral advertising manager for the 
company. He joined the company 
in 1947 as merchandise manager of 
the radio and television division. 


Tide Water Promotes Gow 


Jack F. Gow, formerly public 
relations representative for the 
eastern division of Tide Water As- 
sociated Oil Co., has been promoted 
to the new post of manager of the 
public relations and publications 
‘department of the division. 


to Mr. Between Sept. 6, 1952, and the 
date of the complaint, said Mr. 
Gahagen, the Geyer agency “ex- 
ercised complete dominion and 
control” over Bothwell assets and 
“most books and records.” 

Mr. Gahagen told AA that he 
hasn’t worked since September, 
'm He charged that Mr. Geyer’s | 1952—shortly after he filed his 
motives in seeking Bothwell’s as- | complaint—because he had suf- 
sets stemmed from the fact that| fered a case of food poisoning that 
his agency had lost “several im-| hospitalized him for six weeks. 


‘sion plans, according 
_Gahagen’s suit. 

| These inducements, added Mr. 
|Gahagen, “were made secretly” 
-and were not discovered by him 
/until a “considerable period of 
|time after.” 
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Appliance Dealers Attack Their Own 


Ad Practices; Call for a Clean-Up 


(Continued from Page 2) 

He went on to list other symp- 
toms of “utter disregard for in- 
tegrity” in the appliance field: 
“Bankrupt TV sales,” ‘unrealistic 
list prices,’’ discount houses, and 
“firms which even get their stuff 
out of the back doors of discount 
houses.” 


# In a “give meaning to adver- 
tising’’ plea, Mr. Broadhurst urged 
that the industry banish from co- 
operative advertising any refer- 


| other dealers from running uneth- 


Advertising Age, January 18, 


for a well-advertised drive of last 


ical advertising,” he said, “but if summer in which $200 trade-ins 


‘there are dealers who insist on 
_lousing up this business, then they 
should be made to pay for it out 
of their own pockets. No longer 


| Should a dealer be allowed to hide 


jence to: free goods, “no extra) behind list price, while cutting it 


were offered for old tv sets. They 
also raised eyebrows at a new 
Percy -cogge cut-price deal in 
| which the firm says it will “fair 
| trade” several portable appliances 
‘at reduced prices for January and 


charge,” giveaways, combination | with ‘deals,’ and get paid for it.” February. Several Westinghouse 


| deals, any kind of cut-price deals | 


“If the manufacturers and dis- 


dealers agreed that “fair trading 


1954 


producer of color coordination, 
presented a similar program, but 
went further. His program for the 
year, he said, is to put all NBC 
programs on the air at least once 
-——at the rate of two a week. 

In addition, he told the appli- 


‘ance dealers, NBC will bring forth 


more mobile units like the one 
that covered Pasadena’s Tourna- 


and any headline of an “unortho- tributors will tighten their control | at a discount” is a “contradiction, ment of Roses on New Year’s 


dox”’ nature. 


of advertising where it hurts most 


“Any ad which does not sell/_in the dealer's pocketbook—I 
product features—and these alone | fee} confident that we can re- 


—is certainly unort!odox,’ 


stated. 


The Wichita dealer warned that | joved, 


he establish the high standards of in- 


|tegrity this 
” he concluded. 


“if we don’t straighten out our ad- | 


vertising procedures the FTC will » In the cloakrooms, dealer senti- | 


do it for us.” 


“We may not be able to stop « 


a 


‘Talent, originality, ex 
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a 


world’s finest color laboratories. 
CHARLES F KUONI STUDIO 
Che Ploiiqrephy- 


>) 


perience . . . and the 


¢ Telephone SU 7-4483-4 


ment was greatly in favor of this 
all-out” attitude, but was at the 
'same time cautious about an in- 
dustry advertising cleanup that 
didn’t start “up above” at the 
/manufacturer level. The popular 
solution, for °54 at least, was con- 
tained in this often-heard maxim: 

“Keep your inventories low, es- 
pecially on tv and refrigeration.” 

It was significant, perhaps, that 
John M. Otter, v.p. of Philco 
Corp., took time in a talk on air 
conditioners to point to Philco’s 
present policy of cleaning out un- 
ethical sales practices in its fran- 
chise system. 

Westinghouse came under fire 
from several of its own dealers 


Film File: Lennox Furnace Company 
Agency: Henri, Hurst & McDonald, Inc. 


LENNOX FURNACE COMPANY REACHES 16 MILLION PEOPLE 
AT A COST OF 1/17th OF A CENT PER PERSON 


Last year the Lennox Furnace Company 
demonstrated its products to 16 million people 
through the medium of Alexander theatre 


screen advertising . . . at a cost 


1/17th of a cent per person reached. 

Utilizing an extensive library of 48 natural 
Lennox dealers had Alexander 
schedule a total of 5,247 weeks of screen ad 


color films, 


service into their local theatres. 


Under the Alexander plan, Lennox and their 


dealers make use of the medium 


cost. The Lennox Company absorbs production 
and print costs, and Lennox dealers sponsor the 


movie ads locally—paying only 
screening charges. 
Ray Champion, Merchandising 


Lennox, says: “Throughout our four years of 
continuous, friendly association with the Alex- 
ander Film Co., Lennox has found theatre screen 
advertising to be of directly traceable service to 


its dealers. 


“Alexander film ads have put Lennox Aire- 


of less than 
country. 


of 13 natural 


at minimum 


the theatre 


Manager for 


Flo Heating and Air Conditioning systems be- 
fore the public with a combination of sight, 
sound, color, and demonstration—a combination 
that has helped boost our sales throughout the 


“Lennox has continued to add to its film ad 
library since 1949 when it was first established. 
The most recent series in the campaign consists 


color films featuring our well 


known trademark character, ‘Lennie Lennox.’ 
We confidently expect these, and future films 
produced by Alexander, to do the same fine 
selling job for us.” 


MOVIE ADVERTISING BETTER THAN EVER 


In the past five years the circulation available 
through Alexander theatre advertising has in- 
creased steadily. Principally responsible are the 
rapid growth of drive-in theatres and the addi- 


tion of many large theatre chains to the list of 


SELECTIVE COVERAGE 


Reaching 35 million theatre-goers weekly, Alexander service can deliver highly selective circula- 


tion .. . rural coverage . . 


market . . . class coverage . . 


. sectional coverage .. . 
- export coverage. 


spot coverage .. 


those which display Alexander movie-ads. 


. coverage of the negro 


Want more particulars? ...Write today! 


COLORADO SPRINGS, COLO. 
World's Largest Producer of Film Commercials for Theatres & TV! 


LEXANDER 
Fire Co. 


business once en-. 


in terms.” 


| 


Day. These, he said, will cover all 


Later, R. M. Oliver, manager of | kinds of outdoor operations “from 


portable appliances for Westing- 
‘house, explained that this was not 
really a discount, but was a case of 
reducing list price for two months, 
‘then raising it again. “A manufac- 
turer can fair trade at any price,” 
he pointed out. 

He noted also that Westinghouse 
now has 25 suits pending against 
discount houses and other violators 
of fair trade prices. 


# A story told to ADVERTISING AGE 
by an Alton, Ill., dealer was caus- 
ing considerable stir around the 
convention as an example of the 
tough situation in the industry. 

As told to AA, the story begins 
in 1949, when Felix Saale, a farm- 
er three miles outside of Alton, “in 
the river bottoms,” sold General 
Electric Co. on granting him a 
franchise, though there was al- 
ready a large all-GE store in Al- 
ton. 

The new store—Felix Saale & 
Sons Appliance Co.—opened in 
the farmer’s barn, and started of- 
fering 25° discounts on every- 
thing. Since then, Saale Co., still 
in the barn, has become a full-line 
GE dealer, buys only in carloads 
and does a huge business on a 
large-volume, low-margin basis. 

AA was told that Saale now 
sells more appliances than all the 
other appliance dealers in the Al- 
ton area put together, and that the 
Alton GE dealer is only waiting 
to sell his building to go out of 
business. 

The GE St. Louis distributor, 
the story goes, has turned a deaf 


dealers on the ground that “Saale 
sells.” “No other dealer in this 
area would touch GE now,” AA 
was told in conclusion. 


NARDA HEARS NETS’ 
‘54 COLOR TV PLANS 

CuicaGco, Jan. 13—The National 
Appliance and Radio-TV Dealers 
Assn. got a look at the 1954 color 
tv plans of the four big tv net- 
works here yesterday—and found 
them vague, to say the least. 

Only NBC and CBS came up 
with a real outline of color tv 
activities; both the other nets re- 
flected a “‘wait and watch develop- 
ments” attitude, along with quite 
a bit of skepticism. 

Speaking for CBS, Richard Le- 
wine, executive color producer, 
predicted that the network will 
add another to its present half- 
hour weekly color series in the 
first quarter of this year, and that 
by the third quarter “we hope to 


show we've got.” The main pur- 
pose, he said, is to get all techni- 
cians and directors trained for col- 
or. 
NBC’s Barry Wood, executive 


Mardi Gras 
salmon runs.” 

Finally, NBC will continue its 
trek around the ad agencies, hold- 
ing “indoctrination clinics” for ad- 
vertisers. To date, it has held 26, 
Mr. Wood said. 


to the Northwest’s 


® The representatives for both 
ABC and DuMont took dim views 


\of the immediate future of color 


telecasting. John Bachem, general 


| manager of the DuMont Television 


Network, stressed the high costs 
of transmission, sets and studios, 
and declared that ‘“color’s future 
lies in large-screen sets.”’ 

“We've had Technicolor movies 
for a full generation, with no evi- 
dence that color is the carrying 
feature in picture transmission,” 


ie said. “Only four out of last 
year’s top ten movies were in 
Technicolor.” 


Mr. Bachem came up with no 
color plans for DuMont, except to 
say that “we'll make color tv 
available as rapidly as advertisers 
show some inclination to want to 
pay for it.” 


@ Frank Marx, v.p. in charge of 
engineering for ABC, seemed to 
agree with Mr. Bachem. “ABC has 
color studios on the drawing 
boards, but I haven’t the slightest 
idea what we're going to put in 
them,” he told the dealers. 
Declaring himself not satisfied 
with present equipment, Mr. Marx 
predicted that “ultimately, color 
tv equipment will have very little 
resemblance to what is being used 


|today.”’ Then he dr roans fr 
ear to laments of the other Alton | y ne ee 


his audience with the following 
bits of data on color costs: 


e The present RCA color camera 
costs $66,000 and is “cumbersome,” 
weighing around 275 lbs. The new 
CBS camera, a “marriage” of the 
CBS field-sequential system with 
the FCC-approved system, will 
cost $30,000—‘still well above 
b&w camera costs.”’ 


e “If one man spends $13,000 on 
maintaining a b&w operation, then 
he will spend $26,000 using the 
CBS color system and $43,000 on 
the RCA system.” 


e The networks pay Bell Tele- 


‘phone Co. $320,000 monthly in cir- 


cuit (rental) for b&w telecasting. 
With color, the rate will be $695,- 


000 per month. 


e Converting a station to the han- 
dling of leased-circuit color signals 
will be “small, compared with 


|other costs along the line.” It will 


have transmitted every kind of tv! 


be around $25,000. 


e Kinescoping and filming are 
still problems. “It will be a mini- 
mum of two years before we can 
use video tape of the RCA type.” 


i> 


2 eer eee 


ee 


dant teh é spat Dad ene aes. Oe hy . i. ge ee pe we ee PES 2 re ae, Ae emg Sn a, ee Nea CI ee et eas a tee Os ae eee ka > i Pees: gt Caneel - bie ae, le Cie Be Vente +o ete PENS SUR CST ES PP a FOCI EMN Ue BORG on ty Ge eect Feo aS fe Bee te SL wea 
AG ats Bie toe ore ee Pea A fociy era ROO thee ay bag Aas, ace anne Re Rc ea Saree bet Ri pork ee Peete uN aaa fy ra ea af ee Es dae he ghee Tne phage St seh) nhectes ommemarae de CW a Rava ap 
es ea q $ A . * met i ~ ee} é A ie? lie eg a : sath Supe PER ote ger ae weap ust re e-8 neal tems ial z aig cee, go hn RE ES late "fata 5-9 Re 4 Sate pmeage * 
Aon Re / * Lae i 
ran pears 
Fig oe oe 
Nae ae oe ' 
aera gee 
el coke te 
ae e 
ee . . 
ee ee ee 
eg 
: 
: ' 
ae 
: 
NOG aE a) 
S ee A re bd 
See) bes 
rt Wane ee 
A ses ‘ 
eee, 
Cue 
es: 
7 ea it 
tT tt 
snl omaha | ' 
ers : j 
Pa a ng : 
ieee aera Fy < 
as | 
eng an : 
ies ei F ' a 
Silteies 
FO i 
- - | . i 
yee : ; 
Se QQ, eee ee 
Boren 2 | 
: ad 3 are Spel : # ne ve : eae fetes : 
Br : oe oe es ih oie Boke: 3 i SAN } eT ae : i 
yr ee ict, sate ; ‘ 
is eifeesea. am se : 
on Fa fis! RN ee Ee SNe : paces ' 
ao ee eae “ot nhs & q : 
eS eee bs Picts Mihai: _ * 
ie ; es - iS A y i 
yiieie g , : 
eee es 
oot iS oa 
ca OE cat . * 5. 
Vas \ 
a 5 ee mel . = 
re me 
as Be 
ig 
ea ; an on q 
ro geen - 
fe | : 
ae ee 
crate eee Py,” 4 
ee ae ng 
PS “Be 
aes = 
Bo ; ] 
ae Be 
ee i 
eee 3 
Zeta SL ELLE ag 
: PEELE LEER OEE eee i - ~ OM: Cette atte teat tte et tet tay 5 
ee - ws SCE eet ea x 
f ; | ell eo Px Ce a \~ ar Mesttththsiiastaesteesseests ! 
iy | Ea : deg fo . + all i tae : 
| care | OL ges > al Cittertt testi t tet 
| ress Waa é : Ce tre 
| Q- Ss 
; ca geting ago, See 
| fa ttre 
ie NS - Yu w ett 
s | 
| | & : Qywoh 
“ b \ . AX \ 
| «as - ie . | 
a . | | Pa, N ~ 
ee - ~ ei erg ia aa ec ee arr ia a BR 2 oe ere Ria! lee era hae ba Siirsiiiniiiin ao . es 
hook Cc co ete anes easiest Feel. i eee ee BRANCH OFFICES GG a oe eee a. ee a Piissiisiinssney ~ 
eg See wr ee ere are ey Cpe geting ea SP Seca SP eee nee a errr sieiatea siete siissinssiisieising as 
es hog me) AVENUE © eee i ee nga aa A/C) Por mer ¢ (Ee salresisetigetiselises33 “ 
a 800 FIFTH AVENUE ——TRIBUNE.TOWER ——=s«308 S. HARWOOD-=———S—s=i'2S HYDE STREET ZEEE TEEEEN a. 
f ae PM ie eo oT ca hae oH ? e neers whe a Ses as ar es we eee fs Pc pecieseressisesissigssiises 
pa : Ww. RK. ee aie = a : eS ee sca Te . ee ai , Ni ie Se PESTS SSSI SSD, se 
: Bs on bal i TOR ae 1O, N. Pa. On AGO ite mh ts : ete, DALLAS, TEX Cea Ss ee FRA au AS (CO Fhe Siiiisiieniiinnhing . hee 
o ies = a ae ae. eee abs ee 1 poten mes Set ne ee ue, Fatt ah kage SPs Fe aS pang oa "eee Sit TIMER is 
as. pa eS mk See io a he Pe ae Ra ie pcpceenceeeee Se Sere ee MANNIE a 
ee me ee : 4 as VISTRIBDYUIOR) | Oo TURT JING 4 x" ‘ eet Sek Mealy : | Bissisiirsisiviiniiniiniiis Fi , 
F ; ‘ . 5 ie CEFFLIFFLIPPLL PPI P aL PPLE Pear Pee Fe 
\ 
age > ; 
* } 3 
: ae: 3 ie a a , pire “Poersy a3 2 ' wu A a ee 2 E ‘ "i < ‘ af ae aes 5 ee age ee * : ie = ok F - 
te = ; nT : ; E ¥ 5 : oe . “ * e é od ely aS “4 ete a SS Pebe 6 Re aie > oat ‘i * 
7 : %, ; ifr u i : ¥ : ; a f eit 5 P : : 4 bi. a eG Miles Sil aN he ae ee gy OP ‘ 5 i Bs 15 Slat x 7 f we? a ag ae b Le Pee Pe ea hehe : 
* AM ADET St Ca a aM Gaye Se Rsk Bie ao Ne rice ee a a Be Pa ee aa Wo Nee Chie iP Neh Ned ete ee oe iste hte Se Rig i" cea eae & iy net Ep a Dt te ie! He mL raat Kip a m eae ee Pa any E hy nd we Nae Se 33 te 
3 e eos Sy: Beat bab chal caer ae. ie? i See Ve v euay £7 Sp aE nhs oe . him { Bes. ; ee ° . rs BH Sick cene i : < a E ; ae i ae ; . . St ge Cae Aen mma s mate : 


ce : 


Advertising Age, January 18, 1954 


Sales and PR Notions... 


Merchandising Ideas 


‘describing Leading Lady products | 
and offering samples upon request. 
‘Shortly after, it will send other, 
| letters—and salesmen—to hit the 
|department stores and maternity 
| shops. 


e Brew 102, made by Maier Brew- 


Appoints Foster & Davies 


General Biochemicals Inc., Cha-) 


grin Falls, O., has named Foster & 
Davies, Cleveland, to handle its 
advertising. The company makes 
vitamins, biochemicals and nutri- 


‘tional products for research use. 
Scientific, chemical and dairy pub- 
lications will be used. 
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Buys ‘Ed Murrow News’ Slot 
Lyon Van & Storage Co., Los 
Angeles, has signed to sponsor 
“Edward R. Murrow News” Mon- 
days, Wednesdays and Fridays on 
alternate weeks on 24 stations of : 
the Columbia Pacific Radio Net- 7 
work. Smalley, Leavitt & Smith, 
Los Angeles, bought the time. 


e@ Joshua Meyer Co., New York, 
has just issued a benchmark in the 
sales gimmicks field—a handsome- 
ly illustrated 40-page brochure 
titled “Sales Devices Throughout 
the Ages.” Written by Stanley C. 
Hollander, instructor in marketing 
at the University of Pennsyl- 
vania’s Wharton School, the book- 
let is a fast but scholarly history of 
tools and methods used by sales- 
men through the ages, beginning 
with the early Babylonian street 
peddler and ending with shots of 
Meyer’s own Spel-Binder line of 
visual aid gadgets. 

The firm is selling copies direct 
for 25¢. 


e Monarch Buick Co., Indianapo- 
lis, hit upon this idea for mer- 


28.6% 


of plant managers 
superintendents 
supervisory engineers 


in the 


ELECTRONICS 
INDUSTRY 


regularly read 


NEWSWEEK 


—or put it this way! 

You get more industrial 
coverage per advertising dollar 
in NEWSWEEK 

than in any other weekly 
news or business magazine. 


Newsweek 


First Choice 
to Sell the Top 
of the Industrial 
Market 


chandising its large-scale outdoor 


EARLY BIRD—Print of a Babylonian 

poultry peddler of 2500 B.C. decorates 

cover of this history of merchandising 
from then to now. 


displays. Monarch photographed 
one of its highway boards in full 


|color, set it up as one side of a) 


scenic post card and used the card 
as a direct mail piece. 


e Country Club Soda Co., Spring- 

| field, Mass., came up with some 
'smart liquor merchandising for 
‘Christmas. It simply took over— 
| without charge—the gift-wrapping 
and handling duties of about 75 
package stores in its area, through 
special gift sections it set up in 
each store. 

Especially gratifying to the deal- 
‘ers was the fact that the firm 
| wrapped and displayed competitive 
brands as well as its own mer- 
-chandise. There were no restric- 
tions on its service. 


e Maison Blanche, New Orleans 
department store, tried the in-: 
' genuous mode in a plug last month 
‘for Blab-Off, the gadget for 
' knocking out tv commercial sound 


yes...MB has the much talked about 
and nationally advertised 


TV “BLAB-OFF’ 
clicks off TV commercials from your choir 
..» but the picture remains on 


* attoches easly ond 
setely te ANY TV! 


* queraeteed set te 
hare ary TY sot! 


* wbsetetety ne chonce 
of getting “shocked”! 


Fon Buvew 


BLAB-OFF TIE-IN—Maison Blanche, New 
Orleans tv advertiser, ran this ad for 
| the gadget that knocks out tv-commercial 
sound tracks and suggests that its own 


commercials be tuned out if they fail to 


interest. 


tracks. In a quarter page in the 
Times-Picayune, Maison Blanche 
(a tv advertiser itself) strongly 
recommended the use of Blab-Off 


on “even an MB commercial, if it} 


isn’t good.” 


@ Leading Lady Brassiere Co., 
Cleveland maker of maternity 
brassieres and girdles, goes “phar- 
maceutical” in its first direct mail 
campaign, to start this month: It 
will address doctors in the cam- 
paign’s first mailing. 

Beginning in the South, the bra 


firm wili send letters to physicians | 


ing Co., Los Angeles, is now plug- 
ging a letter-writing competition 
on the 11 weekly tv shows and one 
| daily radio show it sponsors. Rules 
specify letters of 102 words or less 
;on “My pride in Southern Califor- 
{nia and my preference for Brew 
/102.” Exactly 102 defense bonds 
‘are offered as prizes. Top prize is 
'a $1,000 bond. 


Sell Your Product Through Direct Selling 
to Consumer Mail Order Advertising 


Increase your sales nationally, regionally. 
Move merchandise. Obtain customers, orders, 
inquiries, agents, dealers, distributors, leads 
through pulling ads in newspapers, maga- 
zines, trade papers. We show our clients how. 


Let us help you make your advertising dol- 
lars go further, eliminate ad waste, solve 
your selling problems, expand your business 
economically, reach your best markets. 


you are well rated and will agree to place 
all your publication advertising through us, 
we will prepare for you a carefully planned 
ad campaign to fit your product, proposition 
and budget agreed on. If our schedule of 
advertising, giving suitable newspapers, mag- 
azines to use, ad copy, space costs, meets 
with your approval, we will then place the 
ads in publications you authorize. If not well 
rated send amount of first month's adver- 
tising, or 15% deposit of same. 

You pay no more for publication space 
placed through us, as we charge publishers’ 
rates to insert your ads in all publications. 


'Two Name Emery Advertising 

Fidelity & Deposit Co. of Mary- 
land, bonding underwriter, has 
;|named Emery Advertising Corp., 
Baltimore, to handle its advertis- 


Experience counts. Give your advertising the 
benefit of our 30 years’ knowledge. Put our 
complete idea, copy, layout, media selection, 
art service to work for you. Our motto: 


ing and sales promotion. The my. Fd = panne elie aoe Sales promotion § service, merchandising 
agency also has been named to Saned. Gur aobeten te Ginseee. counsel on individual project or continuing 


arrangement. 


Established 1923. Many successes. Fully rec- 
ognized. Member A.A.A.A. Call, write, phone. 


direct advertising for Larsen Prod- 

j/ucts Corp., Washington maker of 
|Plaster-Weld and Weld-Crete 
| building products. 


Here’s what you do to get the benefit of our 
tested publication advertising methods. If 


MARTIN Advertising AGENCY, 15 E. 40 St., Dept. 11, New York—LE 2-4751 


| 


} 
| 
| 


| 


Le 


MR. MEPHITUS VARIANS 


Of all the beasts of prey that Nature has endowed with a 
repulsive odor for protection, none surpasses the Skunk. 
The Polecat of Europe and the Stinking Badger of 
| Borneo also have strong scent glands for a weapon, but 
they cannot throw their secretions as far as a Skunk 
does. A slow-moving mammal, when cornered by an 
enemy, it will raise its tail and eject its secretion a dis- 
tance of several yards. Because this technique is so 
effective, few dogs will try to seize and kill a Skunk. 
Furriers make extensive use of its soft, pliant fur, often 
dyeing it and giving it a name to disguise its origin. 
Many a farm boy who has found a live Skunk in his 
traps has attempted to club it to death with dire results. 
Usually, the boy is not allowed in the house until he 
takes off his clothes and buries them. 


Do the natural thing—call 


P&A 


for ELECTROTYPES, MATS, PLASTIC PLATES, and R.O.P. COLOR 


PARTRIDGE & ANDERSON COMPANY - 712 FEDERAL ST., CHICAGO 5: HArrison 7-3732 
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Magazine Ad Expenditures Increase 


9.9% Over ‘52, Setting New Record 


(Continued from Page 3) 


large revenue gains in ’53 were 


Advertising Age, January 18, 1954 


Breakdown of Group Advertising Revenue 


Because some confusion occasionally arises concerning the 
breakdown of ad revenue for publications that are sold both in- 
dividually and as part of a group, the following tabulation is pre- 
sented. It shows two 1953 revenue figures, along with correspond- 


_Griesedieck Sets Up New PR 
Dept.; Names Peters A.M. 


Griesedieck Bros. Brewery Co., 
|St. Louis, has created a new de- 
| partment of public and community 
relations, to be headed by Harold 
|W. Neusitz, who has been general 
‘advertising manager. R. Turner 


] 
increase after suffering a 14% |Life, 65.7%; Coronet, 59.3%; ing 1952 figures, for each publication in the Dell, Fawcett, Ideal | Peters, advertising manager of the 
revenue loss the year before. ae Family, 54.4%; Boys’ and goes Story ae at ng _— oon oare is the — | 

ife, 40.4%; Better Living, 38.1%, tion’s share (as allocated by the publisher) in the group advertis- 
® Good Housekeeping moved up/and Sunset, 37.7%. : ing revenue PLUS additional revenue for advertising carried only 
from ninth to eighth place, show-| Publications experiencing se- by that publication. The second revenue figure shows a publica- : 
ing a 10.9% increase. vere slumps in ad revenue were tion’s individual revenue only, and does NOT include any portion ' 

Collier’s suffered a loss in rev-| Cosmopolitan, 55.8%, and Quick of its share of group advertising revenue. All figures are com- 
enue of 13.5% and slipped from| (which folded in June), 55.1%. piled by Publishers Information Bureau. ' 
eighth to ninth place among the ; ; ; 
mee al . . Categories (as established by Group plus Group plus Individual Individual ] 

the Publishers Information Bur- individual individual revenue only revenue only I 
The a ee to hn Rong eau) showing substantial gains 1953 1952 1953 1952 r 
en was e merican eekly, | for the vear include Youth, 26. ° Dell Modern Group: 
which had a rise of 36.7% in rev-| tome pn 7%: Outdoor & S ane Modern Romances ...... $1,168,438 $1,152,477 $488,176 $374,850 t 
nue. American Weekly beat out , ee ’ Modern Screen ........ 1,361,878 1,355,622 569,928 500,233 ( 
e : 15.6%; Business, 8.7%; Mechanics Screen Stories ....... 351,726 388,415 85,683 77,364 , 
ogi which showed a 4.9% | & Science, 8.6% ; Women, 7.4%, and | Fawcett Women's Group: 
ike in revenue. : : . Motion Picture & 

Keeping pace with This Week|ture-Romance--Radio-TV cate=|| ft, Mamie -------- 70643744303 asgrz 498.76 | 
and American Weekly in revenue! gory showed an 8% decline in a... pene ' Harold W. Neusitz = R. Turner Peters 
gains was Parade, with a 32.9% | revenue Intimate Romances ..... 133,390 168,138 41,742 64,971 ie 
increase. : Meme Ue ..........5. 188,789 203,692 80,800 82,988 wholesale division, succeeds Mr. ! 

J Movie Stars Parade .... pry nee _- ee  Neusitz. ' 
— ‘ ‘ ’ Personal Romances ...... 223,640 , , , j 
= Other publications showing|‘Fortune’ Names Negler Qa ie Gees Goes \ Qther snocinieants are Ruse 
Lowell M. Negler, manager of | Photoplay ............ 1,709,790 1,482,388 769,003 619,426 |o: See OO oe esare : 
Fortune’s St. Louis advertising| Radio-TV Mirror ...... 312,469 344,778 19,308 30,660 sales and merchandising; Harry E. 
office, has been appointed Chicago | True Experience ...... 275,244 245,444 34,959 38,333 Dreher to assistant to Mr. Fromm; 
'|manager. He succeeds William btn ~ Stories ...... pope pry red pyr yo | William H. Griesedieck to assist- 
7 * rue OMANGE wc ccce ’ ’ ’ ’ | i 
Clark, who recently joined the True Story ............ 3,788,418 3,674,086 2,255,093 2,262,285 ant to Mr. Neusitz, and Frank X. 


Fuchs Jr., to general city sales and 


ei | Time Inc. development department. | Bee 
: merchandising manager. 


_ | Succeeding Mr. Negler in St. Louis 
\is Ralph E. Hieber, formerly a+} 
|salesman in the Chicago office. 


—. ff oe 


GF Promotes Haynes | 


Robert E. Haynes, formerly in| BERNARD dp GALLAGHER 


a supervisory sales position with | 


Sed 
"Se Y 
“4 


_| Trade Winds to Thompson 


] 
Blaine Thompson Co., New York, the Maxwell House division of N ° for the purchase and sale ‘ 
| |has been named to handle adver- General Foods Corp., has been | egoliaton_—------+» of publication properties t 
| | tising, - eh oh Se ge ne —_ — g gy assistant oa 147 W 42nd St., Ne ”" - 4-1631 P 
+ |promotion for Trade inds Co., Minute Rice r e associated | ‘ ° 
| Thunderbolt, Ga., packers of fro- products division of General Foods. ” ty Now ¥ 36, W. ¥., Uckewanne . 
(zen shrimp. He has been with GF since 1949. k 
q t 
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Fact is, 95.5% of | k 
NEWSWEEK ’s circulation is r 
among key people in industry, b 
business, the professions t 
and government. 
‘a - ins The one way to cover ; 
It pays in 1954 dollars, and there are plenty of these in circula- 
eh, ig . the EXPANDING SIDE 
Newsweek tion in the big, booming New Jersey half of the Delaware Val- y ; 
ley! There has never been a better year for putting your sales of the Delaware Valley ..« k 
story across here, and the only way is to use the key dailies in the eastern half ...... ; 
Trenton and Camden. Philadelphia papers won’t cover this 
market for you. People on the Jersey side depend G A M D E | a 
First Choice on local papers for buying information because Courier-Post , 
to Sell the Top here especially, “all business and selling is local.” TR E IN TO N . 
of the Industrial Times “ 
Market MARKET FACTS on request. Write for official portfolio compiled by t 
State government. Most helpful in sales planning. Address COURIER- pn ni a a co.. INC t 
POST, Camden, N. J., or TIMES, Trenton, N. J. New Yerk @ Chicage © Philadelphia f 
Pittsburgh ©@ Detroit 
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Advertising Age, January 18, 1954 


Nash-Hudson Deal 
Unleashes Rumors 
of More Merging 


DETROIT, Jan. 
Nash-Kelvinator Corp. and Hud- 
son Motor Co. agreed on a merger 
here yesterday amid a rash of ru- 
mors that this was only the first 
step in the eventual emergence of 
a fourth “full-line” titan in the 
auto industry. 

With the newly-named Ameri- 


can Motors Corp. still subject to) 


approval by stockholders of both 


Nash and Hudson next March, the KeNNETH D. LUNNY, formerly with the 


merger was already considered 


enough of an accomplished fact’ 


to support heavy speculation here 
on everything from whether Pack- 
ard Motor Car Co. is likely to 
join the combination to what will 
become of the present advertising 
setup. 


a One rumor had it that there 
may be some agency changes, 
though Nash and Hudson officials 
are having no part of it. Brooke, 
Smith, French & Dorrance is the 
Hudson agency. The Nash agency 
is Geyer Advertising. 

George Browder, advertising di- 
rector of Hudson, told ADVERTISING 
AGE: “I can’t answer the question 
[of agency change] because it’s 
the first time I’ve heard of it.” 

At Nash Motors division, J. B. 
Huntress, advertising manager, 
also expressed a “don’t know” at- 
titude. “I don’t know of any 
changes being made or even con- 
templated,” he said. 

Another rumor—that there will 
be a reorganization and consolida- 
tion of the sales and advertising 
departments of the two car mak- 
ers—was denied outright. Norman 
K. Van Derzee, v.p. in charge of 
sales for Hudson, told AA that 
“dealers and sales organizations 
will retain 100% separate identi- 
ties.” 


mw Under the terms of the partly- 
approved merger, he explained, 
Nash, Hudson and Kelvinator will 
operate as “entirely separate and 
individual divisions.” He quoted 
a joint statement by A. E. Barit, 
president of Hudson, and George 
W. Mason, head of Nash, to the 
effect that the new Nash and Hud- 
son divisions will constitute “two 
strong auto dealer organizations.” 

In the only personnel changes 
announced so far, Mr. Barit is 
scheduled to become director and 
consultant of the new company, 
while Mr. Mason steps into the 
post of president and board chair- 
man. 

Asked about yet another rumor 
—that the Hudson name may 
eventually be dropped, Mr. Van 
Derzee replied: ‘“Ridiculous—I 
wish I knew who is circulating 
rumors like that. He ought to be 
sued.” 


ws The word about a further merg- 
er involving Packard was the most 
persistent of all—so much so that) 
by the evening of the day the | 
merger decision wes announced 
Jim Nance, president of Packard, 
had prepared a statement to meet 
the barrage of questions. 

It acknowledged that Packard | 
has been “approached by many 


15—Directors of , 


financial interests” with regard to) 
mergers or combinations, and add- | 
ed that “informal discussions have | 
been related to practically every | 


F. H. Hayhurst Co., Montreal, has been 

named manager of the Montreal office of 

Donahue & Coe, which expanded its 

operations north of the border at the turn 
of the year. 


third quarter of last year, com- 


pared with sizable gains in the. 


same period a year ago. 

In combination, the new Amer--: 
ican Motors Corp. becomes the 
fourth largest auto company, edg- 
ing out Studebaker for the honor. 
It will have assets of around $200,- 
000,000, aggregate annual sales of 
more than $700,000,000 (based on 
the latest Nash and Hudson re- 
ports) and, in 1953 terms, will pro- 


duce 3.4% of all U. S. cars. This | 
compares with Studebaker’s 1953) 


production of 186,484 cars—or 3% 
of the total. 

In addition, the new firm will 
have more than 3,600 dealers— 
1,600 from Nash and 2,000 from 
Hudson. 


Packard Names New 


Heads of Marketing, 
Sales Departments 


Detroit, Jan. 15—Packard Mo- 
tor Car Co., which is in the process 
of realigning its whole marketing 
department, made the second per- 
sonnel move this week when it ap- 
pointed William E. Macke director 
of advertising, sales promotion, 
sales training and dealer merchan- 
dising. 

In coming to the new post, Mr. 
Macke resigns as v.p. and director 
of advertising and sales promo- 
tion for Hiram Walker, a position 
he has held for a year. A week! 
earlier, Packard appointed Clare 
E. Briggs v.p. in charge of sales in 
its first reorganization move. Pre- 
viously, he had been director of 
marketing. 

In joining Packard, Mr. Macke 
reassociates himself with James J. 
Nance, Packard president. When 
Mr. Nance was president of Hot- 
point Inc., Mr. Macke was his mer- 
chandising manager. 

Charles E. Van Voorhis con- 
tinues as advertising manager at 
Packard. 

Prior to joining Hotpoint Mr. 
Macke was director of advertising 
for Zenith Radio corporation. 

At Hiram Walker Mr. Macke’s 
duties were taken over by Paul 


|Fischer as director of advertising 


and Fred Fisher as director of 
sales promotion. Paul Fischer has 
been assistant to President Ross 
Corbit of Hiram Walker and Fred 
Fisher has been an executive with 
Gooderham & Worts Ltd., an af- 
filiate of Hiram Walker. 


Goldwyn Plans TV Film Firm 


Samuel Goldwyn Jr. has re- 
signed as a CBS Television pro- 


. ; : |ducer and will set up his own tv 
type of independent interest in the ‘film company. ae production 


automobile industry.” , | scheduled to get under way at the 
Pretty definitely, lagging sales) Samuel Goldwyn studios in Cal- 
are a principal cause of the merg-|ifornia about April 1. Mr. Gold- 


Last Minute News Flashes 
Six O’Clock Foods Plans Combination Offer 


New York, Jan. 15—Six O’Clock Foods will use Life, Parade, This 
Week Magazine and a number of newspapers beginning next month 
to offer consumers a free package of cake mix with a purchase of its 
7-Minit Fluffy frosting. Consumers buy both items, then send the mix 
box top and the empty frosting package to the company to get up to 
40¢ for the mix package. Duane Jones Co. is the agency. 


Valentine Day Promotion Set by Western Union 
New York, Jan. 15—Western Union Telegraph Co. will use 59 col- 


lege newspapers during the week of Feb. 7 and a quarter page in Life, | 


| Feb. 8, to promote Valentine day greetings by wire. Albert Frank- 
Guenther Law is the agency. 


_Fitz-Gibbon to Leave Gimbel's; Other Late News 


‘for the past 14 years, has resigned her post, effective April 1. Re- 


| portedly, she will remain in advertising. No reason was given for the 
resignation. (See story on Page 1.) 


e@ William A. Sturgis, formerly assistant manager in the central dis- 
trict for Family Circle, has been named central manager, with offices 
in Chicago. 


e Virgil M. Pinkley, publisher of the Los Angeles Mirror, announced 
that the newspaper will switch from its tabloid size to a full-size, 
eight-column format next month. The newspaper polled its readers, 
found they preferred the larger size six to one. 


e Admiral Corp., Chicago, will spend a record $6,500,000 to promote 
its refrigerators, freezers, electric ranges and room air conditioners 
this year, using Better Homes & Gardens, Business Week, Farm Jour- 
nal, Household, Life, McCall’s, The New Yorker, The Saturday Evening 
Post, Successful Farming and Time. Newspapers, tv and 24-sheet 
posters in 125 markets are also scheduled through Tatham-Laird, Chi- 
cago. 


le Swift & Co., Chicago, has appointed McCann-Erickson to handle ad- 
| vertising for Swift’s meats for babies, effective immediately. The ac- 
/count was formerly handled by Needham, Louis & Brorby (AA, Jan. 


111). 


Car Makers Musi Take ‘No’ for an Answer, 
National Automobile Dealers Assn. Told 


Miami, Jan. 12—There’ll be a many, but I hope I’m wrong.” 
“new deal” for automobile deal- Most dealers are pegging 1954 
‘ers this year, according to Robert sales at approximately 4,500,000. 
S. Armacost, president of the Na- 


tional Automobile Dealers Assn. “—— 
Opening the association’s 37th CBS, Mutual Gain in 

annual convention, the Kansas # “772 

City distributor told the 10,000) 53 Billings; NBC 

delegates that automobile dealers 

no longer listen to the market dic-_ and ABC Sales Drop 

tates of their manufacturers. (Continued from Page 1) 
“The factory people,” said id Top sponsors on ABC radio in 

Armacost, “simply have to learn to 1953, on the basis of time expendi- 


take no for an answer when 4 | tyres only, were: 
dealer says he cannot sell as many | 


| 


cars as the manufacturer thinks he | Swift & Co. ............... cess $2,533,065 
Sterling Drug .. 2,420,377 

can. . Philco Corp. 2,062,298 
“Progressive dealers everywhere |Toni ........................... 1,702,220 
are trimming expenses and getting | Liggett & Myers 1,228,529 
ready for a highly competitive ferme SO Oo ee 
market. They will accept all the) p. toritiard Co. .........2./2. 5.2. 786346 
new cars they can sell, .but they | Gillette Co. ..............00.0...,. 766,908 
will not allow manufacturers to | Gospel Broadcasting Assn. ........ 699,679 
iniak Gin unt of inventory  £ rrr ea 634,251 
irec e —— 0 Gonavad Meters 22.2... ccccceeees 629,012 
they must carry. Electrical Companies Advertising .... 555,262 
SIE» $4 6. sa 6445004500400 519,010 


ws The public, Mr. Armacost stated, 
is in the driver’s seat now because 
new cars can be purchased more 
economically than has been pos- 
sible for a long time. 

“However,” Mr. Armacost added, 
“this condition may not last. Deal- 
ers are beginning to realize they 
must make a profit. If prices are 
reduced further, I believe they will 
be accompanied by model or 
equipment changes that will cut 
production costs.” 

Overproduction during the sec- 


Leading Mutual’s agency list 
with time billings of $3,013,307 
was Needham, Louis & Brorby, 
which placed shows for Johnson, 
Derby Foods and State Farm Mu- 
tual Automobile Insurance Co. 
The agency also topped the MBS 
agency list in 1952. 

Other 1953 leading agencies on 
Mutual were: 

Dancer-Fitzgerald-Sample  .......... $2,187,346 


|J. Walter Thompson Co. ...,...... 1,768,573 
| Batten, Barton, Durstine & Osborn .. 


‘@ Bernice Fitz-Gibbon, advertising director for Gimbel’s, New York, | 


ANA Will Release 
Study on Magazine 


Circulation, Rates 


New York, Jan. 13—The Assn. 
‘of National Advertisers will re- 
lease a new study on magazine 
circulations and rates Jan. 18. The 
| Study closely follows the lines of 
the one published by ANA in 
1950. 

The current study, called ‘““Mag- 
azine Circulation and Rate Trends, 
1937-1952,” is heavily statistical, 
runs to 196 pages, and prefers re- 
porting to analysis. 

In a foreword, Paul B. West, 
president of ANA, remarks that 
magazines have grown tremen- 
dously: In 1936, starting point of 
the study, there were 206 ABC- 
audited magazines in the U. S., 
which then had a population of 
128,000,000, and the 208 maga- 
zines had total circulations in an 
average issue of 83,235,120; in 
1952, there were an_ estimated 
155,767,000 people in the U. S., 
there were 252 ABC-audited mag- 
azines, and their combined cir- 
culation in an average issue was 
159,368,541. 


@ The magazines and farm maga- 
zines covered by this study were 
those that were (1) ABC-audited, 
(2) had at least 200,000 average 
net paid circulation, and (3) had 
$1,000,000 advertising revenue in 
1951, as reported by Publishers 
Information Bureau. 

The study actually covers 57 
magazines. For each of them, it 
reports total net paid circulation 
by year, proportionate use of var- 
ious’ circulation methods, and 
prices of single copies and sub- 
scriptions. It also reports circula- 
tion guarantees, b&w and four-col- 
or page rates, and cost per page 
per thousand circulation. 


# Frank Pamentel, of Schenley 
Industries, chairman of the ANA 
sub-committee which prepared the 
book, says in an introductory note 
that: 

“No attempt is made in this re- 
port to apply specific ratings to 
the various methods of circulation 
procurement. Indeed, factors like 
net revenue to the _ publisher, 
which cannot be readily deter- 
mined, can frequently play a more 
important role in determining the 
value of a given method than any 
superficial appraisal of its volun- 
tary purchase characteristics. 
Therefore, the data classifications 
used by ABC are described on the 
following pages in sufficient detail 
to permit the advertiser to evalu- 
ate circulation strength according 
to his own standards.” 


® In another prefatory statement, 
the ANA survey went further to 
explain that it really wasn’t eval- 
uating anything: 

“In other words, channels of 
distribution are not inherently 
good or bad, but the methods of 
using such channels may be good 
or bad to the purchaser (and con- 
sequently to the advertiser) de- 
pending on the intent, purpose and 
use by the publisher. 


. Fe eee 1,460,277 
ond half of last year, he admitted, | Geoffrey Wade Advertising .......... 1,259,496 | 
resulted in disturbances in dis- Furman, Feiner & Co. ............ 1,189,125 | 
tribution throughout the country. |Sherman & Marquette .............. 1,114,349 | 


a aaa : ‘ : Sullivan, Stauffer, Colwell & Bayles .. 
When difficulties in normal dis-  f Sarre 


tribution became a problem, the |Cunningham & Walsh ............ 
factory people soon realized that |Roche, Williams & Cleary 


: : |Biow Co. 
a would have to be COMm= |witiam Esty Co... 


Lindeman Advertising Agency 


596,038 | 


oa “Dealers,” Mr. Armacost said,| Leading agencies on ABC were: 
“will continue to rely on manufac- | 
| Dancer-Fitzgerald-Sample 


turers for stimulation and NeW |) Waiter Thompson Co. 


er. Nash auto output dropped from | 
152,141 in 1952 to 135,394 last year. | 
Hudson showed only a slight de-| 
cline, from 76,348 to 76,331, but. 
its share of total industry produc- 
tion declined from 1.8% in 1952 
to 1.2% in 1953; Nash’s total share 
fell from 3.5% to 2.2%. 

Sales were also down, with both | 
companies showing a loss for the | 


wyn’s sales headquarters are at 
1270 Sixth Ave., New York. 


Two Join Wilson, Haight 
Victor J. Luhrs, formerly with 
Batten, Barton, Durstine & Os- 
born, and Donald R. Holland, pre- 
viously a copywriter with U. S. 
Hoffman Machinery Corp., have 
joined the creative staff of Wilson, 
Haight, Welch & Grover, Hartford. 


Commenting on manufacturers’ 
predictions of 5,500,000 new car 
sales in 1954, Mr. Armacost said: 


to get our houses in order before 
we can go all-out on the new 
models. I don’t think we’ll sell that 


Ward Wiresleth Ge. ..cccscccccces 1,143,857 
Calkins & Holden, Carlock, 
| WeCHnten & Smith .....cccceee 841,050 


| Turner Advertising Agency .......... 
Knox Reeves Advertising 
Lennen & Newell 
Lf PTT TIS Tree 
\Weiss & Geller 


COs 


“Even though one method of 
circulation distribution cannot be 


773,348 | considered essentially more ‘hon- 
675,794 est’ or 


‘dishonest’ than another 


591.479 | method, the amount of sales pres- 
494,645 |Sure which can be exercised, the 
414,000 degree of direct control by the 
397,012 | publisher, and the cost of obtain- 


|ing circulation, varies widely with 

,each method. 
“Because a subscription is ex- 

pensive to secure does not neces- 


sales ideas, but everybody will Hutchins Advertising Co. ........ : Ros # Peggy eee ; 
have to remember distribution, not Ee ee eee eee 1,566,332 pad vo Pg Pe s poor 
: : tC OE os c.55006essess ose 1,246,352 circulation for e advertiser; in 
production, is the real problem in tacit & Wid 1'230.528 : ’ 
today’s economy.” lice Duraatt C0. ee... Yaseans | 1c it may be the very best that 


can be obtained...” 


Q-Tips Boosts Updegratt 


William H. Updegraff has been 
promoted to sales manager of Q- 
Tips Sales Corp., Long Island 
City, N. Y. He was assistant sales 

manager. 


A Genii aac ste WARY ot oa a mies © rR OR asc 2 Ss ee ae ote ee gt of i, Oy anNe et fo pc Ee gl een dana Cea ata Kalle ee UI tes Sa | ae ate é By, ote aL ae pe slo sgrn cls ty ee eae peer. ee Oecd Ee ae vOCEE SNE oo 
OE ateas te Seale it ene Loe ea WE ION hs CoRR SE as) Rita Satine Weir soe, Pate. oiez te dia a gin ST aes a RR ree eae eg. << Sane Gael MOLES Ene CTT rue: Ape onal Oe Nee ae mein a, EY ae 5 ele a Aa ee Ai aes Oe - aaee 2 eae 
eh ee ee op ee Dee ae ae ESE Bee eS = Bm ee Me ete a yee eRe = aia ee ee ope ter a ce? as ia Payee nee al feicle ma top cOnee rae oars oS, Sree = Bem as aa gE me 2 ee : ie a 
iain 5 oe Ce pee aR cheapie aS Py ASS ei RU rake oe Be a 7 oth al a eee 7, ameter met Sada den SE Roe Be, RN 5S oe Tee ae Fi Seed at Ie amen go "Sc penne ee vaste ie > Ie s ; as Raines: 3 
Re eet soared me eee Soa See Ree Ree ee ee See ee. Ee Bo eee ee ee Re 
: a eea ; =e eae ‘ for cn ane Boe : z ; et F : 51 teats wae s : ae mire i os A . * rt Pei a die, ee ES 
on ’ : ; a ae 
ie 
es 
re — lk LR : : 
‘ exe wae a ae a | oo See ae & . 
eee ee : 
' ets . Ppanrets. sae Oe 
Let Ais. ace 
oa > . ho ae 
Pa = . * Sc, 
a . oe 
. ‘ es 3 3 7 " 4 x he es 
ee | a+ : +S Aga ee 
|. see 3 rs Pigek 
s 7 Be 2 ae : 
a ee. ad ee oo 
* FS sa ‘ ihe 
gs é ae 
a ; 
> whites, . 
: 
é Se 
: i. . 
. a 
re ai 2 
at a See . 
ae a 
: a a ite 
i Stee (Sie 
. PO aaee. se 
m fe ae 
e iy Pe a Fe 
nf (oo aa 
pe Ey ae 
Byes: 
: f ei reg! 
f oe ae 
: ‘aaa 
py ain 
ES, as ae 
1 i 
‘ 4 
= age Cees 
) a a ee 
: Pegi 
Peo Ne ea 
healed 2. 
} fr 2 an OE pea 
SS are 
a hs alae 
Sells ee a | 
re seas 
” Ro eucl 
2 Bie a 6 Sas 
a 4 
: Ae 
— ine} peice. 
- Relies sree 
i eer his oreo 
fa Se * esd eo ae 
paste a? 
ah ag 
| oe 
ae 
; Ree iss 
er. g ae be m ay 
4 ieee 
ue Bie 
: ie 
=. ee 
= ee ne 
Eo fe Pes 
ee oe 
Pe bere 
te : ro ee ae 
os = 2 
=a 2 Ee a 
: o.1 >: gee 
a 
. “igi at ee 
ae eas Ne 
oe ‘ ‘ 
: j 
ces ee ae 
. pobaee ws 
ms wy Hh ge 
pil Seren 
’ igen. 
Fee 
eae: ei: as 
ee eee 
~ apr 
ee 2 one on 
poe ve ae 
an | ; 
ee ie se 
: | a i 
is ees 
ns “Be ” 
Be nes 
a 
ae 756,749 ae 
“6 , ‘ ‘ > . . oa 
" It will take a few months for us 699,679 
652,716 a 
if 604,979 
aS 599,155 | ean 
font . 7 a ‘ f 
igs oc a é of 
ak 4 vies f e , . met, : 3 f i es ¥ a ¥ “3 4 ue a ba 3 ae DE ; Do an ein ees ? ‘eo ~ : : a ane me ‘ 
+ cM - 4 fee, < sf : P . 5 : ; : 
she my . : . <n a 435 “ : , . Z 
re eet oe Lot: in : ro ay lig om rpms i Fi fp fay 7 9. > r “ oi ar oN; a 4 " fe Y ist ts Sy é sa Ath ee i Oe z ie es - : yey a 3 nok hs Ss al a ik Pes : Pek Wet fn PE, ewe 
. z ro Ys ee a ARE re Ad 2 eee etka baat me — sie spt “ v fivaitse ely : ; tts es be " : - US: : oR il pe are 2b Gs vt ae pee oe os i ot PRs ee 


74 


Frost to Wooddell Advertising 

James Frost has joined S. E. 
Wooddell Advertising, Providence 
agency, as an account executive to 
service retail accounts. 


Los ANGELES, Jan. 12—Los An- 
geles televiewers are now being 
|shown that rabbits know how to 
;}multiply in more ways than one. 

A rabbit—Buck Benny by name 
—has for the past week been 
showing viewers how to multiply 
money by depositing it in Coast 
Federal Savings Bank at 312% in- 
terest. 
| In a period of two weeks, Buck 
| will be on all seven Los Angeles 
tv stations for a total of 300 times. 
His appearances are via eight and | 
20-second films in which he clos-| 
‘es his lips on five silver dollars, 
and deposits them one by one in 
a replica of Coast Federal’s home 
savings bank. Buck works alone, 
| to the background accompaniment 
‘of Coast’s singing commercial 
trademark. 


World's Only 
Newspaper — 


Jo print a full color front page 
cartoon seven days a week. 


‘s 


+ | 


ORLANDO | 
ENTINEL-STAR 


Florida’s Most Colorful news- 
paper, dominating Inland 
(Central) Florida, with a. 
half million population. | 

ORLANDO SENTINEL-STAR 


Morning -Evening Sunday } 


_ Orlando, Florida 


Not Rep Burke, Kuipers G Mahoney 


|m Lee Ringer, Ringer & Associ- 
ates, agency for Coast, says he be- 


why the boss was dictating over-detailed 


instructions in his engraving order. Could it be 


he wasn’t sure of his source? * The more depend- 


able the source, the surer will the finished job 


match up to the requirements. It’s a matter of 


understanding, experience, ability—of adequate 


personnel and facilities. It’s significant that 
more and more result-seeking advertisers are 
ordering photo-engravings, custom crafted by 


ROGERS, month after month. 


EN GRAV N G 
Se Oo M P A N Y 
Waster Craftsmen of Photo- Engraving 


Member of 


CHICAGO PHOTO-ENGRAVERS ASSOCIATION 
2001 CALUMET AVENUE * CAlumet 5-4137 * CHICAGO 16 


Rabbit Shows Los Angeles TV Audiences 
How to Multiply Savings at Coast Federal 


OPEN YOUR 
SAVINGS 
pie isis ups 
9TH 2 WiLL J 
BUCK BENNY—Performing for Los Angeles 
television audiences, a trained rabbit 


named Buck Benny shows how to save 

money with Coast Federal Savings Bank. 

The rabbit was ready to go before the 

lights after only two weeks of training by 
an Arkansas psychologist. 


lieves this is the first time a live 
animal has been used for a com- 
mercial. The rabbit was trained 
to order by Keller Breland, ani- 
mal psychologist of Hot Springs, 
Ark. 


This was the first animal 
trained by Mr. Breland for tele- 
vision, but he has_ previously 


trained chickens for use by Gen- 
eral Mills in feed store displays. 
He has also trained animals for 
exhibits at country fairs. He de- 
livered Buck Benny, trained and 
ready to go, in Los Angeles two 
weeks after the order was placed. 

Since both commercials § are 
identical, Buck had to be trained 
to do his stunt both fast and slow. 
When Telepix Corp., Hollywood, 
was told about the commercial, 
the quote on costs called for two 
days of shooting. Buck had 
learned his “lines” so well, the job 
was done in two hours. 


= The rabbit, however, is as tem- 
peramental as any prima donna. 
The actual shooting was preceded 
oy two days of acclimatization un- 
der supervision of Fulton Shaw 
Mr. Breland’s representative in 
Hollywood. Buck or any animal 
so trained will only perform when 
conditions are exactly as when his 
training was given. 

Thus, he was trained to perform 
under hot lights as in the televi- 
sion studio, and with a buzzer go- 
ing to simulate the whirring of a 
camera. The distance between 
props cannot be varied even an 
inch, or Buck won’t perform. If 
the props get worn, they can’t be 
repainted, because he won’t per- 
form. 

In the actual commercial, the 
rabbit moves through a door, out 
of the range of the camera, onto 
the set where the five silver dol- 
lars are set in a special rack on 
top of a sign saying: “Open Your 
Savings Account at Coast.” The 
dollars are picked up one by one 
and deposited in the bank, and 
Buck strolls off stage. 


s A representative of the Amer- 
ican Humane Assn. was present at 
the filmings and found no objec- 
tions to Buck’s acting chores. 

The use of Buck Benny was) 
supplemented by a display at! 
Coast’s offices where two rabbits 
and two chickens, also trained by 
Mr. Breland, performed stunts for 
patrons. A chicken, Henney Pen- 
ny, can be offered a variety of 


/coins but will only accept the one 


marked 342%; Franny the Flipper, 
another rabbit, pulls a lever which 
flips a coin through the air and. 
into a Coast Federal passbook. | 


| 


Buck Benny was also featured 


in the displays, although he was | 
not called upon to perform his act. 


| 
‘Bazaar’ Boosts Miss Reid | 
} 


Helen, Reid, with the magazine 
for the past eight years, has been’ 
promoted to fashion advertising 
coordinator for Harper’s Bazaar. 


Advertising Age, January 


18, 1954 


National Nielsen-Ratings of Top TV Shows 
Two Weeks Ending Dec. 12, 1953 


All figures copyright 


Total Homes Reached Homes 
Rank Program (600) 
1 I Love Lucy (Philip Morris, 

ED Fh ccncchuctecbuciunivesbiesinnes 15,493 

2 Dragnet (Liggett & Myers, | 
IEE. cvacscactaban sicsasenattetxedscsaes 14,444 

3. Milton Berle (Buick, NBC) ........ 12,309 

4 You Bet Your Life (DeSoto- 
PRPC: CONG) ads niscccsicss0-s.. 12,238 
5 Jackie Gleason (Schick, 

Sheaffer, Nescafe, CBS) .... 11,532 

6 Toast of the Town (Lincoln- 
POTROEY, CIID sissnsicicssssiccsesee 11,526 

7 Arthur Godfrey (Liggett & Myers, 
I cee 03 atcha tas a hiaaaios 10,903 

8 Arthur Godfrey (Pillsbury, 
a 10,748 

9 Fireside Theater (P&G, NBC) .. 10,651 | 
10 Arthur Godfrey (Toni, CBS) .... 10,598 | 


by A. C. Nielsen Co. 


Program Popularity Homes 

Rank Program (%) 
1 I Love Lucy (Philip Morris, 

MUI Audicascdatleasutiesteidexehousstxveasine 61.7 
2 Dragnet (Liggett & Myers, 

(PEER SA 57.0 
3 Milton Berle (Buick, NBC) .......... 50.2 
4 Jackie Gleason (Schick, Sheaffer, 

PORN, CUED: scisicesscescccdccssessas. 49.2 
5 You Bet Your Life (DeSoto- 

PRRs THI). isinscssccorsinissecers 48.2 
6 Toast of the Town (Lincoln- 

PNMCEUEY, MABE) cicsevcssissssisscscssases 46.7 
7 Godfrey's Talent Scouts (Lipton, 

REE RissicdscsNaiithadnaninaniivcteaanaes 45.2 
8 Ford Theater (NBC) .................. 43.6 
9 Arthur Godfrey (Liggett & Myers, 

RED avacertichiesaxsesicicaate wilauaneercas 43. 
10 This Is Your Life (Hazel Bishop, 

SED sccisaratntttiinaiiexcccanne exe 42 


*Percentage of homes reached in area where program was telecast. 


Pontiac Details Ad Budget: 
Emphasis Is on Newspapers 


The Pontiac division of General 
Motors Corp., Detroit, which an- 
nounced at the end of last year 
(AA, Dec. 14) that it is hiking its 
1954 ad budget 15% over 1953, 
has revealed details of its plans. 
All media will be used with the 
emphasis on newspapers. A new 
line of passenger cars, the Star 
Chief, which will be the largest 
and most expensive the company 
has offered, will get strong back- 
ing. More than 6,000 newspapers 
and announcements on 127 tv sta- 
tions and 213 radio stations will 
be used for this new car. 

Pontiac also revealed that in 
addition to its 15% higher ad bud- 
get, some $15,000,000 backlog in 
unspent advertising funds from 


previous years will be available 


for its promotions. 


Arrow Fastener Names Agency 


Arrow Fastener Co., New York, 
manufacturer of business stapling 
machines and staples, has named 
Friend-Reiss-McGlone, New York, 
to direct its advertising. Plans are 
being made for an extensive con- 
sumer campaign. 


FOR QUANTITY BUYERS” 
THE ARTKRAFT* SIGN CO. 


Division of 
Artkraft* Manufacturing Corporation 
900 Kibby St., Lima, Ohio, U.S.A. 


“Trademarks Reg. U.S. Pat. Of. 


SIGNS OF LONG LIFE* 


on his line of cookware with an 


are rolling up to $20,000,000.00 
keeping in the black. You see, 


getic, hard-hitting salespeople 


and services never heard of it! 


TAKE A LOOK AT 


Hundreds of companies sell- 
ing an almost endless variety 
of goods and services are 
switching to Direct Selling to 
reach new heights. Instead of 
depending on lazy retailers, 
on sluggish wholesalers, they 
use thousands of men and 
women engaged in Direct Sell- 
ing to go after business with 
bare knuckles. This method of 
selling is as old as selling it- 
self. Not only cookware, but 
wearing apparel, cosmetics, 
brushes, dinnerware, greeting 
cards, specialties, vacuum 
cleaners and other household 
appliances, insurance, and a 
host of other products are 


ice direct! 


Who says “RECESSION”? 


Asked the Independent Salesman As 
He Sold His 30th Order in One Week 


(A Two-Minute Tale for Frightened Business Men 
Who Want Their Volume to go UP Instead of DOWN) 


We'll call him John Jones. For years he’s been demonstrating 
and seiling cookware in the homes of his heavily populated 
territory. And here’s the difference between Mr. Jones and a 
lot of otner salesmen. He doesn’t wait in a store for customers 
to drift in. he doesn’t depend on sales or mark-downs or pro- 
motions to do business. Not Mr. Jones! He creates business by 
going after it—day after day. He rings doorbells. He makes 
demonstrations right where his prospects live. He coneentrates 


rarely see in stores. The result? Mr. Jones made $26,000.00 
last year, and is beating that record this year. And for his 
company, Mr. Jones and his hundreds of brothers and sisters 


mystery ana envy of an industry that’s having a hard time 
Salesman—typical of the thousands and thousands of ener- 


put create business by going after it. Recession? The hundreds 
of companies who use Direct Selling to distribute their goods 


TAKE A LOOK AT DIRECT SELLING! 

No Obligation, Of Course 
Opportunity Magazine is the pioneer pub- 
lication serving more than 300,000 active 
independent salesmen and saleswomen.. . 
ready to sell your product and your serv- 


let, write today on your letterhead. Ad- 
dress Dept. A-169. 


OPPORTUNITY 


28 E. Jackson Bivd., Chicago 4, Illinois 


enthusiasm and a passion you 


annual volume that’s both the 
Mr. Jones is an Independent 


who don’t wait for business, 


DIRECT SELLING! 


sold in the millions direct to 
the users by hard hitting or- 
ganizations of Independent 
Salespeople who do not wait 
for sales, but go out and 
create sales. Makers of office 
supplies, business services, of- 
fice and factory equipment, 
and industrial specialties have 
also found an easy path to 
volume and profits in Direct 
Selling. The millions of men 
and women engaged in this 
most American calling of all 
— independent salesmanship 
— represent the great hope 
for continued prosperity in a 
world of rapid changes in dis- 
tribution. 


For free copy, and proof-book- 


SALESMAN’S 
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Why AA 
Looked Different 
Last Week... 


The New York Court of Appeals is housed in a gray stone 
building of uncertain and impersonal architecture in Albany, 200 
miles from New York, sitting on the brow of a hill, looking down- 
ward to the Hudson. Its decisions are handed down on Thurs- 
days, at 2 p.m. Every Thursday—except during the holiday re- 
cess—for the past three months, some AA reporter has picked 
up the phone to make sure that this was not the week when AA 
would have to be remade in order to handle the decision in the 
Duane Jones case. 


By Thursday, at 2 p.m., AA looks pretty much the way it looks 
at final deadline, 3 p.m. on Friday. Most of the interior pages are 
printed; Page 1 stories have been generally selected, and their 
“jumps” (or continuations elsewhere in the book) are marked 
in, or perhaps already printed. Thursday is traditionally the day 
of reckoning for AA editors—the day when stories are okayed or 
rejected, the day when the whole wide network of advertising 
news is pulled together at the managing editor’s desk and fused 
into type. 


It’s the day when the teletype clacks loudest and longest, when 
good stories get thrown out, superior stories truncated, and ex- 
cellent stories rewritten to fit into the slots of the slowly dimin- 
ishing amount of space available. Thursday is the day of (almost 
final) decision. 


On Thursday, Jan. 7, when the Jones case was finally decided, 
Jim O’Gara, who has done the burden of AA’s Jones reporting 
from the beginning, had the word minutes after it came down 
from the high court. That is, he knew the decision was in, that 
Jones had won the case, and that the number (and identity) of 
culpable defendants had been altered. 


After the hearing at the Court of Appeals, O’Gara and John 
Crichton had put together a background story of the Jones case, 
which—set in type and along with photographs—meant that AA 
had at least the beginning of a final wrap-up story on the case 
which may be a benchmark in the advertising agency business. 


By 3 o’clock last Thursday, Crichton was talking to AA’s edi- 
tor, Sid Bernstein, in Chicago. The length of the decision—22 
legal-size pages—was known. It was obvious that the full text 
couldn’t be handled in AA’s conventional format, since most of 
the paper was already on the press. Bernstein and Managing Edi- 
tor Jack Graham immediately decided to use an additional four- 
page wraparound, with an added front page. Then they mapped 
out the coverage—running story, statements, side color stories, 
summaries, pictures, and an editorial assessing the importance 


of the decision. Editorial staffs in both New York and Chicago 
knew, without having to be told, that here was a Thursday night 
they weren’t going to spend in the bosom of their families. 


At 4:30 in the afternoon, A. G. Michaelson, who takes most of 
AA’s pictures in New York, is frequently headed for home and 
Larchmont. At 4:30 on Jan. 7, Mike was fussing with his Speed 
Graphic and flash bulbs, getting the pictures of Jones and others 
in this issue. He then went to the studio, made 4x5 and 5x7 
prints, and headed for the nearest substation. The stamp window 
was closed. Fortunately, Michaelson is a loyal Columbia alum- 
nus, and earlier that day had bought several sheets of the new 
Columbia commemorative stamps. He made the sacrifice. The 
pictures were in the mail at 7 p.m. 


Not long after Mike disappeared from the Jones office, O’Gara 
and Crichton appeared, since Jones was to receive a copy of the 
decision by courier from Albany. Then it developed that the 
copy had been sent by Western Union. 


Before they left Jones’ office, statements, the running story | 


lead, and odds and ends of the wrap-up had already been tele- 
typed to Chicago. It was 8:30 before the decision—on 38 pages 
of long yellow telegraph blanks—arrived in the Jones’ office. The 
lawyers had the first look, correcting, exclaiming, making notes 
as they went. O’Gara and Crichton got a look, succeeded in bor- 
rowing the copy, went to AA’s office and started editing. Color 
stories and more statements preceded the decision, and then 
those 38 pages began their way into type. 


There were corrections. The legal language baffled teletypists. 
But at 12.30 a.m. O’Gara, Crichton and Katherine Fortia—who 
had stuck grimly to the job of translating law into teletype— 
were walking out of the building. They ate—nothing since lunch 
—and arrived at their several homes by 3 a.m. 


In Chicago, sign-off time in New York was just an incident. 
There were reams of teletype copy to retranslate into acceptable 
copy for the printer, and half a dozen middle-of-the-night trips 
to the print shop, to feed the Linotype machines. 


Friday was roundup morning in New York. While the rest of 
the AA staff worked on stories and news flashes for the regular 
news pages, O’Gara and Crichton wound up the story—inserting 
facts, adding others, building up the coverage. 


In Chicago, editing, fitting, rewriting, makeup moved on apace. 
Editors became writers; writers read proof, everybody edited, 
corrected, cut, added, revised. Space and time—the two inexora- 
bles of the publishing business—were running out apace. 


By 10 a.m. Michaelson’s pictures reached Chicago, where Jack 
Graham and several Chicago staffers were back at work with 
practically no sleep. The pictures went to Fran Fanning, AA’s 
editorial production man. Fanning had been warning and cajol- 
ing engravers—he warned and cajoled to good effect. By 3 p.m. 
the halftones were dropped into the editorial forms. 


So there, last week, was the Duane Jones’ story, starting off 
AA’s twenty-fifth year—in the same issue which marked the 
anniversary with an editorial promising never to become dull 
or stodgy. 


Advertising Age §:=>> 
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200 EAST ILLINOIS STREET 
CHICAGO 11, ILLINOIS 
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The Phoenix Republic and Gazette has 


TOP COVERAGE 


of the $1-billion Arizona retail market! 


Want saturation advertising coverage of America’s 
fastest growing retail market? Then listen to this — The 
Phoenix Republic and Gazette blankets Arizona like a 
crop duster covers a cotton patch! You get solid cover- 
age of the booming Phoenix Metropolitan Area with 
its $500-million in retail sales . . . 90% coverage of the 
Phoenix ABC retail trading zone where 62% of the 
state’s business is done . . . plus 59% coverage of all 
the homes in the big, dollar-flushed $1-billion Arizona 
market. Sales are soaring in Arizona. . . and yours will 
be too when you hitch your ad schedule to The Republic 
and Gazette! 


THE PHOENIX REPUBLIC & GAZETTE 


; PHOENIX, ARIZONA 
REPRESENTED NATIONALLY BY KELLY-SMITH CO. 
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